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I N T R O D U C T I O N
The American Latino Agenda Report 2012, presented by New America Alliance Institute (NAA) and 
Miami Dade College (MDC), commemorates the celebration of the NAA’s 1st American Latino National 
Summit, aiming to change the tone and tenor of the national discourse concerning American Latinos.  

Through this Report and the NAA National Summit, co-hosted by Miami Dade College (MDC), Hispanic 
Association on Corporate Responsibility (HACR), National Association of Latino Elected and Appointed 
Officials (NALEO) Educational Fund, National Council of La Raza (NCLR), and U.S. Hispanic Chamber of 
Commerce (USHCC), we seek to define to the nation who we are as American Latinos, where we stand 
and what our contributions are to our country, in terms of economic capital, human capital and 
political capital.  

We recognize we are at the crossroads of a critical moment for the American Latino community and 
our nation.  Now is the time for our community to build upon the progress we have made and reverse 
the damage caused by negative rhetoric targeted toward American Latinos.  It is a crucial time for us as 
individuals, community leaders and institutions to not only stand collectively and be counted, but to 
lead, and thus bend the arc of history.

We present this Report with content contributions from Univision, Hispanic Association on Corporate 
Responsibility (HACR), NALEO Educational Fund, Immigration Policy Center, and Edwin Gould 
Foundation.  We hope the data and recommendations included serve to continue developing a 
framework for efforts to improve achievement, quality of life and prosperity for American Latinos and 
all Americans.  In addition to expressing our gratitude to the Report contributors, we thank our Summit 
co-hosts, supporting organizations, sponsors, media partners and each person dedicated to advancing 
the success of the American Latino community and our nation. 

Note that the terms American Latino, Hispanic and Latino are used interchangeably.  The term “American 
Latino” has been used by the NAA since its inception in 1999; it emphasizes that we are Americans 
first, and it celebrates our heritage and family origins from countries throughout Latin America.  
According to the U.S. Census’ definition, the terms “Hispanic” or “Latino” refer to persons who trace their 
origin or descent to Mexico, Puerto Rico, Cuba, Spanish speaking Central and South American countries, 
and other Spanish cultures.  Origin can be considered as the heritage, nationality group, lineage, or 
country of the person or the person’s parents or ancestors before their arrival in the United States.  
People who identify their origin as Hispanic or Latino may be of any race. 
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F O R E W O R D
A M E R I C A N  L AT I N O S  S P E A K

By Ana María Fernández-Haar, Vice Chair of the Board, NAA Inc & NAA Institute

More than a decade ago, like countless other groups woven into the tapestry of our nation, a diverse 
group of American business leaders came together in an exercise older than the republic itself, citizen 
engagement. Such was the birth of the New America Alliance (NAA), an American Latino Business 
Initiative. Our mission was – and remains – to amalgamate, galvanize and leverage our human, economic 
and political capital for the benefit of our country and our communities. Implicit in that mission is the 
belief that, having achieved a measure of the American dream, it is incumbent upon us to enable others 
fulfill their own potential. 

We reached out to like-minded organizations and individuals who understood then and understand that – 
now more than ever – our continued progress depends upon collaboration and a robust participation 
in American economic, civic and philanthropic life – across sectors, across political parties and across 
institutions that address issues of concern to all Americans: education, economic development, 
healthcare, immigration and public and private sector policy-making. In adding our voices and actions 
to the greater national discourse, HACR, NALEO, NCLR, USHCC and Miami Dade College, have been 
invaluable partners along with dozens of organizations that are convening at the First Biennial American 
Latino Summit in Miami this September 24, and to be memorialized with the issuance of the American 
Latino Agenda Report 2012. Mark this date. It will herald a heightened level of engagement of the 
American Latino business and civic leadership of this country. The times and our country demand no less. 

The need to define ourselves and our lives as Americans has been made evident to us throughout history; 
a history shared, in part, with previous waves of immigrant groups. Today, this need has taken a greater 
urgency. In this, the age of  instantaneous broadcasts with unprecedented reach, many in the public 
arena have found it expedient to fan the fires of economic insecurity, fear of demographic change, fear 
of immigration and globalization and even fear of anything or anyone even slightly different, to stoke 
the anti-foreign, anti-Latino animus full-force. And in acts of extreme reductionism, the patriotism, 
constitutional rights, rightfully earned opportunities, civic and economic value, and at times, physical 
safety of millions of Americans are being compromised. When American Latinos are the target, attitudes 
and actions are often informed by a toxic antipathy directed at 11.2 million undocumented persons, many 
of whom were brought here as children, and whose very humanity is routinely questioned. 

“Show me your papers and prove your citizenship” ensnares us all, including those who may trace American 
Hispanic ancestry to 1565 Saint Augustine, forty-two years before Jamestown and fifty-five before the 
Mayflower. Or those families who have had a continuous presence in the American Southwest since the 
1800s; they never moved, the border did. Or millions of Puerto Ricans who are U.S. citizens at birth. A fact 
not lost on American Latinos, is that our history – as well as our present – is always in full view: Los Angeles, 
San Francisco, San Antonio, Santa Fe, Montana, Colorado, Nevada, La Florida…  

Since the NAA’s founding in 1999, the U.S., Hispanic/Latino population has grown to more than 52 million. 
As a matter of perspective, this is larger than the population of the 25 smallest states and the District of 
Columbia combined and accounts for more than 56% of total U.S. population growth since 2000. The 
Hispanic median age of 27.6 (vs. 37.3 for non-Hispanics) with Latinos comprising nearly a quarter of all 
American children under the age of 17, makes educational advancement and workforce development a 
national imperative. This is an economic necessity not only to support retirement of the baby boomers; 
but equally important, because it will determine our ability to remain competitive in an increasingly 
integrated global marketplace. Without improvement, our mediocre ranking (14th) in educational 
attainment among the 34 countries in the Organization for Economic Co-operation and Development 
makes competitive sustainability nearly impossible. 
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The U.S. Hispanic segment provides the economy more than one trillion dollars (of the $12 trillion total) 
in annual consumer purchasing power. And according to the most current Census Bureau Survey of 
Business Owners (2007), it also contributed the economic value of 2.3 million nonfarm Hispanic owned 
domestic businesses; more than 8% of all such businesses in the United States. 

Beyond small-business entrepreneurs in traditional service sectors, there is another developing story…
growth. Many Hispanic-owned companies have broken the billion dollar revenue mark. In fact, the top 
three companies heading the Hispanic Business 500 reported aggregate revenue of over $10 billion FYE 
2011, with more than 16,800 employees; operating in the wireless industry, communications, utility/
energy infrastructure and real estate development. As a standalone economy the domestic Hispanic 
segment would rank as one of the top twenty in the world. These job creators and tax-payers are a vital 
part of the nation’s economic engine, as are an additional 243,000 businesses, owned 50%-50% by 
Hispanics and non-Hispanics equally, that are not included in the foregoing numbers. 

Socio-economic issues are inextricably intertwined and more complex than facile pronouncements and 
twenty-second sound bites would have the public believe. As Mexico gets vilified in America’s town 
square it might be prudent to consider that at $159 billion annually, Mexico is second only to Canada 
in imports of goods and services from the United States. It dwarfs China’s $82 billion, and it tops Japan, 
the United Kingdom and Germany combined. Tourists and visitors from Mexico also spent $9.2 billion 
experiencing the United States in 2011. 

Every day, there are one million legal border crossings supporting 1.25 billion dollars in daily two-way 
trade.  According to the U.S. Department of State, “border states are not the only ones that benefit from 
this dynamic trade relationship – a total of 22 U.S. states have Mexico as the number one or number two 
destination for their exports, including California, Iowa, Ohio, Illinois, Indiana, Kansas, Michigan, Missouri, 
North Dakota, Pennsylvania, Texas, Tennessee and Wisconsin”.

Yet Mexico is even more strategic to the United States in its exports. Again, next to Canada, Mexico is the 
U.S. second largest supplier of petroleum providing more than 400 million barrels per year. In 2011 it 
exceeded Saudi Arabia by 40 million barrels. And while 18,000 companies with U.S. investments have 
operations in Mexico, Mexican investment in U.S. companies have also increased, rising to nearly $8 
billion in 2008. Entemann’s pastries, Thomas English Muffins, Borden’s Dairy products, TracFone and 
Straight Talk are all Mexican owned. Mexican firm CEMEX, one of the world’s largest building materials 
suppliers, is also the United States largest supplier of cement and ready-mix concrete, a market it 
consolidated through the purchase of Rinker Materials and its plants in 2007. Other Latin American 
stories are also compelling. 

In summary, American Latinos in the United States are much more than the undocumented; yet they, too, 
are part of our story and of our concern. Comprehensive immigration reform need not be inhumane nor 
undertaken in a vacuum. Education impacts us all. Our increasingly interdependent economies require 
more cooperation than ever, and all policies have serious socio-economic ramifications. 

We, American Latinos represented at the NAA and the other organizations at this Summit, embrace the 
responsibility of citizenship and commit to continue to do everything in our power to contribute to the 
progress of our nation and our communities, and to strive individually and collectively toward that more 
perfect Union. 

©2012, Ana María Fernández Haar
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E X E C U T I V E  S U M M A R Y
T H E  U . S .  A M E R I C A N  L AT I N O  M A R K ET

By Univision

The 2010 Census confirmed that the growth and vitality of American Latinos represent the biggest 
demographic shift and opportunity since the Baby Boom, with a boost in the American Latino population 
to 52 million.  The rate of Latino population growth was more than four times that of the total U.S. 
population, nearly nine times that of the U.S. non-Hispanic population, and in 2011 Latinos accounted for 
16.7% of the U.S. population.  American Latino purchasing power is projected to represent $1.2 trillion in 
2012 and the number of Hispanic registered voters is expected to double between 2000 and 2012.  

Two-thirds of all U.S. Hispanics live in five states - California, Texas, Florida, New York and Illinois.  
Hispanics account for 45% of the population in Los Angeles, 49% in Miami, 39% in Dallas, 23% in New 
York, and 21% in Chicago.  Hispanics live in larger households, with the average household having 3.4 
people, as compared to 2.4 in non-Hispanic households.  A whopping 70% of Hispanics are in the under 
45 demographic, as compared to 46% of non-Hispanics.  Significantly more Hispanic households have 
children, presenting opportunities to build brand loyalty and generate revenue growth for brands when 
purchasing power is at its height.

