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Section 4 – Fundraising 
 
Group and Individual Fundraising Ideas  
 
Setting Fundraising Goals 
Make a budget to calculate how much money per person you need to raise, using the budget 
template in the Appendices. Aim to fundraise enough to cover your entire cost of coming to 
PowerShift but also try to think creatively about how you can find in-kind donations and special 
discounts to lower the costs. 
 
Once you have set your goals, outline your fundraising strategy and make a timeline. Hopefully 
some of the ideas below will be helpful! These tips are not exhaustive, but meant to be a 
starting point. Be creative and feel free to ask around in your community or region for more 
fundraising tips and strategies. 
 
Fundraising Strategies: 

· Applying for grants (see sample Grant Application in the Appendices) 
· Requesting funding from school departments, clubs, student unions, alumni associations 

or Public Interest Research Groups (PIRGs) (see sample letter to student groups or 
student unions) 

· Requesting funding from your Union Local.  
· Requesting donations from local businesses (see sample letter to businesses) 
· Requesting donations from community organizations, such as labour unions, faith-based 

groups, NGOs, credit unions, rotary clubs, Lions Clubs, United Way, or Chamber of 
Commerce 

· Crowd-funding projects (i.e. IndieGogo) 
· Hosting events (see “Tips on Hosting Events”) 
· Asking friends, family and co-workers 

 
Thanking and Recognizing Sponsors and Supporters 
 



 
 
It is always nice to thank sponsors and supporters for their contribution. One way to do this is 
by sending a thank you letter following PowerShift. Personalize it by including pictures and 
details about your experience. You might want to provide supporters with PowerShift flyers and 
a framed photo of your group that they can put in their shop windows or offices. 
 
You can also bring a banner to PowerShift with your group’s name on it and you may want to 
print your sponsors’ logos or names to include on the banner.  
 
Green Fundraising Idea bank: 
Here are some ideas to get you started!  

• Local food dinner – seek food donations from local farmers 
• Bag groceries for people at a local grocery store, using their own reusable bags 
• 40-hour fasting events - alternatives to a physical fast could include no using 

electricity/going vegan/using fossil fuel-free transportation methods for a 
weekend 

• Recycling beer bottles at college campuses. Build a structure out of beer bottles to 
promote PowerShift then return them to a recycling depot for money 

• Green Photo contest and/or auction of nature photography 
• Buy compact fluorescent light bulbs in bulk and resell them 
• Plant/herb sale 
• Seed bombs workshop 
• Raffle - get a local hardware store to donate gift baskets filled with products to 

make  a home more energy efficient. 
• Idle free zone - collect fines from cars who idle 
• Organic Chocolate bar fundraiser 
• Clean-up-a-thon - participants collect pledges per bag of garbage 

collected/per mile cleaned 
• Selling compost green bin bags 
• Bar/pub night - green theme? Local beer/microbrewery? 
• Documentary Screening night (it could even be bike powered!) 
• Black-out party (black lights) 
• Set up donation boxes in local businesses 

 
Tips on Hosting Events 
 
Build a Coalition: Involve other groups in organizing the events. 

   
•   Create a target list of coalition groups. 
•   Contact all targeted groups to ask them to sponsor youth or help out 

with recruitment in other ways. Sometimes, the person you speak 
with can immediately commit their group to sponsor the event; other 
times, you may need to attend a group meeting where the group will 
decide if they want to sponsor  



 
•   Speak to as many groups as possible and sign them up for some level 

of involvement (endorsing the event, helping to publicize it, providing 
volunteers, etc.). 

 
The Concept 
 
A clever and creative concept will help your event draw attention. Some 
things to think about: 

• Local & Relevant - Make sure there’s a local angle on the story. Is it 
something your community can relate to? Find 
a local environmental justice issue, relevant 
environmental concern, or campus issue. 

