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No one is making any more land anywhere on

this planet. When you visit places like London and

New York, no one there complains that previous

generations saved too much green space.

—Dalton McGuinty
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FOREWORD

IN 2005, WE WERE PRETTY GREEN

n February 28, 2005, people across Ontario threw their hats into the air when the Greenbelt 
plan was signed by Ontario Premier Dalton McGuinty. The plan enabled the creation of a 
strategy that would permanently protect some 2 million acres of remarkably productive farm-
land and environmentally sensitive areas from sprawl and urban development. It instantly 
established the world’s biggest greenbelt atop Ontario’s Golden Horseshoe, which itself wraps 
around the Greater Toronto Area and is one of North America’s fastest-growing regions.

What we couldn’t have possibly known—and still can’t believe—was what would come 
out of those acres. This book is filled with those stories. Stories of things big and small, 
unexpected, province-changing and, yes, world-changing, including:

• an entire provincial wine industry that astonishes the world;
• a local food and farm market movement;
• a sustainable food and water system;
• a machine that pellets hops for beer, another that moves and mashes cider, and 

another that prevents cattle poop from poisoning drinking water;

O
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• a natural water filtration and air-cleaning system that would 
cost billions to replicate;

• a train that carries cyclists and their bicycles into nature; and 
• a 475-kilometre trail for them to discover.

Not to mention the as yet uncharted possibilities for new eco-
nomic, agricultural, and recreational opportunities, unimaginable 
before the Act was signed. 

On our journey to protect all that the Greenbelt has to offer, we 
met so many people, each with something special inside of them: a 
spirit of passionate possibility, as alive as anything in nature. They 
are fuelled by a strong commitment to do everything they can for 
these precious acres and everything on them. You will meet many of 
those people in these pages. Their motivation is shared: to protect, 
sustain, and grow what’s there and be an example for the world. 

Their humility about their role and their achievements is humbling. 
Taking little credit, they create a better Ontario. 

When the land you wake up to every day has 1,700-year-old trees 
on it, you can’t help but stand up and take the long view. But, for 
now, we invite you to sit back and take a different view, one that 
celebrates the people and passions that led to the creation of Ontar-
io’s Greenbelt and the projects and gains that have taken root over 
its first ten years.

When people around the world point to our Greenbelt, especially 
those in similar endeavours, they simply say, “Ontario got it right.” 
We hope that you reach the same conclusion, and that it fills you 
with the same pride, gratitude, and sense of responsibility we feel 
every day.



SO WHAT IS THE GREENBELT, ANYWAY?



Yes, it’s 2 million acres of remarkably productive farm-
land and environmentally sensitive areas that have been 
permanently protected from development. But depending 
on whom you talk to, it’s also a massive water and air filter, 
a sustainable food supply, a $9-billion, annual economic 
and job-creating powerhouse, the province’s most popular 
environmental initiative, Ontario’s biggest cycling route, a 
carbon-capturing wonder, a tourism and recreation para-
dise, and so much more. But most of all, in the words of a 
former premier, it’s this: At the beginning, the Greenbelt was 
a land thing. But it’s turned into a people thing.



THE VIEW FROM THE TOP: PART ONE

BILL DAVIS—THE FIRST ACT

he Niagara Escarpment is a 725-km ridge of fossil-rich rock that stretches from Niagara to 
Tobermory. Its protection plan has been called Canada’s First Green Plan. Bill Davis’s gov-
ernment approved the Niagara Escarpment Planning and Development Act in June 1973 “to 
provide for the maintenance of the Niagara Escarpment and land in its vicinity substantially 
as a continuous natural environment, and to ensure only such development occurs as is com-
patible with that natural environment.” In part because of the Act, the Niagara Escarpment 
was designated a UNESCO World Biosphere Reserve. It is now part of Ontario’s Greenbelt.

BURKHARD MAUSBERG: What is your favourite place in the Niagara Escarpment?

FORMER PREMIER BILL DAVIS: I’m prejudiced, obviously, because it is in my riding, 
but my favourite place is the Forks of the Credit. We wanted a provincial park there and 
that happened even before the Escarpment protection came to be.

