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Annual Report Inside
a founding
member of

Feeding Communities, Changing Lives
Along with providing emergency food, Gleaners operates several
programs to prevent hunger, encourage healthy eating, and keep children
and seniors healthy and nourished. Read more inside...
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Troop #1029 (Birmingham) and Troop
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Gleaners as part of the “Scouting for
Food” tri-county food drive.
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The National Association of Letter Carriers holds
its annual food drive Saturday, May 8. Leave your
nonperishable food donation by your mailbox, and
your letter carrier will do the rest!
Special thanks to NALC Branch #1, Campbell
Soup Co., the Teamsters and the U.S. Postal
Service for supporting this important effort.

What We Do

How We Do It

Collect 30.8 million pounds of food
a year, either donated from major
food processors, retail chains and
volunteer food drives or purchased
at deep discounts to meet the dietary
requirements of those served.

Cultivate outstanding relationships
with companies in the food processing
industry, including the Detroit Produce
Terminal, and others.

Distribute food for 467,201 meals
every week to 467 partner agencies in
five southeastern Michigan counties.
Partner agencies include shelters,
soup kitchens, food pantries and
senior citizen centers that provide
prepared meals or pantry supplies
directly to hungry people.
Feed and educate more than 31,800
children a year through programs such
as Kids Café, KidSnack, BackPack
Program, Operation Frontline, Summer
Lunches for Children Program, and
Kids Helping Kids. These programs
provide hot meals to children in afterschool programs, snacks to children
in disadvantaged neighborhoods, and
volunteer opportunities for young
people to learn about philanthropy.
Inform the community and raise
awareness about the causes of hunger,
the people making a difference in
fighting hunger, and the issues that still
remain in feeding our hungry neighbors.

Use an efficient, technologically
advanced system to collect, store and
distribute food, with very little waste,
through five strategically located
distribution centers in Livingston,
Macomb, Oakland and Wayne Counties.
Engage a professional staff and 22,730
dedicated volunteers to advance Gleaners’
mission of curing hunger.
Provide the best service possible to
our partner agencies. Gleaners delivers
more than 14 million pounds of food
to partner agencies for free. The other
16 million pounds are distributed to
partners at 10 cents per pound through
a shared maintenance program to offset
the costs of transporting, handling and
purchasing food.
Note: Figures based on 2008-09 fiscal year.
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Letter from our President

I

was deeply moved by the
outpouring of community
support for our hungry
neighbors during the recent
holiday season. In what has been
the most challenging period in
Gleaners’ history, thousands of
individuals, families, businesses,
religious organizations and other
groups collected funds, held
food drives or volunteered to
make sure hungry children, seniors and families could
get the emergency food they needed. The result of this
tremendous compassion was the largest distribution of
food Gleaners has experienced in a single quarter in our
32-year history. Thank you.
However, the staff at Gleaners has had little time to
rest or reflect on our accomplishments. As poverty and
unemployment hover near record levels, the need for
emergency food remains high.

The result of this tremendous
compassion was the largest
distribution of food Gleaners has
experienced in a single quarter in
our 32-year history.

We are focused not only on
alleviating the immediate
hunger crisis, but also on
developing and implementing
long-term strategies to reduce
hunger in southeast Michigan.
community. We are focused not only on alleviating the
immediate hunger crisis, but also on developing and
implementing long-term strategies to reduce hunger in
southeast Michigan.
Our Annual Report, included in this newsletter,
summarizes the progress already made toward our
objectives, as well as recapping last year’s financial and
operational growth. I hope you will take a moment to
review it. With your continued support, we can continue
to bring relief and hope to our hungry neighbors. Thank
you for being part of the solution.

W. DeWayne Wells
President

Our 467 partner soup kitchens, food pantries, shelters
and other agencies are straining to meet the demand.
We anticipate 10,000 new people each month will need
emergency food in the current year.
In November, I shared with you a “Report on Hunger”
that outlined some of the strategies Gleaners is
employing to meet the emergency food needs of our

www.gcfb.org
www.gcfb.org
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Over the next six pages, we’ll introduce you to some of Gleaners’ special programs
that provide long-term solutions to the ongoing problems of hunger. We’ll show you how…
• Families with limited resources are learning to put nutritious meals on the table;
• Children are being well fed after school, on the weekends and during the summer to
focus better in school and at play; and
•	Seniors are accessing food and other aid to help them remain healthy and strong.

Operation Frontline
Helping families learn to stretch their
budget and create nutritious meals

F

amilies struggling to make ends meet are often faced with the challenge
of putting healthy, affordable food on the table. To reduce their reliance
on emergency food and
to meet their nutritional
Here’s what Operation
needs, Gleaners offers
Frontline participants are
Operation Frontline.
In an Operation Frontline class for kids,
participants celebrate their last class at
Salvation Army Harbor Lights.

This year, Gleaners will
host 65 Operation Frontline
classes for 975 parents,
teens, children, seniors and others. They will learn healthy eating
habits, cooking skills, shopping, food budgeting and food safety.
Operation Frontline classes are held in all five counties served by
the food bank: Wayne, Oakland, Macomb, Monroe and Livingston.
The Michigan Office of the Surgeon General and Michigan State
University Extension, in partnership with Gleaners, also sponsor
Operation Frontline side-by-side classes for children and their
caregivers in metro Detroit middle schools.
The program is only possible with the expert volunteer help of
professional chefs, registered dieticians and support workers, who
dedicated 540 hours of time last year alone to conduct classes. To
read their stories, and learn more about the program, check out
Operation Frontline’s blog at www.ofldetroit.wordpress.com.

saying about their experience:
“I loved the class. Chef Mike was awesome.
I learned so much. Now I’m a better shopper
and I have some great recipes to feed my
family. Go turkey chili!”
– Parent from Wayne Metro Head Start

“I think Operation Frontline is an
excellent program that opens a space for
students and their parents to explore healthy
food together.”
– Parent from Hutchins Middle School

“I am more aware of what I’m cooking, what
goes into the food that I’m cooking, and
different ways to cook healthier meals.”
– Participant from Redford Interfaith Relief

Gleaners Harvest winter 2010
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Single Mom in Operation
Frontline Improves
Family Nutrition

Z

arina, a single mom from Dearborn Heights, works
hard to put nutritious food on the table. Attending
Operation Frontline classes last fall was a turning
point for her.
“It was an education for a lifetime for me, my kids and
my family,” says Zarina, who attended five Operation
Frontline sessions through Crestwood Head Start. “I’m
so glad to have the knowledge to feed my family well.”
Operation Frontline helps Gleaners fight hunger by
teaching families how to choose and prepare healthy
food on a budget. Volunteer chefs and dieticians teach
healthy eating habits,
cooking skills, shopping,
“It was an
budgeting and
education for a
food safety.

lifetime for me,
my kids and my
family... I’m so
glad to have the
knowledge to feed
my family well.”

