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Letter from the President
Do you remember
what you were
doing in April 1977?

I

I was reporting to duty as a police
officer serving the mission of public
safety in Vermont. During roll call,
the patrol commander told us all
about stolen cars, missing people and pending warrants. No one
said anything about the opening of Michigan’s first food bank.
The truth is I did not know what a food bank was at that time in
my life.
Today, 29 years later, I have the honor of reporting to duty at one
of our country’s founding food banks, Gleaners Community Food
Bank of Southeastern Michigan, and I have the privilege of
helping you “nourish our communities by feeding hungry people.”
In this, the first issue of the Gleaners Harvest magazine, you can
get to know some of our hungry neighbors and our member
partners who serve them.
Many are seniors, folks who were hard at work in 1977 and now
find themselves on a fixed income facing an increasing cost of
living. Daily they have to decide if they are going to pay for food,
medicine or the utility bill that is overdue. One of these seniors
recently sent us a donation of one dollar with a note telling me,
“This is all I can afford, but I know that there are others in greater
need than me.” I called to thank her for this special gift and she
told me that she receives food assistance from a Gleaners pantry
partner. Getting that food makes it possible for her to pay for her
prescriptions. I couldn’t help but realize that, each day, we make a
similar difference in the lives of hundreds of our seniors.
I have personally visited hungry veterans, men and women who
served our nation, protected us, and guarded our freedom. I’m
heartbroken to hear their plight for peace in their own lives. These
are our neighbors, many of whom survived the Depression and
the world wars, who are now trying to survive in dignity for the
remainder of their lives. Each day we have the ability to make a
difference in a veteran’s life — a difference that takes so little
from us but means so much to them.

GLEANERS HARVEST
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I also have
spoken with
many children
whom we serve
in our
impoverished
neighborhoods. I
find that they are
no different from
my own grandchildren when they tell me of
their needs and wants. I have learned that
children need freedom from hunger to attain
their potential and realize their dreams. I ask
you: how can we nourish our children’s minds
when we have not first nourished their
bodies? Each day we can make a difference in
a child’s life — a difference that will assure
the future of our communities.
I hope that you never have to face the choices
of the seniors, veterans and children in
poverty whom I have gotten to know. And I
invite you to join Gleaners on our “Journey to
30” as we continue our fight against hunger in
southeastern Michigan.
Each day, you can make a difference in a
person’s life — a difference that will assure
the future of our communities.

Augie Fernandes
President
Gleaners Community Food Bank of
Southeastern Michigan
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Join

GLEANERS
Journey 30!
TO

In April 2007, Gleaners will begin its 30th year
nourishing our communities by feeding
hungry people.

This inaugural issue of the Gleaners Harvest is one way
that we want to acknowledge our member partners,
donors, volunteers, and staff for their dedication and
support. In their honor, we are bringing you the stories that motivate and challenge us
— directly from our member partners and the people they serve.
As you join us on our JOURNEY TO 30, you may be surprised to learn who is hungry in
our community — even in some of our most affluent neighborhoods. And you may
have a few questions about how Gleaners works in collaboration with others to fight
hunger.
In your journey with us, we hope you experience our compassion for our hungry
neighbors as well as our determination to make a difference. Thank you for caring!

OUR MISSION
Gleaners Community Food Bank of Southeastern Michigan
nourishes our communities by feeding hungry people.

WHAT WE DO
We distribute food. We have five distribution
centers strategically located throughout
southeastern Michigan as well as storage,
transportation, and other capacities that enable
us to quickly and efficiently get food to people
where and when it is needed. In addition, we
purchase food at prices that are dramatically
lower than market rates in order to meet the
nutrition and quantity requirements of our
more than 400 member partners.
We fill hunger gaps. With programs such as
Operation Front line, Kids Café, KidSnack, and
Kids Helping Kids, we increase nutrition
awareness, provide meals to children in afterschool programs, provide snacks to children in
schools in high-need areas, and get young people
involved in volunteer work and philanthropy.

GLEANERS HARVEST
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And we raise awareness of the causes of hunger,
of the people making a difference in fighting
hunger, and of the issues that still remain as we
feed our hungry neighbors.

HOW WE DO IT

•

Our Member Partners

•

Our Service Area

Our member partners include emergency food
pantries, homeless and domestic violence
shelters, soup kitchens, group homes, and other
direct food providers serving people in need.
We serve six Michigan counties: Livingston,
Macomb, Monroe, Oakland, Washtenaw,
and Wayne.
(continued on p. 3)
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Here are the Results for the
As you join us on our JOURNEY TO 30, you may be
surprised to learn who is hungry in our community
— even in some of our most affluent neighborhoods.
(continued from p. 2)

HERE ARE THE RESULTS

fiscal year July 1, 2005, to
June 30, 2006:
Gleaners distributed 24,444,792
pounds of food to 419 member
partners in six Michigan counties.
Our member partners served an
estimated 500,000 meals a week to
our hungry neighbors.

•

Gleaners received 2.5 million pounds of Michigan-grown
produce and 1.5 million pounds of other produce through the
Detroit Produce Terminal.

•

Gleaners received 854,995 pounds of food from 461 canned
food drive participants.

Gleaners made 1,692 deliveries and
shipped 9.8 million pounds of food
to our member partners. 111 of our
member partners are using the Web
to place food orders.

Detroit, Taylor, Warren, Oakland, and Livingston
• Thedistribution
centers hosted 14,518 volunteers.

FOOD DISTRIBUTED
AT NO COST
11.9 million pounds (48% of total
distribution) of food was distributed
at no cost to our member partners.

The KidSnack program
•reached
4,800 children
through the
participation of 48
schools and provided
38,862 snack bags for a
total of 351,454 pounds.
1,997 children participated
in Kids Helping Kids food
packing activities at Gleaners.

•

Gleaners provided 8.2 million pounds
of perishable food (34%). 6.4 million
pounds of perishable food (78%) were
distributed at no cost to our member
partners.

Four Kids Café programs
served 26,227 meals to
Amanda Henderson and her mother
305 children. Our summer Jeannine, from Rochester, Mich., prepare
feeding programs provided lunches for the Kids’ Café in Pontiac.
58,625 meals to 1,720
children at 16 locations.

Gleaners provided 6,759 Family Food
Boxes and 3,179 FEMA Boxes at no
cost to our member partners.
The remaining 12.5 million pounds
of food was distributed through a
shared maintenance program with
our member partners. A contribution
of 14¢ per pound of food is made to
offset the costs of transporting,
handling, and purchasing food.
In this way our member partners
get all the food they need, when
they need it, rather than getting
whatever is available through recent
food donations. The shared
maintenance program is critical for
ensuring that the nutrition needs of
our hungry neighbors are met, and it
provides a major convenience for our
member partners.
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America’s
HUNGRY
WHO ARE THEY?