Unlike past waves of immigrants to the U.S., Latinos continue to hold on to Spanish, their native language, 
as well as to their history, holidays, and values, even among those who speak English.  Hispanics are 
influencing the foods Americans eat, and pop culture is also highly influenced by Hispanic tastes and 
talent.  While maintaining their culture, Hispanics are also achieving the traditional markers of success in 
this country – among them college education and home ownership.

The size of the American Latino population; their concentration in key markets across the United States; 
American Latino economic power; the growing number of voter participation; and the enabling powers 
of travel and technology, will contribute to a future in which the American Latino impact is strongly felt.

E N T R E P R E N E U R S H I P  &  W E A LT H  B U I L D I N G
By New America Alliance (NAA) and Miami Dade College (MDC)

Many American Latino entrepreneurs have seen their innovation and hard work pay off.   With the 
economy striving towards recovery, Latino business owners will share in its expansion by creating new 
jobs and increasing revenue.  While the contribution of American Latino business to the U.S. economy is 
significant, there continues to be serious barriers inhibiting the growth of Latino business, with access to 
capital being one of the most challenging. 

According to the U.S. Census, Hispanics owned 2.3 million non-farm U.S. businesses in 2007 yet 
represented 8.3% of all U.S. businesses.  Businesses owned by Hispanics generated revenue of $345 
billion and employed 1.9 million people, with an associated payroll of $54.6 billion in 2007, an increase 
of 48.7% from 2002.  As one of the brightest points, Latina-owned businesses are the nation’s fastest 
growing segment of small businesses.  

Minority entrepreneurs represent a largely untapped resource in the U. S. economy.  Despite the serious 
obstacles facing our community - barriers such as lower levels of net worth, lower levels of start-up 
capital, and higher levels of loan rejection – Latinos remain optimistic about their business prospects and 
are nearly twice as likely as non-Latinos to start their own business.  Notable profiles of American Latino 
business success include Molina Healthcare, a publically listed company since 2004, still managed by 
the founding Mexican American family, projecting 2012 earnings of about $6 billion; and MasTec, also a 
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publically listed Cuban American family-managed infrastructure construction company, operating mainly 
throughout the U.S. across a range of industries and generating over $3 billion in annual revenues in 2011. 

The rise of the Latino and minority markets, also known as the Emerging Domestic Market (EDM), 
is critical to the continued growth of the U.S. economy.  The public pension fund system is one of the 
principal sources of investment capital for minority asset management firms and minority businesses in 
the EDM.  After some improvements in the market since New America Alliance (NAA) began its pension 
diversity advocacy efforts in 2002, today Latino and minority managers continue to face challenges in 
accessing capital from public and private pension funds.  Unfortunately, many of the gains we achieved 
in access and participation with some of the nations’ largest public funds are now threatened by a 
decreasing priority on the engagement of diverse managers.  It is imperative that as the economy, pension 
funds and minority managers continue to adapt to a new business environment in their quest for alpha, 
pensions continue to tap opportunities with Latino and minority managers across asset classes.

R E C O M M E N D AT I O N S
•  Ensure the preservation and growth of Latino and minority-owned banks to ensure continued 

provision of critical capital and services

•  Demand legislative and Administration action to eliminate discrimination in lending and improve 
access to capital, financial services, and technical assistance 

•  Work with advocates to ensure the federal government properly and fully implements plans to 
improve small business contracting participation

•   Encourage the Latino and minority business development community to view minority business 
development as a key to U.S. economic development; diversify and expand Latino businesses to seize 
opportunities in growth industries; build the capacity and capability of Latino businesses to provide 
more value-added products and services; grow Latino businesses beyond the sole proprietorship 
model of business ownership; expand the use of mergers, acquisitions, and strategic partnerships; 
fully access and deploy the capabilities of the financial markets for minority business development; 
aggressively respond to major trends in global supply chain management

•  Encourage state and local elected officials to hold periodic hearings to monitor performance in 
engagement of Latino and minority managers, and increase transparency to the process; monitor 
and measure the level of expertise and performance of the pension’s leadership, executives and 
consultants on engagement of diverse managers; implement reports to measure the current state of 
utilization of Latino and minority firms, and establish benchmarks to measure future performance 

•  Encourage public pension funds to continue developing a cadre of diverse managers across asset 
classes; provide adequate capital commitments to Latino and minority managers directly and through 
other vehicles; engage diverse consultants and advisors with proven track records of success in 
investing with Latino firms, and monitor their performance in delivering on minority managers 
mandates
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T H E  B U S I N E S S  C A S E  F O R  H I S PA N I C  I N C L U S I O N  
I N  T H E  C O R P O R AT E  B O A R D R O O M

By Hispanic Association On Corporate Responsibility (HACR)

In spite of American Latino population, educational and economic gains, in 2012 Hispanics are 
underrepresented in almost every sector of our society—in government, nonprofits, and at Fortune 
500® companies.  As of this writing, there are only eight Hispanic chief executive officers in the Fortune 
500®, including one in the Fortune 100®, and we know of only one Latina CEO in the Fortune 1000®.

HACR is currently in the midst of finalizing research for our upcoming 2012 HACR Corporate Governance 
Study and the preliminary findings are disturbing.  Between 2006 and 2012, Hispanic inclusion on 
corporate boards decreased significantly: a loss of over 30 seats at 20 plus Fortune 500 ® companies. 

In 2011, the Alliance for Board Diversity (ABD), including HACR, Catalyst, the Executive Leadership 
Council (ELC), the Leadership Education for Asian Pacifics (LEAP) and the executive research firm Prout 
Group, released its third census report.  The report found great disparity in the participation of minorities 
on Fortune 500® boards: African American women held 1.9% of board seats; Hispanic women held 0.7%; 
Asian Pacific Islander women held 0.3%; African American men held 2.7%; Hispanic men held 2.3%; and 
Asian Pacific Islander men held 1.8%.

Looking forward, HACR will continue to advocate for change in how corporations think about, measure, 
engage with, and interact around Hispanic inclusion at the workplace, in the boardroom, and within the 
community.

Corporate America benefits and shareholder value increases from the insights and expertise that 
Hispanic board members contribute to the new marketplace reality. Long-term growth and sustainability 
is a corporate imperative that only the Hispanic market can deliver in the U.S. today.

P O L I T I C A L  L E A D E R S H I P  A N D  T H E  L AT I N O  V O T E
By National Association of Latino Elected and Appointed Officials  

(NALEO) Educational Fund

Increases in the Latino electorate and Latino elected officials, as well as barriers to Latino political 
progress, make it a necessity for our country to ensure full Latino participation and representation in 
our nation’s democracy.  In 2008, an unprecedented 9.7 million Latinos voted in the Presidential election, 
an increase of more than 2 million over the 2004 voter turnout.  This increase also resulted in more Latinos 
holding political office, with an increase of more than 2,000 or nearly 59% over the number of Latino 
elected officials in office in 1996.

There are many factors that affect the extent to which Latinos will be able to realize their full political 
potential.  First, the share of Latinos in the U.S. who are currently eligible to vote is disproportionately 
small – nearly 43% in 2010, compared to more than 77% of non-Hispanic whites, 67% of African 
Americans, and 52% of Asian Americans.  The Latino population’s youthfulness is a primary reason – 
more than one-third of Latinos are under age 18, and approximately 50,000 turn 18 and become eligible 
to vote each month.  Additionally, Latino adults who are eligible to vote are not yet registering and casting 
ballots commensurate with their numbers, and the relatively high rate of non-citizenship among Latinos 
prevents many Latino adults from being eligible to fully participate in the political process.  

As much as Latino political influence has grown, structural and other barriers have prevented the 
Latino community from becoming full participants in the nation’s democracy and from achieving full 
representation in elected office.  Recent changes to voting law and procedures, such as strict voter ID and 
proof of citizenship requirements, make it increasingly difficult for Latinos and other underrepresented 
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groups to vote.  Also, discriminatory redistricting is designing new electoral districts that fail to reflect the 
degree of Latino-driven population growth and do not comply with the Voting Rights Act of 1965 (VRA). 
Other challenges include language accessibility for voting and registration, and lack of outreach and voter 
engagement targeted at the Latino community. 

R E C O M M E N D AT I O N S
•  Focusing on more outreach and engagement efforts and funding on low-propensity voters, including 

young people and new registrants

•  Investing in more effective efforts to recruit and develop Latino candidates, and build Latino political 
infrastructures that provide candidates with access to resources to mount viable campaigns

•  Preserving landmark federal voting rights protections, and equipping the Department of Justice to 
fully enforce laws that ensure Latino voters access to the polls

•  Investing in civic education in elementary and secondary schools that prepares young people for active 
adult citizenship

•  Expanding the availability of automated online registration and other innovations in order to increase 
voter registration rates

•  Ensuring that the growth of the Latino population is accurately measured and accounted for in 
redistricting and language assistance requirements by preserving a fully funded and mandatory 
American Community Survey, as well as adequate funding for decennial Census planning and 
implementation

•  Supporting policies that facilitate voting, such as expansion of early voting periods, and opposing 
legislative barriers, including strict voter ID requirements

•  Increasing public and private efforts to promote naturalization and assist legal permanent residents 
with the naturalization process, including the creation of more opportunities for Latino immigrants to 
study civics and English

•  Implementing fundamental changes in the system of financing immigration services in order to 
stabilize the naturalization application fee

•  Expand or enhance access to exemptions from English language testing for prospective new Americans 
who are elderly or disabled

L AT I N O S  A N D  T H E  E C O N O M I C S  O F  I M M I G R AT I O N
By Immigration Policy Center (IPC)

American Latinos have a heavy stake in the immigration debate and a vested interest in dispelling the 
misinformation that so often clouds public and policy debates.  As of 2010, more than one-third of the 
nation’s 50.5 million American Latinos were foreign born and at least as many were American-born 
children of immigrants; and  over half of the country’s 40 million immigrants were from the countries 
of Latin America, as were three-quarters of the 11 million unauthorized immigrants.  Latinos are 
the primary target of one of the most common anti-immigrant stereotypes in U.S. society: that of the 
immigrant who “steals” a job from a native-born worker, drives down wages, and contributes nothing to 
the U.S. economy.  Evidence challenges this stereotype. 
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There is no correlation between immigration and unemployment.  Immigrants and natives complement 
each other in the labor market rather than compete.  Immigrants create jobs in myriad ways, beginning 
with businesses’ response to the presence of new workers and consumers by investing in new 
restaurants, stores, and production facilities.  In addition, $1.2 trillion in Latino purchasing power, 
entrepreneurship and innovation also impact the growth of the U.S. job market and the economy. 