For example, Zarina and
other Head Start parents
learned how to read
nutritional labels and
choose food that packs
the most nutritional
punch. Zarina says that
she learned to seek out
whole wheat flours in
bread, find yogurt with
the highest percentage of calcium, and stock her pantry
with staples that can easily be turned into a meal.
“I knew it was important to eat right, but this class took
it to a different, more professional level.” Zarina says
that she has a much better understanding of serving
size, healthy choices and prices – and her children love
the new recipes she learned in class. They now regularly
enjoy breakfast burritos, jambalaya, and whole wheat
pizza with spinach.

Learning to plan meals for the week is another
important component of Operation Frontline. “Before, I
just went and bought things and never planned ahead to
cook and use all the food groups.” Today, she plans, and
that helps with food budgeting and with serving more
balanced meals.
Operation Frontline provides recipes, books and
handouts on nutrition and food safety. And, importantly,
students receive a take-home bag of groceries with
all the ingredients for the day’s lesson to practice at
home. Zarina especially appreciated being able to share
her new skills with her children. For her, as for many
Operation Frontline students, that practice has made all
the difference. “It’s been a big change in my life. What I
learned saves time and saves money,” says Zarina.
Read recent essays from Operation Frontline
Americorps volunteers, check out clips on recent OFL
projects, or learn cooking and nutrition tips from
Operation Frontline’s how-to videos at
www.ofldetroit.wordpress.com.

www.gcfb.org
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Summer Food
Service Program

children, serving 30 sites in
Detroit, Warren, Madison
Heights, Highland Park,
Westland and Hazel
Park. Every lunch had
a sandwich, a fruit or
vegetable and milk. For
many of the children, this
lunch was the most nutritious meal of the day.

Feeding children over the
summer while school is out

O

n a warm July morning last year, five student
workers laid out slices of bread across stainless
steel tables at Gleaners’ Joan & Wayne Webber
Distribution Center in Warren. They added cheese and
turkey, working in sync to the radio music, and prepared
tasty and healthy sandwiches
for kids in southeast Michigan.
This scene, repeated five days a
week all summer long, helped
Gleaners provide 1,500 meals
each week to kids through our
Summer Food Service Program.
With nearly 20 percent of
children in Michigan living in poverty, this program
was a necessity for many struggling families. Gleaners
targeted areas with high poverty and large numbers of

In addition, the teens and young adults making and
packaging the meals were provided with valuable food
preparation training and employment. These students
have chosen the culinary profession as their first option
for employment or intend to use jobs in the culinary
field as a stepping stone to further career development.
Last year’s students came from Warren Woods
Tower Vocational School in Warren. They worked
under an experienced chef who trained them over a
13-week period.
Gleaners is working with the United Way for
Southeastern Michigan to expand this important
program for kids. Watch for details on our Web site
as we get closer to June 2010.

Kids Helping Kids

Bringing food, hunger awareness and
volunteer opportunities to children

I
Once a month, a special Kids Helping Kids class involves the
Empty Bowls project, where children make bowls for Gleaners
to sell to raise funds and raise awareness about hunger.

t is often hard for an average American kid to fathom the idea
of not having enough food to eat. Through Gleaners’ Kids
Helping Kids® education and volunteer program, children
are not only learning about issues of hunger and how it affects
families, but pitching in to help feed their young neighbors who
don’t have enough to eat.

Gleaners created Kids Helping Kids in the early 1980s to engage
young people in volunteerism. The program involves a tour of a Gleaners distribution center, a class on hunger or
nutrition, and sorting and packing food for distribution. Last year, the program welcomed around 300 groups of
children and teens from schools, scouting troops, churches, and other clubs and service organizations. Together, these
6,930 young people contributed more than 10,000 volunteer hours, much of it packing food for hungry children.
Gleaners Harvest winter 2010
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KidSnack and

Supplying nutritious
meals and snacks for
children when school
is not in session

BackPack Programs
H

unger can interfere with learning and retention. Providing fuel to
children after school increases their mental energy for homework
and their physical energy for sports and games.

KidSnack is an important component of after-school programs for hungry
children and youth, especially those in the region’s poorest neighborhoods.
Currently, it provides snacks – such as granola bars, trail mix, baked goods,
juices, crackers and fruit – to 21,000 children annually at 60 elementary
and middle schools.
Another important program to serve
kids not eating enough at home
is Gleaners’ food-for-the-weekend
BackPack Program. Begun in 2005,
this program reaches more than
1,600 of our community’s most
needy children.
Each Friday, children are given a bag
filled with easy-to-prepare foods, like
peaches, tuna, cereal and milk.

KidSnack is an
important component
of after-school
programs for hungry
children and youth,
especially those in
the region’s poorest
neighborhoods.

The program is supported by Sodexo,
Target and Feeding America through
a grant from ConAgra, but there is a waiting list of schools that want
to participate. For information on how to support Gleaners’ Backpack
Program or KidSnack, visit our Web site at www.gcfb.org.

www.gcfb.org
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Fresh Food Share

Providing better access to fresh produce
for Detroit’s near eastside residents
( PP

T
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M

any Detroit residents live far away from a grocery store.
For seniors and others with no transportation of their
own, this can sometimes mean eating no fresh fruits or
vegetables for weeks at a time.
To help, Gleaners is using its food
expertise to provide low-cost boxes
of produce at six locations near
our headquarters on Detroit’s
east side through the Fresh Food
Share program. To date, we have
helped to feed approximately
1,200 children, adults and seniors
through this program.

To date, we have
helped to feed
approximately
1,200 children,
adults and
seniors through
this program.

Fresh Food Share boxes are
filled with 20 pounds of food,
with produce coming from regional growers when available. In
the summer, 10 percent of the produce comes from community
gardens in Detroit.

Funded with a grant from the Community Foundation for
Southeast Michigan, Fresh Food Share is operated by the Green
Ribbon Collaborative, a partnership of three nonprofits: Gleaners
Community Food Bank, The Greening of Detroit and Eastern
Market. Gleaners is responsible for Fresh Food Share’s distribution
logistics, including the coordination of volunteers to pack the
boxes and identifying community organizations who can refer
participants and host a monthly pickup of the boxes.