T



13THE VIEW FROM THE TOP: PART ONE

BURKHARD: Do you ever take your grandchildren there?

BILL: Yes, quite a bit. There is good food on the trail, and it’s so 
beautiful that wedding receptions are held there. It’s my favourite 
not because it’s the best, but because it’s historically very important.

BURKHARD: Len Gertler, Distinguished Professor Emeritus at 
the University of Waterloo, spent about two years travelling the 
Escarpment, and he proposed a set of plans for Escarpment pro-
tection. When the legislation came in, the area for protection was 
reduced from his proposals. Do you know why Gertler’s suggested 
size of protected area was reduced?

BILL: It was reduced in size primarily because of the opposition 
by rural folks who were impacted by it and partially because they 

thought we had gone a shade too far. I was not the most popu-
lar man in Caledon because the farmers were being encroached 
upon.

BURKHARD: Was it fear of reduced property value?

BILL: Yes. Everybody thought Caledon would be a city, and the 
farmers didn’t want environmental protection imposed upon 
them. The farms were theirs. We didn’t get much flak from the 
Niagara Region, as I recall. Most opposition seemed to be from 
Caledon because that was my riding and I was the one seeking 
the Niagara Escarpment protection. During the final weeks of 
the bill, we were not very popular; we were considered a rural 
Ontario abomination.

Bill Davis
Former premier of Ontario
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GREENBELTER

DAVID MILLER, THE LEADER

his is the best coffee in Toronto, trust me on this.”
Sitting with former Toronto mayor David Miller at Bar Mercurio, you could hardly imag-

ine he was once the most powerful man in town. In a blue fleece sweater, his arm resting 
on an empty chair, the tall, square-shouldered man with trademark silver hair couldn’t be 
more content.

A politician turned environmentalist and now CEO of World Wildlife Fund Canada, 
the greenie in him is stronger than ever. Ontario’s Greenbelt, he believes, “is a leading 
example of something done right.” With a passion for land protection, his love for nature 
was nurtured from a young age.

David grew up in the rural English countryside where no one had much, surrounded by 
an egg farm, a sugar beet farm down the road, and his granddad’s potato and mint garden. 
His family’s sustainable, waste-nothing sensibilities formed the foundation for his lifelong 
passion for conserving resources. 

“T
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“The Greenbelt is about more than preserving nature,” he believes. “It’s about social 
justice, it’s about our future, our grandchildren, and it’s about the economy. The Greenbelt 
provides $9.1 billion in economic benefits—almost as much as Toronto’s 2010 budget. It 
lets us provide for ourselves and create a sustainable economy,” he enthuses.

He also feels the economy will be stronger if our planet is greener, citing examples like 
investing in public transit, low-carbon production, and resilient technologies. “Our cities 
will thrive by providing jobs and creating a new climate economy.”

“Clean energy jobs in Canada, including biofuels and green energy technologies, have 
now surpassed oil sands jobs,” he says. “That’s huge! Green energy is a long-term solution 
that provides opportunities; short-term profits only benefit few, and that’s not the way we 
need to structure our society. If you start with environmental conservation first, it’s a much 
better way to live—and we’re much stronger economically.”

The Oak Ridges Moraine is an integral part of the Greenbelt, and it was under threat when 
David was city councillor. He became co-chair of the Oak Ridges Moraine Sub-Committee 
on Toronto Council, which provided financial support for advocacy groups and the legal 
proceedings to achieve Moraine protection.

Above all, one thing stands out about David Miller: While 
explaining why Ontario’s Greenbelt is so influential, he goes 
back to his roots—trusting in democracy.

“Trust the people,” he says. “How do you think the Greenbelt 
was created? Because we engaged with people. Today, we recog-
nize a lot more about local food. We recognize how the Green-
belt has improved the economy. And we know more about the 
Greenbelt’s ecological treasures. All this is because of the people.”

Having been elected and re-elected five times, he would know 
something about democracy.

The Greenbelt is about more 

than preserving nature. It’s 

about social justice, our future, 

our grandchildren, and it’s 

about the economy.