Immigrants are more likely than natives to start their own businesses, employing 4.7 million people 
in 2007 according to the Census; and a 2011 report estimated that immigrant businesses generated 
$775 billion in revenue, $125 billion in payroll, and $100 billion in income.  They fuel job creation at all 
levels of education and skill.  Immigrants with advanced degrees, as well as immigrants of any skill level 
who come to the U.S. on temporary visas, create jobs for native-born workers.  A study found that from 
2000 to 2007, every 100 foreign-born workers  who  worked  in  science,  technology,  engineering,  and  
mathematics,  and  who  had advanced degrees from U.S. universities, were associated with an additional 
262 jobs for native-born workers.

Given differences in education, occupation, skill and location, immigrants and natives complement 
each other in the labor market.  Immigrants and natives tend to have different levels of education, 
work in different occupations, and possess different skills, and the jobs they perform are frequently 
interdependent and complementary.  This increases the productivity of natives, which increases 
their wages.  

R E C O M M E N D AT I O N S  
We need an immigration system based on reality.  The U.S. immigration system should acknowledge, 
and seek to maximize, the economic contributions that immigrants make.  As is, however, temporary 
and permanent avenues of immigration to the U.S., whether through the family-based system or the 
employment-based system, are unresponsive to the forces of supply and demand.  That is why 11 million 
unauthorized immigrants now live in the country.  The U.S. government would be wise to take a much 
more purposeful and strategic approach to immigration by legally admitting immigrants who can fuel 
the U.S. economy—and by creating a pathway to citizenship for those unauthorized immigrants who 
have already made the United States their home.  This would ultimately benefit not only immigrants and 
Latinos, but everyone in the country.

L AT I N O S  I N  E D U C AT I O N :  A M E R I C A ’ S  N E W  E C O N O M I C  E N G I N E
By Edwin Gould Foundation

American Latinos are transforming the public education system in a way that hasn’t been seen since the 
early 1900’s.  In 1972, Latino children made up 6% of the kindergarten through 12th grade population.  
Today, they make up 24%.  By 2050, the U.S Department of Education projects that there will be just 
about as many Hispanic children as non-Hispanic children enrolled in public education.  

Making sure Latino children can transform educational opportunity into college degrees and career 
success is one of the most pressing issues that face us today.  Too many smart, motivated, capable Latino 
children are unable to succeed in school and go on to realize the American Dream.  Academic deficits 
translate into fewer Latino students wearing a cap and gown.  Currently, about 82% of white students 
graduate from high school while the graduation rate for Latino students is around 66%.  

In 2011, only 11% of Latino students who aspired to attend college had the preparation they needed to 
succeed in college in English, reading, math and science.  It is no wonder then that 71% of white students 
immediately enroll in college, compared to 59% of Latino students.  While 49% of first-time, full-time 
white students earn a college degree within six years, only 36% of Latino students do the same. 
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Despite Latinos having the lowest rate of post-secondary education attainment (only 19% compared 
to 42% of white adults and 26% of African-American adults), the number of Latinos receiving college 
degrees is actually on the rise.  In 2011, 140,000 Latinos received bachelor’s degrees and 112,000 
Latinos received associate degrees.  However, these gains are still not keeping pace with the explosive 
growth in population.

For America to keep its economic engine humming, and to achieve the national mandate of having the 
highest percentage of college graduates, 13.4 million more adults from across the population need to 
earn a degree by 2020.  That means we need to get an additional 3.3 million Latinos to and through 
post-secondary certification, a two or four year college degree.  The dividends will be enormous and 
long-lasting.  

R E C O M M E N D AT I O N S
•  Demand our public schools do better in providing Latinos and all students with the academic 

preparation they need to be on track to succeed and graduate from high school

•  Educate parents on the information they need to help their children navigate from kindergarten 
through 12th grade, and how to apply for financial aid and select the best options for a post-
secondary education

•  Demand colleges provide students with Latino-specific support aimed at increasing college matriculation 
and graduation

• Improve pathways to graduation for older and part-time college students
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 T H E  U . S .  A M E R I C A N  L A T I N O  M A R K E T
By Univision

The 2010 Census confirmed for many Americans what those of us who are dedicated to the U.S. Hispanic 
audience have known all along: that the growth and vitality of this group represents the biggest 
demographic shift – and opportunity – since the Baby Boom.  Below are just some of the most important 
facts, figures and trends that are causing consumer marketers and politicians alike to realize that you 
can’t win if you don’t win with Hispanics.

Hispanic Population Growth 
The Hispanic population of the U.S. increased by 47% between 2000 and 2011 to 52 million according 
to the U.S. Census population estimates.  This rate of growth was more than four times that of the total 
U.S. population and nearly nine times that of the U.S. non-Hispanic population.  Hispanics accounted for 
16.7% of the U.S. population in 2011, and the U.S. Census Bureau projected in 2008 that the Hispanic 
percentage will grow to approximately 19% of the total U.S. population by the year 2020, confirming a 
continuing fundamental shift in the ethnic makeup of the country. 

One out of every four births today is to a Hispanic motheri and the U.S. Census Bureau recently reported 
that in 2011, for the first time ever, more than half of all births were to an ethnic minorityii. It’s the biggest 
demographic change since the Baby Boom.

Hispanic Population Concentration
The five U.S. states with the largest Hispanic population – California, Texas, Florida, New York and Illinois 
– contain nearly two-thirds (65%) of all U.S. Hispanicsiii.  Approximately 49% of all Hispanics are located 
in the nine largest U.S. Hispanic markets.  In a number of major markets there are more Hispanics than 
any other ethnic group, including Los Angeles (45% Hispanic) and Miami (49% Hispanic).  But growth 
in the Hispanic population is happening across the country, not just in the traditional Latino markets.  
Hispanics now make a sizeable part of the population in many northern cities including New York (23% 
Hispanic) and Chicago (21% Hispanic)iv. 

While the U.S Hispanic population is highly concentrated, it is by no means monolithic.  People of Mexican 
ancestry make up nearly two-thirds of Hispanicsv, but other countries of origin bring their own unique 
flavor to regions within the country.  Those of Cuban and Caribbean descent continue to have a strong 
influence in Florida, while California and Texas display a much stronger Mexican heritage.
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Greater Hispanic Buying Power   
The Hispanic population is projected to represent $1.2 trillion in estimated disposable income in 2012 
or 9.9% of total U.S. disposable income, an increase of 52% since 2005.  By 2017, Hispanics are expected 
to account for more than $1.7 trillion of U.S. disposable income or 11.3% of total U.S. disposable income, 
outpacing the expected growth.  Hispanic median income grew at a faster rate from 2000-2012 (+24%) 
than that of non-Hispanics (+17%) and this trend is likely to continue.

Larger Families and a Younger Population 
Hispanics are an excellent target audience for many marketers because they live in larger households, 
with the average Hispanic household having 3.4 people, as compared to 2.4 in non-Hispanic households.  
Significantly more Hispanic households have children in the home, 54% versus 31% in non-Hispanic 
households, and they are also more likely to have two or more adults working, 49% versus 46% in 
non-Hispanic households.  Younger families present opportunities to build brand loyalty and generate 
revenue growth for brandsvi. 

The relative youth of the Hispanic population is also a boon for marketers.  Whereas only 46% of non-
Hispanics are under 45 years old, a whopping 70% of Hispanics are in the under 45 demographicvii.  
These are consumers transitioning from single to married to parent: three life stages where their 
purchasing power is at its height.  They are in the market for new cars, new homes, new appliances, 
and all the products one needs to start a new family. 

Hispanics are Influencing the Mainstream
The explosive growth of the U.S. Hispanic population is causing a shift in our cultural landscape.  
Hispanics are influencing the foods Americans eat.  For example, in 2011, sales of salsa exceeded those 
of ketchup by over 60%viii.  Companies like McDonald’s are leading with Hispanic insights during new 
product development, bringing Hispanic foods like breakfast burritos and tropical fruit smoothies to 
their restaurants.  All you need to do is to walk up and down grocery store aisles to witness the growing 
influence of U.S. Hispanics on the mainstream.  There’s Dulce de Leche Oreos and Nestle’s Aguas Frescas 
available, not just in markets with a high concentration of Hispanic consumers, but across the country.  

American pop culture is also highly influenced by Hispanic tastes and talent.  Latin celebrities like Pitbull, 
Ricky Martin, Shakira, Sofia Vergara and Jennifer Lopez have become household names and top-selling 
recording artists with both Hispanics and non-Hispanics. 
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Increased Size, Increased Political Power 
The growth of the U.S. Hispanic Market has led to unprecedented political influence.  The number of 
Hispanic registered voters is expected to double between 2000 and 2012.  During the 2008 Presidential 
election, 40% of the newly registered voters had Hispanic surnamesix.  Candidates from both political 
parties are courting this group aggressively.  A recent Time Magazine cover story with the headline “Yo 
Decido,” highlighted just how seriously political strategists are taking Hispanics in 2012x.  According to 
this article, Obama’s aides “believe that Latino votes could be decisive in 2012, and they have been quietly 
building a national strategy to make that happen.”  Recently, GOP pollster Whit Ayers (who is not working 
for the Romney campaign), was quoted as saying, “In the future, if Republicans do not do better among 
Hispanic voters, we are not going to be talking about how to get back Florida, we’re going to be talking 
about how not to lose Texasxi.” 

Preserving the Culture, Retaining the Language
Unlike past waves of immigrants to the United States, the Latino community continues to fiercely hold on 
to its native language, Spanish.  In 2010, Yankelovich, a multicultural marketing survey, asked Hispanics 
to rank the aspects of their culture and tradition that they feel are most important to maintain.  Among 
all Hispanics, “The Native Language” was ranked #3 in importance, after family and respect for elders; 
bilingual Hispanics felt even more strongly about preserving their language, ranking it #2xi.  But it’s not 
just about language.  It’s also history, holidays, values and much more, even among those who speak English.
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Living the American Dream
While U.S. Hispanics have shown a strong desire to maintain their culture and continue to speak Spanish, 
they are also achieving the traditional markers of success in this country – among them college education 
and home ownership – in record numbers.  The compound annual growth rate of Hispanic college 
enrollment from 1995 – 2020 is projected to be more than 5 times that of White non-Hispanicsxiii.  And 
among enrolled college students in 2010, 18% were Hispanic and 76% of them were attending college 
full-time, versus just 66% of non-Hispanicsxiv. 