Gleaners Harvest winter 2010
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SNAP Outreach
Helping low-income seniors
get the help they need

O

ne of the many ways Gleaners is working
to close the hunger gap in southeast
Michigan is by getting more people
signed up for food stamps, now referred to as
Supplemental Nutrition Assistance Program,
or SNAP. In doing so, we help more individuals
get enough food to eat and relieve the strain on
emergency food pantries – many of which are
not designed to handle the volume of needy
people now coming through their doors.
Gleaners, in collaboration with Michigan Elder
Law, trains volunteers on how to register senior
citizens for SNAP. Volunteers work one-on-one
with the seniors to complete the 17-page form
and identify services they might be eligible for, including food aid.

“I’ve been a
Detroiter for most
of my life, and
I’ve never seen
anything like this.”

Volunteer Beverly Clark, a retired lawyer,
conducted an interview last year with a
74-year-old woman, “Doris,” whose monthly
fixed income was $1,112. Because Doris did
not have a car, she was dependent on others
to get to the store.

“Through the questionnaire, we discovered
— Beverly Clark that she was not being nourished properly,”
Gleaners Volunteer recalls Clark. As a consequence of the hourlong interview process, Clark found out that
Doris was eligible for aid for her Medicare
and prescriptions. “We knocked out two of her payments to save her $200 a
month,” says Clark. The savings will free up money for Doris to purchase an
adequate amount of food.
“We talked to her about Meals on Wheels too, and got her on the list, even
though it’s a five-month wait,” says Clark.
Clark says she does what she can to help out Gleaners and other agencies:
“I’ve been a Detroiter for most of my life, and I’ve never seen anything
like this.”

Gleaners welcomes
volunteers for any of our
programs that alleviate
hunger or address the
causes of hunger. For more
information, contact:
SNAP

Rachelle Bonelli
866-GLEANER, ext. 230,
rbonelli@gcfb.org

Kids Helping Kids,
Pontiac and Warren
Sarah Blight
866-GLEANER, ext. 403,
sblight@gcfb.org

Kids Helping Kids,
Detroit and Taylor
Pertrine Rambus
866-GLEANER, ext. 231,
prambus@gcfb.org

Fresh Food Share

Stacey Malasky
866-GLEANER, ext. 253,
smalasky@gcfb.org

Food sorting and packing,
Wayne County
Alma Perez
866-GLEANER, ext. 239,
aperez@gcfb.org

Food sorting and packing,
Livingston County
Michelle Ounanian
866-GLEANER, ext. 260,
mounanian@gcfb.org

Food sorting and packing,
Oakland County
Sarah Blight
866-GLEANER, ext. 403,
sblight@gcfb.org

www.gcfb.org
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Inaugural “Nourishing
Hope” Breakfast a Success

Calendar of Events
Winter & Spring 2010

G

February 20

leaners extends deep gratitude to the many generous
supporters who helped raise more than $330,000 at
Gleaners’ first “Nourishing Hope” breakfast fund raiser
on September 24 at the Rock Financial Showplace in Novi.
More than 300 people attended this one-hour event, which
featured moving testimonials from volunteers, clients and
representatives of Gleaners partner soup kitchens, food
pantries and other nonprofit emergency food providers.
A number of these donors became inaugural members of
Gleaners’ Nourishing Hope Team, committing multi-year
pledges of $1,000 to $5,000 per year to help Gleaners feed
our hungry neighbors.
“We’re grateful to these donors for enabling us to respond
to the current hunger crisis while also preparing for
the future needs of our community,” says President W.
DeWayne Wells. “Our region’s recovery will be longterm, and we anticipate that reliance on emergency
food will continue to be strong in the coming years. The
commitment of our donors to support us both now and in
the future leaves Gleaners well-positioned to respond.”
Fox 2 News anchor and Gleaners supporter
Huel Perkins emceed the event, which
featured a lively video performance by
the Detroit Children’s Choir. Lisa Cain,
founder and executive director of God’s
Helping Hands, a Gleaners partner
agency, described the growing demand
for emergency food at her Rochester
Hills-based food pantry.

Gleaners thanks everyone who
attended this special event. If you
would like to attend an upcoming
Nourishing Hope breakfast,
please contact Denise Leduc
dleduc@gcfb.org or
866-GLEANER, ext. 404.

Gleaners Harvest WINTER 2010

PEWABIC POTTERY
EMPTY BOWLS EVENT
Historic Pewabic Pottery hosts
this annual fund raiser for
Gleaners at its beautiful Detroit
location, 10125 E. Jefferson, from
11 a.m. to 2 p.m. Come enjoy a bowl of hot soup
and purchase unique ceramic bowls crafted by
local students and artists. Event contact:
Julie Ptasznik at 866-GLEANER, ext.245, or
jptasznik@gcfb.org.

March 25
PINCKNEY COMMUNITY
SCHOOLS EMPTY BOWLS
Now in its 17th year, this event
features handmade ceramic bowls from local
students, dinner, silent art auction and student
entertainment. It will be held at Pinckney
High School Commons, 10255 Dexter-Pinckney
Road, from 5-8 p.m., with all proceeds going to
Gleaners. Event contact: Suzette Hohendorf at
866-GLEANER, ext. 243, or shohendorf@gcfb.org.

April (date TBD)

at

WOMEN’S POWER BREAKFAST
This annual fund raiser celebrates
the power of women to make
great things happen in their lives
and communities. Participants
include prominent female leaders such as judges,
politicians, professionals, business owners,
corporate executives, journalists, broadcasters,
key volunteers and members of the most
influential boards in our area. Event contact:
Omari Taylor at 866-GLEANER, ext 272, or
otaylor@gcfb.org.
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A Message from Board Chair Ed Bahoura

A

increase over 2008. At this pace,
we will meet or exceed our
goal to provide an additional
5.1 million pounds of food
in the current year – a 16.6
percent increase over last year.
We also continue to expand
programs that teach lowincome families essential skills
for preparing nutritious meals
on a limited budget.

s the new board chair, it is my
honor to thank you for your
generous support of Gleaners.
I look forward to working with
you, the entire board and staff, and
all our volunteers and donors to
advance our vital mission to
nourish communities by
feeding hungry people.
Last November, you received a
special report from DeWayne Wells,
president of Gleaners, describing the
breadth of the current hunger crisis
in southeast Michigan. This “Report
on Hunger” explained how rising
unemployment, wage reductions
and other financial difficulties are
driving more and more working
families, children and seniors to
rely on emergency food.
The report also outlined both short- and long-term actions
Gleaners is taking to ease the hunger crisis. From deploying
mobile food pantries in areas of increasing need, to enrolling
more children in programs that provide access to nutritious
food, to providing education and training for low-income
families to do more with less, Gleaners is striving to keep
families fed and nourished during difficult times.
We’ve already made progress. We distributed 6,756,037
pounds of food in October and November 2009, a 23.3 percent

However, even after the
immediate crisis subsides, we
will likely face a long climb
back to prosperity. For at least
the near future, our region is
settling into a new economic
reality that involves fewer jobs,
lower wages, less job security
and more instability. Therefore,
Gleaners will continue to look for innovative ways to meet the
emergency food needs of our hungry neighbors. With your
continued involvement, I am confident we can succeed.