 36% of the members of households that
receive emergency food assistance
through America’s Second Harvest are
children under 18 years old;
 8% of the members of households are
children ages 5 and under;

Y

 10% of the members of households
are elderly;
 About 40% of clients are
non-Hispanic white;
 38% are non-Hispanic black, 17% are
Hispanic, and the remaining represent
other racial groups;
 36% of households
include at least one employed adult;
 68% of households had incomes below the
official federal poverty level during the
previous month;
 12% of clients are homeless.
According to a study conducted in 2005 for America’s
Second Harvest— The Nation’s Food Bank Network (A2H),
the nation’s largest network of emergency food providers.
www.hungerinamerica.org
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More than just a slogan, the Year of the Pantry provides a number
of valuable technological tools that partner pantries can utilize to
further their mission, improve their efficiency and collaboration,
and better assist hungry people in their communities.
“The Year of the Pantry is our way of acknowledging and
highlighting the importance of small pantries, food closets
and community programs,” said Gleaners President
Agostinho “Augie” Fernandes. “Without these integral
partners, food banks like Gleaners would not be able to
serve the millions of hungry citizens around the country.
“As part of the Year of the Pantry, we will bring technology
and information to our partners that will not just improve but
revolutionize the way pantries currently operate.”

earP

Y

OF THE

ANTRY

PROMOTES 230
GLEANERS PARTNERS

In May 2006, Gleaners introduced two Web sites --www.PantryNet.org and www.eCupboard.org --- as well as “Glinkos,”
a computer work area at Gleaners for pantry partner personnel that
closes the technological gap that exists between them.
PantryNet.org and eCupboard.org strengthen the network and the
collaboration of food pantries that are in partnership with Gleaners.
“Pantrynet.org has wonderful potential,” said Lorrie McVey, director
of Hospitality House Food Pantry in Commerce Township. “It helps
us a great deal even though we are just beginning to use it.”
Through PantryNet.org, all food pantries in the radius of a particular
zip code can be immediately located. McVey finds this feature
particularly useful when a client knocks on the door at a time when
Hospitality House’s food pantry is closed or when a client lives
closer to another pantry.
“We take a lot of people on a one-time basis when they aren’t in our
service area, and we will serve anyone who comes,” McVey added.

Pantries are the
front line of the
war on hunger. The
better armed with
information they are,
the more access to
resources they
have, the better able
they are to serve
their clients — our
neighbors in need.
— Agostinho “Augie”
Fernandes,
Gleaners President

(continued on p. 6)
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(… continued from p. 5)

PROMOTES 230
GLEANERS PARTNERS

“But then through PantryNet.org we will refer someone
not in our service area to a place closer to where
they live.”

“This is a great Web site,” agreed Elaine Ryke, director of Yad Ezra, the kosher food pantry in
Berkley. “Somebody will come in and want food, but they aren’t Jewish and they don’t need kosher
food. So we give them food because they are in need right then and there. However, they don’t
need to come back once a month because they can go to a pantry closer to home. So we go into the
Web site and put in their zip code and give them a list of all the food
pantries they can go to.”
PantryNet.org also offers discussion forums on hunger-related issues
and on-line “healthiest-choice” recipes derived from ingredients
often found in the pantry system.
The eCupboard Web site is an on-line way for Gleaners to build
financial support for the procurement of food that can be given
to partners at no charge. eCupboard.org features selected food
items from the Gleaners inventory that need funding beyond
what is received through general donations. Because many
partner agencies have limited financial resources to buy,
store, and transport food, they rely upon Gleaners’ support.
All food items featured on eCupboard.org are distributed at
no cost to the member agencies.

Elaine Ryke,
director of
Yad Ezra
Food Pantry
in Berkley.

Glinkos provides Gleaners’ partners with workstations
with Internet access, e-mail capability, Microsoft
Windows and office software. The workstations also
offer printing, copying and faxing in addition to
training and technical support at Gleaners. Pantry
personnel can use the computers to design posters
and create other promotional material.
“Essentially, it’s my graphics department,” said Sandy Ashman, who
runs the Children’s Village educational center on Detroit’s west side.
When Ashman arrives at Gleaners’ Detroit distribution center to
pick up his weekly food order, he registers for his pickup, then goes
upstairs to use the copier and printer during the hour or so that it
takes for his food order to be processed.
“Most of the smaller agencies like ours have minimal equipment
and little security,” Ashman said. “Using Glinkos is a way to make
the best use of my time.”

GLEANERS HARVEST
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The Year of the
Pantry introduces
www.PantryNet.org,
www.eCupboard.org
and Glinkos — tools
that remove barriers in
feeding hungry people
and revolutionize the
way pantries operate.
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Door-to-door Campaign
Combats Senior Hunger
on Detroit’s East Side

E

Every Wednesday morning, Mary
Hooper and Tony Scott drive away
from Gleaners Community Food
Bank of Southeastern Michigan in
Detroit with a load of food — the
weekly supplies for Church of the
Messiah’s Seniors Food Pantry. By
mid-afternoon, the supplies for the
Saturday morning food distribution
have been shelved and stored in the
east side Detroit church kitchen
and Hooper and Scott head out
again for home visits to 18
neighborhood seniors.
The seniors, some of whom can’t
leave their homes to shop for food,
live alone in Messiah’s
Islandview neighborhood
near Belle Isle where over
half of the residents have
annual incomes under
$10,000 and a third live
below the poverty level.
“I see a lot of lonely
people,” said Hooper,
who rides shotgun in an
aging passenger van they
borrowed for the day from
nearby St. Charles Roman
Catholic Church.
Hooper greets the
neighbors on the streets
by name and catches up
on who is in the hospital
and who has died as she
knocks on the doors or
keys herself into the

homes of her seniors. “I’ve
been in this neighborhood
almost 30 years, so I know
everybody.”
Hooper and Scott, both longtime
members of Messiah, also drive the
circuit on Tuesdays, making nine
home deliveries of food boxes from
Focus: Hope, a Detroit agency that
distributes food to 43,000 mothers,
children, and senior citizens
every month.

Pat Mentzer, manager
of the Messiah Seniors
Food Pantry in Detroit.

Hooper, who phones the seniors
between visits to make sure
they are doing fine, says,
“Dropping in once a week on
the seniors who are dependent
on the food pantry is like
having a lot of grandmothers.”
On Saturdays, Hooper and Pat
Mentzer, director of the Messiah
food pantry for 23 years, open
the small basement pantry to
neighborhood residents who are
over 60 years old, where they
distribute food to another 40
people. Mentzer explained, “The
pantry is a lifeline for people who
can’t afford to feed themselves.”
Mentzer describes herself as half
social worker, often counseling
people about prescription drugs
and insurance plans during their
brief drop-ins or home visits.

Mary Hooper of the Messiah Seniors
Food Pantry prepares food packages
for seniors on Detroit’s east side who
can’t leave home to shop.
GLEANERS HARVEST
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Children Field
The high walls of September sweet corn that
frame the county roads in southeast Michigan
hide a lot of hunger. The fields are harvested by
migrant workers — for the most part, the latest
generation of a long-line of farmworkers
from Mexico who follow the harvest from
Florida’s citrus season in the spring, to
Georgia’s onions and scallions in June, to
Michigan’s late summer pepper crop and
early fall maize.
There are two-dozen migrant worker camps
in Lenawee, Monroe and Washtenaw
counties and another half-dozen in Jackson
and Hillsdale. Despite the abundance of
food that surrounds them, the children
in the camps are hungry.
The Children’s Resource Network Center in
New Boston, a member of Gleaners, launched a
program six years ago to feed these children.
The project is spearheaded by Gloria Corbett,
herself the daughter and granddaughter of
Michigan migrant workers. Corbett makes
sure that the 270 children in 18 camps in
Lenawee and Monroe counties receive a lateafternoon hot meal.

