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Gleaners Receives Top Workplace Designation
Late last fall, Gleaners was recognized by the Detroit

Free Press as a Michigan 2010 “Top Workplace” in the small
business category. Kudos to everyone at Gleaners who lives
the mission and makes the food bank a great place to work.
The 2010 Top Workplace survey and competition, done in partnership with
WorkplaceDynamics of Exton, PA, recognized 105 companies from across the state in
large, midsize and small categories. The survey drew responses from 41,291 employees
at 202 organizations in Michigan.

What We Do

How We Do It

Collect 36 million pounds of food
a year, either donated from major
food processors, retail chains and
volunteer food drives or purchased
at deep discounts to meet the dietary
requirements of those served.

Cultivate outstanding relationships
with companies in the food processing
industry, including the Detroit Produce
Terminal, and others.

Distribute food for 542,917 meals
every week to 484 partner agencies
in five southeastern Michigan counties.
Partner agencies include shelters, soup
kitchens, food pantries and senior
citizen centers that provide prepared
meals or pantry supplies directly to
hungry people.
Feed and educate more than 36,532
children a year through programs such
as Kids Café, KidSnack, BackPack
Program, Operation Frontline, Summer
Lunches for Children Program, and
Kids Helping Kids. These programs
provide hot meals to children in afterschool programs, snacks to children
in disadvantaged neighborhoods, and
volunteer opportunities for young
people to learn about philanthropy.
Inform the community and raise
awareness about the causes of hunger,
the people making a difference in
fighting hunger, and the issues that still
remain in feeding our hungry neighbors.

Use an efficient, technologically
advanced system to collect, store and
distribute food, with very little waste,
through five strategically located
distribution centers in Livingston,
Macomb, Oakland and Wayne counties.
Engage a professional staff and
25,000 dedicated volunteers to advance
Gleaners’ mission of curing hunger.
Provide the best service possible to
our partner agencies. Gleaners delivers
more than 18 million pounds of food
to partner agencies for free. The other
18 million pounds are distributed to
partners at 10 cents per pound through
a shared maintenance program and/or
food purchase program to offset the
costs of transporting, handling and
purchasing food.
Note: Figures based on 2009-10 fiscal year.
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Letter from our President

I

recently received a kind note
from a donor – the president
of a home health care agency.
She was responding to my letter
thanking her for her contribution
to Gleaners. She wrote:
Dear DeWayne,

It was my pleasure to support
such a deserving cause. United
Home Health Services, Inc. is a nonprofit home care
company doing our share to serve the needs of the
community. We have seen the impact of the depressed
economy on our own patient population. Thanks for
the work you do to help our community.
Penny Rhein
President
United Home Health Services, Inc.
Canton, Michigan
It is indeed a blessing to serve during a time of great
need. So many in our community are vulnerable to
hunger, from seniors on fixed incomes, to people
whose illness or disability limits their earning power,
to working families who can’t quite earn enough to

Whether you made a donation,
volunteered at one of our distribution
centers or attended an event to benefit
Gleaners, you are helping to nourish
our community with food and hope.
pay all the bills. Gleaners is here to ensure that no man,
woman, child or senior goes without the food they need,
when they need it.
I want to thank you personally for your generous support,
which makes our work possible. Whether you made a
donation, volunteered at one of our distribution centers or
attended an event to benefit Gleaners, you are helping to
nourish our community with food and hope. As we move
into the New Year, I am comforted knowing that, with
your help, Gleaners can continue to broaden and deepen
our impact on hunger.

W. DeWayne Wells President

Gleaners Board Updates
Gleaners Community Food Bank welcomes two new members to our
Board of Directors: Ellen Rogers and David Morrison.
• Rogers hosts “Spectacles – A New Focus”, a half-hour television program featuring prominent women
in the community. She also serves on the Detroit Institute of Arts board and is involved with numerous other
community organizations and events.
• Morrison is an executive vice president of PNC Bank. He chairs an annual fundraiser for the Alliance
for Vision Research and is a past board member of the Traverse City Symphony Orchestra.
www.gcfb.org
www.gcfb.org
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Community Efforts
Drive Out Hunger
One Day at a Time
Drive out Hunger
is Gleaners’ newest
campaign to promote food
drives throughout metro Detroit.
Sponsoring food drives is a fun way
for corporations, schools, faith-based
organizations and others to make a
difference in the life of a hungry person.
Over the next three years, our goal is to
collect two million pounds of food per
year from community-organized drives.
Here’s how you can get involved.

Volume discounts
allow us to buy

pantry staples
and proteins at a
low cost and pass
that savings on to
our partner agencies.
Every dollar your
drive raises provides
three meals for a
hungry person.

Fill the Van

Take the challenge to Fill the Van – one of Gleaners’
cool Ford Transit Connect vans. Each van holds up to
1,500 pounds of food and can be brought to your school
or business. Look for Fill the Van Champions on our
website at www.gcfb.org/FTVChamps.
Sponsor an On-site Food Drive

Use the Drive Out Hunger food drive kit (also available
electronically) to host a food drive. With everything from
how-to instructions, lists of needed food items, fun food
drive ideas, promotional posters and collection boxes,
you’ll be ready for a successful drive.
Collect Coins and Bills for Gleaners

With all the food that is donated, Gleaners still must
purchase high-demand food. Volume discounts allow us
to buy pantry staples and proteins at a low cost and pass
that savings on to our partner agencies. Every dollar your
drive raises provides three meals for a hungry person.
Gleaners Harvest winter 2011

Children’s Hospital of Michigan Cereal Drive

Gleaners has canisters for donations, or you can use our
text2donate or online donation pages to contribute.
Drop Food at Other Drives

Don’t have time to run your own food drive? Check out
Gleaners website at www.gcfb.org and select the Events/
Food Drives tab to read about upcoming events needing
your donations and support.
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Top Food Drives of 2010
lbs. of Food

+1m

+320k

+48k
+40k

+12k
+10k

Zombie Walk Detroit

Food Drives

Boy Scouts Scouting for Food Drive

Creative Food and Fundraising Events
We like it when organizations find clever or downright silly ways to collect
food for Gleaners. Here are some memorable food drives from 2010:
Zombie Walk Detroit:
Walk Against Hunger

Children’s Hospital of
Michigan Cereal Drive

Morbid walkers donated 2,800
pounds of nonperishable goods and
more than $6,000 before walking,
trancelike, through the streets of
Greektown in Detroit.

Employees and visitors collected
150,000 servings of cereal for
Gleaners’ summer kids food program;
a wall of cereal boxes made a visual
impact in the hospital’s atrium.

Baker Tilly

Schoolcraft College
Children’s Center

Employees sponsored a Fill the Van
campaign asking their customers
to participate too, leveraging their
efforts; they completed the drive
by picking up food from customer
offices, collecting a total of 4,000
pounds and $8,000.

Children dressed up for Halloween
and trick-or-treated on campus with
cans, collecting more than $400 in
donations for Gleaners.
Faurecia

Corporate leaders organized a
nationwide food drive, requesting
each employee to donate 10 pounds
of food for those in need; the Detroit
office collected 40,000 pounds
of food and $15,000 for Gleaners.

