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Your organization knows the backstory of the problems you are trying to
tackle because you are veterans on the issue. Whether part of government,
a contractor, or a third party provider, the nuts and bolts of delivering
services to those in need is second nature.

Tip: Combining your contextual knowledge with the creativity of Public
Value Innovators could lead to solutions neither is currently delivering.
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Your organization has the capacity and resources to reach
a global market, which many smaller and less resourced
entities would struggle to achieve. Your enterprise
incorporates socially responsible decisions into the core
business, from sourcing decisions to product quality

Tlp: Leverage the reach of Multi-Rational Multinationals standards to clear |abe|ing for consumers.

to bring your solutions into more communities. Tip: Extend beyond traditional “mainstream” markets by

thoughtfully engaging Citizen Changemakers to gain local

[
!J CITIZEN CHANGEMAKERS insights and ideas.

You are an individual that acts as a catalyst of change, drawing m INVESTORS

awareness to pressing needs, engaging in problem solving

through collaborative platforms, and sharing solutions with The high-visibility of your organization affords the convening power to rally
those in your virtual and physical communities. various contributors around a shared objective, channeling resources where
Tip: Provide feedback and local perspective to Steady they will have the greatest impact.

Suppliers, Investors, and others so that what they provide to Tip: Connect Wavemakers who otherwise wouldn’t interact by demonstrating
communities effectively targets root issues. how working together will amplify the benefits for all involved.
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