“The parents work in
the fields until close
to 9 o’clock and the
children get hungry.”
— The Rev. John Lohmann

The feeding program
gears up as soon as
the first itinerant
farm laborers arrive
in May and Corbett
works to feed these
workers into the fall.

By the time the last ear of Michigan sweet corn
or Traverse City cherries are picked, crated
and trucked to market, Corbett will serve over
15,000 meals.

Gleaners pantry partner feeds the
families of migrant farmworkers.

“The parents work in the
fields until close to 9
o’clock and the children
get hungry,” said The Rev.
John Lohmann, pastor at
St. Peter’s. “This is day
labor. If it rains and [the
workers] don’t go out in
the fields, they don’t get
paid. If we have a week of
rain, or if the pepper crop
Michigan farmworker, with
fails as it did one year,
her child.
then we shift. Our food
bank is drawn upon very heavily.”
Food isn’t the only resource Corbett carries to
the camps. The migrant outreach program
provides nutrition services, mental health and
substance abuse forums, legal assistance and
translation services. The Children’s Resource
Network also runs a food pantry and other
children’s services from its New Boston office.
“The children have told me that they rely on
this lunch and they rely on the milk. As a child,
I grew up with an iron deficiency,” said Corbett.
“I had rotten teeth and when I realized that I
wasn’t brought up with proper nutrition, [I knew]
this is what today’s migrant worker children are
going through.”
For the families that are still on the farms
when school begins in the fall, Corbett
urges the children to go to school and
provides school bags to sweeten the
deal. For the most part, however, the
children of the farmworkers are on
the road again by the first frost.

Two or three times a month, Corbett drives to
the Gleaners warehouse in Taylor to get food.
The feeding program operates out of her
church, St. Peter’s in Tecumseh, where she and
her husband pack suppers to send out with a
team of drivers.
GLEANERS HARVEST
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“In order to feed
more people we
need to ensure that
our partners have
the capacity to
deliver food:
capacity of brick and
mortar, capacity of
funds, capacity of
friends. For us to
reach more families
with our food, we
need to increase
the capacity of
our partners.”
— Agostinho “Augie”
Fernandes,
Gleaners President

Strategic
Planning

Gleaners Invests in Partners and
Raises the Bar in the Fight
Against Hunger as Board
Approves New Five-Year Plan

F

Founded in 1977, Gleaners Community Food Bank of
Southeastern Michigan now has a total of over 400 member
agencies — food pantries, soup kitchens, shelters, and emergency
care responders — and is one of the largest food banks in the
United States.
Upon reviewing Gleaners’ strategic plan, approved in July, it
is clear that the Gleaners Board of Directors is committed to
the task.
After a yearlong study with major partners and supporters, the
board decided that Gleaners must move into a stronger role
with its partners as an advocate and resource center in the war
against hunger.
“The strategic plan calls for investing in the food provider
network by becoming the champion, leader and key resource
for our partners,” states Fernandes.
A significant move in this direction includes the designation of
2006 as the Year of the Pantry. The initiative focuses specifically
on Gleaners’ 230 member-pantries. Gleaners has created a
network of resources that will improve the services and the
communication of these pantries, large and small.
“Pantries are the front line of the war on hunger,” Fernandes
explains. “The better armed with information they are, the more
access to resources they have, the better able they are to serve
their clients — our neighbors in need.”
Another key priority of the strategic plan is to focus energy and
resources on improving the nutrition of the food that is provided
throughout the southeastern Michigan network.
(continued on p. 10)
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(… “Strategic Plan” continued from p. 9)
“We need to build the bridge over the nutrition gap,”
declares Fernandes. “We need to expand our ability to
procure — by donation and purchase — more
nutritious food, and work with our partners and educate
our people on the value of nutritious food.”
Gleaners’ strategic plan also calls for the improvement
of the delivery of food to hungry people in an efficient,
respectful and dignified manner. Gleaners will continue
to emphasize the importance of client-choice pantries
and help pantries enhance their own abilities to offer
choices to their clients.
Though Gleaners is already known for its effective use
of technology, more investments will be needed to keep
the food bank operating at the highest levels of both
efficiency and effectiveness.
“Through the strategic plan, Gleaners is about delivering
food to those who live in poverty and those who live in
need and doing so in a manner that ensures quality,
respect and dignity, and efficiency,” states Fernandes.

As a result of its last five year
plan, Gleaners saw
substantial improvements in
efficiency and marked
increases in the amount of
food distributed in
southeastern Michigan.
Importantly, this time frame
includes historic mergers with
the Livingston Community
Food Bank in 2001 and the
Food Bank of Oakland County
in 2005. Both counties are
receiving up to 1,000,000
more pounds of food per year
as a result of these
successful mergers.

(continued on p. 11)

COMMUNITY

6

STRATEGIC GOALS

1

Invest in our food provider network by
becoming the champion, leader and key
resource for our partners;

2

Improve processes and distribution systems to
provide food where and when it is needed;

3

Improve the variety and nutritional quality of
the food distributed;

GLEANERS HARVEST
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4

Lead the southeast Michigan region as their
anti-hunger advocate and public educator in
order to secure resources and mobilize people
to stop hunger;

5

Obtain the financial resources needed to lead
the fight against hunger in southeastern
Michigan;

6

Strengthen mission delivery through the
involvement, development and commitment
of team members.
FALL 2006
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(… “Strategic Plan” continued from p. 10)

The following three pantries are
examples of how to give clients
better nutrition and the dignity
to choose their own food.

1
2

Yad Ezra Food Pantry in Berkley, which is open five days
a week for a couple of hours a day and has served 1,200
families a month since 1990, has long been a client-choice
food pantry. With five staff members and 125 volunteers,
the Berkley kosher food pantry offers its customers
individualized attention, from the moment they are
personally greeted at the door through a conveyer belt
system of food selection in the spacious warehouse.
Even Edith Scott, who runs Phoebe’s Pantry in southwest
Detroit by herself on Saturday mornings, offers clientchoice shopping. The practice does decrease the number
of customers she can see in one day — the food pantry at
the Greater Apostolic Faith Temple on Fort Street is a oneperson operation — but it allows Scott to give each
customer individual attention and a chance to have a
conversation and build a relationship with the people of
the neighborhood.
Phoebe’s Pantry also is an example of the challenge for
Gleaners to increase the capacity of its smaller partners.
After 10 years, Scott is moving from southwest Detroit and
while her church is determined to keep Phoebe’s Pantry
open, the search is active for someone who can step into
the shoes of its first director.

Ned Greenberg,
Chair of the Board of Directors
President of DataNet Quality Systems, a company
that develops quality control software for
manufacturers

“No matter which of the six counties
served by Gleaners you may live in, you
have neighbors in that county who are
missing meals and going hungry.
Because of the work of Gleaners, its
partner agencies and volunteers, tens
of thousands who would otherwise go
without meals will be able to enjoy the
simple blessing of having enough food
to eat.”