Over the next five years, the number of Hispanics owning new homes is projected to increase by 17%, 
versus just 2% for non-Hispanicsxv.  In addition, Hispanic entrepreneurship is fueling the growth of small 
business in this country, growing at more than three times the rate of non-Hispanics; and Hispanic-owned 
firms account for 8% of all business in the United Statesxvi. 

What the Future Holds
Since colonial times this country has been shaped by successive groups of immigrants.  But no group 
has had the ability to influence the country as much as the Hispanic population does today.  The size of 
the Hispanic population; the concentration in key markets such as Los Angeles, Miami and New York; 
Hispanic economic power; growing numbers of voters; and the enabling powers of travel and technology, 
all contribute to a future in which the Latino impact will be strongly felt.  

The exact shape of that impact is difficult to predict.  Changing patterns of immigration mean that more 
and more of the Hispanic population will be U.S. born.  Yet, more than perhaps any group before them, 
American Latinos are demonstrating a commitment to their language, culture and traditions.  Whether 
the metaphor is “melting pot” or “salad bowl,” Hispanics will be a significant ingredient.
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E N T R E P R E N U E R S H I P  &  W E A L T H  B U I L D I N G
By New America Alliance (NAA) and Miami Dade College (MDC)

Many American Latino entrepreneurs have seen their innovation and hard work pay off.   With the 
economy striving towards recovery, Latino business owners will share in its expansion by creating new 
jobs and increasing revenue.  While the contribution of American Latino business to the U.S. economy is 
significant, there continues to be serious barriers inhibiting the growth of Latino business, with access 
to capital being one of the most challenging.  In particular, American Latinos’ limited participation in 
the financial services sector, relative to their size and economic clout, perpetuates challenges for Latino 
businesses to obtain capital and achieve their potential.  

High growth small business startups are the principal driver of net new job creation and technological 
innovation.  Businesses created through entrepreneurial endeavors are especially beneficial to local 
economic development.  In a 2008 survey by the Research Institute of Industrial Economics, it was found 
that net employment growth is mostly generated by young, high-growth companies.  An additional study 
from the Kauffman Foundation indicates that startup firms add an average of 3 million jobs in their first 
year, while older companies lose 1 million jobs annually.xvii  

The recession hit startups of new employer firms particularly hard; in the second quarter of 2008, the 
establishment startup rate (the percent of all firm establishments in a given quarter that did not exist 
in the previous quarter) fell below 3% for the first time since figures were recorded in the early 1990s, 
and has remained below 3% ever since.  The latest startup rate for which data is available is 2.7% in the 
second quarter of 2011, much higher than that experienced in the peak of the recession.  As the economy 
has improved, so has the economic outlook for small business owners including Latino entrepreneurs.  

Hispanic Piece of the Pie
Minority groups will grow to become more than 40% of the U.S. population with the Hispanic community 
leading this growth.  Over the next 50 years, 90% of the growth in the U.S. population will occur in groups 
traditionally recognized as minorities (Hispanics, African Americans, Asians & Pacific Islanders and 
Native Americans).  In 11 of the largest cities in the United States, minority populations already exceed 
more than 50% of the total population.  In the second-most populated state in the country – California 
– the minority population already represents 50% of the entire state population.  These trends create 
implications for both the supply side (jobs and labor) and the demand side (purchasing power) of the U.S. 
economy.  Minority entrepreneurs represent a largely untapped resource in the United States economy.  
Although the number of minority-owned businesses has grown significantly over the past twenty years, 
these firms continue to lag behind in economic indicators.xviii

According to the U.S. Census, Hispanics owned 2.3 million non-farm U.S. businesses in 2007 yet 
represented 8.3% of all U.S. businesses.  Businesses owned by Hispanics generated revenue of $345 
billion and employed 1.9 million people, with an associated payroll of $54.6 billion in 2007, an increase of 
48.7% from 2002.xix  As one of the brightest points revealed by the Census, Latina-owned businesses are 
the nation’s fastest growing segment of small businesses with Latinas controlling 30% of the 1.4 million 
companies owned by minority women in the U.S. and starting businesses at a rate six times the national 
average.  In terms of projected growth, the number of Latino-owned businesses in the United States is 
expected to grow 41.8% in the next six years to 4.3 million, with total revenues surging 39% to more than 
$539 billion, according to new estimates by HispanTelligence.  

Despite the serious obstacles facing our community - barriers such as lower levels of net worth, lower levels of 
start-up capital, and higher levels of loan rejection – Latinos remain optimistic about their business prospects 
and are nearly twice as likely as non-Latinos to start their own business, according to the Kaufman Index.   The 
Latino share of all new entrepreneurs rose from a little more than 10% in 1996 to 22.9% in 2011, reflecting 
longer-term trends of rising entrepreneurship rates and a growing share of the U.S. population.xx
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Notable Profiles of American Latino Business Success
The American Latino community boasts inspiring tales of business success with extraordinary accounts 
of Latinos working to lift up generations of their own family, as well as the families working within those 
businesses, and giving back to the progress of their communities.   Molina Healthcare and MasTec are two 
examples of the power of entrepreneurial success in the U.S.

Molina Healthcare
Molina Healthcare began 30 years ago in a small medical clinic in Long Beach, California, with the help 
of the Molina children sweeping floors, stocking shelves and filing medical records.  As an emergency 
room physician, Dr. C. David Molina established a medical office to help those who were uninsured, most 
often non-English speaking or low income patients.  This “medical home” enabled patients to access 
regular preventive care and a physician who was familiar with their health history who could provide 
the personalized care they couldn’t get anywhere else.  Today, Molina Healthcare is led by President & 
CEO Dr. J. Mario Molina, the founder’s son, with multiple family members involved in the operations, 
including John C. Molina, who serves as Chief Financial Officer.  The multi-state healthcare company is 
currently listed on the NASDAQ and began public trading on the New York Stock Exchange in 2004.  In 
2010 Hispanic Business Magazine listed Molina Healthcare as the largest Hispanic Business in America in 
terms of revenue and growth.  In 2012 it was named to the Fortune 500 listxxi, and it is projected to close 
this year with earnings of about $6 billion.

MasTec
In 1969, Church & Tower, an underground utility construction firm, recruited Cuban immigrant Jorge 
Mas Canosa to bring discipline, focus and leadership to the company.  Hardworking and driven by 
the fundamental belief that a person could succeed by capitalizing on opportunities, Mas Canosa saw 
Church & Tower playing a vital role in South Florida’s economic boom and  the region’s need for reliable 
telecommunications infrastructure.  Within two years, Mas Canosa bought Church & Tower, which 
ultimately would become MasTec, Inc.  Jorge Mas Canosa had a strong sense of family and encouraged his 
three sons to get involved in the business.  Under Mas Canosa’s tutelage, his sons learned the business 
and he turned the Company over to them, with Jorge and José currently serving as Chair of the Board, 
and President & CEO, respectively.  MasTec reached revenue of $3 billion in 2011, and is now one of the 
leading national infrastructure construction companies operating mainly throughout the United States 
across a range of industries.

Access to Investment Capital and The Rise of Emerging Domestic Markets
As the Latino population continues to grow, now exceeding 52 million or almost 17 percent in the U.S., it 
is critical for all institutions to incorporate the Latino market as part of their plan for growth and success.  
It makes great business sense to tap into the Latino consumers’ disposable income of $1.2 trillion, and 
as such it is imperative for institutions to engage diverse board members, executives, and partnerships 
to provide critical Latino market expertise.  The case for diversity could not be more compelling as we 
aggregate the Latino, African American and Asian population in the U.S., today exceeding 35 percent of 
the population and representing almost $3 trillion in buying power.

The rise of the Latino and minority markets, also known as the Emerging Domestic Market (EDM), is 
critical to the continued growth of the U.S. economy.  As the population ages, and as life expectancy 
increases, fewer workers will be available to support each retiree.  By 2050, however, the majority of the 
retired population will be non-Hispanic white.  Furthermore, the human capital of the future, on which 
the economy will depend, increasingly will be composed of ethnic minorities.  For continued growth 
and productivity in the overall U.S. economy, those minorities must be well integrated into the nation’s 
workforce.  This can be achieved, in part, by increased investment in the Emerging Domestic Market.
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The Minority Business Development Agency (MBDA) describes the state of minority businesses access to 
financial, human, and social capital availability as follows: “A review of national and regional studies over 
several decades indicates that limited financial, human, and social capital as well as racial discrimination 
are primarily responsible for the disparities in minority business performance.  Inadequate access to 
financial capital continues to be a particularly important constraint limiting the growth of minority-
owned businesses.  The latest nationally representative data on the financing of minority firms indicates 
large disparities in access to financial capital.”xxii

In an effort to address these disparities, the federal government has worked to create channels for the 
flow of capital to move toward underserved communities by implementing and backing small business 
loan programs and access to capital initiatives.  While commercial lending remains difficult for some 
Latino businesses, the U.S. Small Business Administration has supported $13.5 billion in lending to 
underserved small businesses since 2009 in addition to supporting $100.3 billion in federal government 
contracting dollars to small disadvantaged firms in the same time period.  Other programs such as the 
8(a) contracting program and the Women-Owned Small Business Program also benefit those Latino 
businesses that meet the criteria inherent to any federal process.  

The public pension fund system is one of the principal sources of investment capital for minority asset 
management firms and minority businesses in the EDM space.  After some improvements in the market 
since New America Alliance (NAA) began its pension diversity advocacy efforts in 2002, today Latino 
and minority managers continue to face challenges in accessing capital from public and private pension 
funds.  Unfortunately, many of the gains we achieved in access and participation with some of the nations’ 
largest public funds are now threatened by a decreasing priority on the engagement of diverse managers.  
The old and usual barriers to entry seem to stand taller between emerging managers and new business 
opportunities, with size being one of the most challenging barriers to entry. 

Notwithstanding the barriers to opportunity, these firms tend to aggregate professionals who have 
honed their investment and business skills in larger corporations, followed the American dream of 
entrepreneurship and have generated superior returns for pension institutions.  Thus, it is important to 
recognize that size and enterprise youth is not a prescription for lack of success or returns.  This has been 
analyzed and reported repeatedly by leading industry researchers, reaching consistent conclusions across 
asset classes pointing to superior returns by emerging managers.  It is imperative that as the economy, 
pension funds and minority managers continue to adapt to a new business environment in their quest for 
alpha, pensions continue to tap opportunities with Latino and minority managers across asset classes.