MORE WATER, PLEASE

THE 2013 URBAN RIVER VALLEYS DESIGNATION:  
LINKING WATER, CITIES, AND THE GREENBELT FOREVER

In January 2013, Premier Dalton McGuinty announced the expansion of the Greenbelt for 
the first time since its birth, bringing 265 hectares of land in north Oakville’s Glenorchy 
Conservation Area under its wing. But more importantly, it also included the Urban River 
Valley designation, allowing municipalities to connect public urban waterways to the 
Greenbelt, ensuring long-lasting protection and natural recognition.

Why was this designation so important? Because water means people. According to its 
report supporting the designation, the Greenbelt Alliance revealed that over 5 million 
more Ontarians would be directly connected to the Greenbelt if it was extended along 
some of Ontario’s most popular and iconic rivers. The Urban River Valley Designation 
recognizes that river valleys connecting the Greenbelt with Lake Ontario are unique. Not 
only do they provide green space, habitat, and flowing water, but they also provide people 
the opportunity to ride their bikes, walk their dogs, play sports, or enjoy a family picnic.

I
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If we thread protected land along the river, we’re linking an entire idea to the water. This 
thinking has been around since David Crombie’s 1988 Toronto Waterfront Commission. 
It’s a way to bring the Greenbelt into cities—clear as water.

THE PEOPLE’S PLAN: COMMUNITY CONSERVATION AND 
STEWARDSHIP PLAN FOR THE BRUCE PENINSULA 

In 2012, the Bruce Peninsula Biosphere Association initiated a project to develop a 
Community Conservation and Stewardship Plan for the Bruce Peninsula through sup-
port from the Friends of the Greenbelt Foundation. This project brought together the 
vast local knowledge and expertise of the community to better understand the Bruce 
Peninsula’s biodiversity and the critical environmental issues it faces. It provided a forum 
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for community dialogue and learning, leading to a plan to protect, restore, and benefit 
from the region’s biodiversity.

The Biosphere Association has been working with the community to put the Conserva-
tion and Stewardship Plan into action. One of the Plan’s goals is to increase forest cover 
and connectivity, to allow wildlife to move more freely around the Bruce Peninsula. The 
Biosphere Association has worked with the community to develop a strategy (also funded 
by the Foundation) to restore forest in priority areas, such as Little Pike Bay, and is now 
raising funds for tree planting and landowner stewardship to bring this to life. 

It is also tackling the threat from invasive species such as phragmites, and piloting inno-
vative projects such as solar-powered pumps to provide drinking water for cattle, while 
keeping them out of sensitive streams.

The Greenbelt is the ecological backbone of the region and protects critical habitat 

for countless water, plant, and animal species, many of which are at risk.

— Joshua Wise, Greenway Program Manager, Ontario Nature
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GREENBELTER

NICHOLAS SCHAUT, THE HOP GROWER

ad Nicholas Schaut listened to the cynics, he may never have become one of the most 
successful organic hop growers in Ontario. It was only in 2007 that the farmer and beer-
lover decided to move away from growing garlic in Shelburne to farming hops in Meaford, 
adjacent to the Niagara Escarpment. Used primarily as a flavouring and stability agent in 
beer, hops are sought after by craft breweries throughout Ontario. At the time he began 
his farm, Nicholas heard: “You can’t grow hops in Southern Ontario” and “It won’t grow 
enough to produce in significant quantities.”

Despite the naysayers, he began Bighead Hops, a sustainable farm that won Meaford’s 
2013 Agribusiness Award, showcasing its innovative products and processes—and, yes, 
Ontario’s love of beer. As founder of Bighead Hops as well as the Ontario Hop Growers’ 
Association, Nicholas’s positive and calm demeanour complement his work as a patron 
for quality craft beer, and he thinks Ontarians deserve the best.

Bighead Hops sits on 10 acres of farmland, growing multiple varieties of hops, including 
cascade, goldring, saaz, and sterling. Bighead is now the main hops provider for Ontario 

H
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craft breweries, including Maclean’s Ales, Beau’s All Natural, 
and 3 Brewers, all of whom pride themselves on Nicholas’s 
local and natural ingredients. Nicholas credits his push to 
begin the farm to the devotion of Charles Maclean, owner of 
Maclean’s Ales and a big supporter of his venture. He told Nicholas, “Whatever you grow, we will use,” and after 
his first crop, Maclean really did buy everything. Nicholas admits that this support pushed him forward to start 
the company.