3

Another example is the Shared Harvest Food Pantry in
Livingston County. It is one of the pioneer client-choice
pantries in the country. Demand for food is “up to 50
percent over last year, which was up to 40 percent over
the year before,” said Julie Harris, director of the Shared
Harvest Food Pantry, the largest in the country. “Here is
this wealthy county, and we are booked solid here, and the
demand keeps growing. We have 1,400 people coming here
for food every month.” Harris said one of the main reasons
for the increase in demand is the auto plant closings in
southeast Michigan and the ensuing loss of jobs.
“The challenges are worth every effort,” said Gerry
Brisson, vice president for development at Gleaners,
“And with the committed help of the caring community
in southeastern Michigan, we will be able to do more to
lead the fight against hunger in our communities.”

GLEANERS HARVEST
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Pat Berwanger,
Senior Vice Chair of the Board of Directors

“The dedication to the Gleaners mission
of every staff person, board member,
donor and volunteer who walks though
our door makes me incredibly proud to
be part of something so meaningful.
Knowing that, for every dollar raised,
we are able to provide 16 meals to our
hungry neighbors is an incredible way
to make a difference.”
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Second Annual ‘Iron Chef’ Competition
Raises Enthusiasm and $10,000

The second annual “Iron Chef” competition held on
August 17 at “Kitchen Stadium,” better known as the
loading docks of the Livingston distribution center
in Howell, raised $10,000 for Gleaners. Over 250
enthusiastic fans filled the stadium to cheer for
Chef Jody Brunori of the French Laundry in Fenton
and Chef Rob Hindley of T.W. & Friends in Howell
as they battled it out for the title of Iron Chef
Champion. Chef Rob successfully defended his
status as champion, and Chef Jody took home the
fan vote award. While each chef had a wide array of

ingredients to work with to prepare an appetizer,
main course and dessert, there was one ingredient
kept secret and unveiled to the chefs just as they
were about to begin. It was eggplant.
Gleaners extends our appreciation to First
National Bank of Livingston; Prince Architecture
Group; Deborah’s Catering; Trevarrow Inc.;
St. Patrick Church; Law
Offices of Harris & Literski;
McGrath Learning Systems;
Fausone, Taylor, & Bohn,
LLP; Brighton Chamber of
Commerce; and Sterling
Business Center. A special
thanks to Chef Rob and
Chef Jody; to our emcee,
Neal Rubin of the Detroit News;
and to our judges, Chef Tim Budzinski of the
Detroit Zoo, George Moses of George Moses Co.,
Rich Ramhoff of the Livingston Press & Argus, and
Buzz Elliot of WHMI 93.5. The battle was also a
success because of the passionate committee
members who donated their time and energy.
Thank you!

Chef Rob Hindley of T.W. & Friends and Chef Jody Brunori
of the French Laundry

Increasing
Regional
Philanthropy
Challenge
Raises
$405,000
for Gleaners
Endowment
GLEANERS HARVEST

Last year, The Community Foundation for Southeastern Michigan
announced a $14.5 million initiative to strengthen philanthropy in the
seven-county region it serves. The initiative, called Increasing Regional
Philanthropy: Everyone Can Be a Philanthropist, was aimed at improving
the quality of life in southeast Michigan by significantly increasing the
financial resources available for the region’s charitable sector. With
matching funds from this initiative and with exceptional leadership
from Ned Greenberg, Walt Young, Mike Acheson, and Augie Fernandes,
Gleaners was able to increase its endowment by $405,000. This challenge
will continue through December 2008 with an overall goal of adding $1.5
million to our endowment, currently at $6 million. The Gleaners
endowment ensures that food will be available to people who
need help in the event of a disaster or other area-wide crisis.
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500 CHILDREN A DAY FED by Summer
Program of the
Salvation Army

L

Lamar Richardson knows the
value of a good meal. For the
past four years, as the food
service administrator for the
21 Salvation Army corps in
eastern Michigan, he has
overseen food distribution and
preparation for the Salvation
Army’s regional food pantries
and meal programs.
During the summer of 2006,
he launched a new summer
feeding program with funds
from the USDA administered
through the Michigan
Department of Education.
The program reached over 500
children daily. The meals were
prepared by a family at the
Gleaners-Salvation Army
distribution center in Warren
and were delivered by four
teenaged drivers to a dozen
locations in the metroDetroit area.
“The target group is children
who normally receive free

lunch at school,” Richardson
said. “For a lot of those kids,
the only meal they receive each
day is what they receive at
school. So when there is no
school, they don’t get food.
“I try to make sure that our
meal is nutritious and
attractive,” he said, explaining
that each summer meal
included fresh fruit and milk.
“The program is invaluable.”
Major K. Kendall Mathews,
the executive officer of the
Salvation Army Eastern
Michigan Division and the
commander of the 11 corps’
in Detroit, called Richardson
“the culinary consultant on
behalf of the Salvation Army
and the disenfranchised.”
Richardson also oversees the
food pantries at each of the
corps’ special projects like
the Bed and Bread trucks that
Detroit radio personality Dick
Purtan has claimed as his
signature effort. Purtan’s midwinter radiothon raised $1.7
million for the effort last year.

Greg Curry drives one of the three
Salvation Army Bed and Bread trucks
through the city of Detroit.

The Bed and Bread program,
which serves an average of
2,500 meals a day, started in
1988. With a summer jump due
to children being out of school,
“the Bed and Bread trucks feed
3,000 people a day, every day,
rain or shine,” Richardson
explained.
“The mere fact that we feed an
additional 500 people a day off of
the truck tells us there is a need
to get food to these kids,” he said.
“For a lot of these kids it’s
the only meal that
they get.”

Lamar Richardson is the
food service administrator
for the Salvation Army,
eastern Michigan district.

Ruth Ellen Mayhall Leaves $13,000
Legacy for “Kids Helping Kids”
… through the generosity of her
friends, our board members, and
others. We give special thanks
to Suzette Hohendorf,
Dulcie Rosenfeld, and Dana
Loewenstein for organizing
her retirement party to
benefit the Gleaners’ “Kids
Helping Kids” program. This
GLEANERS HARVEST

legacy fund was created in honor of Ruth Ellen’s 11
years of work as Gleaners vice president for
development. When Ruth Ellen was asked to join
Gleaners, the total funds raised was just over
$700,000. When she left, she was helping Gleaners
raise over $4,000,000. This growth in Gleaners’
capacity could not have happened without her
diligence, expertise, and tireless passion for helping
hungry people in our community.
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Phoebe’s Faith-based Pantry

Gives Clients Choices
Edith Scott’s pastor found that
he was responding to more
hungry people at his
church door than he could
accommodate and he asked
her to start a food pantry.
For the past 10
years, Scott has

more sturdy shelves that the pantry
acquired through the Gleaners’ “Gene Gonya
Scholarship” is stationed in the center of the
pantry and supports the heavier canned goods.
She is proud to be a client-choice pantry and,
while that means each guest moves through
the basement pantry one at a time, the pace
gives Scott a chance to evaluate whether the
family has other needs
that could be addressed.

“We’re here to serve.”
— Edith Scott
opened the basement doors
to her church — the Greater
Apostolic Faith Temple on
Fort Street in southwest
Detroit — where she welcomes 20 guests each
Saturday who sign up early and wait their
turn to shop at Phoebe’s Pantry. “We’re here to
serve,” said Scott, as she sorts breakfast cereals
and boxed goods on seven aluminum shelves
and a table she uses for fresh produce. A set of

Edith Scott has been the director
of Phoebe’s Pantry in southwest
Detroit for 10 years.