R E C O M M E N D AT I O N S
•  Ensure the preservation and growth of Latino and minority-owned banks to ensure continued 

provision of critical capital and services 

•  Demand legislative and administrative action to eliminate discrimination in lending and improve 
access to capital, financial services, and technical assistance

•  Work with advocates to ensure the federal government properly and fully implements plans to 
improve small business contracting participation

•  Encourage the Latino and minority business development community to view minority business 
development as a key to U.S. economic development; diversify and expand Latino businesses to seize 
opportunities in growth industries; build the capacity and capability of Latino businesses to provide 
more value-added products and services; grow Latino businesses beyond the “sole proprietorship” 
model of business ownership; expand the use of mergers, acquisitions, and strategic partnerships; 
fully access and deploy the capabilities of the financial markets for minority business development; 
aggressively respond to major trends in global supply chain management
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•  Encourage state and local elected officials to establish a quarterly hearing schedule to monitor 
performance in engagement of Latino and minority managers and increase transparency to the 
process; monitor and measure the level of expertise and performance of the pension’s leadership, 
executives and consultants on the matter of engagement of diverse managers; implement reports to 
measure the current state of utilization of Latino and minority firms, and establish benchmarks to 
measure future performance 

•  Encourage public pension funds to continue developing a cadre of diverse managers across asset 
classes with proven track records, and newly-formed diverse teams who are applying prior success 
and experience; provide adequate capital commitments to Latino and minority managers directly and 
through other vehicles; engage diverse consultants, advisors, manager of managers and fund of funds 
with proven track records of success in investing with Latino firms, and monitor their performance in 
delivering on minority managers mandates
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T H E  B U S I N E S S  C A S E  F O R  H I S P A N I C  I N C L U S I O N  I N 
T H E  C O R P O R A T E  B O A R D R O O M

By Hispanic Association On Corporate Responsibility (HACR)

According to the 2010 Census, the U.S. Hispanic community exceeded 50 million consumers, not 
including almost 4 million citizens who reside in Puerto Rico.  Every month, 50,000 Hispanics turn 18 
years of age.  There are more Hispanics in the United States than Canada’s entire population.  Hispanics 
make up the largest number of minority college students in the United States.  Our collective buying 
power is currently estimated at $1.3 trillion, is growing at $75 to $100 billion per year, and is projected 
to reach $1.5 trillion by 2015.  In addition, Hispanics will constitute about 25% of the total population of 
the United States by 2050.

Yet, in spite of these gains, in 2012 Hispanics are under-represented in almost every sector of our society 
- in government, nonprofits, and at Fortune 500® companies. As of this writing, there are only eight 
Hispanic chief executive officers in the Fortune 500®, including one in the Fortune 100®, and we know of 
only one Latina CEO in the Fortune 1000®.

HACR is currently in the midst of finalizing research for our upcoming 2012 HACR Corporate Governance 
Study and the preliminary findings are disturbing.  Between 2006 and 2012, Hispanic inclusion on 
corporate boards decreased significantly: a loss of over 30 seats at 20 plus Fortune 500 ® companies.  
HACR’s findings demonstrate the lack of progress toward diversity in Corporate America. 

In August 2010, Senator Robert Menendez (NJ) released a survey on women and minority representation 
among the senior management of Fortune 500® companies, as well as their use of minority and women-
owned businesses in the contracting and procurement process.  The survey was successful in having 
219 of Fortune 500® respond, and 71 of Fortune 100®.  

The Menendez Corporate Report found that Hispanics are least proportionately represented on corporate 
boards and fared even worse on executive teams.  They comprised 3.28% of board members and 2.9% 
on executive teams, about one-fifth of the 15% they represented in the U.S. population.  The report 
found that minorities represented a total of 14.5% of directors on corporate boards and overall had less 
representation on executive teams than they did on corporate boards.

In 2004, HACR, along with Catalyst, the Executive Leadership Council (ELC), and the executive search 
firm Prout Group, partnered and created the Alliance for Board Diversity (ABD).  In 2008, the Leadership 
Education for Asian Pacifics (LEAP) joined ABD, and in May of 2011, at the HACR Symposium, ABD 
released our third census report.  The report found that:

•	 Fortune 500® boards were less diverse than Fortune 100® boards.

•  Men held close to 85% of all board seats. White men dominated the boardroom, holding 77.6% of 
board seats.  Minority men held 6.8%.  White women held 12.7%.  Minority women held 3%.

•  Specifically, African American women held 1.9% of Fortune 500® board seats; Hispanic women held 
0.7%; Asian Pacific Islander women held 0.3%; African American men held 2.7%; Hispanic men held 
2.3%; and Asian Pacific Islander men held 1.8%.

•  Women and minorities were significantly underrepresented in Fortune 500® board leadership 
positions. White men held 94.9% of board chair positions.

• There was not a single Latina lead director or board chair.
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Speaking of Hispanic inclusion, friend and mentor, George Herrera, (board member of Wyndham 
Worldwide) says it best, “If we are good enough to market to and buy your products, then we should be 
good enough to be included in senior management and on corporate boards.”

Along with its partners and Hispanic community advocates, HACR is taking action to highlight the issue 
of under-representation and to begin to change the playing field.  HACR recently launched a two-year 
campaign called “Advocate,” which highlights the issues of under-representation through print ads, via 
Twitter, and with the release of HACR’s first, award-winning short documentary film, Insider Game.  
The film tells an intriguing and compelling story of commitment to our community from corporate 
leaders who understand that in order to move the needle forward and be successful, you have to play 
an insider game.

Looking forward, HACR will continue to advocate for change in how corporations think about, 
measure, engage with, and interact around Hispanic inclusion at the workplace, in the boardroom, and 
within the community.

Corporate America benefits and shareholder value increases from the insights and expertise that 
Hispanic board members contribute to the new marketplace reality.  Long-term growth and sustainability 
is a corporate imperative that only the Hispanic market can deliver in the U.S. today.

And as Hispanics go in the United States, so goes the United States.
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P O L I T I C A L  L E A D E R S H I P  A N D  T H E  L A T I N O  V O T E
By National Association of Latino Elected and Appointed Officials  

(NALEO) Educational Fund

Already the second-largest population group in the United States, the American Latino community 
continues to grow rapidly.  Latino voting, political leadership, and influence in elections are growing as 
well, and still have yet to reach their full potential.  This section of the report addresses increases in the 
Latino electorate and Latino elected officials, barriers to Latino political progress, and recommendations 
to ensure full Latino participation and representation in our nation’s democracy.  

The Latino Vote
The Latino vote played a key role in determining the outcome of all three of the past Presidential elections.  
In November 2000 and 2004, Latino support for George W. Bush (R) in Florida helped him carry the 
state, and garner the Electoral College votes needed for victory.  In the 2008 Presidential contest, the 
Latino vote was largely responsible for the victory of President Barack Obama (D) because it helped him 
win states where President Bush had prevailed in 2004.  A NALEO Educational Fund analysis of exit poll 
data revealed that in Colorado, Florida, Indiana, Nevada, New Mexico and Virginia, the Latino vote for 
President Obama either exceeded or significantly contributed to the President’s margin of victory.

The results of Census 2010 revealed that the Latino population grew dramatically in the last decade, reaching 
50.5 million.  The Latino population increase of 15.2 million exceeded half (56%) of the nation’s growth rate.  
Beyond new births and immigration trends, contributing factors to this dramatic increase are that Latinos are 
recognizing the importance of being counted, and sustained community advocacy is ensuring a more accurate – 
while still not entirely complete – measurement of the Latino community by the Census administration.  

Latino growth fueled the population increase in some of the nation’s fastest growing states, such as 
Arizona, Florida, Nevada and Texas, all of which gained additional Congressional seats after the Census 
2010 reapportionment.  Latino population increase also essentially prevented overall population declines 
in states such as Illinois and New York.

In 2008, an unprecedented 9.7 million Latinos voted in the Presidential election, an increase of more than 
2 million over the 2004 turnout.  The NALEO Educational Fund projects that American Latinos will once 
again set new records in November 2012, casting 12.2 million ballots.

Realizing the Political Potential of Latino Growth
The rapid growth of the Latino population is projected to continue for many years to come, as will 
the Latino community’s political influence.  By 2050, one-third of U.S. residents will be Latino.  
However, there are many factors that affect the extent to which Latinos will be able to realize their full 
political potential.  First, the share of Latinos in the United States who are currently eligible to vote is 
disproportionately small, compared to other population groups – nearly 43% in 2010, compared to more 
than 77% of non-Hispanic whites, 67% of African Americans, and 52% of Asian Americans.  The 
Latino population’s youthfulness is a primary reason – more than one-third of Latinos are under age 
18 – and Latino youth represent a significant segment of the future American electorate.  The Census 
2010 revealed that nearly one in four of the nation’s youth is Latino, and approximately 50,000 turn 18 
and become eligible to vote each month.  

In addition, the relatively high rate of non-citizenship among Latinos prevents many Latino adults 
from being eligible to fully participate in the political process.  According to Department of Homeland 
Security statistics for 2011, more than 3.8 million Latino legal permanent residents are eligible for 
naturalization, but have not yet become U.S. citizens, and they represent nearly half (45%) of the 
nation’s total population eligible to naturalize.
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Additionally, Latino adults who are eligible to vote are not yet registering and casting ballots 
commensurate with their numbers.  Figure 1xxiii sets forth the number of eligible Latinos (U.S. citizens age 
18 and over), Latino registered voters, and Latino actual voters in the last six Presidential elections, with 
projections for 2012.

Figure 1: Eligible Latinos, Registered Voters and Actual Voters

While the number of Latinos voting and registered to vote has increased steadily during past Presidential 
elections, it is not yet keeping pace with the number of eligible voters; if current trends continue, the 
gap will grow even larger.  Figure 2xxiv shows that the turnout rate of eligible Latinos has also increased 
slowly during the last three Presidential elections; however, in 2008, about half of eligible Latinos – 9.8 
million – did not cast ballots.  

Figure 2: Voting by Latino Adult U.S. Citizens in Presidential Elections

Latino Political Leadership
In the last several decades, the number of Latino elected officials at all levels of office in the United States 
has also increased steadily.  As of the beginning of 2012, the NALEO Educational Fund’s Directory of 
Latino	Elected	Officials included 5,928 individuals nationwide.  This total reflects an increase of more 
than 2000, or nearly 59%, over the number of Latino elected officials in office in 1996.  Figure 3xxv sets 
forth the number of Latinos in elected office at different levels of government for selected years between 
1996 and 2012. 

