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INTRODUCTION

Dear Friend,

After years of watching Congress “kick the can down the road” on our growing national debt, five young
people came together in 2012 and decided it was finally time to kick back at Washington.
Today, over 35,000 millennials have joined the cause, in person and online, to fight for our generation’s
future. Across the country and across the political spectrum, young Americans are working together to
advocate for a more fiscally sustainable and generationally equitable federal budget.
Over the course of the last year, The Can Kicks Back (TCKB) has demonstrated the power that a truly
grassroots, non-partisan and millennial-led campaign can have in mobilizing our generation and influencing
Congress.
From the introduction of the INFORM Act to the publication of the groundbreaking Swindled report to a
nationwide Generational Equity Tour, TCKB has leveraged a modest budget and minimal staff to maximize
our impact and lay a solid foundation for the year ahead.
We are grateful to our staff, board, supporters, advisors, donors and partners for making it all possible.

Ryan Schoenike
Co-founder
Executive Director

Nick Troiano

Co-founder
Communications Director

November 12, 2012
Over 100 people gather at George
Washington University for the launch
of The Can Kicks Back campaign.
Young leaders from DC and across the
country spoke at the evening’s event
to deliver a call to action.
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DISTRIBUTE CONTENT

262,526
VIEWS

12,935
LIKES

2,868

FOLLOWERS

DRIVE TRAFFIC

313,619 PAGE VIEWS
127,261 VISITS
99,456 VISITORS

BUILDING OUR
CAMPAIGN

The central challenge of launching our campaign, on an issue that young people
have not traditionally organized around, was getting our message out and bringing
in new supporters.
We approached this challenge in three key steps: distributing compelling
social media content, driving traffic to our website, and converting visitors into
supporters of the campaign. In order to be successful, we knew we had to reach
millennials where they already were online, in a way they could relate to.
On a daily basis, TCKB posted content to Twitter and Facebook that related to
the national debt and generational equity. On Twitter, for example, we shared
a “#FactADay” with a link back to TCKB’s website for more information. On
Facebook, as another example, we shared a humorous cartoon or meme each week
with TCKB’s URL at the bottom. In addition to creating a conversation with our
supporters, our goal was to provide content that our social media audience would
share with their own networks, substantially increasing our reach.
A consistent focus was bringing our social media audience to our website, which
served as a clearinghouse for news and information about the federal budget and
as a platform for individuals to join the campaign and take action. Once visitors
signed up (or “kicked back”), they were prompted to invite their friends and given
“political capital” on our website for each additional person they recruited.

CONVERT
SUPPORTERS

19,000 MEMBERS*

(those who give an email)
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HIGHLIGHT: SIMPSON STYLE

Named the “Top Viral Political Video of the Year” by CNN’s John Avlon, TCKB’s “Simpson
Style” put the campaign on the map in December 2012. The minute-long YouTube video
featured former Senator Al Simpson and TCKB’s mascot, AmeriCAN, dancing “gangnam
style” after Simpson urges young people to put their social media tools to use to sign up
new supporters for The Can Kicks Back campaign. The video has been viewed nearly
190,000 times and has been featured in every major news outlet, including being drawn
into a political cartoon in the Wall Street Journal. The video sent over 30,000 people to
TCKB’s website where over 5,000 signed up as supporters.

EARNED MEDIA
The Can Kicks Back also got its message out to the public through the traditional
media. By providing a unique, Millennial perspective on a salient issue, TCKB
was able to offer commentary through local, regional and national media.

“May the activism of The Can Kicks
Back spur the rest of us into action.”

EDITORIAL BOARDS

As the campaign developed, journalists increasingly sought out TCKB leaders
for input on the state of the federal budget. In addition, TCKB reached out to
journalists on a targeted basis with media opportunities.
TCKB leveraged influential surrogate voices to amplify our message. For example,
our campaign organized a telephone press conference with Mitch Daniels, former
governor of Indiana and current president of Purdue University, around the time “Led by twenty- and thirty somethings,
of college commencement to address the issue of millennial unemployment and
the effort has the potential to put a
its relation to the federal budget.
more youthful face on the anti-deficit
We also authored regular op-eds for DC and national publications, from Roll Call
to the Los Angeles Times. More importantly, we helped our supporters do the same
on their own campuses and in their own communities. In the fall of 2013, over a
dozen op-eds were co-signed by a young TCKB supporter and a former member
of Congress and placed in newspapers around the country.

movement.”