“I grew up with parents who ate organic food, and now we grow organic food—for us it’s a no-brainer,” he says. 
“It does mean we have to be vigilant with regards to pests and diseases, but it’s about really trying to live forward 
and to be in proper balance.”

In achieving a quality product, Nicholas realized that he could be more efficient, too. In 2014, he was provided 
with funding from the Greenbelt Fund for an ingenious machine that would provide a big change for the brewing 
industry. The machine—a pelletizer—would optimize the quality of the crop by pelletizing whole leaf hops after 
harvesting and processing. Calling it the “doorway to farming,” it has helped Bighead thrive.

“Working with the Greenbelt Fund has been really a remarkable experience,” he says. “The team has always 
provided any and all kinds of support so that this project is fully successful. And what’s successful with our project 
is that we are sharing our pelletizer with other growers who don’t have access to this kind of equipment.”

As his relationship with brewers grows, Nicholas hopes to enhance and highlight the craft brewing industry, 
both locally and globally—something that Ontarians are quite happy about, too. And as for his favourite beer? 
That choice is too hard to make.

“There are more and more brewers in Ontario that I think, given the appropriate climate for growth, will be 
world-renowned brewers.”

It’s safe to say that because of Bighead Hops, we’re on our way there.

There are more and more brewers 

in Ontario that I think, given the 

appropriate climate for growth, 

will be world-renowned brewers.



MICRO GRANTS, MAXI-TRANSFORMATIONS

uring the first years of the Greenbelt, the Friends of the Greenbelt Foundation was blown 
away almost daily by the one-man or two-woman agricultural entrepreneurs that were 
tirelessly working the Greenbelt’s opportunities. We soon realized that a farm business 
transformation didn’t automatically need a large infusion of capital but could simply mean 
a new piece of machinery or technology. “If only we had a vacuum sealer … or a new irri-
gation system…” At the same time, farmers’ market customers were asking for new things: 
more ready-made foods, more early spring and late fall produce.

In 2011 we launched the Micro-Grants Program to seed opportunity across a wide field of 
burgeoning farm businesses. That first year, an average of $650 went to 68 diverse farmers 
for needs that were just as varied. In Grimsby, Silmaril Farm was able to move into fresh 
custom-packed meat products with a $900 investment that went toward a vacuum sealer. 
To meet the huge urban demand for pre-washed produce, Sutton’s The Cutting Veg was 
provided $700 for a washing station “which I’ve found to be a major game-changer,” says 
owner Daniel Hoffman.

D



One of our favourite stories involves gem squash, something new 
to us. Farmer Marjo Niemi used her micro grant for an irrigation 
system, which led to new crops like long beans, oriental cucumbers, 
and gem squash—introduced to her by a market customer and now 
a sold-out sensation every week. “Micro grants make you think 
about what you can do,” Marjo explained. “Every spring you plant 
the same plants and rotate the crops, but with this program you get 
to think about new ideas and how to be a better farmer.”

Like a packet of seeds, these small grants are helping to drive 
something much bigger: an economic impact of some $1.8 billion 
to Ontario from its farmers’ markets. They’re also helping to keep 
farming—a crucial Ontario industry under tremendous pressure—
alive and relevant.



GO PLAY OUTSIDE, ONTARIO

ou couldn’t get there by bike, so we helped a cyclist organize a train. You wanted to take your 
grandchildren for a walk in the woods, so we protected Canada’s biggest trail network. And 
we put up more signs than at the Grand Canyon to help you enjoy your experience up here, 
including ones for a cycling route longer than the distance between Toronto and Ottawa.

Today, more than half of the residents of Central Ontario plan to play and travel in the 
Greenbelt, spending time and money in hundreds of ways we’ve helped come to life. And 
by lowering stress, raising heartrates, and purifying our water, air, and minds, the Green-
belt has lowered the costs of sprawl-related living and commuting for millions of people.