Ed Bahoura
Board Chair

thank you

Without your help, Gleaners would not have been able to feed more
than 356,769 people with nearly 24,294,464 meals last year.
Gleaners appreciates each and every contributor who donated between October 1, 2008, and September 30, 2009.
More than 800 donors of $1,000 or more during the last complete fiscal year have received special recognition on
our Web site at www.gcfb.org.
We also thank our 467 partner agencies in five southeast Michigan counties. These food pantries, soup kitchens,
shelters and community centers are invaluable in our mission to nourish communities by feeding hungry people.
Find a full list of our partner agencies at www.gcfb.org.
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Financial Summary
REVENUE

2008–09

2007–08

$55,637,205

$32,542,497

Cash Donations

$6,776,947

$5,190,846

Grants

$3,219,559

$1,912,694

Purchased Food Reimbursement

$3,213,817

$2,982,506

Agency Shared Maintenance

$1,076,057

$667,006

Other

$821,105

$872,167

United Way

$375,715

$395,510

$2,116

$79,210

Donated Food

Investment Income

1.5% Agency Shared
Maintenance

1.8% United Way,
Investments
& Other

78.2% Donated Food

4.5% Grants

TOTAL REVENUE

$71,122,521

$44,587,089

4.5% Purchased
Food Reimbursement
9.5% Cash Donations

9.3% Program Services

EXPENSES

Distributed Food

$57,470,244

$35,985,479

Program Services

$6,175,266

$5,976,566

Fund Raising

$2,087,725

$1,732,720

Management

$689,513

$410,941

TOTAL EXPENSES
PENSION-RELATED
CHANGES EXPENSE
excess revenue
over expenses

Meals Distributed
Meals per day
Meals per week
Meals per month

$66,422,748

4.2% Management
and Fund Raising

$44,105,706
86.5% Distributed Food

$109,824
$4,589,949

$481,383

2008–09

2007–08

24,294,464

20,128,420

66,560

55,146

467,201

387,085

2,024,538

1,677,368

Efficiency 95.8% for Feeding Hungry Neighbors
www.gcfb.org
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President’s Table

C

ommunity members who go “above
and beyond” in their commitment to
Gleaners Community Food Bank to
feed our hungry neighbors are reserved a
distinguished seat at the President’s Table.

President’s Table donors
have an earnest belief in
Gleaners’ mission – and
back their belief with
tangible actions.

Individuals, corporations, and foundations
that are part of the President’s Table
support our work through their major contributions. Some
give significantly of their time and expertise. Others, of
their dollars. Still others, of their inventory. No matter how
they give, President’s Table donors have an earnest belief in
Gleaners’ mission – and back their belief with tangible actions,
such as donating large amounts of product, making major
monetary gifts or bequests, or volunteering hundreds of hours

of time. This year’s President’s Table
Dinner was held on November 5, 2009,
at Gleaners Detroit Headquarters &
Distribution Center. Dinner was catered
by Capuchin Soup Kitchen, using food
similar to what we distribute to our
partner agencies. The evening included
special recognition of our 40 food
donors that have given 100,000 pounds or more since 2005.
Gene Gonya, Gleaners’ founder and past president
(1977-1998), was in attendance.

For information on how to take a seat at the President’s Table,
please contact Gerry Brisson, 1-866-GLEANER, ext. 246,
or gbrisson@gcfb.org.

Food Received by Category: Three-year Comparison

Gleaners adapts its food acquisition strategies in response to market forces, local and national
economies, and changes to federal food programs. Here’s a look at how our food sources have shifted
over the past three years.
Purchases

Local Donations

USDA

National Donations

16,000,000
14,000,000
12,000,000
10,000,000
8,000,000
6,000,000
4,000,000
2,000,000
2007

2008

2009
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2009 President’s table donors

presidents of gleaners
Mr. W. DeWayne Wells
Current
Mr. Agostinho A. Fernandes, Jr.
2002-2008
Mr. Richard A. Loewenstein
1998-2002
Mr. Gene Gonya
1977-1998
individuals
Mr. and Mrs. Michael
Acheson
Mr. and Mrs. Frank Angileri
Mr. Ed Bahoura
Mr. and Mrs. Andrew Beam
Mr. and Mrs. Jack L. Berry
Mr. and Mrs. Joe Berwanger
Dr. Fredric Bonine
Mr. and Mrs. Gerald F. Brisson
Mr. and Mrs. Jack R. Clausnitzer
Mr. and Mrs. Frank Genovese
Mr. and Mrs. Ned W. Greenberg
Mrs. Lauraine A. Hoensheid
Mr. and Mrs. Joel E. Jacob
Mr. and Mrs. Keith B. Mayer
Mr. Bob McGowan
Ms. Vivian Pickard
Mr. Neil Rubin and Ms. Marcy Hayes
Dulcie and Norman Rosenfeld
Mr. and Mrs. Iain M. Scott
Mr. Bernie Smilovitz
Mr. and Mrs. Wayne Webber
Mr. W. DeWayne Wells
corporations
and foundations
Altria
Mandell L. and Madeleine
H. Berman Foundation
Birmingham Bloomfield Chamber
of Commerce
Bordine Nursery
The Bottle Crew
Brighton NC Machine Corp.
Charter One Foundation
The Chrysler Foundation
Comcast

Community Foundation for
Southeast Michigan
Deloitte
DTE Energy
Epoch Restaurant Group
Federal Emergency Management Agency
Feeding America
First Presbyterian Church of Brighton
Food Bank Council of Michigan
Ford Motor Company Fund
Ford Purchasing Group
General Motors Foundation
The Holley Foundation
The Huntington National Bank
The Kresge Foundation
The Kroger Co.
Livingston County Association
of Realtors
Livingston Sunrise Rotary
MASCO Corporation Foundation
Matilda R. Wilson Fund
Mazon
The Ruby McCoy Foundation
Medical Alternatives Press Inc.
Michigan Department of Education
Michigan State University Extension
National City Bank
Omron Automotive Electronics Inc.
Omron Foundation Inc.
Pet Supplies Plus, Brighton and Howell
Pinckney Auto Wash
Pinckney Community Schools
The Elizabeth, Allan and
Warren Shelden Fund
The Skillman Foundation
Sodexo Foundation Inc.
WJBK Fox 2
The Young Foundation
United Way for Southeastern Michigan
WDIV/TV 4
Walmart Stores Inc.
Legacy Donors*
Mr. and Mrs. Michael Acheson
Community Foundation for
Southeast Michigan
Mr. Gene Gonya
Mr. Jack Krasula