SUZY KHIMMS

“There is no AARP for young people.
But we might be witnessing the start of
a bipartisan counterweight to it.”

MARY KATE CARYS

HIGHLIGHT: REDUCING THE DEFICIT
To the Editor:

Paul Krugman’s strategy for economic recovery would accelerate our next,
more predictable economic crisis because of excessive government debt
(“Kick That Can,” column, Feb. 8).
The entire point of a bold, balanced and bipartisan deficit reduction plan
that would be enacted immediately and phased in gradually is to stimulate
job-creating economic confidence and to avoid otherwise inevitable austerity
measures. The Congressional Budget Office’s latest report indicates that $4
trillion in deficit reduction would grow, not slow, the economy by 1.7 percent
by 2023.
But if nothing is done, unrestrained entitlement spending and skyrocketing
interest payments will shrink our discretionary budget within the next decade
to its smallest size (5.8 percent of gross domestic product) since such data
were reported.
Especially for young people, kicking the fiscal can is an irresponsible
prescription for more debt, fewer jobs, higher taxes and a lower standard of
living.
NICK TROIANO
Washington, Feb. 11, 2013
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“VISUALIZE THE DEBT”

FIELD PROGRAM

Through our field program, we mobilized the campaign’s supporter base, primarily
by empowering organizers with the tools and information necessary to lead the
campaign in their own community. Our four step campaign model was to educate,
engage, organize and mobilize.
Supporter sign-up drive
UNC CHAPEL HILL

“DARTMOUTH
KICKS BACK!”

Club launch with Fmr. Rep.
Dick Swett (D-NH) & Fmr.
Sen. Judd Gregg (R-NH)

“CHANGE THE
CONVERSATION”

TCKB event with College
Democrats, College
Republicans & Students for
Liberty at Vanderbilt University
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Over the course of 2013, more than 1,400 supporters signed up to volunteer their
time for the campaign. Of those, more than 150 committed themselves to serving
as a local leader for their high school, college or young professional community.
TCKB participated in over a dozen launch events for local chapters, which often
included elected officials or other prominent guests.
Local leaders were provided with campaign toolkits and invited to periodic
conference calls to strategize methods of (i) signing up additional supporters,
(ii) educating their peers about the issue and (iii) reflecting their desire for fiscal
reform to their elected leaders in Congress.
Every few months, TCKB organized a mini-campaign to engage supporters,
volunteers and leaders with specific actions around a common theme. These
campaigns included:
“Three-A-Week Challenge”: Upon TCKB’s launch, supporters were asked
to recruit three new members a week for a period of six weeks. Prizes were
awarded to the top recruits.
“No Deal, No Break”: In partnership with other fiscal organizations, TCKB
pressured members of Congress to stay in Washington and not take vacation
until they reached a deal on addressing the national debt. Supporters made
calls, wrote op-eds and Tweeted their elected leaders.
“Change the Conversation”: Supporters were given up to $100 to organize a
meal with a politically diverse group of people to discuss the federal budget
and find common ground on potential solutions. A pre-conversation survey
was designed by Face the Facts USA and completed by all participants.
“Generationship”: Over the holidays, supporters were given a toolkit to
facilitate an intergenerational dialogue on the issue of generational equity to
advance understanding and cooperation. Dozens of supporters signed up to
take part.

INFLUENCING
CAPITOL HILL

HOUSE REPUBLICAN
CONFERENCE

On three occasions over the course of 2013, TCKB brought local organizers to
Washington, DC to directly meet with their elected leaders and demonstrate that
young Americans care about the federal budget.
In February, June and August, a total of 42 millennials from over 20 different
states participated in “Capitol Hill Days.” February’s Capitol Hill Day included
a “Millennial Meetup” with the leadership of the House Republican Conference
and a roundtable with the staff of the Democratic majority on the Senate Budget
Committee. June’s “Capitol Hill Day” was coupled with a full day of brainstorming and field training with the local organizers.

In February, TCKB organizers
met with leaders of the House
Republican Conference,
including Budget Committee Chairman Paul Ryan

HILL DAY

Throughout the year, TCKB staff also met regularly with Members of Congress
and their staff to discuss the federal budget and advance a generationally equitable
approach to deficit reduction and economic growth. We also briefed staff on our
original research and the INFORM Act. Over 70 such meetings took place.
In addition, at strategic times, TCKB mobilized our network to call, tweet and
email their elected leaders to push for bipartisan compromise and meaningful
solutions. Our campaign was also the first in the country to pilot a powerful new
mobile app that sends “push notifications” to supporter to contact Congress right
from their phones.