We could not have anticipated the unprecedented interest in outdoor recreation, edu-
cation, and eco-tourism, passion for local food, beer, and wine, and fierce environmental 
pride that the Greenbelt would stimulate.

Millions play up here, and there’s room for millions more.

Y
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JUST DON'T STEP ON THE CARROTS

Thousands of kilometres of bucolic trails stretch through much of the Greenbelt’s prime, 
private agricultural land, and the Greenbelt Plan simultaneously ensures both agricultural 
sustenance and environmental sustainability. But for many years, the connection between 
the two, as well as their constituencies, was unclear and even frosty. Many environmentally 
minded people didn’t think that nature and farming could co-exist. And farmers were 
frustrated by that perception, as well as by issues like littering and crop theft.

In 2009, Greenbelt farmers banded together to tell the story of their ambitious ecological 
efforts, and we were delighted to help. In places where agricultural scenery and artifacts 
intersect the trails, chief among them the Bruce and Oak Ridges Trails, a coalition called 
AGCare put up signs to let hikers know what Greenbelt farmers had been doing for the 
environment. How these farmlands created corridors for migrating species. How better soil 
conservation was reducing greenhouse gas emissions (the reduction equal to the removal 
of 125,000 cars from our roads annually). And how farmers had spent some $600 million 
on environmental improvements and logged 300,000 days of environmental training. 

Next time you’re hiking the Bruce or Oak Ridges Trails, the Elora Cataract Trailway, or 
anywhere a trail stitches through a Greenbelt farm, look for the signs. Even if you don’t see 
one, know that the farmers are treading as carefully as you are. And you’re both making 
a huge difference.
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EVERY WATERFALL HAS A STORY

he Greenbelt protects more than land: it also preserves the deep and important Ontario 
history tied to it. Much of that history was built on and around water. Our work at Ball’s 
Falls in Niagara preserves that heritage and invites you to honour it.

Exiled after the American Revolution, the British-born Ball family were welcomed into 
Canada and gifted with 1,200 acres of land. They built three mills, around which a town 
soon erupted. The land is also an environmental jewel, housing two waterfalls, wildlife, 
Carolinian forest, and wetlands. 

Restored by the Niagara Peninsula Conservation Authority, the area now occupies over 
200 acres that Ontarians hike and explore, enjoying the many migratory and nesting birds, 
reptiles, and other wildlife. In 2006, the Friends of the Greenbelt helped cement the Falls’ 
history by partnering in a Visitor’s Centre.

Every year, tens of thousands of Ontarians walk in their ancestors’ footprints and learn about 
water conservation and watershed stewardship, and the impact of human activity on the eco-
system—all because two Ball brothers pointed at their new waterfall and said, “Build it there.”

T





IN SUMMARY

“Climbers come in all ages. Last year I had the pleasure of climbing 
with an 80-year-old friend.”

 “For people who have spent their life with a challenge, they can come 
up here and just be. Sometimes just standing still, listening to the 
leaves sway, experiencing the different smells can really enhance the 
mindfulness that people are lacking in their day-to-day lives.”

 “At the end of a two- or three-hour bike ride, I don’t dislike anyone.”

—Kit Moore, Sandy Mitchell and Kate Bird, and Steve Parish 
on the Greenbelt’s benefits to the mind, body, and soul 

Every year a healthy number of Ontarians plan to lower their blood pressure, increase 
their brain power, and ward off serious threats like heart disease by taking advantage of 
the Greenbelt’s endless possibilities for health-promoting recreation. The Greenbelt is also 
becoming more bikeable and accessible than ever, so greater numbers of people will be 
able to enjoy its benefits—including mental and physical health benefits we’ll all reap for 
years to come.
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BODY, MIND, SOIL

From lowering our stress, to raising our heartrates, to purifying our water, 
air, and minds, the Greenbelt has been exactly what the doctor ordered for 
Ontarians for over a decade.

TAKE A DEEP BREATH. HECK, TAKE TWO 

The last thing we should reduce or fail to protect are trees, nature’s greatest air cleaners.

• Air pollution from Ontario and elsewhere costs the province $10 billion a year in 
environmental and health damage, including some 6,000 premature deaths.

