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Date
Name
Address
Dear Name,
[Your organization] is seeking $____ in support for [your City/State]’s organizing efforts in preparation for Food Day 2012, part of a national day of education and action to promote a better food system.  [Your foundation] has been a laudable advocate of environmental conservation, sustainable food production, and health for many, many years.  We hope you will join us as partners to raise the profile of those working to improve the food system in [your city/state].
This past fall, on October 24th, was the first national Food Day.  In every state in the nation, people came together to organize events (more than 2,000 events in total) to promote healthy, affordable food produced in a humane and environmentally sustainable way.  
Through Food Day, we hope to bring together local advocates who are working on hunger, food deserts, public health, worker rights and sustainable agriculture and shine a national spotlight on the good work that advocates are doing in [your city/state]!
Advocates in [your City/State], including [X,Y, Z organizations] came together to organize [#] local events last October, including [examples].
This fall, we are planning [A, B, C]  
Objectives: With the goal of advancing the “food movement,” The Center for Science in the Public Interest launched Food Day in partnership with some 150 advocacy partners.  Senator Tom Harkin (D-IA) and Congresswoman Rosa DeLauro (D-CT) serve as honorary co-chairs of an expert advisory committee [Note: if one of your local mayors or representatives or health dept people is involved in Food Day, mention that here!].   Food Day aims to bring a stronger and more unified citizen’s voice to city halls, statehouses, and Capitol Hill for policy solutions to an environmentally unsustainable food system that is making Americans sick.  CSPI provides educational resources, technical support, webinars on the issues for local advocates, curriculum for schools, and more.
Target Population:  Through Food Day we hope to raise awareness among all [city/state]-ians about the various problems caused by our current food system; encourage collaborative efforts among health, environment, sustainable-agriculture, anti-hunger, and animal welfare organizations; and build support for key policy initiatives.  
Funding from the [Your Foundation] would support [your org] work to build on the enthusiasm and new alliances formed during 2011.  For example, [tell of a new alliance formed in 2011]  In preparation for Food Day events this fall, we are seeking support for [cite specific expenses].
Brief Timeline and Funding: Throughout [months], we are engaged in strategic planning for next year.  In [months], we will be meeting with current and prospective partners.  We aim to have plans for our main events well underway by [month] as we work to secure funding.  Food Day is people-powered.  The bulk of support comes from in-kind contributions of our partner organizations.
About CSPI: CSPI is the nation’s leading consumer advocate for policies that would encourage diets beneficial to the health of humans and the environment.  For 40 years, CSPI has been transforming the way Americans eat.  Its Nutrition Action Healthletter is the most widely read health letter of its kind, with nearly 900,000 paid subscribers.  

CSPI is well-known for FDA passage of the historic legislation which put “Nutrition Facts” labels on nearly all processed foods.  Much of CSPI’s work points to how inter-related nutrition policies, agricultural practices, and environmental stewardship are.  

We hope that Food Day will strengthen [city/state] resolve and inspire positive health and environmental policy improvements here as well as at the national level.
Thank you for your consideration.  I will contact your office shortly to follow up and hear your thoughts.







Yours,







[Your name]







[Title, Organization]
P.S. To learn more about Food Day, see: www.foodday.org
Attachments:

IRS letter

[Your city/state] Food Day budget

List of local partners






Over, please
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