• Dramatic Images – a fake oil spill on a beach, 
a symbolic cemetery or chalk lines of human 
bodies, a giant STOP sign that says “STOP 
The Tar Sands/Fracking/Offshore Drilling” 

• Creative & Fun Images – Use your creativity 
and sense of humour to create exciting visuals. 
Dress up as a polar bear (or corporate polluter! 
or wind turbine! or fracking rig!) while tabling or selling tickets to your 
event. 

• Event Visuals – activists marching backwards to protest a “backwards” 
policy, youth wearing green hard-hats to advocate for legislation 
creating green jobs, dozens holding candles at a vigil. 

• Use Existing Visuals – a beautiful natural area that needs 
preserving, a shuttered manufacturing plant gate, the steps of City 
Hall. 

• Human face - Put a human face on your story. How does your issue 
particularly affect one person or a number of people? Who in your 
community is affected by the problem? Who will benefit from the 
solutions? 

• Conflict or Controversy – A story with a hard-fought conflict always 
makes news so don’t be afraid of it! Tell reporters who the good guys 
and bad guys are. Example: a low-income community vs. a corporate 
polluter. 

 
Logistics: Plan Your Event 

•       Start planning your event early, and set the date as early as possible. 
• As soon as you have the date, set your location, preferably in a central, accessible 

location. 
• If necessary, arrange food/supply donations. 
• Reserve any necessary equipment (i.e., microphone and speakers). 
• Make all the necessary visuals/props 
• Confirm everything! 

Tips for hosting an event 

Most community centers and university 
campuses rent rooms for relatively 

cheap. If someone in your group is a 
student at a college or university, they 

can likely rent space for free! Check out 
this option before paying for a room 

rental. 



 
 
Getting Presenters/Speakers/MCs: Your event may require or benefit from a speaker, 
presenter, or host. 

• Research and prepare a list of potential speakers (potential speakers 
include people from impacted communities, staff from coalition 
groups, CYCC staff based in your area, faculty members, community 
organizers, etc.). 

•    Call or visit potential speakers to invite them to speak. 
• Make sure that all presenters are familiar with the topics, the format for the event, how 

much time they will have to speak, etc. well in advance! 
 
Publicity/Media/Online 
Publicity will be critical to bringing people out to your event. Start by choosing your message 
– what will catch people’s attention and make them want to attend? Once you have a catchy 
message, design the materials that you’ll need and create a Facebook Event.  
 
There are numerous ways to attract public and media attention: 

• Get the media to cover your event – ask them to do an announcement before the event, 
then to come cover the event when it happens. Write a press release on your event for the 
local paper: they are more likely to feature it if you've done the work for them!  
• Hang posters/chalk sidewalks, hand out flyers around campus or your community 
• Students can make announcements in classes related to the topic of the forum (even 

better if professors agree to give extra credit to students who attend). 
• Tell PowerShift about the event! Email pictures and info to media@ourclimate.ca  

 
Event Turnout 
Other ways to maximize turnout for your event: 

• Visit group meetings of the sponsoring groups to make sure they will attend. Ask 
them to publicize to all of their members - in person, via e-mail or mail-outs. 

• Publicize if your event is held in a physically accessible location  
• The night before the event, phone the people who signed up for the even and 

who filled out pledge cards. 
• Don’t forget to promote your event online (Facebook, Twitter etc...) as your event 

nears.  
 
Volunteer Turnout 

• The group planning the event should be committed to volunteering and running it. 
• The organizers should also ask all peripheral group members (the ones who only 

occasionally attend events or meetings) to volunteer as well. 
•     Every volunteer needs to get a reminder call the night before. 

 
The Event 

•    Get there well in advance to set up and to keep the event running on time. 



 
• Greet any presenters as they arrive. Have a volunteer assigned to assist each of 

them and keep them company. 
• Have a volunteer coordinator who can quickly orient volunteers to their roles 

 
After the Event 

• Follow up with the media to confirm coverage. 
• Send thank you letters to presenter(s) and volunteers 
• Debrief with group members/fellow event planners 

 