Mr. Dana Locniskar and
Ms. Christine Beck
Mr. and Mrs. Eugene A. Miller
Dulcie and Norman Rosenfeld
Mr. and Mrs. Donald Slotkin
Mr. and Mrs. Wayne Webber
Donna and Walt Young
food Donors
Aldi Foods
Andrew Brothers
Archway Marketing Services
Artic Cold Storage
Aunt Mid Produce
Big Boy Restaurants
Big Lots
Capital Sales
Carolina Logistics Services
Costco
Country Fresh
Food Bank Council of Michigan
The Kroger Company
Lipari Foods
Mastronardi Produce
Meijer
Michigan Dairy
Michigan Department of
Human Services
National Association of Letter Carriers
Pepsi Bottling Group
Pepsi Cola
Post Foods
Ram Produce
Rocky Produce
Sam’s Club
Save-A-Lot Food Store
Serra Brothers
Spartan Stores Inc.
Tyson Foods Inc.
United States Department of Agriculture
Walmart Stores Inc.
Whole Foods Market

*Endowment donors or those who included
Gleaners in their estates, trusts or wills
www.gcfb.org
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Hungry people in every county in southeast Michigan need your help.

3
1

2

Livingston

Oakland

As economic conditions
shifted from bad to worse
last year, here’s a look at how
Gleaners provided food to
those in need in all
five counties.
1

2

3

Livingston
• 13,875 people living
below poverty
• 1.9 million pounds of food
distributed
• 20 partner agencies
• 29% more meals provided
than last year
Oakland
• 102,185 people living
below poverty
• 5.5 million pounds of food
distributed
• 110 partner agencies
• 6% more meals provided
than last year

macomb

4
wayne

5

monroe

Macomb
• 77,251 people living below poverty
• 2.3 million pounds of food distributed
• 33 partner agencies
• 53% more meals provided than last year

4

Wayne
• 391,935 people living below poverty
• 19.1 million pounds of food distributed
• 295 partner agencies
• 9% more meals provided than last year

5

Monroe
• 16,213 people living below poverty
• 706,000 pounds of food distributed
• 9 partner agencies
• 87% more meals provided than last year
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2009 Highlights
• Distributed a record amount of food to our hungry
neighbors – 30.8 million pounds – a 2.2 million pound
increase over 2008.

• Engaged 467 partner agencies in reaching 356,769
children, seniors, disabled people, working families, and
other individuals with needed emergency food and personal
care items.

• Engaged more than 22,000 volunteers who contributed
60,000 hours of service.
• Provided fresh fruits and vegetables to 1,200 low-income
individuals living in neighborhoods without grocery stores
on Detroit’s east side.
• Distributed 4.1 million pounds of fresh produce in our
ongoing effort to provide the highest nutritional quality
of food possible.

• Maintained a four-star rating – the highest possible – from
Charity Navigator (an independent evaluator of the nation’s
largest non-profits).
• Dedicated 95 cents of every dollar to food distribution and
nutrition programs, with only 5 cents of every dollar spent
on administration and fund raising.

2010 Initiatives

Building on our 2009 accomplishments, Gleaners is well into the new year with these strategies
to effectively meet the increased demand for emergency food for hungry children, seniors
and families.

Problem/Need

1.

Very high unemployment
rates for current recession
mean more families need
emergency food.

Nearly 20 percent of

2. children in Michigan are
living in poverty.

Solution
Increase the amount of food distributed to 36 million
pounds, a 16.6 percent jump from last year.

Reach 28,000 children with food through our
KidSnack, BackPack and summer meal programs.

3.

Long-term emergency food
usage is straining Gleaners
and our partner agencies.

1)	Help 1,400 needy households enroll in state
and federal food assistance programs.
2) Receive and distribute more than 10 million
pounds of food from the USDA.

4.

Lower household incomes
and limited food budgets
often result in skipped or
less nutritious meals.

Teach 975 low-income individuals about nutrition, food
shopping on a budget, and healthy cooking through our
Operation Frontline classes.

www.gcfb.org
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NOURISHING COMMUNITIES BY FEEDING HUNGRY PEOPLE

Gleaners Distribution Centers:
• Gleaners Detroit Headquarters &
Distribution Center
2131 Beaufait St., Detroit
• Gleaners Livingston County Distribution Center
5924 Sterling Dr., Howell
• Gleaners Oakland County Distribution Center
120 E. Columbia Ave., Pontiac
Gleaners Harvest WINTER 2009

Gleaners Community Food Bank of
Southeastern Michigan
2131 Beaufait St. | Detroit, MI 48207-3410
Phone 313.923.3535 or 1.866.GLEANER
Fax 313.923.2247 | www.gcfb.org | admin@gcfb.org

• Gleaners Taylor Distribution Center
25698 Northline Rd., Taylor
• Gleaners Joan & Wayne Webber
Distribution Center
24162 Mound Rd., Warren
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Gleaners Iron
Chef Competition

G

leaners thanks everyone who made the fifth
annual Iron Chef fund raiser a tremendous
success, raising $95,000 for the Livingston Shared
Harvest Pantry. The event, held in August at Bordine
Nursery in Brighton, sizzled with food and fun as
Executive Chef Steve Pilon of Oak Pointe Country Club
narrowly defeated Executive Chef Steven Grostick of
Hotel Baronette. The chefs were challenged to create
an appetizer, entrée and dessert using the 2009 secret
ingredient: Michigan cherries.
More than 300 attendees enjoyed delicious appetizers
donated by local restaurants. Emcees Steve Garagiola
of WDIV-Local 4 News and columnist Neal Rubin of
The Detroit News provided “play-by-play” commentary,
while our esteemed panel of judges sampled the
chefs’ creations.
The 2009 Iron Chef was the kick off for the “Fill the
Truck” matching funds campaign spearheaded by
Livingston County residents Jack and Jeanette Berry.
They were joined by community leaders Lauraine
Hoensheid, Jane Beam, Pinckney Auto Wash, Pet
Supplies Plus, Corrigan Oil, Spartan Stores and Paul
and Bridget Bohn. Many other individuals and local
businesses also sponsored the event, including Brighton
Chrysler Dodge Jeep, Brighton NC Machine, Asahi Kasei
and Excelda Manufacturing. Gleaners extends sincere
thanks to all the sponsors for making this year’s Iron

Executive Chef Steve Pilon (left) of Oak Pointe Country Club and Executive Chef
Steven Grostick (right) of Hotel Baronette

The chefs were challenged to
create an appetizer, entrée and
dessert using the 2009 secret
ingredient: Michigan cherries.
Chef a success for our hungry neighbors in Livingston
County. Photos of the event and full list of 2009
sponsors, judges and event committee members
can be found under the Events/Food Drives tab at
www.gcfb.org.
Demand for emergency food assistance in Livingston
County continues to grow. In 2008, the Gleaners Shared
Harvest Pantry distributed more than 1.1 million pounds
of emergency food to county residents, a record amount
since it opened in 1999. In addition to current clients, the
pantry is serving an average of 123 new families each
month who are seeking food for the first time. The pantry
provides about 900 families per month with food.

www.gcfb.org

10

Pound for Pound Challenge
Gleaners is stepping up to the challenge – and so can you!