19

STATES REPRESENTED
Arizona
California
Illinois
Indiana
Florida

Louisiana
Maryland
Missouri
Michigan
Nebraska
New Hampshire
New York

North Carolina
South Carolina
Tennessee
Utah
Virginia
Wisconsin
Washington

HIGHLIGHT: MILLENNIALS FIGHT FOR FUTURE
By Rep. Rodgers, Rep. Beutler, Rep. Kinzinger, Rep. Schock

“Last week, in one of the liveliest and most thought-provoking conversations we’ve
had in this Capitol, we sat around the table with a group of young people who care
deeply about solving our nation’s debt crisis.
These “millennials” — representing myriad socioeconomic backgrounds, ethnicities,
college campuses and political persuasions — all want the same things: a solution to
our national debt…and an acknowledgment that if Congress keeps kicking the can
down the road, then they will kick right back.
And that is exactly what they have done. They came to Capitol Hill with suggestions,
solutions and an eagerness to get involved in an issue that disproportionately affects
their generation…They addressed the impact of the national debt on their generation.”

Ashley M. Koestere, student
body president at Missouri
University of Science &
Technology, met with Rep.
Billy Long (R-MO).

Ben Ritz, student at American
University, met with Rep. Sam
Farr (D-CA).
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THE INFORM ACT

INFORM ACT NEWS
In October, TCKB ran an
open letter from 1,000+
economics as a full-page
advertisement in the New
York Times.

20,000+
1,000+
15

ENDORSEMENTS FROM NOBEL LAUREATES

One step we advocated was to reform the way we report the nation’s finances so
that the government discloses the true size and intergenerational consequences of
our growing fiscal imbalance along with the extent of changes needed to close the
fiscal gap now and in the future. For example, the official debt currently reported
by the government does not include future, unfunded obligations through
programs like Social Security and Medicare.
This recommendation got traction on Capitol Hill during a TCKB Capitol
Hill Day, beginning with the office of Senator John Thune (R-SD). TCKB
worked with Senator Thune’s staff and economist Laurence Kotlikoff to draft the
Intergenerational Financial Obligations Reform Act, or INFORM Act. TCKB
recruited bipartisan sponsors to introduce the bill in the U.S. Senate on July 22,
2013 and the U.S. House of Representatives on August 2, 2013.

“The INFORM Act seems to
be gaining traction, that
term everyone in This Town
uses to connote political
momentum.”
Emma Roller
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ENDORSEMENTS FROM ECONOMISTS

In February 2013, TCKB released a whitepaper entitled “Three Smart Steps
Toward Solvency,” which proposed three relatively small but nevertheless
significant steps both parties could take to get closer to the “Grand Generational
Bargain” our campaign is calling upon Congress to enact.

“The INFORM Act is a step
in the right direction toward
informing Americans of the
magnitude of this problem.”
JAMES HECKMAN,
Nobel Laureate and Economist
at the University of Chicago

Senators Tim Kaine (D-VA)
and John Thune (R-SD),
co-sponsors of the INFORM
Act, spoke at a rally on
Capitol Hill in support of the
legislation.

SIGNATURES FOR ONLINE PETITION

Specifically, the INFORM Act directs the Congressional Budget Office,
Government Accountability Office and Office of Management and Budget to
incorporate “fiscal gap” and “generational accounting” analyses in the budgeting
and legislative process. The INFORM Act would provide policymakers with
better information about our country’s finances, so that they can make better
decisions.
TCKB recruited over 1,000 economists to sign an open letter to the president and
Congress, which was published in the New York Times in October, calling for the
INFORM Act to be enacted. Our campaign also secured signatures for an online
petition and held a rally on Capitol Hill to advance the bill.