Fluor Construction
Citizens Banks
Seaholm High School
Faurecia
MJR “Canned
Film Festival”

Boy Scouts “Scouting
for Food Drive”
National Association
of Letter Carriers

Fluor Construction

The company sent mass e-mails
to employees and contractors,
challenging them to participate
in the food drive and sending
daily updates on donation totals.
As various departments and
groups vied to collect the most
food, totals skyrocketed.
Haunt for Hunger

A Melvindale family turned their
elaborate annual haunted house
display into a food drive for
Gleaners. They collected over
3,000 pounds of food from
visitors and local businesses.

www.gcfb.org
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Blueprint to End
Hunger takes shape
in Livingston County

I

n 2007, the Food Bank Council of Michigan released
a county-by-county nutrition report as part of its
Blueprint to End Hunger in Michigan. For each county,
the report determined the gap between the number
of meals missed by those living in poverty and the
number of meals being provided through school lunch
programs, WIC, food pantries, commodity programs
and other public sources of meals. Livingston County
rated near the bottom.
“We got the second worst grade in the state,” recalls Michelle Ounanian,
Gleaners program coordinator. “There were more than five million
meals being missed: a 51 percent meals gap.”
Keeping an eye on the burgeoning problem of hunger was a Basic
Needs Committee, hosted by Livingston County United Way. When
committee members reviewed the Blueprint to End Hunger report, their
worst worries were confirmed.
During 2008, the committee worked on issues around basic needs,
especially food, and how the county could better address hunger.
Compared to Wayne or Oakland, Livingston is a sparsely populated
county, but it has grown over the years to 200,000 residents. More
than 13,000 people live below poverty and many others are not

Gleaners Harvest winter 2011

Making Headway
Since its formation the
Livingston Hunger Council has...
• Increased the amount
of eligible residents
participating in government
food assistance (Bridge Card)
from 27 percent to
50 percent
• Established common
“best practices” among
the food pantry network
• Increased the amount
of fresh produce available
through community gardens
by 10,000 pounds
• Distributed an
additional 5,000 meals
through Summer Lunch
Bunch, a collaboration of
Gleaners, Salvation Army,
and Livingston County
Meals on Wheels
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earning a livable wage. While Gleaners emergency
food distribution in Livingston County increased by
29 percent between 2008 and 2009, the hunger gap
remained, and the Basic Needs Committee realized
that local families still needed more food.
“We knew that the current network of 19 pantries
serving Livingston County could be doing better,” says
Ounanian. “We knew we should be communicating
more, pooling resources, and working together better
to get more meals out.”
As a result, the Livingston Hunger Council was
created in 2009.

Forming the Hunger Council
The purpose of the council is to end hunger in the
county (see member list on page 7). Realizing that
hunger is a priority when people are struggling to
become self-sufficient or improve their situation, the
council was determined to tackle the meals gap
outlined in the Blueprint to End Hunger.

Employees of Chem-Trend in
Howell grew a community garden
as part of its 50th anniversary.

“ We knew we
should be
communicating
more, pooling
resources, and
working together
better to get
more meals out.”

“We took that report to
heart and have a plan
in place to get from a
51 percent meals gap to
zero,” says Nancy Rosso,
executive director of
Livingston County
United Way, a member
of the hunger council.
— Michelle Ounanian
Rosso also serves on
Gleaners Program Coordinator
Gleaners’ board of
directors. “If there is any place in the state that can be
successful, we should have the resources to do it.”

A 12-year Sketch: Combating Hunger in Livingston County
1999

Shared Harvest
Pantry transitions
to client choice
model

2002

Long-established
Livingston
Community Food
Bank merges
with Gleaners to
form Gleaners’
Livingston County
Distribution Center

2004

305,000 pounds
of food distributed
from Shared
Harvest Pantry

2005
2007

First Iron Chef at
Gleaners’ Livingston County
Distribution Center
raises $7,092 for Shared
Harvest Pantry
Basic Needs Committee
established by Livingston
County United Way

2009

The Livingston Hunger Council
is created, with Jerry Olinik of
Olinik Family McDonald’s as chair

2010

19 food pantries regularly operating
in Livingston

Food Bank Council of
Michigan releases Blueprint
to End Hunger

2008

Seven food pantries regularly operating
in Livingston
400 volunteers from faith-based
organizations help run Shared Harvest

750 volunteers from faith-based
organizations help run Shared Harvest
Community gardens yield 10,000 pounds
of produce for Gleaners
Iron Chef at Bordine Nursery in Brighton
raises $79,000 for Shared Harvest
More than 3,000 donors from
Livingston County collectively give
$638,550 to fight hunger

Shared Harvest expands capacity by 130
percent with help from long-time supporters
Jack Berry and Lauraine Hoensheid
Shared Harvest passes one million pound
annual food distribution
www.gcfb.org
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Decreasing the
Meals gap

As a result of work by
the Livingston Hunger
Council, food collection
and distribution has
increased, access to food
by those most in need has
increased, community
awareness and engagement
Volunteer Marlene Kott
has improved, and, most
importantly, the hunger gap has decreased from 51 percent in
2007 to 33 percent in 2010. Here are some examples of how the
work of the council helped to close the meals gap:

Merging Services… Since June, the Gleaners-operated
Shared Harvest Pantry in Howell has seen a 30 percent increase
in customers due to combining the Oakland-Livingston Human
Services Agency
(OLHSA) USDA food
commodities program
with Gleaners’
emergency food
program – saving
operating costs and
reaching more people
with a wider range
of food. Since food
from any single food program seldom supplies a month of food,
this combined distribution method is helping people keep their
cupboards full longer.

Most importantly,
the hunger gap has
decreased from 51
percent in 2007 to
33 percent in 2010

Keeping Cool… Because of the OLHSA partnership,
Shared Harvest now has new coolers and freezers for fresh and
frozen product, including the 10,000 pounds of produce from
community gardens last summer. With a goal to increase the
amount of fresh produce available to pantry users, the council
engaged more community members and businesses in gardening
– and even asked gardeners to grow items most requested and
needed by families. The cooler space also allowed for storage of
donated dairy products and frozen meat from Walmart, Costco,
Kroger, Banana Jack and other retailers.

Getting People Food Aid… The number of Livingston
County residents who qualified for the Bridge Card (debit cards
Gleaners Harvest winter 2011

More than just food
distribution:
Gleaners’ presence in
Livingston County
Gleaners Livingston County
Distribution Center
Provides 1,996,723 pounds of
food to 19 partner agencies
Shared Harvest Pantry
Serves approximately 1,200 families
a month, sending them home with
130,000 pounds of food
Cooking MatterS™
(formerly Operation Frontline)
Helps families provide more meals
per day for themselves through
learning about food budgeting,
shopping and healthy cooking
Resource Navigator
Jo Brady, resource navigator, guides
families needing other social services
through the process of finding the
help they need; she works out of
Shared Harvest, as food pantries are
often the first place people go when
life takes a turn for the worst
SNAP Outreach Coordinators
Bettie Cunningham and Kathy
Goodman help individuals sign
up for food aid through the
Supplemental Nutrition Assistance
Program (SNAP); these outreach
coordinators visit food pantries and
other social service sites throughout
Livingston County
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for government food assistance) and were participating in the
program increased from an estimated 27 percent to 50 percent.
This is mostly due to the efforts of outreach workers who have
been raising community awareness about the program and helping
people apply for food aid.