• Many of the Greenbelt’s 451,200 acres of trees are in significant forests.
• These forests don’t just encourage healthy activity, but purify the air, providing 

health benefits to the villages and towns around the Greenbelt.
• They’ve filtered some 485,000 tons of pollutants since 2005.

BODY AND MIND

Every year, more Ontarians report they plan to take advantage of the Greenbelt’s endless 
possibilities for health-promoting recreation.

• By saying yes to the Greenbelt, Ontario has said no to countless cases of depression, 
high blood pressure, traffic fatalities, premature death, and many other tragic, costly 
outcomes of sprawl-related living and commuting.

DRINK IT IN

Few examples of the Greenbelt’s importance are as crystal clear as its role in the healthy, 
safe water millions of people drink and use every day.

$1.8 billion
GDP of Greenbelt tourism (accom-

modation and food only) in 2006

$95 million
the annual recreational (non-farming) 

value of Greenbelt land 

450
the number of bolts installed 

by Kit Moore and Harry Hoediono 

at Rattlesnake Point Conservation 

Area, reducing the need for 

anchoring to cliff-top trees

5
the number of years it took Kit 

and Harry to hammer those bolts 

at Rattlesnake Point
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• The Greenbelt houses Ontario’s Rain Barrel, the 
1,900-square-kilometre Oak Ridges Moraine.

• When rain and snow fall on this enormous landform, the 
Moraine’s porous mix of sand and gravel allows up to 80 per-
cent of that water to sink into and replenish its vast system 
of groundwater reservoirs (called aquifers), which ultimately 
lead to your tap. This process helps clean and filter the water 
of contaminants while also helping control surging storm 
water, preventing floods.

Ontario’s overall health relies on having lots of healthy, productive 
people and lots of places and ways for them to stay that way. The 
Greenbelt is two million acres of prevention, instead of a costlier 
cure.

PROTECTING OUR PLAYGROUND

As Ontario’s population grows and migrates in greater numbers to 
urban centres, the quality-of-life solutions made possible by the 
Greenbelt will only become more important.

RECREATIONAL OPPORTUNITIES

From trails and cycling, to beer and wine tours, to nature and garden 
walks—there’s lots for both tourists and residents alike to experi-
ence in the Greenbelt. You can immerse yourself in nature, enjoy 
a leisurely walk among the flora and fauna, feel the fresh breeze 
while cycling, and enjoy a “taste of place” by savouring Ontario’s 
delicious local food and wine.

For example, the Greenbelt Route is 475 kilometres of signed 
cycling adventure that awaits you in the beautiful, protected coun-
tryside. From Niagara to Northumberland, enjoy lush forests, 
winding rivers, welcoming communities, and family farms as you 
pedal through some of Southern Ontario’s diverse and stunning 
landscapes.

“Cycling is a great way to experience Ontario’s Greenbelt,” says 
Dr. David McKeown, Toronto Medical Officer of Health. “Not only 
will this route increase tourism in the region’s municipalities, it also 
supports physical activity and recreation, and the important health 
and wellness benefits it brings.” 
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Or consider Greenbelt Walks. Walk, 
hike, ski or snowshoe at one of the Green-
belt Walks trails. Enjoy the natural beauty 
and bounty found in the Greenbelt while 
exploring the  Bruce Trail,  Oak Ridges 
Moraine Trail or Ganaraska Trails. Experi-
ence a rejuvenating connection to the natu-
ral world and learn about the benefits of the 
Greenbelt first-hand. Many of these hikes 
can be accessed with the help of the Green-
belt Walks directional signs, found along 
nearby major highways and regional roads. 

BREWERY DISCOVERY ROUTES

Self-guided Brewery Discovery Routes 
provide five complete itineraries for folks 
looking to get out and explore breweries, 
cideries, Feast On restaurants, and local 

attractions. Along the way, participants 
can indulge in the flavours of artisanal 
cheeses, lovingly prepared culinary treats 
using fresh, local ingredients, premium 
craft beverages, farmers’ markets and scenic 
outlooks.