CONGRESSIONAL CO-SPONSORS
Sen. Chris Coons (D - DE)
Sen. Saxby Chambliss (R-GA)
Sen. Michael Enzi (R-WY)
Sen. Johnny Isakson (R-GA)
Sen. Ron Johnson(R-WI)
Sen. Tim Kaine (D-VA)
Sen. Joe Manchin (D-WV)
Sen. Rob Portman (R-OH)
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Rep. Todd Young (R-IN)
Rep. Kerry Bentivolio (R-MI)
Rep. Jim Cooper (D-TN)
Rep. Rom Cotton (R-AR)
Rep. Michael Michaud (D-ME)
Rep. Joseph Pitts (R-PA)
Rep. Reid Ribble (R-WI)
Rep. Frank Wolf (R-VA)

SWINDLED

REPORT HIGHLIGHTS

In September 2013, TCKB published a report entitled Swindled How the
Millennial Generation Will Pay the Price of Washington’s Paralysis. The report
defines the issue of “generational equity” and provides original analysis of the
federal budget through this lens. TCKB’s policy team worked closely with Larry
Kotlikoff, Professor of Economics at Boston University, to research and produce
the report.
With its release, our campaign distributed a full-page infographic and threeminute animated video to highlight the findings of the report. The video
illustrates a compelling story about the consequences young Americans will face if
the federal budget remains on its current course.

HIGHLIGHT: SWINDLED EXECUTIVE SUMMARY

Young Americans of the millennial generation (1980-1995) may be the first in our history
to inherit a country in worse economic shape than the generation before. Our parents and
grandparents did not intend for this to happen, but good intentions do not change the
reality that is revealed by our report, including:

The 42-page Swindled report
was released on September 16,
2013.

Our True Debt: Our country’s true level of indebtedness exceeds $200
trillion, representing the full burden of debt and unfunded obligations being
passed down to the next generation.
Who’s Paying the Tab: While today’s retirees are set to receive benefits far
beyond their lifetime contributions, future Americans are set to receive a bill
far beyond their capacity to pay, averaging a tax of 60 cents on every dollar
they earn.
What Drives our Debt: By 2023, spending to fund Medicare, Medicaid and
Social Security will total $3.03 trillion, an increase of $1.29 trillion over the
next ten years. Interest payments on the debt are projected to more than
double as a share of the federal budget, from 6.6 percent in 2014 to 14.1
percent in 2023.

An accompanying infographic for
the report visually represented
the new data.

The Generation Gap: Partially a result of today’s fiscal policy, there is a
growing economic inequality between generations. Over the last 30 years,
average net worth among seniors has outpaced that among young people
by 144 percentage points.
We Can’t Pay That Tab: Millennials are already overburdened by average
student loan debt of $27,000 and effective unemployment of 16.1 percent,
meaning they will be unable to shoulder the financial burden being left to
them.
These outcomes are as bankrupt financially as they are morally. Recent actions by
Washington have only exacerbated the problem by indiscriminately cutting important
investments in the future and ignoring the true drivers of the nation’s long-term deficit. It is
time for a reset in the debate over the national debt.
LEARN MORE AT SWINDLED.THECANKICKSBACK.ORG

“The Generation Gap” YouTube
video, seen over 10,000 times,
told the story.
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THOUGHT
LEADERSHIP

JUNE

TCKB Co-founder Nick
Troiano participates on a
panel about Social Security
reform upon the release of the
2013 Trustees Report.

SEPTEMBER

TCKB Co-founder Ryan
Schoenike participates in a
summit on entitlement reform
hosted by the US Chamber of
Commerce.

NOVEMBER

The Can Kicks Back sought to inject a millennial perspective into the ongoing
national conversation about the federal budget. This perspective is often missing
in the media and in conversations among academic, business, civic and political
leaders because of a lack of credible and knowledgeable spokespeople. Through
personal networking and word of mouth, TCKB entered this void and positioned
itself as a go-to organization to present a viewpoint (not necessarily the only
viewpoint) of young Americans in relevant discussions.
In 2013, TCKB leaders shared the stage with national leaders at prominent
forums in Washington, DC and beyond hosted by groups including the
Connecticut Society of CPAs, US Chamber of Commerce, Committee for a
Responsible Federal Budget, Close Up Foundation, Harvard’s JFK Jr. Forum,
Travelers Institute, and the Washington Center. The message TCKB carries
out into the public is informed by original research and policy development
spearheaded by our staff and supported by our partners.
Our campaign also advanced millennial thought leadership through convening
a Millennial Leadership Council, a group of young leaders who provide regular
insight into TCKB’s message, activities and policy work.