Teaching Nutrition… Share our Strength’s Cooking
Matters™ (formerly Operation Frontline) healthy cooking and
nutrition classes help families’ food dollars stretch farther. Four
six-week Cooking Matters classes will be offered in Livingston
County this year at a youth shelter, senior center and home for
adults with mental illness.

Paving the Road Ahead

The Livingston
Hunger Council
ARC of Livingston
Brighton NC Machine
Citizens Insurance Co.
Community Gardens
Family Impact Center
Fowlerville Food & Nutrition
Gleaners Livingston County
Distribution Center

Even with the additional food being pumped into the county,
a serious hunger problem still exists. A recent statewide report
showed Livingston County food assistance caseloads increased by
38 percent (first quarter of 2010). Job loss and underemployment,
and the residual effects of home foreclosure, utility shut offs, or
lack of transportation, all factor into the equation.

Greater Brighton Area Chamber
of Commerce

The Livingston Hunger Council will continue its work to close
the hunger gap over the next three years by:

Livingston County Board of
Commissioners

• Increasing the utilization rate of government food assistance
from 50 to 70 percent;
• Assisting low-income community members in becoming more
self-reliant by coordinating the food sector with other supportive
services in the community;
• Providing 15,000 meals, that otherwise would have been missed,
to low-income children in the community during the summer
months; and
• Developing more community gardening opportunities to
produce an additional 30,000 pounds of fresh produce.
For information on how you can help, please call 517-548-3710.

Hidden Springs Church
Holy Spirit St. Vincent de Paul
Human Services Collaborative Body

Livingston County Catholic
Social Services
Livingston County Dept. of
Human Services
Livingston County Dept. of
Public Health
Livingston County Farm Bureau
Livingston County Senior Nutrition
Livingston County United Way
LOVE Inc.
Michigan State University Extension:
Safe Kids
Oakland Livingston Human
Service Agency
Olinik Family McDonald’s
Salvation Army of Livingston County
St. Joseph Mercy Livingston Hospital
St. Paul’s Episcopal Church

www.gcfb.org
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Stories of Hope

Laura and Mitch’s Story
“Mitch” works two jobs to support the family: at
a department store during the day and cleaning banks
at night. He and his wife “Laura” live in Howell, and she
came to the Shared Harvest Pantry run by Gleaners for
the first time last spring. She ended up at the pantry
because the family’s monthly budget could not stretch
to cover basic expenses.
“We had $50 in the bank,” says Laura, mother of three
children (ages 4, 11 and 13). “We had to choose between
putting gas in the car to get my husband to and from
work or buying food. I called Gleaners.”
Laura says her first-time
food pantry experience
was “amazing.” She
was not aware of client
choice pantries, where
people choose the food
that they need and want,
instead of receiving a
pre-packaged box.

“We had to choose
between putting gas
in the car to get my
husband to and from
work or buying food.
I called Gleaners.”

Still, that first visit was
tough. “Once I got around the idea of needing to be
there, it was great,” says Laura. “There’s a lot of shame
that comes with needing to ask for help, so I had to get
past that.”
Although resistant to coming to the pantry, she
remembers the kindness of the volunteers. “A lady
stocking the shelves was putting out cookies, and she
told me to take two bags because I have kids. The
volunteers were gracious and helpful.”
“When you think of a food pantry, you think of canned
spinach, lima beans, sauerkraut – the things that people
don’t like to eat,” recalls Laura. “I pictured leftovers of
what people didn’t want in their own cupboard.” Instead,
she shopped for food her family would eat and enjoy.
“There was frozen food from area restaurants, beautiful
soups, crackers and other things that I would never be
Gleaners Harvest WINTER 2011

able to afford.”
She left with
two grocery carts
full of food. “It
was an immense
amount of food,
and we were
so grateful to
have it.” She
remembers
receiving two
cartons of milk, peanut butter, frozen food and bread,
and other items that the family needed.
That was the first time Laura went to
Shared Harvest Pantry, but she foresees a
visit to the pantry next month. Since her
first visit, Mitch lost one of his cleaning
accounts, but received a small promotion
and pay raise at the department store. In
September, when their son started Head
Start preschool, Laura lost her part-time
job at a local sandwich shop that closed.

Though she hasn’t returned for 11 months, Laura will
be welcomed back to Shared Harvest when her family
needs more food. She says that the food she received last
March lasted two months because it supplemented food
already in the house. “We stretched it out, the gift that it
was, for a long while.”
“It’s a blessing to know that help is there if needed.
We need only to reach out and ask,” says Laura.
Shared Harvest Pantry in Howell is open
• Monday–Friday, 9:00 a.m.–3:00 p.m.
• Monday–Thursday, 5:00 p.m.–7:00 p.m.
• Saturday, 9:00 a.m.–12:00 p.m.
For more information or to make an appointment,
please call 517-548-3710.
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A Message from Board chair Michael Acheson

O

n behalf of Gleaners Community Food
Bank’s board of directors, I am honored
to share some highlights from our fiscal
year ending September 30, 2010.
First, we achieved significant growth in
food distribution, supplying 5.9 million
additional pounds of emergency food to our
hungry neighbors, for a total of 36.7 million
pounds. That’s a remarkable 150 more trailer
loads full of food than last year. I especially congratulate
our warehouse personnel and truck drivers, who are
dedicated to getting food out quickly and efficiently so
that area families can have the nourishment they need
to live healthy and productive lives.
Second, we expanded our partner network by 17
agencies last year and now provide food to 484 soup
kitchens, food pantries, shelters, senior centers and
youth programs throughout Wayne, Oakland, Macomb,
Monroe and Livingston counties. The staff members and
volunteers at these organizations see the faces of hunger
every day, and I appreciate their unwavering dedication.
Third, we have managed to grow and increase our
food distribution while remaining fiscally responsible
and financially sound. For a number of years running,
we have operated with a “break even” budget, despite
the struggling economy and challenging fundraising
environment. In fact, over the past year, Gleaners has

increased staffing and added services
to address the mounting demand for
food, while also expanding nutrition
education and other programs that help
family food budgets stretch further
while providing more healthful meals.
We now have the first quarter of our
newly adopted three-year strategic plan
behind us. This plan calls for even more
growth – a 57 percent increase in the amount of meals
distributed by 2013. With our strong volunteer and staff
leadership, and with your continued support, we are
ready for the challenge.
Thank you for continuing to help Gleaners nourish
communities while feeding hungry people.

