
about.
More than 3.2 million 
students identify as a 
victim of bullying each 
year. While a travesty 
in itself, that number 
doesn’t even begin to 
address the individuals 
(children and adults who 
experience harassment 
outside of educational 

institutions — in the workplace or on a team. 
Bullying, harassment and humiliation leave 
physical and emotional scars — sometimes 
for life. Bullying can also be a factor in truancy, 
substance abuse and suicide. We shouldn’t 
wait another day to make a change. On #Day1, 
teachers, managers, coaches and youth should 
take matters into their own hands.

what. 

The #Day1 Campaign is an effect ive,  
immediate and free way to reduce bullying,  
harassment and humiliation. 

It requires four main elements: 

n A person in authority 

n Clearly saying what behavior is   
 expected and what behavior is not  
 tolerated

n Early in the tenure of new students/ 
 employees/athletes

n	 Receiving	a	verbal	confirmation	from		
 the audience that they understand

#Day1 focuses schools, universities, work-
places, athletic programs, and other group  
environments on a targeted intervention during 
orientation. #Day1 clearly states that some  
forms of “socially acceptable” teasing or  
cruelty are unacceptable! 

how.  

DOWNLOAD THE SCRIPT.
The #Day1 experience exists both in-person 
and online. The official script will be available 
for download through our website by registering 
to participate — registrations allow us to track 
participation around the country (and the world).

HEAR THE DECLARATION. 
SIGN THE PLEDGE.
Step 1: Campaign Leaders will read from the 
script to thousands of individuals across the 
country on their first day of school, work, sports 
season, fraternity pledge program, etc.

Step 2: Anyone hearing the declaration  
is then invited to sign a pledge card committing 
themselves to being an Upstander. Being an 
Upstander means not participating in bullying, 
harassment or humiliation and working to 
stop it by intervening or reporting the abuse. 
The Declaration and the Pledge are rooted  
in research. 

FOLLOW UP.
Step 3:  We wi l l  gather  s tor ies  f rom  
#Day1 Campaign Leaders and track how  
the program affected participants. Their 
responses can be recorded on the Day  
One Video Wall  – a “digi tal  qui l t ”  of  
anti-bullying stories spanning the country. 
Used in conjunction with the Pledge, this 
program will build community, teach and 
influence change. 

Simple. Effective. Empowering. #Day1.

[It stops on #Day1.]



the difference.
There are many valuable anti-bullying efforts underway across the country. Here’s how #Day1 
is different: #Day1 is about prevention. Many anti-bullying efforts address the problem later in 
the year or after the trauma is occurring. By being a #Day1 Leader, you send a signal that you 
are an ally, while also putting those who bully on notice.

n We combine a Declaration with a Pledge, two important elements that  
 increase engagement.

n	 We	consult	academics	and	scholars	to	refine	the	project	as	“best	practices”		 	
 become known.

n	 We	will	have	major	organizations	lending	their	names	and	credibility	 
 to our cause.

n We commit to reaching outside of education and address bullying in all venues.  
 The program will be tailored to confront the problem, wherever it occurs.

n We pride the program on its uniformity and consistency – while still maintaining  
	 flexibility.	The	foundational	language	of	the	Declaration	will	be	the	same		 	
 everywhere, so #Day1 means the same thing in San Diego and Syracuse.   
	 But	it	is	also	flexible,	allowing	Leaders	to	add	language	they	feel	is	needed	 
 in their unique communities.

Finally, we’re invested in ensuring that the actions we’re soliciting actually change  
norms and, as a result, become institutionalized and widely touted as a best practice.  
So an important piece of this campaign will be to show how, why and when our campaign  
is successful. As resources become available, we plan to conduct sound evaluation that enhances 
the campaign’s credibility and, therefore, the chances of future widespread adoption.

get involved. 

In this pilot year, it is pivotal that #Day1 launches with a foundation of partner organizations 
that are respected, visible and committed. There are a number of ways for your institution to 
get involved, from monetary donations to in-kind gifts – or even a promise that you’ll ask all of 
your constituents will take a part in the #Day1 declaration.

You can find more information to the right on how to partner with us and be an early supporter 
of the journey to end bullying.

FOUNDING PARTNER ($50,000 AND ABOVE)

n Campaign naming, i.e., “#Day1,  
presented by …”

n Prominent mention in all media releases  
and inclusion in #Day1 promotional video

n Company logo/name prominently displayed 
on all printed promotional and kit materials

n Company logo/name included in all 
television/radio/print/online advertising

n 8 tickets to the Annual Upstander Legacy 
Celebration in New York City in November

n All benefits associated with  
Presenting Partners

PRESENTING PARTNER ($25,000 - $49,999)

n Company logo prominently displayed on all 
printed promotional materials

n Company logo included in selected 
television/radio/print/online advertising

n Inclusion in #Day1 newsletters, email blasts 
and newsletters, and in TCF’s annual report

n 4 Tickets to the Annual Upstander Legacy 
Celebration in New York City in November

n All benefits associated with  
Supporting Partners

SUPPORTING PARTNER ($10,000 – $24,999)

n Company name displayed on all printed 
promotional materials

n Company name included in selected print 
media advertising

n 2 tickets to the Annual Upstander Legacy 
Celebratoin in New York City in November

n All benefits associated with  
Change-Maker Partners

CHANGE-MAKER PARTNER ($5,000 – 9,999)
n Company logo on the #Day1 website with a 

link to your company’s website
n Highlight in press releases and media 

materials
n Posts on #Day1 social media pages and 

email recognizing your company’s support

LEADER 
All individuals completing the #Day1 
Declaration and Pledge through their school, 
workplace or other sponsoring organization will 
become a Leader, signifying their commitment 
to being a driving force in the campaign against 
bullying. All Leaders, regardless of monetary 
donation, may have their names included 
online or in promotional materials as a way of 
thanking them for championing the cause.

#Day1 is about prevention. 
By being a #Day1 Leader  
you send a signal that  
you are an ally.

sponsor levels  
& benefits.

#Day1 is a project of The Tyler Clementi Foundation.

Day1Campaign.com  |   646.871.8091  |  outreach@tylerclementi.org 

facebook.com/TheTylerClementiFoundation@TylerClementi      