Millennial Leadership Council
Stefan Byrd-Krueger New Media and Outreach Director, Concord Coalition
Michael P. Davidson CEO, Gen Next
Yoni Gruskin Co-founder and President, Concerned Youth of America
Andy MacCracken Executive Director of the National Campus Leadership Council
Caroline Matthews Co-founder and Director of Operations, Concerned Youth of America

TCKB Co-founder Nick
Troiano participates in a forum
on “Generational Equity” at
Harvard’s JFK Jr. Forum,
alongside the president of
AARP.
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Zach Maurin Director of ServeNext, an initiative of ServiceNation
Mike Murphy Senior Research Associate, Comeback America Initiative
Ashwin Narla Student Body President, George Washington University
Tori Pohlner Student Body President, University of Arkansas
Christopher Angelo Ponzi Co-founder and Creative Messaging Director for Rebellious
Truths

David B. Smith Founder of Mobilize.org and former Executive Director of National
Conference on Citizenship

William Tarter, Jr. President, Cleveland Young Professional Senate

GENERATIONAL
EQUITY TOUR

TCKB’s “Generational Equity Tour” was a five-week, cross-country series of over
20 events aimed at educating and engaging the millennial generation on our
economic future. With the support of six staff, the 6,000 mile van tour began at
UC Berkeley in San Francisco on September 25 and culminated with a rally on
Capitol Hill on October 31. Part of the tour was crowd-funded through small
online donations.
Through daytime engagement activities and evening events, the tour explained
how the trajectory of the federal budget threatens our future. Events included
interactive budgeting exercises in partnership with the Concord Coalition and
screenings of the non-partisan deficit documentary Overdraft, in partnership with
the Travelers Institute. At 14 stops, tour events were co-sponsored by both the
College Democrats and College Republicans. In all, TCKB partnered with 71
community and campus organizations.
Led by TCKB’s “AmeriCAN” mascot, the tour also collected messages from
young people about why “Washington should stop kicking the can down
the road” and delivered over 800 of these messages on actual tin cans to
Congressional offices. In addition to attracting media coverage in each locality
where we stopped, our team also produced multimedia content that was distributed
through online channels throughout the tour.
At the conclusion of each event, we polled the audience through text messaging
and displayed the results in real-time. Polling highlights include:
Nearly all (92%) young people agree that if we remain on our current path, the
millennial generation will have a lower standard of living than generations prior;
Over three-quarters (77%) of young people believe Washington has done more
harm than good in addressing the federal budget and needs to “reset”;

SAN FRANCISCO, CA

A team of six young people
launches the Generational Equity
Tour on September 26, 2013.

UC BERKELEY

Stanley Druckenmiller, legendary
investor and philanthropist, kicks
off the tour with his presentation.

WYOMING

Hon. Alan Simpson, former U.S.
Senator and fiscal commission
co-chair, delivers a keynote
address to his alma mater.

DRAKE UNIVERSITY

Three-quarters (75%) of young people support a “Grand Generational Bargain” that
would increase investments, slow entitlement growth and reform the tax code;

IN THE NEWS

“This event allowed students to partake in discussions that will directly
affect their future.”
“Barbara Andrade, a U.
freshman, said she left the panel feeling like her generation could change the debt
situation if they will just get involved, despite the problems in Washington.”

“Student Carly Marten says this way of mobilizing works. ‘Hearing it from
people our age makes it more simple to understand and we get the
main facts down that we need to know.’”
“College Republicans and College Democrats have put aside their differences to
bring The Can Kicks Back, a campaign focused on solving the national debt crisis, to
Georgetown.”

Students participate in a groupbased, interactive budgeting
exercise, “Principles & Priorities.”
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GENERATIONAL
EQUITY TOUR

BRADLEY UNIVERSITY

TCKB’s presence on campus
attracts the local news media.

IN THE TWITTERVERSE

UNIVERSITY OF
CENTRAL FLORIDA

Former Representatives Allen Boyd
(D-Fl.) and Lou Frey (R-Fl.) join a
panel discussion.

UNIVERSITY OF
NORTH FLORIDA

GUEST SPEAKERS

Alan Auerbach Economist, University of Tim Pagliara Founder, Enact the Plan
California, Berkeley
Dr. John Allen Newman Senior Pastor,
Hon. Allen Boyd Former Congressman The Sanctuary
(R-FL), 1997 to 2011
Bill Novelli Former CEO, AARP
Bob Bixby Executive Director, Concord Isabel Sawhill Senior Fellow, Brookings
Coalition

Institute

Children’s Zone

WY), 1979 to 1997

Geoffrey Canada CEO, Harlem
The panel includes Paul Stebbins (CEO
of World Fuel Oil), Bob Bixby (Exec.
Director of the Concord Coalition) and
Pastor John Allen Newman.

WASHINGTON, D.C.