Michael Acheson

Board Chair

nourishing hope team

M

embers of the Nourishing Hope Team have made multiyear pledges of financial support to help Gleaners
meet the growing need for emergency food in southeast Michigan. We are grateful to the following
individuals and businesses who have joined the Nourishing Hope Team since its founding in 2009. If
you are interested in becoming part of the Team, please contact Anne Schenk at aschenk@gcfb.org.
Frank and Maria Angileri
Mr. Mouhib Ayass
Mr. Ed Bahoura
Mr. John Bentley
Paul and Marianne Brakora
Ms. Colleen J. Burcar and
Mr. Bryan Becker
Mr. and Mrs. Andy Doctoroff
Ms. Sarah M. Earley
First Recovery Group
Ms. Susan Davies Goepp

Ned and Elisa Greenberg
Mr. G. Gunn and
Ms. Joan Dennehy
Mr. Harvey Hohauser
Mr. Joseph Hoyt
Ms. Heather Hunt-Ruddy and
Mr. Robert Ruddy
Mr. and Mrs. Gary Johnson
Mr. and Mrs. Rich Lewnau
Mr. and Mrs. Keith B. Mayer
Ms. Karen Mazo

Mr. and Mrs. Thomas J. Murphy
Dr. Darlene M. Ottolini and
Mr. Paul Ottolini
Mr. and Mrs. Wes Van Houten
Mr. Timothy Broderick
Mrs. Debbie DeCook
Mr. John Dziurgot
Mr. and Mrs. Brett Healy
Jim and Ann Marie Hitchcock
Mr. and Mrs. Todd Hoyt
Ms. Cynthia A. Lanzen

Moreland Consulting Services
Mr. Jon Regnier
Ms. Anne Schenk
Ms. Carol Segel
Mr. and Mrs. Vincent J. Viola
W. DeWayne Wells
WHOO U R Upscale Resale
for a Cause
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Financial Summary

REVENUE

2009–10

2008–09

$55,514,775

$55,637,205

Cash Donations

$8,757,390

$6,776,947

Grants

$2,821,138

$3,219,559

Purchased Food Reimbursement

$3,582,707

$3,213,817

Agency Shared Maintenance

$1,191,359

$1,076,057

Other

$858,246

$821,105

United Way

$698,681

$375,715

$2,258

$2,116

Donated Food

Investment Income
TOTAL REVENUE

EXPENSES

Food and Outreach
Fundraising
Management
TOTAL EXPENSES
PENSION-RELATED
CHANGES EXPENSE	
excess revenue
over expenses

Meals Distributed
Meals per day
Meals per week
Meals per month

$73,426,554 $71,122,521

2009–10

2008–09

$67,113,047

$63,645,510

$2,225,387

$2,087,725

$912,738

$689,513

$70,251,172

$66,422,748

$180,380

$109,824

$2,995,002

$4,589,949

2009–10

2008–09

28,231,695

24,294,464

77,347

66,560

542,917

467,201

2,352,641

2,024,538

1.6% Agency Shared Maintenance
2.2% United Way, Investments and Other
3.8% Grants
4.9% Purchased Food Reimbursement
11.9% Cash Donations
75.6% Donated Food

4.5% Management and Fundraising
95.5% Food and Outreach

Efficiency 95.5% for
Feeding Hungry Neighbors

www.gcfb.org
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Thank You Donors: Major Givers Recognized on Gleaners’ Website

E

very donation matters! Gleaners thanks each donor who contributed between October 1, 2009, and September
30, 2010. Your donations allowed us to feed more than 456,000 people last year. Donors who contributed $1,000
or more have received special recognition on our website at www.gcfb.org/donors.

We also thank our 484 Partner Agencies in five southeast Michigan counties. These food pantries, soup kitchens,
shelters and community centers are invaluable in our mission to nourish communities by feeding hungry people.
Find a full list of our partner agencies at www.gcfb.org/partners.

President’s Table

E

ach year, Gleaners honors its Gleaners is indebted to President’s
and Distribution Center. Dinner
most generous supporters
was catered by Capuchin Soup
with a seat at the President’s Table individuals and organizations Kitchen, using food similar
that fuel our mission through their to what we distribute to our
Table. Our guests include food
companies that have donated
partner agencies. The evening
major contributions.
thousands of pounds of food,
included special recognition
from fresh produce to dry goods; foundations and
of 22 individual and corporate volunteers, including
corporations that have awarded significant grant
awards to Barbara Thomas for individual volunteer
dollars; and individuals who have provided major
hours, to Deloitte for corporate volunteer hours, and to
financial support or volunteer time to make sure their
JVS for 18 years of continuous volunteering. Gene Gonya,
neighbors have enough to eat.
Gleaners’ founder and past president (1977-1998), was
in attendance, along with former president and current
Gleaners is indebted to these generous individuals and
board member Rick Loewenstein (1998-2002).
organizations that fuel our mission through their major
contributions. With their support, we were able to
For information on how to take a seat at the President’s
increase food distribution last year by 19 percent.
Table, please contact Gerry Brisson, 1-866-GLEANER,
ext. 246, or gbrisson@gcfb.org.
Our annual President’s Table Dinner was held on
November 11, 2010, at Gleaners Detroit Headquarters

Presidents of Gleaners
Mr. W. DeWayne Wells, 2008 – present
Mr. Agostinho A. Fernandes, Jr., 2002 – 2008
Mr. Richard A. Loewenstein, 1998 – 2002
Mr. Gene Gonya, 1977 – 1998
Individuals
Mr. and Mrs. Michael Acheson
Mr. and Mrs. Frank A. Angileri
Mr. Ed Bahoura
Ms. Sharon Banks
Ms. Shirley Barton
Mr. and Mrs. Jack L. Berry
Pat and Joe Berwanger

Dr. Fredric Bonine
Mr. and Mrs. Gerald F. Brisson
Ms. Velva Clark
Mr. and Mrs. Jack R. Clausnitzer
Mr. Vincent G. Dow
Mr. and Mrs. Frank Genovese
Mr. Paul Glantz
Mr. Charles Graham
Mr. and Mrs. Ned W. Greenberg
Ms. Lenora Hardy-Foster
Mr. Curtis Hertel
Mrs. Lauraine A. Hoensheid
Mr. and Mrs. Joel E. Jacob
Mr. James Jenkins
Mr. Russel Kittleson
Ms. Judith Fertel Layne
Mr. Steve Lawson

Ms. Lisa Lis
Mr. Kenneth E. Marblestone
Mr. Keith B. Mayer
Mr. Bob McGowan
Mr. and Mrs. Thomas A. McKenty
Ms. Alice Miles
Mr. Macauley Nash
Mr. Roy Neslar
Ms. Erica Peresman & Mr. David Jaffe
Ms. Vivian Pickard
Ms. Sandy Radke-Gerkin
Mr. Lorenzo Rivera
Dulcie and Norman Rosenfeld
Ms. Nancy A. Rosso
Mr. Neal Rubin & Ms. Marcy Hayes
Norman & Catherine Schmitt
Ms. Edith Scott
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2010 President’s table donors
Mr. Bernie Smilovitz
Brother Jerry Smith
Ms. Denise Starr
Mr. Kevin Stephens
Ms. Ruth Stephens-Collins
Mr. Kevin Trombley
Mr. Dave R. VanderPloeg
Wayne and Joan Webber
Ms. Pat Weber
W. DeWayne Wells
Mr. and Mrs. William G. Westrick
Mr. James Williams
Mr. William M. Winkler
Mr. Howard Zoller
Corporations & Foundations
Acheson Family Foundation
Ally
Americana Foundation
Mandell L. and Madeleine H. Berman
Foundation
Birmingham Bloomfield Chamber
of Commerce
Bona-Venture L3C
Bordine Nursery
The Bottle Crew
Brighton NC Machine Corp.
Charter One
Cisco Systems
Community Foundation for
Southeast Michigan
Cornerstone Presbyterian Church, Brighton
Cranbrook Educational Community
CSO Inc.
Deloitte
Detroit Chapter of the International
Order of the Kings Daughters and Sons
DeRoy Testamentary Foundation
DTE Energy Foundation
Epoch Restaurant Group
Federal Emergency Management Agency
Feeding America
Filmer Memorial Charitable Trust
First Presbyterian Church
of Birmingham
First Presbyterian Church of Brighton
Max M. & Marjorie S. Fisher Foundation
Food Bank Council of Michigan
Benson & Edith Ford Fund
Ford Motor Company Fund
Ford Purchasing Group
General Motors Foundation
Grainger
Hearts of Livonia
Leona M. & Harry B. Helmsley
Charitable Trust