“I feel that this is a
ministry,” Scott said.
Scott and her pastor are searching for
someone in the church to step forward and
take over Phoebe’s Pantry, as Scott is moving
to a new town after 10 years of running the
Detroit pantry. Seventy-three percent of all
pantries are faith-based ministries.

Walled Lake Churches Open Hearts —
and a New Food Pantry Location
Five years ago, Pam Janson and Tracy Moore,
parishioners at St. Anne’s Episcopal Church in
downtown Walled Lake, walked across the street
to the United Methodist Church and suggested
a joint food pantry. Why? “Because we saw a
need in the community,” Janson recalled. “As a
small parish with a big heart, we wanted to do
more outreach.”
In a partnership that initially included the First
Baptist Church and was housed in its building,
the three congregations opened Hospitality
House on Valentine’s Day 2002. Last July, the

GLEANERS HARVEST
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food pantry held its fourth annual
Holy Smoke Classic Car Cruise
fundraiser. While the event only
brought in $600 the first year, the
pantry collected $7,000 in 2005 and
$4,000 this year.
(continued on p. 15)
Pam Janson is a co-founder
of Hospitality House and
president of United We Serve,
a pantry partner of Gleaners
in Walled Lake.
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(… “Hospitality House” continued from p. 14)

Since its founding, Hospitality House
Food Pantry has served 1,000 families in
its Oakland County community. In 2004,
Hospitality House moved into a 1,800square-foot warehouse in Commerce
Township from which it serves 200
families a month and distributes over
130,000 pounds of food a year with help
from Gleaners and local businesses.

“This from a little [community] that says ‘we
are not giving up. I know that we’re small but
we’re mighty and we have a big heart,’” said
Janson, expressing pride in the role of her
church in starting and running the pantry.
“It just shows that a little parish that puts
its heads together can make a difference.”

Yad Ezra: Language Barrier Puts Russian
Immigrants on the Road to Poverty
Jane Weiner knows that education is often a predictor of
poverty. In fact, the statistics suggest that 37 percent of
the people whose highest level of school achievement is
high school rely on emergency food assistance.

Volunteers with Yad Ezra Food Pantry in Berkley

Weiner, a volunteer and board member at Yad Ezra Food
Pantry in Berkley, welcomes many Russian immigrants to
the kosher pantry. While well educated in their home
country, the guests who come to the Oakland County
pantry have a language barrier that frequently puts them
on the road to low family income.

Open five days a week, Yad Ezra has 125 volunteers who guide their guests in the selection of food and
basic household products. The pantry provides food for 1,200 people and families a month.
“Without us,” said Elaine Ryke, director of the Yad Ezra Food Pantry that has been open for 16 years,
“they have no where else to go to get kosher food and they are hungry.”

Rebecca Johnson
Memorial Food Fund
Grants $24,100 to
Oakland County
Pantries

This fund was created to
help Oakland County pantries
provide more food for our
hungry neighbors. A total of
32 Oakland County partners
received grants totaling
$24,100.

On Wednesday, September 13,
2006, Gleaners hosted a
luncheon at their Pontiac
distribution center to honor and
recognize the partner agencies
that were awarded grants
through the Rebecca Johnson
Memorial Food Fund.

Rebecca Johnson was a board
member of Gleaners as well as
of the former Food Bank of
Oakland County. She was
very active with Providence
Missionary Baptist Church and
the work of the local, state, and
national Baptist Conventions.

GLEANERS HARVEST
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She brought a deep commitment
and passion to her work as a
food pantry director.
Awards were granted to Oakland
County pantries based on need,
number of people served, and
policy compliance.
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End of Year Donors Help GLEANERS Exceed Budget
Goals for Fiscal Year Ending June 30, 2006
The following are Gleaners’
donors of $1,000 or more
from April 1 to June 30, 2006
Mr. and Mrs. Michael Acheson
Mr. Louis P. Boudreau
Gerry and Katie Brisson
Mr. Gregg A. Christenson
Mr. Robert M. Currie
Mr. Robert M. Felland
Mr. and Mrs. Agostinho A.
Fernandes, Jr.
Mr. and Mrs. Nelson W. Fredrickson
Mr. and Mrs. Ned W. Greenberg

Ms. Patricia A. Heftler
Ms. Lauraine A. Hoensheid
Ms. Michelle M. Ivey
Mr. George Johnston
Mr. and Mrs. Michael A. Jordan
Mr. Jamie Karchon
Mr. Joel R. Karczewski
Mr. James Kirstowski
Mr. and Mrs. Harold J. Koss
Mr. and Mrs. Eugene F. LoVasco
Mr. and Mrs. Keith B. Mayer
Ms. Ruth Ellen Mayhall
Mr. Jerry Meter
Mr. and Mrs. Donald P. Moylan

Mr. Ted Pearse
Mr. and Mrs. Donald E. Petersen
Mr. Paul Roubal
Mr. and Mrs. Steven Schaller
Mr. and Mrs. Jerome Singer
Mr. and Mrs. Donald Slotkin
Mr. Bernie Smilovitz
Mr. Jerry L. Sobota
Mr. Doug Thal
Mr. and Mrs. Wesley D. Van Houten
Mr. Joseph Walsh
Mr. James R. Weiss
Mr. John V. Welsh
Mr. and Mrs. Walter R. Young

JOB LOSS FUELS

GROWTH FOR OAKLAND COUNTY’S LARGEST PANTRY
Open Hands, a 20-year-old pantry ministry at St. John’s
Episcopal Church, Royal Oak, counts on a large number
of volunteers. Joined by members of St. Patrick’s
Episcopal Church in Madison Heights, a Roman
Catholic organization called Christ Child, and two
non-denominational churches — the large Kensington
Community Church in Troy and the small Genesis
Church in Royal Oak — the pantry logged 4,000
volunteer hours last year.

“We see a lot of people who are on Social Security and
many homeless,” said Barbara Heath, who helps
coordinate the Monday team. She said the number of
guests has grown from 6,500 five years ago to 9,000.
“We hear again and again that ‘I lost my job and I can’t
find another.’”
With no paid staff, Heath explained, “99.9 percent of
our donations go directly into food for the poor and
we rely very heavily on Gleaners for that food.”

Open on Mondays and Saturdays, Open Hands served
9,000 people in 2005 and is the largest food pantry in
Oakland County.
ABC Group
ABN AMRO Services
Company
Alix Foundation
ALPS Automotive
American Electrical
Construction
AUTOLIV
Blue Water Automotive
Systems, Inc.
Chesley Consulting
Chubb & Son
Chubb Corporation
Clarion
Clear Channel Radio-Detroit
CO-HR, LLC
Comcast
GLEANERS HARVEST
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Community Foundation for
Southeastern MI
Continental Teves
Cranbrook
CRH North America Inc.
DaimlerChrysler Corporation
Dallas R. Kitchen
Building Co.
Dearborn CRC Youth Group
Delphi
Delphi Automotive
Denso International America,
Inc.
DeRoy Testamentary
Foundation
Detroit Lions Charities
DTE Energy Foundation

Dykema Gossett PLLC
Eagle Ottawa, LLC
Ear Phonics
Epoch Restaurant Group
Excelda Manufacturing
Exxon Mobil Chemical
Food Bank of Eastern
Michigan
Ford Dealers Advertising
Foster Electric America
Fujitsu Microelectronics
America, Inc.
Giffels-Webster Engineers Inc.
Guardian Industries Corp.
Hand In Hand
Holley Foundation
Huntington National Bank
FALL 2006
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From July 1, 2005,
to June 30, 2006:
Gleaners distributed
24,444,792 pounds of
food to 419 member
partners. Our member
partners served an
estimated 500,000
meals a week to our
hungry neighbors.