A C T U A L  L A T I N O  V O T E R S
Year Eligible Latinos Number % of Eligible

2000 13,159,000 5,934,000 45.1%
2004 16,088,000 7,587,000 47.2%
2008 19,537,000 9,745,000 49.9%
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Figure 3: Latino Elected Officials in Local, State, and Federal Office for Selected Years

In 1996, Latino elected officials served in 34 states, and by 2012, Latino officials represented constituents 
in 42 states.  Latinas have made significant strides in political leadership, as the Latina share of all 
Latino elected officials grew from 24% in 1996 to 34% in 2012.  In addition, the level of representation 
of Latinas at higher offices in the United States is greater than the level for all female officeholders.  For 
example, 16.8% of all U.S. Representatives are female; however, 29% of the Latinos in the House are 
women.   According to the Center for American Women and Politics at Rutgers University, women hold 
21.7% of the nation’s state senate seats and 24.4% of the state lower house seats.  In comparison, Latinas 
comprise 32.9% of the Latino state senators, and 26.1% of the Latino state lower house members.

Barriers to Full Participation and Representation
As much as Latino political influence has grown, structural and other barriers have prevented the 
Latino community from becoming full participants in the nation’s democracy and from achieving full 
representation in elected office.   

Discriminatory Voting and Registration Measures: Recent changes to voting law and procedures at state 
and local levels may make it more difficult for Latinos and other underrepresented groups to vote.  Strict 
voter ID and proof of citizenship registration requirements, reductions in early voting periods, and 
restrictions on third party registration activities threaten to disproportionately impair the Latino vote.  
Whereas about 11% of all Americans lack the government-issued photo identification that states are 
increasingly requiring to vote in-person, 16% of eligible Latino voters do not have such documentation.  
Prospective Latino voters are also disproportionately likely not to have documentary proof of citizenship 
for a number of reasons, including that elderly Latinos are more likely to lack birth certificates because 
they were born at home.  Latinos have made increasing use of early voting, as 26.2% voted early in 2010 
compared to 20.9% in 2006; and of registration services offered by community organizations - more than 
12% of new Latino registrants in Florida in 2010 completed paperwork supplied by a non-governmental 
organization, compared to just 5.3% of new white registrants.

Discriminatory Redistricting: In addition to making it harder to vote, some jurisdictions are creating 
barriers to Latino political influence by designing new electoral districts that fail to reflect the degree 
of Latino-driven population growth and fail to comply with the Voting Rights Act of 1965 (VRA), which 
protects Latinos and other under-represented groups from discrimination in the redistricting process.  
These protections are important, because even when Latinos participate in the political process, they will 
not be able to effectively elect their preferred leaders unless election systems and district lines provide 
fair opportunities for electoral representation.  

During the 2011-2012 Congressional redistricting, the Latino community strongly advocated for districts 
that would provide Latinos with a strong opportunity to determine the outcome of, or influence elections.  
As a result of such advocacy (including litigation), the Latino community gained new “opportunity” and 
“influence” districts in states such as California, Florida, New York and Texas.  However, many different 
entities were involved in drawing lines, including state legislatures, independent commissions, and courts.  
As a result of factors such as partisan politics and barriers to full Latino participation in the redistricting 
process, no state produced a Congressional map that provided optimal Latino electoral opportunities. 

Years Federal Officials State Officials
(includes statewide of-
ficials and legislators)

County and Municipal 
Officials

Education Officials Others (judicial and law  
enforcement, and special  

district officials)

1996 17 162 1,653 1,240 671
2002 19 208 1,960 1,603 674
2007 26 244 2,152 1,847 860
2012 26 266 2,293 2,225 1,118
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As of this writing, in Texas, where Latinos accounted for about two-thirds of population growth from 
2000 to 2010, a federal court has found that the legislature’s Congressional and state legislative maps 
also intentionally discriminated against Latinos and violated the VRA.  In Los Angeles County, the map 
drawn for County Board of Supervisors’ districts dilutes Latino voting strength, and may be the subject of 
litigation in the future.

Non-Citizenship in the Latino Community:  As of 2010, more than 22% of U.S. resident Latinos were 
ineligible to vote because they were not U.S. citizens.  For this population, access to naturalization is 
key, but has been diminished.  Between 1995 and 2010, the fee to apply for U.S. citizenship increased by 
400% after controlling for inflation.  These increases result in part from fundamental flaws in our nation’s 
system for financing immigration services, which require applicants to pay for expenses unrelated to the 
direct adjudication of their applications.

Language Accessibility of Voting and Registration:  A significant number of Latino U.S. citizen adults —about 
4.6 million or almost 10% of the Latino population—are not yet fully proficient in English, and encounter 
difficulties with navigating voting and registration procedures, and understanding election materials, 
which often contain complicated and confusing language about candidates and ballot measures.  The 
VRA provides protections to ensure that all U.S. citizens can cast informed ballots, regardless of their 
language proficiency.  These protections require certain jurisdictions to provide language assistance 
to Latino voters throughout the election process, including translated materials, and bilingual poll 
workers.  However, some jurisdictions fail to comply with the VRA’s language assistance requirements, 
and the Department of Justice has been compelled to bring litigation against them.  In addition, based 
on the Census Bureau’s American Community Survey (ACS), several new jurisdictions were covered 
by these requirements starting in October 2011, including areas that are not traditional centers of the 
Latino population, such as Fairfax County in Virginia, Salt Lake County in Utah, the City of Milwaukee 
in Wisconsin,, and additional counties or townships in Connecticut and Massachusetts.  These types of 
jurisdictions may need technical assistance to implement effective language assistance programs for the 
first time in upcoming elections. 

Lack of Outreach and Voter Engagement Targeted at Latino Community:  In American political campaigns, 
parties and candidates tend to concentrate their voter outreach efforts on those citizens who are 
already actively participating in the political process.  Thus, they do not make investment in the Latino 
community a high priority for their efforts.  As a result, some Latinos become even less engaged, and do 
not receive the “invitation to participate” or the information needed to cast ballots.  Without robust voter 
outreach and education to Latinos who are not yet fully engaged – “low propensity voters” – the Latino 
participation gap will persist. 

R E C O M M E N D AT I O N S
A strong and enduring democracy requires the robust participation of American Latinos.  Policymakers, 
advocates and public and private institutions should take steps to cultivate Latino voter turnout and 
political leadership by:

•  Focusing more outreach, engagement efforts and funding on low-propensity voters, including young 
people and new registrants

•  Investing in more effective efforts to recruit and develop Latino candidates, and build Latino political 
infrastructures that provide these candidates with access to resources to mount viable campaigns

•  Preserving landmark federal voting rights protections, and equipping the Department of Justice to 
fully enforce laws that ensure Latino voters access to the polls

•  Investing in civic education in elementary and secondary schools that prepares young people for active 
adult citizenship
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•  Expanding the availability of automated online registration and other innovations in order to increase 
voter registration rates

•  Ensuring that the growth of the Latino population is accurately measured and accounted for in 
redistricting and language assistance requirements by preserving a fully funded and mandatory ACS, 
as well as adequate funding for decennial Census planning and implementation

•  Supporting policies that facilitate voting, such as expansion of early voting periods, and opposing 
legislative barriers, including strict voter ID requirements.

•  Increasing public and private efforts to promote naturalization and assist legal permanent residents 
with the naturalization process, including the creation of more opportunities for Latino immigrants to 
study civics and English

•  Implementing fundamental changes in the system of financing immigration services in order to 
stabilize the naturalization application fee

•  Expand or enhance access to exemptions from English language testing for prospective new Americans 
who are elderly or disabled
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L A T I N O S  A N D  T H E  E C O N O M I C S  O F  I M M I G R A T I O N
By Immigration Policy Center (IPC)

Latinos have a heavy stake in the immigration debate.  More than one-third (37%) of the nation’s 50.5 
million Latinos were foreign-born as of 2010,xxvi  and at least that many were the U.S.-born children of 
immigrants.xxvii  Over half (53%) of the country’s 40 million immigrants were from the countries of 
Latin America,xxviii  as were three-quarters of the 11 million unauthorized immigrants.xxix  In  other  
words,  Latinos  have  a  vested  interest  in  dispelling  the  myths  and misinformation that so often cloud 
public and policy debates about immigration.  For instance, Latinos are the primary target of one of 
the most common anti-immigrant  stereotypes in U.S. society: that of the immigrant (usually Mexican 
and unauthorized) who “steals” a job from a native-born worker, drives down wages, and contributes 
nothing to the U.S. economy in return.  The best available evidence, however, reveals that this stereotype 
is just that: a caricature without substance.

In reality, immigrants cannot be blamed for either high unemployment or low wages.  To begin with, 
empirical research has demonstrated repeatedly that there is no correlation between immigration and 
unemployment.  In fact, immigrants—including the unauthorized—create jobs through their purchasing 
power and their entrepreneurship, buying goods and services from U.S. businesses and creating their own 
businesses, both of which sustain U.S. jobs.  The presence of new immigrant workers and consumers in an 
area also spurs the expansion of businesses, which creates new jobs.  

Furthermore, immigrants and native-born workers are usually not competing in the same job markets 
because they tend to have different levels of education, work in different occupations, specialize in 
different tasks, and live in different places.  As this report illustrates, because immigrants and natives 
complement each other in the labor market rather than compete, immigrants increase the productivity—
and the wages—of native-born workers.

There Is No Correlation Between Immigration And Unemployment
If immigrants took jobs away from large numbers of native-born workers, one would expect to find high 
unemployment rates in those parts of the country with the largest numbers of immigrants—especially 
immigrants who have come to the United States recently who are more likely to be unauthorized, and are 
more willing to work for lower wages than native-born workers.

However, that is not the case.  A study by our Immigration Policy Center found that there was little 
apparent relationship between recent immigration and unemployment rates at the regional, state, or 
county level in 2008.xxx  For instance, recent immigrants comprised an average of 3.1% of the population 
in counties with the highest unemployment rates.  But recent immigrants accounted for a higher share of 
the population (4.6%) in counties with the lowest unemployment rates.xxxi  The highest unemployment 
rates were found in counties located in manufacturing centers and rural areas—which tend to have 
relatively few recent immigrants.  Recent immigrants usually go where the jobs are: metropolitan and 
non-manufacturing counties where unemployment rates are lower.xxxii

Immigrants Create Jobs In Myriad Ways
Immigrant workers spend their wages in U.S. businesses—buying food, clothes, appliances, cars, etc.—
which sustains the jobs of the workers employed by those businesses.xxxiii  Moreover, businesses respond 
to the presence of new workers and consumers by investing in new restaurants, stores, and production 
facilities.xxxiv  And immigrants create their own businesses, which have their own employees.  The end 
result is more jobs for more workers. 