Clarence and Jack Himmel Foundation
The Holley Foundation
Huntington National Bank
Albert Kahn Associates Inc.
Helen L. Kay Charitable Private Foundation
W.K. Kellogg Foundation
The Kresge Foundation
The Kroger Co.
L&M Machining & Manufacturing
Livingston County Association of Realtors
Livingston County United Way
Livingston District Dental Association
Oliver Dewey Marcks Foundation
Masco Corp.
MAZON
The Ruby McCoy Foundation
June & Cecil McDole Foundation
McGregor Fund
Carl and Irene Morath Foundation
OHorizons Foundation
Omron Foundation Inc.
Palace Sports & Entertainment
The Pampered Chef, Ltd.
Philip Morris International Inc.
Pinckney Community Schools
Pinckney Empty Bowls
PNC Foundation
Rent-A-Center Inc.
Russell Street Deli
The Elizabeth, Allan and
Warren Shelden Fund
The Skillman Foundation
Somerset Collection
St. Joseph Mercy Health System
Target
U.S. Department of Agriculture
United Way for Southeastern Michigan
Walmart
Wayne & Joan Webber Foundation
WDIV Local 4
Wells Fargo Advisors
Matilda R. Wilson Fund
WJBK Fox 2
The Young Foundation
Legacy Donors
Mr. and Mrs. Michael Acheson
Community Foundation for
Southeast Michigan
Mr. Gene Gonya
Mr. Jack Krasula
Mr. Dana M. Locniskar and
Ms. Christine Beck
Mr. and Mrs. Eugene A. Miller
Dulcie and Norman Rosenfeld
Mr. and Mrs. Donald Slotkin

Mr. and Mrs. Wayne Webber
Donna and Walt Young
Food Donors
Alexander & Hornung/Butcher Boy
Andrew Brothers
Archway Marketing Services
Aunt Mid’s Produce Co.
Awrey Bakeries
Better Made
Big Lots
Breadsmith
Boy Scouts of America Great Lakes Council
Buffo’s Enterprises
Capuchin Soup Kitchen
Caramagno Foods
Coosemans Detroit
Costco
Country Fresh
CVS
Detroit Rescue Mission Ministries
DTE Energy
Entenmann’s
Food Bank Council of Michigan
Frito-Lay, Inc.
Garden Fresh Gourmet
Gordon Food Service
Intrastate Distributors, Inc.
Jerusalem Foods
Kar Nut Products
Kraft/Nabisco
The Kroger Co.
Lipari Foods
Mastronardi/Sunset Produce
Michigan Department of Education
Michigan Department of Human Services
National Association of Letter Carriers
Oliver Farms
Pepperidge Farm
Pepsi Bottling Group
Pepsi-Cola
Ram Produce
Royal Banana
Save-A-Lot
Serra Brothers
Spartan Stores Inc.
St. Patrick’s Church and School
Target
The Family Mission
Tom Maceri & Son
Turri’s Italian Foods Inc.
Tyson
Value Wholesale
Walmart Stores Inc.
Whole Foods Market

www.gcfb.org
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Hungry people are living in your county

Demand for food and actual food distribution increased in every county

in southeast Michigan last year. Here’s a look at poverty statistics in each county and
how Gleaners reached those in need.
counties

1

2

3

Livingston

oakland

macomb

5% more meals
provided than
last year

29% more meals
provided than
last year

65% more meals
provided than
last year

13% more meals
provided than
last year

31% more meals
provided than
last year

13,550 people living
below poverty

116,934 people
living below poverty

90,625 people living
below poverty

462,203 people
living below poverty

16,493 people living
below poverty

32,864 meals
missed per day

216,391 meals
missed per day

149,519 meals
missed per day

350,987 meals
missed per day

27,531 meals
missed per day

Nearly 2 million
pounds of food
distributed

7.1 million pounds
of food distributed

3.8 million pounds
of food distributed

21.6 million pounds
of food distributed

923,074 pounds of
food distributed

19 partner agencies

113 partner agencies

33 partner agencies

307 partner agencies

12 partner agencies

4
wayne

5
monroe
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2010 Highlights

• Distributed a record amount of food to
our hungry neighbors – 36.7 million pounds
– a 5.9 million pound increase over 2009.

• Provided food-for-the weekend BackPacks, comprised of food
to supply at least six balanced meals, to 5,750 children whose
families are struggling to afford groceries.

• Engaged 25,067 volunteers who
contributed 86,801 hours of service.

• Distributed 5.8 million pounds of fresh produce in our
ongoing effort to provide the highest nutritional quality of
food possible.

• Involved 484 partner agencies in
reaching 456,640 children, seniors,
disabled people, working families, and
other individuals with emergency food
and personal care items. Gleaners and its
partner agencies helped 100,000 more
individuals than last year.
• Provided fresh fruits and vegetables
through the Fresh Food Share program
to 1,000 low-income families living in
neighborhoods on Detroit’s east side.

• Maintained a four-star rating – the highest possible –
from Charity Navigator (an independent evaluator
of the nation’s largest nonprofits).
• Dedicated 96 cents of every dollar to food distribution
and nutrition programs, with only 4 cents of every dollar spent
on administration and fund raising.
• Recognized by the Detroit Free Press as a Michigan
2010 “Top Workplace” in the small business category.

Gleaners Three-Year Strategic Overview

With demand for emergency food
likely to remain at high levels for the
foreseeable future, Gleaners is poised for
the largest planned growth in the food
bank’s 33-year history.

• Improving access to fruits and vegetables through
the Fresh Food Share program, enabling neighbors
who otherwise lack access to fresh produce to have
450 more meals per day.

Under our 2010-2013 strategic plan, our goal is to
increase the number of meals we distribute daily by 57
percent over the next three years. We will do this by:

• Collaborate and share with other food providers
to best help all involved

• Growing our food distribution from 36 million
to 50 million pounds, which will result in 30,500
additional healthful, nutritious meals per day
• Increasing the number of Cooking Matters™
(formerly Operation Frontline) classes to enable
participants to provide 11,300 more meals per day
for themselves through learning about food
budgeting, meal planning and nutrition

Acknowledging that Gleaners alone cannot solve the
hunger crisis in our community, we will …

• Participate in efforts that improve food systems
in our region and in the nation
• Raise awareness, funds, champions and efforts to
end hunger in southeast Michigan.
We need your help to achieve our ambitious goals and
keep our community fed. Check out the Drive Out
Hunger story on page 2 of the Winter 2011 Harvest
(also online at www.gcfb.org) to learn how you can help.