G

leaners Community Food Bank and Weight
Watchers are teaming up to feed our hungry
neighbors through the Feeding America
Pound for Pound Challenge. And we want
you to join us!
Now in its second year, this partnership
with NBC’s The Biggest Loser and
General Mills encourages Americans
to “Lose Nationally, Feed Locally.” And
we need your support to make our
involvement a success!
Participating is easy and your impact can be huge.
More than 3.5 million pounds were pledged in last
year’s Pound for Pound Challenge.

1. Sign up and pledge your weight loss goals at
www.pfpchallenge.com. After registration, you will
receive an email confirmation and a link with
instructions on how to recruit your friends
and family to sponsor you.
2. Encourage others to lose weight by
making a Pound for Pound pledge.
3. Help Gleaners be one of the top 10
food banks to win an additional $10,000
by recruiting the most participants.
It’s easy. The more people who sign up or
pledge in our area, the more we can help feed our hungry
neighbors in southeast Michigan.
To learn more about the Pound For Pound Challenge, you
can visit the national Web site at www.pfpchallenge.com
or e-mail pfpchallenge@gcfb.org.

Alison Sweeney, Bob Harper & Jillian Michaels from
“The Biggest Loser”. No Celebrity Endorsement Implied

The Pound For Pound Challenge is a
registered trademark used with permission.

Gleaners Harvest WINTER 2010
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important resource that ends when
school is out for the summer.
Here are a few examples of
Gleaners’ programs that feed
kids during the summer months:

Summer Kids
Feeding Program
The number of children affected
by hunger in southeast Michigan is
growing. Today one in five Michigan
children under 18 years old reside in
households receiving food stamps.
More than 250,000 school children
in the tri-county area are eligible for
free or reduced-price lunches, an

The Summer Vacation from
Hunger initiative provided mobile
food distributions to low-income
neighborhoods with a high number
of families with school-age children.
Funded by the Charter One
Foundation, the initiative was first
launched in 2008 then expanded
last summer from six to eight weeks
and from one to three communities.
Together with Forgotten Harvest,
and with assistance from Charter
One volunteers, Gleaners distributed
food to families through Our Lady
of Good Counsel and City Mission
in Detroit and Oakland Church of

Christ in Southfield. The program
also incorporated “client choice,”
meaning recipients could choose
among a variety of perishable
and nonperishable food based on
preference, rather than receive prepackaged boxes. More than 2,700
families and 4,700 children benefited
from Summer Vacation from Hunger
in 2009.
Also this past summer, Ford Motor
Company Fund and Community
Services, Suburban Ford, Gleaners,
Forgotten Harvest and the United
Way for Southeastern Michigan
launched a drive to deliver 600,000
meals to the region’s hungry. Gleaners
and Forgotten Harvest received
food delivery vehicles and funds to
increase food distribution, especially
to kids caught in the hunger gap.

“March to 100,000 Meals” Campaign for Gleaners

F

rom last summer through the holiday season,
Wells Fargo Advisors Detroit Market contributed
countless volunteer hours and
raised funds as part of its “March to
100,000 Meals” campaign.
Wells Fargo Advisors staff members
sorted and packed food weekly at
Gleaners’ Detroit distribution center.
They also organized creative inhouse events to raise food and
funds for Gleaners, including blue
jeans Fridays, a white thumb
baking contest and a “putting
for Gleaners” contest.

“We know that many more of our neighbors have been
hit hard by the economic downturn and our team
members want to do what they
can to help,” says Heather HuntRuddy, Managing Director of the
Detroit Market. “Our project with
Gleaners Community Food Bank to
feed hungry people in southeastern
Michigan will help to make a
difference in the lives of many.”

Heather Hunt-Ruddy, Wells Fargo Advisors, and
W. DeWayne Wells, Gleaners

Along with a $7,000 matching grant from The Wachovia
Wells Fargo Foundation, Wells Fargo employees from
branches in Ann Arbor, Birmingham, Clinton Township,
Farmington Hills, Grosse Pointe, Northville and Troy
raised a total of $30,500 for Gleaners. The total of food
and funds collected is the equivalent of 109,700 meals.

The project was one of 200
throughout the country managed
by Wells Fargo Advisors as part
of the firm’s Investing in Our
Communities initiative.

Gleaners is grateful to the Wells Fargo team for helping
to feed our hungry neighbors. If you would like to learn
about what your company can do to help, visit our Web
site at www.gcfb.org.
www.gcfb.org
www.gcfb.org
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Partners in Action
With the help of 467 partner
agencies, Gleaners distributes the
equivalent of 467,201 meals a week.
As we continue our series on partner
agencies in this issue of Harvest,
we’ll introduce two area agencies
that focus on feeding seniors.
OAKLAND COUNTY
Waterford Senior Center, Waterford
According to Carylsue Evanoff, coordinator of the
Waterford Senior Center food pantry, older Oakland
County residents are not immune to the effects of the
region’s sour economic conditions. The story of one
60-year-old single woman who received a food box
from the pantry in November is typical: She lost her
job and her house, and was forced to move in with
a relative. While awaiting approval for government
food assistance, she was unable to qualify for any
immediate support because she lacked a utility bill
with her name on it. The food from the pantry kept
her fed until her government support kicked in.
The Waterford Senior Center food pantry helps
around 40 people a month with emergency food boxes.
Though anyone who is hungry can get help, the center
mainly assists older adults experiencing hardship.
In addition to emergency food boxes, the center
provides food for 144 seniors a month through Focus:
HOPE’s commodity supplemental food program.
About half of those are homebound, with their food
being delivered by volunteers. Evanoff supplements
the Focus: HOPE food boxes with food from Gleaners,
particularly meals in a can or box, like soup, beef
stew or macaroni and cheese that are easy to
prepare. Over the holidays, the center distributed
135 additional boxes of food, packed entirely with
food from Gleaners.