In addition, immigrant scientists and engineers can revolutionize entire industries with their discoveries 
or inventions, creating an untold number of new jobs in the process. To quote economist  Giovanni Peri, 
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“immigrants expand the U.S. economy’s productive capacity, stimulate investment, and promote 
specialization that in the long run boosts productivity,” and “there is no evidence that these effects take 
place at the expense of jobs for workers born in the United States.”xxxv

Immigrant-fueled  job  creation  occurs  at  all  levels  of  education  and  skill.  Immigrants with advanced 
degrees, as well as immigrants of any skill level who come to the United States on temporary visas, 
create jobs for native-born workers, according to a study from the American Enterprise Institute and 
the Partnership for a New American Economy.   The study, which analyzed state-level employment data 
from 2000 to 2007, found that every 100 foreign-born workers  who  worked  in  science,  technology,  
engineering,  and  mathematics,  and  who  had advanced degrees from U.S. universities, were associated 
with an additional 262 jobs for native-born workers.  The study also found “that states with greater 
numbers of temporary workers in the H-1B program for skilled workers and H-2B program for less-
skilled nonagricultural workers had higher employment among U.S. natives.”  Specifically, the addition of 
100 H-1B workers was associated with an additional 183 jobs for native-born workers, while the addition 
of 100 H-2B workers was associated with an additional 464 jobs for native-born workers.xxxvi

Immigrants as Consumers
Immigrant consumers sustain jobs (and pay taxes) with every purchase they make in a U.S. business.  
Although consumer-purchasing statistics are not available for immigrants, they are available for the two 
largest immigrant communities: Latinos (37% of whom are foreign-born) and Asians (67 % of whom 
are foreign-born).xxxvii  Together, Latinos and Asians accounted for 15.6% of the nation’s total purchasing 
power in 2012, according to the Selig Center for Economic Growth at the University of Georgia.  The 
purchasing power of Latinos totaled $1.2 trillion in 2012 and is projected to reach $1.7 trillion by 2017. 
The purchasing power of Asians totaled $718 billion in 2012 and is projected to reach $1 trillion by 2017.xxxviii

Immigrants as Entrepreneurs
Immigrants are more likely than natives to start their own businesses.  According to a report from the 
Kauffman Foundation, “immigrants were more than twice as likely to start businesses each month than 
were the native-born in 2010.”xxxix  A report from the Partnership for a New American Economy found 
that “immigrants started 28% of all new U.S. businesses in 2011.”  The report also quantifies the scale of 
the economic contributions made by immigrant business owners.  Immigrant businesses “generate more 
than $775 billion in revenue, $125 billion in payroll, and $100 billion in income, employing one out of 
every 10 workers along the way.”  And, “in addition to creating jobs, the businesses that immigrants start 
also create revenue to boost our GDP, exports to alleviate our trade imbalance, taxes to fund our deficit, 
and new consumption that fuels our economy.”xl 
 
The power of immigrant entrepreneurs is evident in businesses large and small.  At the small end of the 
spectrum, the Fiscal Policy Institute found in an analysis of 2007 Census data (the last year for which data 
is available) that immigrant-owned small businesses employed 4.7 million people and had $776 billion 
in receipts.  Moreover, 18% of all small business owners in the United States were immigrants, which was 
higher than the immigrant share of the population (13%) or labor force (16%).  Immigrants comprised 
the largest share of small business owners in California (33%), followed by New York (29%), New Jersey 
(28%), Florida (26%), and Hawaii (23%).  Immigrants comprised 65% of all taxi service owners, 54% of 
dry cleaning and laundry service owners, 53% of gas station owners, and 49% of grocery store owners.xli 
 
The contributions of immigrant entrepreneurs are not limited to small businesses.  According to a 2011 
report by the Partnership for a New American Economy, as of 2010 nearly one-fifth (18%)  of  all  Fortune  
500  companies  had  at  least  one  founder  who  was  an  immigrant.  Collectively, these companies 
generated $1.7 trillion in annual revenue and employed 3.6 million workers worldwide.  These 
companies include AT&T, Verizon, Procter & Gamble, Pfizer, Kraft, Comcast, Intel, Merck, DuPont, Google, 
Cigna, Kohl’s,  Colgate-Palmolive, PG&E, Sara Lee, Sun Microsystems, United States Steel, Qualcomm, eBay, 
Nordstrom, and Yahoo!xlii
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Immigrants as Innovators
Immigrants play a major role in fueling technological and scientific innovation in the United States.  
According to a report from the National Academy of Sciences “the United States has benefited immensely 
from, and is highly dependent upon, foreign-born individuals talented in science and engineering who 
elect to study in the United States and decide to remain here after completing their education.  It probably 
would not be an overstatement to assert that America’s science and engineering enterprise would barely 
function without these talented contributors.”xliii

The importance of the immigrant contribution to science and engineering is apparent by many measures.  
For instance, according to a report from the Brooking Institution, “among people with advanced degrees, 
immigrants are three times more likely to file patents than U.S.-born citizens.”  These immigrant inventors 
“may provide spillover benefits to U.S.-born workers by enhancing job creation and by increasing 
innovation among their U.S.-born peers.”xliv  And a report by the National Science Board notes that, “at 
the doctoral level, foreign-born individuals constitute about half the total number of workers in both 
engineering (51%) and mathematics/computer sciences (48%)” (as of 2003).xlv

Immigrants and Native-Born Workers Are Usually In Different Job Markets, So They Don’t Compete
Immigrants and native-born workers are usually not competing in the same job markets because they 
tend to have different levels of education, work in different occupations, specialize in different tasks, 
and live in different places.  In other words, immigrants and natives complement each other in the labor 
market rather than compete, which increases the productivity and the wages of native-born workers.

Differences in Education
Workers with different levels of education do not generally compete for the same jobs. By that measure, 
most immigrants aren’t competing with most natives in the labor market.  For instance, according to a 
report from the Congressional Budget Office (CBO), nearly one-third (30%) of native-born workers age 
25 and over had some college education short of a bachelor’s degree in 2009, compared to only 17% 
of foreign-born workers.  Conversely, more than one-quarter (27%) of foreign-born workers lacked a 
high-school diploma, compared to only 6% of native-born workers.xlvi  Similarly, Rob Paral & Associates 
found that nearly one-third (30.6%) of all employed recent immigrants had a bachelor’s degree or more 
education in 2008, compared to only 14.1% of unemployed natives.  Over one-quarter (27.4%) of all 
unemployed natives had some college short of a bachelor’s degree in 2008, compared to only 14.4% of 
employed recent immigrants.xlvii

Differences in Occupation
Immigrant and native-born workers are concentrated in different occupations.  According to the CBO, the 
top occupation for foreign-born workers age 25-64 was construction and extraction in 2009, accounting 
for 8.8% of the total foreign-born labor force, followed by production occupations (8.7%); building and 
grounds cleaning and maintenance (8.5%); and sales (8.4%).xlviii  The top occupation for native-born 
workers age 25-64 was office and administrative support in 2009, accounting for 13.8% of the total 
native-born labor force, followed by management (12.9%); sales (10.5%); and education, training, and 
library occupations (7.0%).xlix

Differences in Skill
Immigrants and native-born workers fill different kinds of jobs that require different sets of skills.  Even 
if they work in the same occupation or industry—or the exact same business—they usually specialize in 
different tasks, with native-born workers taking higher-paid jobs that require better English-language 
skills than many immigrant workers possess.  For this reason, immigrants are likely to be found in 
manual labor jobs, while natives are more likely to be found in supervisory occupations.l
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Differences in Location
Immigrant and native-born workers are concentrated in different parts of the country, meaning that they 
are in different local, state, or regional labor markets.  The CBO estimated that 62.5% of foreign-born 
workers lived in just six states as of 2009: California, New York, Florida, Texas, New Jersey, and Illinois.  In 
contrast, 66.2% of native-born workers lived in the other 44 states.li

Immigration Gives a Small Wage Boost to the Vast Majority of Native-Born Workers
Immigration boosts wages in two ways.  First, because immigrants and natives tend to have different 
levels of education, work in different occupations, and possess different skills, the jobs they perform 
are frequently interdependent and complementary.  This increases the productivity of natives, which 
increases their wages.  Second, the addition of immigrant workers to the labor force stimulates 
investment as new restaurants and stores open, new homes are built, etc.  This increases the demand for 
labor, which exerts upward pressure on wages.lii

A report from the Economic Policy Institute estimated that, from 1994 to 2007, immigration increased 
the wages of native-born workers by 0.4%.  The amount of the wage gain varied slightly by the education 
level of the worker.liii  College graduates got a boost of 0.4%; workers with some college 0.7%; high-
school graduates 0.3%; and workers without a high-school diploma 0.3%.  A similar study by economist 
Giovanni Peri estimated that, from 1990 to 2006, immigration increased the wages of native-born 
workers by 0.6%.  College graduates experienced an increase of 0.5%, workers with some college 0.9%, 
high-school graduates 0.4%, and workers without a high-school diploma 0.3%.liv

R E C O M M E M D AT I O N S
We need an immigration system based on reality. Our immigration system should acknowledge, and 
seek to maximize, the economic contributions that immigrants make.  As is, however, temporary and 
permanent avenues of immigration to the United States, whether through the family-based system or 
the employment-based system, are unresponsive to the forces of supply and demand.  That is why 11 
million unauthorized immigrants now live in the country.  The U.S. government would be wise to take a 
much more purposeful and strategic approach to immigration by legally admitting immigrants who can 
fuel the U.S. economy—and by creating a pathway to citizenship for those unauthorized immigrants who 
have already made the United States their home.  This would ultimately benefit not only immigrants and 
Latinos, but everyone in the country. 
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L A T I N O S  I N  E D U C A T I O N :   
A M E R I C A ’ S  N E W  E C O N O M I C  E N G I N E

By Edwin Gould Foundation

All over the country, in nearly every state, our public schools are undergoing a radical transformation.  
In the last ten years, the ethnic make-up of public school students has become increasingly Latino.  
And in the coming years, the number of Latino children enrolled in public elementary, middle and high 
school will continue to grow.  In 1972, Latino children made up 6 percent of the kindergarten through 
12th grade population.  Today, they make up 24 percent.  By 2050, the U.S Department of Education 
projects that there will be just about as many Hispanic children as non-Hispanic children enrolled in 
public education.  