• Expanding SNAP (Supplemental Nutrition
Assistance Program) outreach to help our neighbors
obtain government assistance that will supply 2,750
more meals per day
www.gcfb.org
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Gleaners Distribution Centers:
• Gleaners Detroit Headquarters &
Distribution Center
2131 Beaufait St., Detroit
• Gleaners Livingston County Distribution Center
5924 Sterling Dr., Howell
• Gleaners Oakland County Distribution Center
120 E. Columbia Ave., Pontiac
Gleaners Harvest WINTER 2009

Gleaners Community Food Bank of
Southeastern Michigan
2131 Beaufait St. | Detroit, MI 48207-3410
Phone 313.923.3535 or 1.866.GLEANER
Fax 313.923.2247 | www.gcfb.org | admin@gcfb.org

• Gleaners Taylor Distribution Center
25698 Northline Rd., Taylor
• Gleaners Joan & Wayne Webber
Distribution Center
24162 Mound Rd., Warren
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2011 Spring/Summer Event Calendar
March 24 – Empty bowls event in pinckney

After attending this fundraising event consisting of a soup dinner, silent
auction and student entertainment, attendees will return home with a one-of-a-kind
student-made ceramic bowl. Modeled after the national Empty Bowls project, the
event allows students and adults to give back to the community together in a unique
and creative way. The Pinckney Schools Empty Bowls event benefits the Livingston
Shared Harvest Pantry.
april 13 – women’s power breakfast

Join us for the 18th annual Women’s Power Breakfast at the Somerset Collection
in Troy. Some of Metro Detroit’s most prominent female business professionals,
politicians and community leaders will come together to support Gleaners
Community Food Bank and make an impact on hunger in our community.
Interested in learning about opportunities to sponsor the event and/or host
a table? Details are available at www.gcfb.org/wpb.
To ensure that you don’t miss important event information, text WPB to 21738 to
receive Women’s Power Breakfast updates on your cellular phone.

may 7 – fill the gazebo

For the ninth year in a row, The Livingston County Association of Realtors
will be asking the community to join them in helping feed hungry neighbors in
Livingston County by literally filling Brighton’s Millpond Gazebo with nonperishable
food donations. These food donations will be used to stock the shelves at Gleaners
Shared Harvest pantry in Livingston. Stop by with your donation on the first
Saturday in May!

may 14 – national association of letter carriers “stamp out
hunger” food drive

The second Saturday in May marks the largest one-day food drive in the
country. In southeast Michigan, the letter carriers hope to collect nearly one million
pounds of food to feed our hungry neighbors. You can help Stamp Out Hunger
by leaving a bag of nonperishable food by your mailbox on May 14 for your letter
carrier to pick up. Need help remembering? Simply sign up for a Gleaners text alert
by texting GLEANERS to 21738. Stamp Out Hunger is sponsored nationally by the
NALC, Feeding America, Campbell’s Soup Co., ValPak, The AFL-CIO, The United Way
and the United States Postal Service.

august 18 – seventh annual iron chef competition

Join us as two of your community’s most talented chefs compete against one
another to benefit the Gleaners Livingston Shared Harvest Pantry at Bordine’s
“Kitchen Stadium” in Brighton. The event includes a strolling buffet of assorted
delicious samplers from a variety of restaurants, a silent auction, a live cooking
competition, and the opportunity to help families in Livingston County. To receive
event updates for Iron Chef, text CHEF to 21738.
www.gcfb.org
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Nourishing Hope
BUS TOURS
On a Nourishing Hope Bus Tour, you see firsthand the
work of feeding hungry people in our community.
During the two-hour tour, we typically visit three
locations: a soup kitchen, a homeless shelter and a
pantry. At each stop you’ll meet dedicated people who
share what they do. Each tour ends with a walk through
one of Gleaners’ distribution centers.

“What surprised me most about the Nourishing
Hope Bus Tour was how grateful my group was
for the opportunity to get to know Gleaners in
this way. None of us had seen before all that we
saw that morning. It was powerful, sobering and
inspiring, in a way that no brochure or newspaper
article can be.”
— Erica Peresman, member, Gleaners’ board of directors

BREAKFAST
Gleaners annual fundraising breakfast provides an
opportunity for you to be inspired by stories of hope
and promise told by those who have overcome hunger.
This free event, which takes place each fall, raises enough
money to provide more than one million meals for our
hungry neighbors.

SIGN UP
To register for a bus tour or the breakfast, please go
to www.gcfb.org/bustours or contact Denise Leduc at
1-866-453-2637, ext. 404 or dleduc@gcfb.org.

Gleaners Harvest WINTER 2011

“I’ve been
on three
Nourishing
Hope Bus
Tours, and
each time
I’ve learned
something
new. The people working at the agencies are
inspirational. You think it would be a difficult
environment to visit, but each time I’ve finished
the tour feeling uplifted and energized. There
is so much good and hopeful to see – the tours
have made me more optimistic and involved
than before.”
— Ned Greenberg, vice chair, Gleaners’ board of directors
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Food Donor Spotlight: Aunt mid’s

Aunt Mid’s CEO Philip Riggio is passionate about getting wholesome
produce to the region’s hungry people

A

unt Mid’s, a metro Detroit mainstay for
washed and bagged fresh spinach, potatoes
and other vegetables, has been donating fresh
produce to Gleaners for more than 20 years. Last year,
the company donated 124,383 pounds of produce to
Gleaners, helping in our commitment to provide the
most healthful food possible to our hungry neighbors.
“We’re happy and proud to donate to Gleaners to
give good food to homeless and disadvantaged people,”
says Philip Riggio, chairman and chief executive officer.
“To destroy or get rid of so many pounds of food
would be sinful.” Gleaners welcomes the produce that
doesn’t make Aunt Mid’s quality cut. It’s delicious and
nutritious; it’s just not perfect.

Aunt Mid’s often donates potatoes, for example,
when the color is not right, like a red potato that’s
more brown than red, or one with an irregular
profile. “There is nothing wrong with the potatoes,”
says Riggio. “They have all the good components
and nutrients of other potatoes. They just don’t
meet our specs.”
Established in 1948, Aunt Mid’s concept was novel
for the era: providing fresh spinach in a consumer
package. According to Riggio, the family company,
now in its third generation of leadership, was well
ahead of its time batch washing spinach so people
could enjoy it fresh.