Gleaners Harvest WINTER 2010

Seniors who qualify
for regular monthly
food are struggling
for a variety of
reasons, including
housing costs.
“For people
renting mobile
homes or
apartments, their
maintenance fees
have gone up, and
food prices and medical
expenses have gone up
too,” says Evanoff.

Carylsue Evanoff and Vicki Jonescue
sort food at Waterford Senior Center.

She says that many seniors are still making house
payments, and many in their 60s were still working
and only recently lost their jobs.
Some have lost their homes to
foreclosure, and others are
living on $500 to $600 a
month in subsidized
housing. Evanoff
keeps in close touch
with the seniors she
serves, including
four grandmothers
who are now raising
grandchildren on their
limited fixed incomes.
About half the pantry’s
food, 28,000 pounds a year,
comes from Gleaners’ Oakland
County Distribution Center in Pontiac.
Evanoff prides herself on “being a thrifty shopper;”
the pantry’s annual budget is funded entirely
through holiday fund raising, and its operation relies
exclusively on donations and volunteer support. The
pantry has no paid staff.
Even Evanoff, who works 100-120 hours a month,
volunteers her time. “I’m not complaining,” says
Evanoff. “I love every minute of it. There’s a lot to do.”

www.gcfb.org
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WAYNE COUNTY
St. Patrick Food Pantry, Detroit

housing. Some of them are living on a very limited
fixed income and receive only $15 in food assistance
each month.

From 11:00 a.m. until 1:00 p.m., five days a week,
the St. Patrick Catholic Church food pantry on
Parsons St. in Detroit is open for business, passing
out bags of food to hungry people
living in the Cass Corridor,
New Center area, and
other surrounding
neighborhoods.

Volunteers at the pantry turn people away some
days, when the 30 bags of food run out. And around
the first of the month, there can be a line around the
corner for the bags of food that include vegetables,
rice, fruit, tuna, soup, peanut butter, cereal, bread,
milk, meat and other items.

“I’ve seen an
increasing number of
families,” says Floria
Ellison, Christian
Service Director at St.
Patrick and coordinator
of the pantry. “There are
people coming in without
enough money for food and Floria Ellison at St. Patrick
a place to live. They have
Catholic Church food pantry.
to make a choice.” Ellison
said one of the worst scenarios she has seen was
a young, single mother with five children who
worked full time and lived in public housing.
“She just didn’t have enough to feed her
children,” says Ellison.
Last year, the pantry
served more than 1,130
individuals living in the
48201 or 48202 zip code
areas. Ellison says, “If we
could feed the whole city,
we would.” Residents are
allowed to access the food
pantry once a month, but
many come only once or
twice a year when the need
is great: “Why would you
stand in line for food if you
didn’t really need it?”

“There are
people coming
in without
enough money
for food and a
place to live.”
—Floria Ellison,

St. Patrick Catholic Church

The pantry gets 90 percent of its food from
Gleaners. “Gleaners has been a great, great help,”
says Ellison, who used to spend $1,100 a week
at a wholesale market for a limited variety of
items. “Now my bill is $400-$500 a week. It’s
a big difference, and I get a little more,” says
Ellison of the staples she purchases through
Gleaners’ shared maintenance program and of
the free food that comes from Gleaners.
St. Patrick food pantry also receives food assistance
from the Detroit Department of Human Services,
other churches and schools.
Ellison has a staff of 15 volunteers who come in
weekly or even daily to help out sorting food, packing
bags, or checking in people. The pantry has been
serving needy people in the community for more
than 30 years.

A large food donation from
St. Isaac Jogues Catholic
Church in St. Clair
Shores helped
St. Patrick Catholic
Church food
pantry fill its
holiday food
boxes last
December.

Ellison says that 50 percent of the people receiving
food are seniors who live in two nearby senior
housing complexes or Brewster Homes public

Gleaners Harvest winter 2010
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Birdie Day

O

n November 25, 2009, 320 diehard golfers and
citizens concerned about hunger in southeast
Michigan gathered at five Livingston and Oakland
county golf courses for Birdie Day. The participants
shared a free round of golf with friends in exchange
for donating a 15-pound frozen turkey to Gleaners
Community Food Bank. Michigan Commerce Bank,
The Majestic Golf
Course in Hartland, the
Fountain Family and
the Hartland Rotary
sponsored the event. The
golf outing brought in
$3,365 in donations and
sponsorships as well as
370 turkeys to help feed
our hungry neighbors.

Joe Petrucci (Hartland Rotary and Michigan Commerce Bank), Gary Nickerson
(Michigan Commerce Bank) and Bill Fountain (Majestic Golf Course)

Hunger Heroes Help
During Holidays

G

leaners thanks all of our Hunger Heroes for making
the holidays brighter for our hungry neighbors in
southeast Michigan. We extend a special thanks to
PNC Foundation for being our largest contributor to our
Hunger Hero holiday campaign. Please visit
www.gcfb.org/hhdonors to see a complete listing of our
Hunger Hero donors. We also thank the 32 area grocery stores that participated in Gleaners’ 13th annual Check Out
Hunger campaign. Gleaners is extremely grateful to them and their generous customers for helping feed hungry
children, seniors and families and keeping pantry shelves stocked with emergency food over the holidays.

Participating Check Out Hunger stores:

Delpointe Food Center
Family Foods
Foodmax Super Market
Gleaners Harvest WINTER 2010

Hiller’s Market (6 locations)
Hollywood Supermarket
(6 locations)

Palace Super Market
Save-A-Lot (12 locations)
VG’s (4 locations)
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Food Fight to Tackle Childhood Hunger

I

n July, 34 local businesses battled against each other to
collect food and dollars to help feed hungry children
as part of the annual Food Fight to Tackle Childhood
Hunger. The top winners in this year’s friendly charity
battle were honored and received the traveling Madeline
Kafoury Memorial Trophy to display for one year.
Gleaners congratulates the winners and thanks all the
individuals and businesses that participated in the Food
Fight. Every dollar and pound of food raised helped us
keep kids happy, not hungry, over the summer.

The winners in each category were:

Left to right: Sam Kafoury, Claire Kafoury, Gerry Brisson, and Lori McElhose and
Cheri Bidolli of The Ayco Co.