Interface Fabrics
Jenkins & Company
Key Safety Systems
Kojaian Ventures, L.L.C.
Kostal of America, Inc.
Kroger Company of Michigan
Lear
M & M Ilitch Holdings, Inc.
Magna International, Inc.
Mary Maybury Berkery Memorial Trust
MASCO Corporation
Matilda R. Wilson Fund
Mazon
McCoy Foundation (The Ruby)
McDowell & Associates
Methode Electronics, Inc.
Michigan State University Extension
Oakland County
Milliken
Mitsubishi Electric Automotive
America, Inc.
MPC
Oakland County Chapter of
Credit Unions
Oakland Township United Way
O’Charley’s
Omron Auto Electronics Inc.
Pampered Chef, Ltd.
Parrot Inc.
Pinckney Community
Piston Group
Plastech
Progressive Moulded Products
Robert Bosch Corporation
Rochester Church of Christ
SANYO Energy Corporation

SANYO-FMS Audio
Save On Everything
Sheets Trucking
Singer Investments
Sodexho Foundation, Inc.
Sodexho Inc.
Sony Electronics
Soroptimist International of
Oakland County
Steelcase, Inc.
Stout Risius Ross, Inc.
Sumitomo Wiring Systems (USA) Inc.
Summit Polymers, Inc.
Sun Valley Foods
Tal-Port Industries
Taste of NFL
TCF National Bank
Teona Systems
Thomas Foundation
Tram, Inc.
TRW Inc.-Automotive Operations
Tweddle Litho Company
Tyco Electronics Corporation
UBS Foundation
United Container Company
United Way Community Services
United Way of Oakland County
Unwired Technology LLC
US Farathane
Visteon
Wal-Mart
WDIV-TV 4
Woodbridge Foam Corp. Automotive
Yazaki North America, Inc.

A complete list of donors over $1,000 will be included in our
annual report. Watch for it in December!

!

OU
THANK Y
GLEANERS HARVEST
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Ford Golf Outing Hits
High Mark of $95,000
On June 23, the Ford Purchasing group
conducted its eighth annual Charity Golf
Outing to benefit Gleaners. The event took
place at Northville Hills Golf Club. This year’s
donation brings the total funds raised from the event
to $500,000. Special thanks go to the Ford Purchasing
team who organized this terrific event to feed our
hungry neighbors.

Bernie Smilovitz
Celebrity Golf Classic

Breaks Record,
Raises $150,000

… and exceeds last year’s efforts by
more than $50,000. Special thanks to
Pat Berwanger, the golf
committee, and friends.
Thank you to everyone who
participated in the third
annual Bernie Smilovitz
Celebrity Golf Classic held June 26 at Tam
O’Shanter Country Club in West Bloomfield.
It was a beautiful day filled with golf, fun, and
food, when over 200 golfers, dinner guests, and
volunteers helped us raise over $150,000 to feed
the hungry in southeastern Michigan — helping
us provide over 2,400,000 meals!
This event would not be possible without the
support of our sponsors, especially:
Platinum Sponsor — Epoch Restaurant Group
Silver Sponsors — WDIV-TV 4 and Comcast

GLEANERS HARVEST

WWW.GCFB.ORG

Bronze Sponsors — GiffelsWebster Engineers, Ilitch
Holdings, Inc., and Jenkins
& Company.
Special thanks to Bernie
Smilovitz for hosting this
fantastic event and for his
continued dedication to
eradicating hunger in
southeastern Michigan!
Thanks to all our celebrity golfers for
making this outing so unique!
See you all next year on
June 25, 2007!
www.berniesgolf.org
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MICHIGAN HARVEST GATHERING
Helps GLEANERS and Other
Michigan Food Banks
The Michigan Harvest Gathering is
Michigan’s way of showing support and
commitment to end hunger in our state. The
gathering is a statewide food and fundraising
drive that benefits the Food Bank Council of
Michigan (FBCM). The FBCM serves all of
Michigan’s 83 counties through its statewide
network of food banks and emergency food provider agencies, including
soup kitchens, pantries and shelters.

Since 1991, individual, corporate and
civic support of Michigan Harvest
Gathering has helped provide nearly
12 million emergency meals to hungry
Michigan families by raising more than
$4.7 million dollars and 7.1 million
pounds of food. Gleaners Community
Food Bank is a member of FBCM and
plays an active role in the Michigan
Harvest Gathering and the statewide
food bank network.

Your donations of food and financial support
to the Michigan Harvest Gathering ensure
that the Food Bank Council of Michigan
can continue to serve people in all 83
Michigan counties.
For more information or to donate,
go to www.fbcmich.org or
www.feedmichigan.org or contact:
Food Bank Council of Michigan
501 N. Walnut, Lansing, MI 48933
Phone (517) 485-1202 or
toll free (800) 552-4483

Local Letter Carriers Gain
1,000,000 Pounds
… and donate the collected food to Gleaners. The National
Association of Letter Carriers food drive, which occurred
nation-wide on May 13, is the largest one-day food drive
in the United States. Final results showed
70,493,150 pounds of food were collected along
postal routes in the postal union’s “Stamp Out
Hunger” food drive conducted in all 50 states
and U.S. jurisdictions. The food was
delivered to local food banks, pantries
and shelters to help needy families.

GLEANERS HARVEST
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FOOD FIGHT BRINGS 288,275 MEALS
TO HUNGRY FAMILIES
The 12th annual “Big Beaver and Beyond” Food Fight was a huge success.
This year, 30 companies squared off, by number of employees, to see who
could raise the most meals for hungry neighbors. The winners were:

# of Employees

Winner

Meals Provided

Over 1,000

Rock Financial/
Quicken Loans

119,076

500 to 1,000

Chrysler Financial

25,308

100 to 499

Michigan School &
Govt. Credit Union

5,489

Under 100

Orlans and eTitle
Agency, Inc.

19,126

Thanks to all the participants! For more information about the food fight,
go to our Web site, www.ourfoodfight.org.