For many Michiganders, Aunt Mid’s spinach and
potatoes are a mainstay on a trip to the grocery
store. Yet for people out of work, and struggling to
cover the costs of housing, transportation and food, it’s
a luxury. Gleaners is able to efficiently handle donated
produce from Aunt Mid’s and other Detroit Produce
Terminal businesses, picking it up and distributing it to
our partner agencies quickly. That way, people coming
to food pantries, soup kitchens and shelters can benefit
from eating fresh fruit and vegetables.
Riggio’s message to other produce sellers in Detroit: give
away wholesome food to those in need. “Now’s the time
to reach out to people. Even with the economy being
what it is, it doesn’t mean we still won’t have off product
to donate. Everyone should be asking ‘how can I help?’”
“We’ve been blessed in this wonderful business,” says
Riggio. “Our business has been steady, even through the
tough economic times.” He says the value of giving fresh
produce to feed the hungry is priceless. “We don’t want
people in our city to be hungry,” says Riggio. “Everyone
benefits when you lend a hand.”
Learn more about Aunt Mid’s long-standing
partnership with Gleaners by watching our video
interview with Philip Riggio at www.gcfb.org/auntmids.

www.gcfb.org
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Partners in Action
MACOMB COUNTY
Hope Center in Macomb, Fraser

C

het Decker, executive director of Hope Center in
Macomb, knew the decision to create a “client
choice” emergency food pantry was the right one
when one of the first visitors to the new pantry last
June was a gentleman with diabetes.

“He had been to another food pantry the day before,
but when he got the box home, he discovered that
everything in it was a pasta-based product,” says
Decker. “As a diabetic, he couldn’t eat any of it, so he
ended up giving it all away.” At Hope Center, he was
able to choose the foods that were safe and healthy
for him to eat. “He was ecstatic.”
“We like the client choice concept,” says Decker. “It
treats people with dignity, giving them a choice. And,
it is an effective and efficient way to get food out.”
Asking for basic needs assistance, notes Decker,
can be degrading, so Hope Center strives to use the
client choice model, combined with good customer
service, to make a visit to the food pantry a positive
experience. The approach is working. One recent
customer said: “Your volunteers were
outstanding and gracious to
people who are down on their
luck. It is the care as much
as the food that counts.”
A visit to the volunteerrun pantry begins
with a brief interview
process, which helps
to identify other needs
that individuals or
families might have, like
housing or employment.
“We are a one-stop shop for
humanitarian services. When
people express a need, we can literally walk
them across the hall to get them the help they need,”
says Decker. While the food pantry is the flagship
program, Hope Center also offers utility payment
assistance, income tax preparation, legal aid, three
on-site housing organizations, and other services.
Gleaners Harvest WINTER 2011

Decker says that the food
pantry grew out of a desire
to combat hunger in a
county with an estimated
58,000 people facing
food insecurity (lack of
access to enough safe and
nutritious food for a healthy
life). Additionally, United
Way’s 211 information and
referral line showed that the most
frequent caller request for 18
months running was food.

Detroit Pistons pitch in at
Hope Center in Macomb

Hope Center is addressing the growing demand
for food. In its first six months of operation, the
center distributed one million pounds of food. Last
October alone, pantry food fed 3,200 Macomb County
residents. Approximately 97 percent of the food is
supplied through Gleaners, and food bank personnel
worked closely with Hope Center to help open the
food pantry, eager to see a client choice pantry
operating in Macomb County.
From September through December of last year,
nearly 10,000 people in Macomb County exhausted
their unemployment benefits. As a result, Decker
is braced for a difficult winter. “Those numbers
are expected to go up and continue to increase
throughout the spring,” he says. Through March
of the new year, another 7,270 Macomb residents are
expected to lose their unemployment benefits,
according to the Michigan Unemployment
Insurance Agency. And the stories of people
coming through Hope Center illustrate how
tough times are for many.
Recently, a client told a volunteer that
she hadn’t shopped for groceries for
2½ months; she had nothing left in her
cupboards. With appreciation and relief,
she departed with a load of groceries –
lovingly packed up and carried to her car by
a kind Hope Center volunteer.
For more information about
Hope Center in Macomb, visit
www.hopecentermacomb.org.

Volunteers Rose Lenglet and Terry
Bond welcome a client to My
Father’s Business for shopping.

www.gcfb.org
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WAYNE COUNTY
My Father’s Business, Detroit

C

hris Gaitley, volunteer director of My
Father’s Business, sees one consistent
expression on the faces of those visiting the
eastside Detroit client choice pantry: “There is
always question in the eyes of someone coming
here for the first time,” says Gaitley.
“They might be wondering, ‘Will I get what I need?
How long will this last? Will you tell me no? What
will I do tomorrow?’” Gaitley says that asking for
emergency food often interferes with people’s selfconfidence and makes them doubt their faith in
themselves. “Such extreme uncertainty around a
need as basic as food is corrosive.”

Approximately 25 percent of
the pantry’s food comes
from Gleaners. While the
pantry relies heavily
on the food bank for
items like meat, that
provide protein and
balanced nutrition,
Gaitley says
household cleaning
products also meet an
important need. “We
focus on both physical
and environmental health
issues,” she says.

My Father’s Business volunteers
help pack groceries.

Items like shampoo,
bathroom cleaner or cough syrup, as well as cleaning
Gaitley has been volunteering at My Father’s Business, products that are vital for families living with asthma
a ministry of Grace Community Church, for eight
or allergies, would be too expensive for the pantry to
years, with the last five years
stock if Gleaners didn’t provide them.
“They might be
as director. She and a team of
“Gleaners is a wonderful resource for
committed volunteers open the
us, enabling us to provide consistent
wondering, ‘Will
pantry on the second and fourth
options for people, and connecting us
I get what I need?
Saturday of each month, serving
to a larger network of emergency food
around 60 families monthly. An
How long will this
providers.”
additional 15-20 boxes of pantry
last? Will you tell
My Father’s Business serves a wide
staples are given out each month
me no? What will I
variety of patrons, from senior
from the church office for food
citizens supporting grandchildren
emergencies when the pantry
do tomorrow?’”
is closed.
— Chris Gaitley on insufficient fixed incomes; to the
Director of My Father’s Business working poor; to people with mental or
The pantry
physical challenges; to persons who are
serves anyone from an eight-zip
homeless, living on the streets or squatting. “We are
code service area surrounding
responsive to specific circumstances that people might
the church. Gaitley says
have,” notes Gaitley. The pantry, for example, provides
that, in addition to feeding
twist-top or pop-top cans and items that can be
hungry people, she has
eaten without cooking for people who are homeless,
a responsibility to help
understanding that they may not have a place to cook.
others have compassion and
understanding for those who My Father’s Business is expecting that many
people will struggle this winter, with colder than
need assistance. “We can’t
usual temperatures, housing shortages, and loss of
make snap judgment calls
unemployment benefits. She is ramping up referral
about people. It’s worth it to
services to help connect people to other services they
walk a little way down the road
might need. “Seemingly little things can become pretty
to see who you’re walking with.
big stressors when you have limited resources.”
We’ve not turned anyone away.”

www.gcfb.org
www.gcfb.org
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Cooking Matters

New program name for Operation Frontline

L

ast October, Share Our Strength introduced a new name, Cooking Matters™, for the
program formerly known as Operation Frontline. Operated locally by Gleaners, Cooking
Matters is an outreach program that helps families save money and provide more
nutritious meals for themselves through learning about food budgeting, shopping and
healthy cooking.
The new name more directly communicates the program’s impact: equipping families on
limited food budgets with the knowledge and skills to shop, cook and eat well. Cooking
Matters gives participants the confidence and know-how to select tasty and low-cost
ingredients, stretch them across multiple meals, and use healthy cooking techniques and
recipes that provide the best nourishment possible to their families. The average family
saves up to 20 percent on grocery bills after completing the program.
In southeast Michigan, Gleaners served 634 families through Cooking Matters last year through the help of 64
registered dieticians, culinary professionals and assistants who volunteered their time. For more information,
visit http://cookingmatters.wordpress.com.