It’s an exciting time.  By their sheer numbers, Latinos are transforming the public education system in a 
way that hasn’t been seen since the early 1900’s when a million or so Europeans flooded into the U.S. in 
search of a better life.  

Making sure Latino children can transform educational opportunity into college degrees and career 
success – solid jobs that provide stability to a family and a community – is one of the most pressing issues 
that face us today.  Right now, the educational pipeline that should be carrying our children to high school 
graduation and beyond has some very large holes.  Too many smart, motivated, capable Latino children – 
students who carry the promise and hope of their hardworking parents and grandparents – are unable to 
succeed in school and go on to realize the American Dream.  When it comes to academic attainment, high 
school graduation, post-secondary training and college enrollment, and college graduation, our children 
must do better.  

The numbers are sobering.  The federal government keeps track of student achievement through 
something known as “the Nation’s Report Card.”  In eighth grade, about the time when children and 
parents start to think about whether their children are “good in school” Latinos lag behind their white 
peers by 26 and 24 points (out of 500) in math and reading, respectively.  As in all demographics groups, 
middle class children fare better than poor children – but working and middle class Latino children still 
do worse than their white counterparts. 

Those academic deficits translate into fewer Latino students wearing a cap and gown.  Currently, about 
82 percent of white students graduate from high school while the graduation rate for Latino students is 
around 66 percent.  

At what has historically been a crucial transition point – when families decide whether or not to send 
their newly minted high school graduates off to college – Latinos are losing out.  Many Latinos, who 
disproportionally attend schools in poor neighborhoods with sub-standard schools, are simply not 
prepared by their high schools to do college level work.  In 2011, according to ACT, only 11 percent of 
Latino students who aspired to college had the preparation they needed to succeed in college in English, 
reading, math and science. 

It is no wonder then that 71 percent of white students immediately enroll in college, compared to fifty-
nine percent of Latinos students.  When Latinos do enroll in college, they are more likely to attend two-
year institutions.  In some situations, and in some states, a two-year college can be a strong positive 
step toward educational attainment – community colleges, for example, cost less and allow students to 
attend part time.  In Texas and Florida, for example, Latinos enrolled in community college graduate at 
higher rates than white students.  Too often, though, for-profit and community colleges that don’t offer 
appropriate support turn into a dead-end: low-income Latino students expend their federal aid dollars 
taking remedial classes and courses that aren’t aligned with a degree or a career.  Graduation rates at 
two-year colleges in some states are low – and barely in the double digits for Latinos.  
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At four-year colleges, Latinos encounter high hurdles – while forty-nine percent of first time, full time 
white students earn a college degree within six years, only thirty-six percent of Latino students do 
the same. 

To be sure, the number of Latino college students who receive degrees is on the rise.  In 2011, a record 
140,000 Latinos received bachelor’s degrees and 112,000 received associates degrees.  The rate of degree 
attainment, though, is simply not keeping pace with explosive growth in our population.  

This is a serious concern for our community but is also a serious concern for our nation.  In 2018, 
according to the National Conference of State Legislators, 63 percent of jobs will require some sort of 
post-secondary school certificate or degree.  But where will that work force come from?  As everyone 
knows, Latinos are the largest minority group in the nation, and the fastest growing of any population – and 
we will continue to grow.  By 2050, it is estimated that 30 percent of the U.S. population will be Latino.  

Without a doubt, Latinos are poised to become the backbone of America’s economy.  Currently, though, 
Latinos have the lowest rate of education attainment – only 19 percent of Latino adults have a degree 
compared to 42 percent of white and 26 percent of African-American adults.  

Unless we provide some sweeping educational support for the younger members of our community, the 
gap between the demands of the job market and the number of qualified workers will grow.  

For America to keep its economic engine humming, and to achieve the national mandate of having the 
highest percentage of college graduates, 13.4 million more adults from across the population need to 
earn a degree by 2020.  That means we need to get an additional 3.3 million Latinos to and through post-
secondary certification and a two or four year college. 

The dividends will be enormous and long-lasting.  Increased levels of education help stabilize families 
and communities, too.  According to economists at Georgetown University’s Center for Education and the 
Workforce, over a lifetime, a worker with a college degree earns roughly a million dollars more – and pays 
$300,000 more in taxes – than a worker without a degree. 

With the most recent downturn in the economy, the benefits of a highly educated workforce have become 
obvious.  Across the country, hard hit areas have relied heavily on low skilled or semi-skilled workers.  
Geographic areas that have best weathered the Great Recession have been ones where college attainment 
levels are high.  

Better-educated workers attracted businesses and became fertile ground for research and innovations.  
As businesses thrived and new businesses opened, unemployment levels, which had pushed into the 
double digits in some regions, dropped again and costly, disruptive social problems that go hand in hand 
with joblessness were kept at bay. 

To ensure our country has a powerful and resilient economy, we need to plug the gaping holes in our 
educational pipeline.  A high priority in strengthening this pipeline will be ensuring the success of 
Latino students. 

We know that Latinos parents – no matter where they are from nor whether they are recently arrived or 
the border crossed their family generations ago – are deeply concerned about the welfare of their children.  
Parents know that education is their child’s ticket to the American Dream.  Turning that dream into a reality, 
however, will require us to adopt some crucial supports that will pave the way for a generation of New 
American’s to take their place in the nation’s economy.
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R E C O M M E N D AT I O N S
Demand Our Public Schools Do Better  
We need to make sure that all of our public schools – especially the ones that serve Latinos and our more 
academically vulnerable students including English Language Learners – are provided with the academic 
preparation they need to be on track to succeed and graduate from high school. 

Educate Our Parents  
Parents as well as aunts, uncles, godparents and mentors need to get the information they need to help 
their children navigate the kindergarten through 12th grade school experience.  Those parents and 
mentors need to ensure their children are ready for college or some kind of post-secondary training 
when they graduate.  Parents need to learn about higher education – specifically, how to fill out the 
confusing financial aid documents and how to help their children select the best option for a post-
secondary education. 

Demand Colleges Provide Students with Latino-Specific Support Aimed at Increasing College 
Matriculation and Graduation  
Access to higher education is not enough. The majority of our Latino college students are first generation 
college-goers – facing a steep learning curve when it comes to navigating the world of higher education.  
Many enter as freshman without a solid understanding of how to accumulate credits toward a degree 
or how to choose a major that aligns with a career.  In addition, many Latino students face obstacles 
that are unique to the families and neighborhoods where they grew up.  Latino students need culturally 
sensitive guidance in order to balance demands of school and family and to make the most out of their 
time in college. 

Improve Pathways to Graduation for Older and Part-Time College Students 
Latinos are more likely than any other group to enroll in community college, study part time, return to 
college after raising a family or work while attending college.  Two-year colleges should be given support 
to help these non-traditional students – part timers and adult-learners – obtain a degree and matriculate 
to a four-year university, if they desire. 
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A C K N O W L E D G M E N T S

P R E S E N T E D  B Y :

New America Alliance Institute
The New America Alliance Institute (www.naaonline.org), is a 501(c) 3 philanthropic 
organization focusing its efforts on enhancing human capital, education and strategic 
philanthropy. Our membership, in addition to investing substantial financial resources in 
the organization, commit considerable time, provide access to their networks and exert 

their influence to achieve the goals of the organization.

Miami Dade College
The Mission of Miami Dade College (www.mdc.edu) is to change lives through the 
opportunity of education. As democracy’s college, MDC provides high-quality teaching 
and learning experiences that are accessible and affordable to meet the needs of our 
diverse students and prepare them to be responsible global citizens and successful lifelong 
learners. The College embraces its responsibility to serve as an economic, cultural and 
civic beacon in our community.

C O N T R I B U T I N G  A U T H O R S :

Univision
Univision Communications Inc. (www.univision.net) is the leading media company 
serving Hispanic America. Its assets include Univision Network, one of the top five 

networks in the U.S. regardless of language and the most-watched Spanish-language broadcast television 
network in the country; TeleFutura Network, Univision Cable Networks, including Galavisión, Univision 
tlnovelas, Univision Deportes Network, ForoTV, and an additional suite of six cable offerings‹De Película, 
De Película Clásico, Bandamax, Ritmoson, Telehit and Clásico TV, Univision Studios, Univision Television 
Group, Univision Radio, Univision Interactive Media, Univision Móvil, and Univision Partner Group, a 
specialized advertising and publisher network.

Hispanic Association on Corporate Responsibility
Hispanic Association on Corporate Responsibility (www.hacr.org) is one of the most influential 
advocacy organizations in the nation representing 16 national Hispanic organizations in 
the United States and Puerto Rico. Our mission is to advance the inclusion of Hispanics 
in Corporate America at a level commensurate with our economic contributions. To that 
end, HACR focuses on four areas of corporate social responsibility and market reciprocity: 
employment, procurement, philanthropy, and governance. Please visit our website to learn 

more about HACR, our programs, and advocacy efforts on behalf of the U.S. Hispanic consumer.
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C O N T R I B U T I N G  A U T H O R S :

National Association of Latino Elected and Appointed Officials  
(NALEO) Educational Fund

The NALEO Educational Fund (www.naleo.org) is an organization that facilitates full Latino 
participation in the American political process, from citizenship to public service. Established 
in 1981, the NALEO Educational Fund is making significant contributions to the progress of 
the nation’s 53 million Latinos.

 

Immigration Policy Center
The Immigration Policy Center (IPC) (www.immigrationpolicy.org) is the research 
and policy arm of the American Immigration Council. IPC’s mission is to shape 
a rational conversation on immigration and immigrant integration. Through its 
research and analysis, IPC provides policymakers, the media, and the general 

public with accurate information about the role of immigrants and immigration policy in U.S. society. 
IPC reports and materials are widely disseminated and relied upon by press and policy makers. IPC 
staff regularly serves as experts to leaders on Capitol Hill, opinion-makers and the media. IPC, formed in 
2003 is a non-partisan organization that neither supports nor opposes any political party or candidate 
for office.

Edwin Gould Foundation
The Edwin Gould Foundation (www.edwingouldfoundation.org) is investing 
in strategies that provide academic remediation, enrichment, information, 
leadership and life skills to help  motivated low income  students get into  — 

and graduate from —college.
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