Hon. Alan Simpson Former Senator (R-

Jim Dabakis State Senator & Chairman, Paul Stebbins CEO, World Fuel Services
Utah Democratic Party
Hon. George Voinovich Former
Stanley Druckenmiller Former
Governor & Senator (R- OH), 1991 to 2011
Chairman and President, Duquesne Capital

Hon. David Walker Former U.S.
Hon. Lou Frey Former Congressman (D- Comptroller General
FL), 1969 to 1979

Hon. Michael Castle Former Lt.

Joan Woodward President, Travelers

Governor, Governor & Congressman, 1981- Institute
2011

TOUR IMPACT

PUBLIC ENGAGEMENT
Volunteers deliver 800+ tin cans to
Congressional offices to conclude
the tour on October 31st.
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Event Attendees 2,300
Total New Supporters 2,728
Via signup sheets 1,680
Via SMS system 99
Via Website 949

16

EARNED MEDIA
Total Media Hits 43
Articles 19
Op-eds 13
TV 7
Radio 4

WEB TRAFFIC
Visits 24,090 (+ 359%)
Visitors 19,477 (+ 392%)
Pageviews 53,363 (+ 339%)

SOCIAL MEDIA
Facebook

• New likes: 1,546
• Audience reach: 58,163

Twitter

• New followers: 446
• Interactions: 811

LEARN MORE AT TOUR.THECANKICKSBACK.ORG

FINANCIALS
These figures reflect the combined finances of
TCKB’s 501(c)(4) organization (“The Can Kicks
Back Advocacy”) and TCKB’s 501(c)(3) fiscal
sponsor (“Concerned Youth of America”).
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2013 STAFF

TEAM, ADVISORS &
PARTNERS

Ryan Schoenike - Co-Founder & Executive Director

Prior to joining The Can Kicks Back, Ryan co-founded and led WeCantPayThatTab.org, a website designed to create a dialogue between policymakers
and young Americans on the debt and deficit issues.Ryan has a background in
economics and has worked for a variety organizations in the energy field. He
has experience in market analysis, program management, national branding
campaigns and online media.

Nick Troiano – Co-Founder & Communications Director
Nick is a part-time graduate student at Georgetown University and the former
National Campus Director for Americans Elect. His background and passions
are at the intersection of youth civic engagement and political reform.

Blake Wright - Field Organizer

Raised in Asheville, NC, Blake recently achieved his Bachelors in Economics
with a minor in Political Science from Appalachian State University. He has
previously worked in campus organizing with Americans Elect and founded
Rootstrikers’ National Campus Program for Harvard Law’s Lawrence Lessig.

2013 INTERNS

Noah Blank American University
Joseph Zarella Bridgewater State University
Jevin Hodge George Washington University
Christian Chung Georgetown University
Sohaani Perera University of Maryland
Elizabeth Emanuel Wake Forest University
Devlin Woods Villanova University
Tanya Flink Emerson College
Brandon Scott University of Florida
Anna Driscoll George Washington University

PARTNER ORGANIZATIONS

Matt Von Lunen – Senior Research Associate

Matt is a Master’s of Public Policy candidate at American University from
Western Pennsylvania. After receiving a BA in Political Science at the University of the South, he came to Washington, DC with a passion for economic
development and labor policy.

BOARD & STEERING COMMITTEE

Brandon Aitchison Graduate Student
Michael Eisenstadt Founder & President, YPNation
Jake Parent Graduate Student, George Washington University
Ryan Schoenike TCKB Executive Director
Nick Troiano TCKB Communications Director

DOCUMENTARY PARTNER

CAMPAIGN PARTNERS

ADVISORY BOARD

Hon. Evan Bayh Former Democratic Senator and Governor
from Indiana

Erskine Bowles Former Co-Chair, National Committee on Fiscal Responsibility and Reform; Former Chief of Staff,

President Bill Clinton
Jonathan Cowan President, Third Way; Former Co-Founder, Lead or Leave
Hon. Mickey Edwards Vice President of the Aspen Institute; Former Republican Member of Congress from Oklahoma
Ryan Randall CFO, Upstart
Gary Shapiro President & CEO, Consumer Electronics Association
Hon. Alan Simpson Former Co-Chair, National Committee on Fiscal Responsibility and Reform; Former Republican
Senator from Wyoming
Hon. David M. Walker Former Comptroller General of the United States
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CONTACT US
Campaign@TheCanKicksBack.org