Scouting for Food

T

he Boy Scouts of America Great Lakes Council joined forces with
Gleaners Community Food Bank last year to continue its annual
tradition of Scouting for Food. On Saturday, November 13, 2010,
hundreds of volunteers went door-to-door collecting bags filled with
nonperishable food donations. They collected 320,000 pounds of food
for Gleaners in just one day, a 23 percent increase from 2009.
Gleaners applauds the Boy Scouts of America Great Lakes Council for their hard work and dedication, and extends
a special thanks to Weingartz, Kroger, Yad Ezra, Premier Relocations, and Patriot Press for providing necessary
resources to make such a large scale food drive successful. Many hungry neighbors throughout southeast Michigan
will benefit from the motivation and enthusiasm of this year’s Scouting for Food volunteers.

Wells Fargo Feeds Kids

W

ells Fargo Advisors is a key supporter of Gleaners'
BackPack Program, which provides nutritious
weekend meals for children who might otherwise
go without. Thank you, Wells Fargo, for being a Hunger
Hero to our region's children!
Gleaners Harvest WINTER 2011

The Hunger Hero (a.k.a. Gleaners volunteer Mike Prince) waves to
onlookers as he rides the Wells Fargo Wagon down Woodward Ave.
in the 84th annual America’s Thanksgiving Parade.

15
x

Birdie Day

G

leaners thanks golf courses Hartland Glen, The Majestic, Mystic Creek, Oak
Pointe, Whispering Pines, Oakland County Parks and Recreation, and Dr. Peter
Shipley for participating in this year’s very successful Birdie Day. Many southeast
Michigan families were able to celebrate the holidays without the fear of hunger
thanks to the generosity of the local golfing community.
After a day of free golf at participating golf courses, a grand total of 1,140 turkeys
and 1,954 pounds of nonperishable food items were collected in addition to cash
donations totaling $1,345 – a great day on the green for Gleaners!

Food Fight to Tackle Childhood Hunger

G

leaners thanks the 40 local businesses that competed against one another this past
summer to collect food and raise funds to help Gleaners keep children fed while
school was out for the summer. More than 8,000 pounds of food were collected
and $15,838 was raised in less than two short weeks.

This year’s winners for each category were:
•
•
•
•
•

1,000+ Employees: Columbia Center/Kirco Management
250+ Employees: Magna International
100+ Employees: J.D. Power and Associates
Under 100 Employees: The Ayco Company
New Company Award: Smith Group

Pistons Care Telethon

F

inally, our sincere thanks to the Detroit Pistons and Palace Sports
& Entertainment Inc. for helping Gleaners feed hungry neighbors
through programs and funds resulting from the 2010 Pistons Care
Telethon. Our thanks as well to Quicken Loans and Fathead for teaming
up with the Pistons to help Gleaners distribute 1,200 weekend bags of
nutritious food and school supplies to elementary school students at
Detroit Edison Public School Academy.
Detroit Pistons players and members of the Automotion dance team
participated in several community events this past fall, distributing food
and raising money to help fight hunger. Proceeds from the 2010 Pistons
Care Telethon benefited the Food Bank Council of Michigan and food
banks throughout the state, including Gleaners.
www.gcfb.org
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You!
can make a

•

Each $1 you donate helps
Gleaners feed one hungry
person for one day.

•

96¢ of every dollar you
give goes directly toward
feeding hungry people.

difference

1

Send a check:

8

2

Call in a credit card or installment gift:

Lisa Walker, 1-866-GLEANER, ext. 241

3

Donate online:

www.gcfb.org

4

Transfer stock:

Ask your broker to contact
Tom Murphy, 1-866-GLEANER, ext. 233

If your company can contribute:

Julie Ptasznik, 1-866-GLEANER, ext. 245, or
jptasznik@gcfb.org

Gleaners Community Food Bank of Southeastern Michigan
2131 Beaufait St., Detroit, MI 48207-3410

9

Volunteer:

You can help with food packing, mailing or at
one of our special events. Individuals, families
and groups are welcome. Contact one of
Gleaners’ volunteer coordinators to arrange to
volunteer at one of our five distribution centers:
Detroit, Warren and Taylor:
Alma Perez, 1-866-GLEANER, ext. 239,
or aperez@gcfb.org

5

Ask your employer for a matching gift:

Tell your employer you donated to Gleaners and request a
matching gift. If your company does not have a matching gift
program, ask about starting one.

Pontiac:
Sarah Blight, 1-866-GLEANER, ext. 403,
or sblight@gcfb.org

6

Provide a Memorial or Tribute Gift for a
Special Occasion:

Howell:
Michelle Ounanian, 1-866-GLEANER, ext. 335,
or mounanian@gcfb.org

Anne Schenk, 1-866-GLEANER, ext. 242, or aschenk@gcfb.org

7

Leave a Legacy:

Bernadette Doré, 1-866-GLEANER, ext. 309, or bdore@gcfb.org

Special Events:
Margo Jones, 1-866-GLEANER, ext. 321,
or mjones@gcfb.org

Please remember:

Your donation is 100% tax deductible to the extent allowed by law. Gleaners Community Food Bank of Southeastern Michigan is
a 501(c)(3) organization. Individuals, married couples and businesses may claim 50% of their cash donations to Gleaners on their
Michigan Income Tax Return as a tax credit for contributions to homeless shelters and food banks. Individuals may claim 50% of
gifts up to $200; married couples filing jointly may claim 50% of gifts up to $400; and businesses may claim 50% of gifts up to
$10,000. Please consult your tax advisor before making a claim.

Gleaners
Gleaners Harvest
Harvest WINTER
WINTER 2011
2011
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Gleaners Community Food Bank
of Southeastern Michigan
2131 Beaufait St.
Detroit, MI 48207-3410
313-923-3535 or 1-866-GLEANER
313-923-2247 Fax
www.gcfb.org • admin@gcfb.org

Gleaners Distribution Centers:
Gleaners Detroit Headquarters &
Distribution Center
		
2131 Beaufait St., Detroit
Gleaners Livingston County Distribution Center
		
5924 Sterling Dr., Howell
Gleaners Oakland County Distribution Center
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Gleaners Taylor Distribution Center
		
25698 Northline Rd., Taylor
Gleaners Joan & Wayne Webber Distribution Center
		
24162 Mound Rd., Warren
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Gleaners extends a
special thanks to our Matching

Gift Donors, whose contributions help
double the impact of the generous gifts
we receive from thousands of individuals
and companies throughout the year.
Thank you!

• PNC Bank
• Weingartz
• The Bottle Crew
• Community
Foundation for
Southeast Michigan
• Huntington
National Bank

• Gleaners Board
of Directors
• Gleaners
Development
Committee
• Nourishing Hope
Team Members
And other
generous donors!