 “There is a great story behind every 
brewery in Ontario,” says  Cam Heaps, 
co-founder of Steam Whistle Brewing and 
chair of Ontario Craft Brewers. “Ontario 
Craft Breweries are ideal places for visitors 
to learn about the local brewing process, 
tour historical buildings, sample premium, 
award-winning brands, and meet the real 
people behind the real craft beer in Ontario.”

“In Ontario we’ve seen a major growth 
in brewery tourism, with a new survey 
showing beer, burgers and gastropubs are 

the favourite destinations of 32% of food 
tourists,” says Beth Potter, president and 
CEO of the Tourism Industry Association 
of Ontario. “The Brewery Discovery Routes 
Map is a great new tourism product that 
builds regional connections to deliver an 
economic boost to the tourism sector in 
rural communities.”

While sampling is part of any brewery 
tour, participants are reminded to drink 
responsibly and establish a designated 
driver if touring the Discovery Routes by 
car. Most breweries, cideries and distill-
eries have bottle shops on site so visitors 
can take their favourite craft beverage home 
with them.



his beautiful coffee-table book is a portrait of Ontario’s Greenbelt and the people who nurture it. Stretching 
from the Niagara Peninsula to Tobermory—encompassing farmland, forests, wetlands, and watersheds—the 
Greenbelt is the largest and most successful protected green space in the world. 

To be published just over 10 years after the Greenbelt was founded, The Greenbelt is bursting with gorgeous 
photography that will inspire and delight anyone who has walked its trails or tasted its fresh bounty.

Burkhard Mausberg, CEO of the Friends of the Greenbelt and one of the key players in the protection of this 
natural beauty, tells the story of how it happened, including interviews with former Ontario Liberal premier 
Dalton McGuinty and two Conservative premiers who preceded him. The book also celebrates the people who 
populate the Greenbelt—farmers, hikers, mountain climbers, cyclists, artists, and so many others who have 
been enriched by the land.

Anyone who appreciates the beauty of Ontario, and especially the hidden beauty of its waterfalls and caves, 
fields and streams, trails and farms, will find this book an essential and beautiful read.

T MARKETING & PUBLICITY 

• Book will be promoted to 40,000 mem-
bers of the Friends of the Greenbelt via 
the organization’s database

• Direct outreach to outdoor enthusiasts, 
chefs and foodies, municipal leaders such 
as Toronto Mayor John Tory and com-
munity activists, school boards, farmers, 
brewers and wineries in the organization’s 
extensive network across the province

• Book tour in Halton, Northumberland, 
Hamilton/Burlington, Bruce Peninsula, 
and Niagara

• Artists and musicians such as Sarah 
Harmer will come to events to support 
book sales

• Book launch in Toronto 

• Promotions at farmers’ markets through-
out the Greenbelt

• Outreach to existing and well-entrenched 
connections at CBC Metro Morning, 
Toronto Star, NOW Magazine, and local 
media outlets throughout Ontario

• Anticipate keen interest in book sales 
from organizations that receive money 
from Friends of the Greenbelt, includ-
ing Evergreen Brick Works and Royal 
Botanical Gardens, as well as from 
85 shops and restaurants on the Greenbelt 

(a list will be provided for reps)

Burkhard Mausberg is CEO of Friends of the Greenbelt Foundation and a leader 
in making the Greenbelt successful over the past 10 years. Before his work with the 
Greenbelt, he directed the environmental program of the Ivey Foundation, one of 
Canada’s leading family foundations. He has been CEO of several environmental 
organizations that have influenced public policy, including Great Lakes United, 
Environmental Defence Canada, and the Environment Fund. He also managed the 
Great Lakes Program at Pollution Probe. Mausberg studied environmental science 
at the University of Waterloo and the University of Toronto, where he taught for 
eight years. He has three daughters and lives in Toronto.

Publicity Contact 

Erica Woods

Communications Manager, 

Friends of the Greenbelt

Email ewoods@greenbelt.ca

Tel 416 960 0001 x 306

Cell 647 834 5657

Trim size: 7.5" x 10" 

Binding: Hardcover

Page count: 212

Price: $29.95

Category: Travel/Canada/Ontario

Pub date: April 18, 2017

ISBN: 978-1-988025-16-2 www.barlowbooks.com