Smokin’
‘Gentlemen’s
Night Out’
Raises over
$27,000
GLEANERS HARVEST

“In some places in
Detroit, it is like a
Third World country
with devastation and
brokenness. We
don’t have to look
to a Third World
country to feed the
homeless person;
that homeless
person is right
at our back door,
whether we want to
recognize it or not.”
— Major K. Kendall
Mathews,
Salvation Army

Held for the first time this year, the
Gentlemen’s Night Out for Hunger
took place at the Kingsley Inn in
Birmingham. It included dinner,
drinks, and Texas Hold’em among
other “gentlemen’s” games such as
pool, chess, and backgammon. Look
for it again next April!
Special thanks go to Steve Lawson,
Mike Acheson, and the board and
committee members who attended,
dealt, and helped in all the
usual ways.
WWW.GCFB.ORG
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Calendar

of Events 2006–2007

September

November

September 18 –November 13
Michigan Harvest Gathering — State-wide hunger
relief project coordinated by the Food Bank Council of
Michigan that involves food drives and fundraising
projects that benefit all the food banks in Michigan.
Food drive participants include State of Michigan
Employees and the Michigan Health and Hospital
Association and its members. Tom Wilson, president
of Palace Sports & Entertainment, and Karen Davison
are co-chairs of this year’s Michigan Harvest
Gathering event.
September 25 – October 6
Oakland Press Food Drive — Check out the
Oakland Press for a special bag insert to be filled with
canned goods and delivered to participating locations.
September 27–October 3
Annual Birmingham Bloomfield Chamber of
Commerce “Vine & Dine” — at the Cranbrook
Institute of Science — A food, wine and fashion
festival where a portion of the proceeds benefit
Gleaners. Visit the event Web site:
www.vinendine.com. For more information contact
Colleen Love at (313) 923-3535, ext. 243, or
e-mail to: clove@gcfb.org.

November 13–January 8
Check Out Hunger — Purchase a coupon at the register
throughout Oakland County grocery stores and add $1,
$3, or $5 to your grocery bill to help feed our hungry
neighbors. For more information contact Colleen Love
at (313) 923-3535, ext. 243, or e-mail to: clove@gcfb.org.
November 19
Birdie-Day Ball Drop — The fundraiser will be held at
Majestic Golf Course in Hartland. Golf balls will be loaded
into a helicopter and dropped 300 feet over a target on
the practice range. There will be five $1,000 winners who
are “closest to the pin.” Contact Brighton Commerce
Bank at (810) 220-1199, www.brightoncommerce.com;
or Majestic Golf Course at (810) 632-5235,
www.majesticgolf.com, for more information on how
to buy your golf ball for only $25 today.
November 19
Birdie-Day — A day to share a free round of golf with
your friends by bringing a frozen turkey (15 pounds or
larger) to your nearest participating golf course. The
turkey will be donated to GLEANERS COMMUNITY
FOOD BANK in order to feed hungry families for
Thanksgiving. Call the Majestic Golf Course at
(810) 632-5235 or Erica Karfonta at 866-GLEANER,
ext. 331.

October
October 8, 4 –7pm
Annual Fall Benefit, “One Mo’ Time Dancing in
the Streets to Fight Hunger” — Bring your family
to this Sunday afternoon event at Gleaners featuring
activities and games for kids of all ages, tasty treats
and live Motown music at the Detroit Distribution
Center. Contact Julie Ptasznik at (866) GLEANER,
or e-mail to: jptasznik@gcfb.org for tickets and
more information.
October 17, 6 –10pm
The Greater West Bloomfield Chamber of
Commerce Third Annual “Grub Crawl” — Taste
the best of the West Bloomfield restaurants between
14 Mile and Pontiac Trail. Join the community for
some fun and great food; a portion of the proceeds
goes to Gleaners. For more information contact
Colleen Love at (313) 923-3535, ext. 243, or e-mail
to: clove@gcfb.org. To purchase tickets, contact the
Greater West Bloomfield Chamber of Commerce at
(248) 626-3636 or www.westbloomfieldchamber.com.
GLEANERS HARVEST

Events to look forward to
in the New Year: 2007
February 24, 2007, 11am–2pm
Empty Bowls event at Pewabic Pottery in Detroit.
March 8, 2007, 5 – 8:30pm
Empty Bowls event at Pinckney High School.
June 25, 2007
Bernie Smilovitz Celebrity Golf Classic.
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Gleaners and Capuchin Soup Kitchen:

Friends for Life
For the Capuchin Soup
Kitchen, It’s All About Hunger

F

For the Capuchin Soup Kitchen, which feeds between
2,200 and 2,500 meals a day in the city of Detroit,
history and tradition are important — but not the
most important thing.
In 1929, a man approached St. Bonaventure Monastery
on Mt. Elliott in Detroit and asked for a meal. The
word spread and the Capuchin Soup Kitchen was
born. Soon, more than 2,000 people lined up every
day during the heart of the Great Depression, waiting
for something to eat.

Brother Jerry Smith, O.F.M.
Cap., executive director,
with George Gaerig,
operations manager
for the Capuchin
Services Center.

Two generations later, much is the same. The
Capuchins now have two soup kitchens in the heart
of Detroit, one on Meldrum and another that opened in 1998 on Connor. Feeding
2,000 hot meals a day, the Connor kitchen serves breakfast, lunch and dinner, Monday
through Friday, and breakfast and lunch on Saturdays. The Meldrum kitchen serves
breakfast and lunch, Monday through Friday.
“It started off with the friars actually going out and getting donations from the
farmers,” said George Gaerig, the operations manager for the Capuchin Services
Center. “And then whatever they picked up the day before became the meal for the
next day. Some days they had meat and some days it was vegetables.
“You got a bowl of soup and you got a piece of bread,”
said Gaerig. “Today we have an executive chef at each
one of the kitchens and they plan the meals with
nutrition and people’s health in mind. It has come
a long way.”
The Capuchins also provide GED programs, afterschool programs, job skills training, summer camps,
and health screenings. They maintain a substance
abuse treatment facility at the Jefferson House and a
furniture, appliance and clothes distribution program
out of the Medbury Service Center, where they see
240 families a day.
(continued on p. 23)
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“Gleaners is a great
partner. Whether it is
me — one of the
largest customers —
or a little food pantry
or soup kitchen at a
church that is open
once a month, their
people are extremely
customer friendly.”
— George Gaerig,
operations manager for
Capuchin Services Center
FALL 2006
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(…“Capuchin Soup Kitchen” continued from p. 22)
“The Capuchins were
involved in the original
inception of Gleaners, so
there has always been a
very close relationship between
Gleaners and the Capuchin Soup
Kitchen,” said Gaerig, who picks up
9,000 pounds of pantry packs three
times a week. “Two years ago, we
accounted for 38
percent of Gleaners
total poundage.

The Capuchins provide up to 300,000
pounds of food per month to families.
“We are an emergency food program
where people come to us with
emergencies,” said Gaerig. “We have
people who come every 30 days. Is it
truly an emergency? Well, based on
what you and I have in our minds as
an emergency — maybe not. But for
them, having enough food to put on
their table — that’s an emergency.
“We know the people who come
here need the food to feed their
families,” he said.

“Gleaners is a
great partner,” he
said. “Whether it
is me — one of
the largest

customers — or some little food
pantry or soup kitchen at a church
that is open once a month, their
people are extremely customer
friendly.
“They really care about their
mission,” Gaerig added. “They all
understand why they are there and
they really try to help people
and to feed people and to
distribute food to
people who are
less fortunate.
And that is
really what it’s
all about.”