• 1000+ Employees - Columbia Center/Kirco Mgmt.
Total Days of Food Provided: 2,068 days

• 100+ Employees - Miller, Canfield, Paddock and Stone
Total Days of Food Provided: 1,303 days

• 250+ Employees - Orlans and eTitle
Total Days of Food Provided: 972 days

• Under 100 Employees - The Ayco Company
Total Days of Food Provided: 1,003 days

DTE Energy Gardens

A

fter a productive growing season and harvest,
volunteers from community groups and companies
that worked in the DTE Energy Gardens last
summer had an opportunity to put down their hoes
and celebrate the fruits (and veggies) of their labor at a
celebration at the Southfield garden last October.
DTE Energy Gardens, a community-based project that grows fresh produce for distribution to hungry people, has
locations on DTE buffer properties in Allen Park, Auburn Hills, Birmingham, Detroit, Farmington Hills, Plymouth
Township, Southfield and South Lyon.
Gleaners and several of its partner agencies received the nearly 18,000
pounds of produce harvested from the gardens last summer. Gleaners is
grateful to DTE Energy for expanding the garden program from two to
eight gardens last year, providing about 80,000 square feet of land to grow
fresh, nutritious produce for our hungry neighbors.
If you are interested in being a DTE Energy Garden volunteer this coming
spring and summer, contact Marc Zupmore at 313-235-3579.

www.gcfb.org
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You!
can make a
difference

1

Send a check:

•

Each $1 donation helps
Gleaners feed one hungry
person for one day.

•

Every hour you volunteer
helps keep our costs low.

8

2

Call in a credit card or installment gift:

Lisa Walker, 1-866-GLEANER, ext. 241

3

Donate online:

www.gcfb.org

4

Transfer stock:

Ask your broker to contact
Tom Murphy, 1-866-GLEANER, ext. 233

If your company can contribute:

Julie Ptasznik, 1-866-GLEANER, ext. 245, or
jptasznik@gcfb.org

Gleaners Community Food Bank of Southeastern Michigan
2131 Beaufait St., Detroit, MI 48207-3410

9

Volunteer:

You can help with food packing, mailing or at
one of our special events. Individuals, families
and groups are welcome. Contact one of
Gleaners’ volunteer coordinators to arrange to
volunteer at one of our five distribution centers:
Detroit, Warren and Taylor:
Alma Perez, 1-866-GLEANER, ext. 239,
or aperez@gcfb.org

5

Ask your employer for a matching gift:

Tell your employer you donated to Gleaners and request a
matching gift. If your company does not have a matching gift
program, ask about starting one.

Pontiac:
Sarah Blight, 1-866-GLEANER, ext. 403,
or sblight@gcfb.org

6

Provide a Memorial or Tribute Gift for a
Special Occasion:

Howell:
Michelle Ounanian, 1-866-GLEANER, ext. 335,
or mounanian@gcfb.org

Bridgett Lomax, 1-866-GLEANER, ext. 249, or blomax@gcfb.org

7

Leave a Legacy:

Gerry Brisson, 1-866-GLEANER, ext. 246, or gbrisson@gcfb.org

Special Events:
Omari Taylor, 1-866-GLEANER, ext. 272,
or otaylor@gcfb.org

Please remember:
Your donation is 100% tax deductible to the extent allowed by law. Gleaners Community Food Bank of Southeastern Michigan is a 501(c)(3)
organization. Individuals, married couples and businesses may claim 50% of their cash donations to Gleaners on their Michigan Income Tax
Return as a tax credit for contributions to homeless shelters and food banks. Individuals may claim 50% of gifts up to $200; married couples
filing jointly may claim 50% of gifts up to $400; and businesses may claim 50% of gifts up to $10,000. Please consult your tax advisor before
making a claim.

Gleaners Harvest fall 2010
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nourishing
communities
by feeding
hungry
people

Gleaners Community Food Bank
of Southeastern Michigan
2131 Beaufait St.
Detroit, MI 48207-3410
313-923-3535 or 1-866-GLEANER
313-923-2247 Fax
www.gcfb.org • admin@gcfb.org

Gleaners Distribution Centers:
Gleaners Detroit Headquarters &
Distribution Center
		
2131 Beaufait St., Detroit
Gleaners Livingston County Distribution Center
		
5924 Sterling Dr., Howell
Gleaners Oakland County Distribution Center
		
120 E. Columbia Ave., Pontiac
Gleaners Taylor Distribution Center
		
25698 Northline Rd., Taylor
Gleaners Joan & Wayne Webber Distribution Center
		
24162 Mound Rd., Warren

Gleaners is proud to be a founding member of:
The Food
Bank
Council of
Michigan

Gene Gonya,
Founder

Officers
Ed Bahoura, Chair
Save-A-Lot Stores
Walter R. Young,
Vice Chair
Community Leader
Vince Dow,
Treasurer
DTE Energy
Gerald J. Israel
Assistant Treasurer
Consultant
Mike Acheson,
Secretary
Interlaken, LLC
Ken Marblestone
Assistant Secretary
Charter One Bank
W. DeWayne Wells,
President
Gleaners Community
Food Bank
Ned Greenberg
Member at Large
DataNet Quality Systems

And a member of:
The United Way

Board of Directors
ADVISORY BOARD
Sharon A. Banks
Catherine Genovese
Charles Graham
Curtis Hertel
Jim Jenkins
Steve Lawson
Lisa Lis
Richard A. Loewenstein
Bob McGowan
Lois Miller
Alice A. Miles
Roy Nesler
Charles Oliver
Sandy Radtke-Gerkin
Lorenzo Rivera
Dulcie Rosenfeld
Neal Rubin
Edith Scott
Brother Jerry Smith
Denise Starr
Kevin Stephens
Ruth Stephens-Collins
Pat Weber
James Williams
Howard Zoller, Esq.

Directors
The Better
Business
Bureau

Pat Berwanger
Past Chair
Community Leader
Velva S. Clark
Max Broock, Inc.

Mural at the Gleaners Detroit Distribution Center.

Russ Kittleson
Kroger
Judith F. Layne
Dickinson Wright PLLC
Keith B. Mayer
Giffels-Webster Engineers
Erica Peresman
Community Leader
Vivian R. Pickard
General Motors Corp.
Nancy A. Rosso
Livingston County
United Way
Dave R. VanderPloeg
Huntington National Bank
Bill Winkler
Wayne State University
School of Medicine

www.gcfb.org

Scouting for Food
Last November, in partnership with Kroger, the Boy
Scouts of America, Venturers and Cub Scouts conducted
“Scouting for Food,” a tri-county food drive that resulted
in 260,000 pounds of nonperishable food being collected
for our hungry neighbors –
equivalent to 200,000 meals.
Gleaners gives tremendous
thanks to Kroger for its
support, along with the
many scouts and volunteers
who worked tirelessly in this
effort. Their hard work and dedication made the
“2009 Scouting for Food” food drive a major success!