MAJOR K. KENDALL MATHEWS, Salvation Army’s Point
Person in Detroit and New Gleaners Board Member
Major K. Kendall Mathews, the executive officer of the Salvation Army Eastern
Michigan Division and the commander of the 11 corps in Detroit, joins the board of
Gleaners as someone who has a passion to feed the poor.
A native of Detroit, Mathews worked with the Salvation Army and studied
theology in Chicago after graduating from Greenville College in 1985. He
returned to Michigan in 1991.
“The reason I am coming on [the board] with Gleaners is to be an added voice
who understands the plight of the poor and the plight of the homeless,” said
Mathews. He said he plans to be a true advocate for the poor on the board.
“When I am speaking, I am not just speaking on behalf of the Salvation
Army but on behalf of the poor, the hungry and the homeless,” he said.
“In some places in Detroit, it is like a Third World country with
devastation and brokenness. We don’t have to look to a Third World
country to feed the homeless person; that homeless person is right
at our back door, whether we want to recognize it or not,”
Mathews said.
“I think it is important for our brothers and sisters to have a
greater appreciation of the work that Gleaners is doing to
combat homelessness and hunger.”
Major K. Kendall Mathews, executive officer at
the Salvation Army Eastern Michigan Division.
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You

!

Can Make A

DIFFERENCE

Each $1 donation helps Gleaners distribute
16 pounds of food, equaling 16 nutritious meals.

DONATE ONLINE:
@ www.gcfb.org.
MAIL: Check or credit card donations
to Gleaners Community Food Bank of
Southeastern Michigan.
CALL: Lisa Walker, Gleaners
development coordinator, at (866)
GLEANER, ext. 241, with your credit
card contribution or to set up a monthly
or regular interval donation process.
TRANSFER STOCK: Notify your
broker of your intended gift by transfer,
and have your broker contact Tom
Murphy, Gleaners vice president of
finance, at (866) GLEANER, ext. 233.
MATCHING GIFT: Notify your
employer of your donation to Gleaners
to obtain a matching gift from your
employer to Gleaners. If your company
does not have a matching gift program,
you may wish to suggest to your
employer that such a program be
initiated.
CORPORATE GIVING: Contact
Darlene Paulauski, director of
corporate and foundation relations,
at (866) GLEANER, ext. 242, or
dpaulauski@gcfb.org.

VOLUNTEER: Your help with food packing, mailing,
or event assistance. Contact one of Gleaners’ volunteer
coordinators at the different distribution centers located
in the following cities:
Detroit
Warren
Taylor
Pontiac
Howell

Fred Anthony – (866) GLEANER, ext. 239
Deborah Dillard – (866) GLEANER, ext. 222
Alma Perez – (866) GLEANER, ext. 221
Nancy Knop – (866) GLEANER, ext. 407
Michelle Ounanian – (866) GLEANER, ext. 335

PLANNED GIFTS: Contact Gerry Brisson, vice president
of development, at (866) GLEANER, ext. 246, or
gbrisson@gcfb.org.
MEMORIAL AND TRIBUTE GIFTS: Memorial gifts
provide a thoughtful and appropriate way to express
sympathy and remembrance. Tribute gifts offer an
opportunity to honor a relative, friend or business associate
for any special occasion: birthday, anniversary, promotion or
some particular accomplishment. Gleaners will send a
personalized card to the designated person acknowledging
your memorial or tribute gift.
MICHIGAN TAX CREDIT: In addition to a federal tax
deduction, donations to Gleaners qualify for a Michigan tax
credit. Individuals, couples and businesses may claim 50%
of their cash donation to Gleaners on the Michigan Income
Tax Return (homeless/food bank cash contribution) tax credit
line. Individuals may claim 50% of gifts up to $200; couples
filing jointly may claim 50% of gifts up to $400; and
businesses may claim 50% of gifts up to $10,000.

96.3% of your donation to Gleaners goes to
anti-hunger efforts. Only 3.7% goes to administration and fund-raising.
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NOURISHING COMMUNITIES BY
FEEDING HUNGRY PEOPLE

Gene Gonya
Founder

2131 Beaufait St., Detroit, MI 48207-3410
(313) 923-3535 or 1-866-GLEANERS
(313) 923-2247 Fax
www.gcfb.org
admin@gcfb.org

OFFICERS

Gleaners Distribution Centers:
2131 Beaufait St., Detroit
5924 Sterling Dr., Howell
120 E. Columbia Ave., Pontiac
25698 Northline Rd., Taylor
24162 Mound Rd., Warren

Gleaners is proud to be a founding member of:
America’s Second Harvest

The Food Bank Council
of Michigan

And a member of:
The United Way

The Better Business
Bureau

Ned W. Greenberg, Chair
DataNet Quality Systems

Suzette F. Hohendorf
Community Leader

Pat Berwanger,
Senior Vice Chair
Community Leader

Vicky Howell, Esq.

Catherine Genovese,
Vice Chair
Candy Cane Christmas
Tree Farm

Jim Jenkins
Jenkins & Associates

Vivian R. Pickard,
Vice Chair
General Motors
Corporation
Wesley D. Van Houten,
Treasurer
SCI Floor Covering

Gerald J. Israel,
Past Chair Consultant

Steve Lawson
Eastman Capital
Group, LLC
Diesel Technologies, LLC
Judith F. Layne
Dickinson Wright PLLC
Major K. Kendall Mathews
Salvation Army

Bill Winkler, Secretary
Wayne State University

Bob McGowan
Smith-Winchester

Agostinho A. Fernandes, Jr.,
President
Gleaners Community
Food Bank

Leonard E. McIntee
Community Leader

BOARD OF DIRECTORS

Benjamin Ortiz
Verizon Wireless

Michael H. Acheson
Interlaken, LLC
Ed Bahoura
Save-A-Lot Stores
Sharon A. Banks
Office of Robert Ficano,
Wayne Co. Executive

GLEANERS HARVEST

Jeff Glaser
Royal Oak Community
Credit Union

Alice A. Miles
Community Leader

Jerry Powell
The Kroger Company
of MI
Laura J. Trudeau
The Kresge Foundation

Velva S. Clark
Max Broock, Inc.

Dave R. VanderPloeg
Huntington National
Bank

Dick Dills, Past President
Community Leader

V. James Viola
Community Leader

Vince Dow
DTE Energy

Claudette Wardell-Cameron
H.E.L.P., Inc.

Robert Duschinske
Comerica, Inc.

DeWayne W. Wells
Starfish Family Services

Michelle L. Gaggini,
Past Chair
Blue Cross Blue Shield
of Michigan

Walter R. Young
Community Leader
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EPOCH RESTAURANT GROUP HAS JOINED THE FIGHT AGAINST HUNGER FOR THE THIRD YEAR IN A
GLEANERS’ LARGEST FUNDRAISER! EPOCH’S CONTRIBUTION ALONE WILL HELP TO
PROVIDE 480,000 MEALS TO FEED THE HUNGRY IN SOUTHEASTERN MICHIGAN! WE EXTEND OUR THANKS TO STEVE
AND TONI WISNE-SABINA; WITHOUT THEIR PERSONAL COMMITMENT THIS WOULD NOT BE POSSIBLE. WE ALSO WOULD
LIKE TO THANK THE STAFF AND ASSOCIATES OF THE EPOCH RESTAURANT GROUP WITH SPECIAL ACKNOWLEDGEMENT TO
PAUL HESS, DIRECTOR OF OPERATIONS AT EPOCH.

ROW AS THE PREMIER SPONSOR FOR

