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PARTNERSHIP OPPORTUNITY 

It's been called the toxic tide, plastic soup, 

but whatever you call it plastic in our ocean 

has fast reached the point where it is one of 

the most pressing global environment 

challenges we face.  

Boomerang Alliance is proud to introduce 

‘Beyond Plastic Pollution’- A 2 ½ day 

conference that will challenge business, 

government, science and the community 

to adopt solutions and take meaningful 

action on reducing plastic pollution with: 

o expert presentations revealing the latest 

information on its diverse sources and 

extent, and environmental, economic, 

business and health impacts; 

o debates on the solutions in a range of 

thought provoking panels and 

presentations;  

o opportunities for networks, partnerships 

and stakeholders to move forward on 

action. 

This proposal seeks to inform potential 

partners and sponsors about Australia’s first 

conference focussed on tackling marine 

plastic pollution across the Asia Pacific 

Region.  

The event will be held in Sydney from 

Monday, October 30th to Wednesday, 

November 1st, across three high waterfront 

venues in the Darling Harbour precinct.   

Targeting key stakeholders from Australia, 

South-East Asia and Pacific Nations, we 

expect to attract some 500 delegates from 

every corner of society, along with 

representatives from federal, state and local government.  Our sponsors can expect a 

rich range of opportunities to get their message out both to the audience and their wider 

organisations. Complimenting the conference activity, we will: 

o Host our first Business Leaders Round Table for CEO’s to get some ‘up close and 

personal time’ with UNEP leaders and scientists, to better understand the risks 

associated with plastic pollution;  

o Engage a series of News and Current Affairs media focussing on unique aspects of 

the plastic pollution challenge; 

o Host an exhibition of solutions to ocean plastics;  

o Offer a speaker / activity program for public attendance;  

o Practical workshops for local government, citizen scientists, and key business 

sectors; 

Beyond Plastic Pollution will be held at Cockle Bay 

Wharf in the magnificent Darling Harbour precinct. 

5 star venues: Dockside; L'Aqua and Monkey Baa 

will be the feature venues of the conference 
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o A pre-and post-conference social media program that will create strong public 

interest in the event and consolidate new delegate relationships. 

Packages start from as little as $2,000+GST and can be tailored to assist our partners to 

best deliver their message.  

Why a Conference? 
During 2016, Boomerang Alliance started working on the need for a co-ordinated hard 

target plan to dramatically cut the amount of plastic entering Australia’s oceans. We 

worked with Greens Senator Peter Whish-Wilson to see a landmark inquiry into the impacts 

of plastic on Australia’s waters featuring 28 key government actions needed to tackle the 

problem which has already created strong momentum for action.  

Late last year, Boomerang Alliance also produced what is probably the first ‘threat 

abatement plan’ to tackle marine plastic pollution providing a road map to cutting 70% 

of the Australian plastic entering marine environments by 2020.  

Now we seek to bring together Australian and International stakeholders to discuss 

implementation of the plan, to understand how different strategies can be applied to 

their own communities and to provide ocean advocates with the necessary skills and 

information to take on marine plastic pollution.  The chosen forum is our October 2017 

Conference – Beyond Plastic Pollution – Pathways to Cleaner Oceans. 

Beyond Plastic Pollution will focus on 4 key themes:  

Knowledge. As an emerging issue, it’s important to ensure champions understand the 

issue of marine plastic pollution and can put the latest global information into a regional 

context. We have enlisted CSIRO and UNEP to lead these aspects of the conference and 

they will be joined the leading scientists who will drive the future research agenda around 

the topic. 

Inspiration. By sharing stories about some of the great works being undertaken across the 

Asia Pacific Region – from textile recycling program in the clothing industry to creating 

affordable cyclone proof housing from waste plastic; from the inspirational reusable 

coffee cup revolution to waste reduction in the cosmetic industry – we aim to provide 

inspiration to the myriad people developing a clever idea to tackle plastic pollution. 

Policy. While many are talking about cutting plastic pollution, there is far less meaningful 

action. Using Boomerang Alliance’s Threat Abatement Plan as foundation, we will host a 

series of talks to provide a blueprint for government policy to control plastic in our oceans. 

Hear about the effect of adopting a container deposit scheme and why the only long-

term answer to the exponentially increasing waste stream of plastic bags and polystyrene 

food packaging, is a product ban.  

Skills. Whether its learning how to identify and count microplastic; meeting with a local 

MP or creating a great social media post its important to develop ocean champions skills 

and we have invited some of the world’s most successful campaigners and experts to 

help us with community-focused workshops to enhance our participants’ skills.   
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THE BOOMERANG ALLIANCE: A FORCE TO BE RECKONED WITH 

The threat of plastic entering our ocean may seem like the next big thing to many; but it 

has been at the cornerstone of Boomerang Alliance’s advocacy since our inception 15 

years ago. We were laughed at, when in our first campaign targeting packaging, we 

identified that “plastic litter is often found in the stomach of marine species” and 

“packaging can easily entangle birds, turtles and sea mammals”1. 

Product by product, we have targeted some of the most profligate sources of marine 

plastic pollution with great success across each Australian State & Territory: 

• Plastic Shopping Bag bans in South Australia; the ACT; Northern Territory; and 

Tasmania; with Queensland, the latest state to act. 

• Expansion of Container Deposit Systems from South Australia to the Northern Territory; 

New South Wales; the ACT; Queensland and Western Australia. 

• Product Stewardship Schemes and strengthened regulation policing e-waste; tyres 

and mattresses.  

• Established National Waste Reporting; overarching Product Stewardship Regulation 

and a ‘consumption tax’ on the disposal or garbage. 

• Uncovered dozens of instances of waste crime and smuggling. 

• Achieved tough anti-littering regulations and criminal penalties for illegal dumping 

across much of the country. 

• Our investigative team has examined nearly 300 suspicious waste operations resulting 

in over 100 government prosecutions and penalties. 

Despite our successes, progress has been too slow and the amount of plastic pollution is 

growing at an unparalleled rate, so last year we adopted a more holistic approach; 

underpinned by four key strategies: 

1. Producing ‘Turn Back the Toxic Tide’ - our own ‘Threat Abatement Plan’ to combat 

marine plastic pollution;  

2. Producing guidance and advice to different industry and government sectors on their 

plastic pollution footprint and solutions;  

3. Developing a campaign toolkit and program to mobilise local action aimed at 

assisting communities to take control of their plastic pollution; &  

4. Building a regional network to learn from each other’s experience and build skills and 

capacity across the Asia – Pacific Region.  

Our Audience and Reach: 
Boomerang Alliance audience breaks 

into three broad groupings: our own 

supporter base (23,500 supporters, 

15,499 social media followers and 

2.6million monthly visits to webpage); 

the supporter base of our 47 member 

groups (8.1million supporters); and our 

media reach (av. 3.5million monthly - 

print media only). At a 14.2million 

Australian monthly reach our messages 

reach some 60% of the population. 2 

                                                 
1 West, December 2004 
2 Figures based on March – June 2016  

BA Direct Audience 

18%

Reach Via BA Allies

57%

Typical Monthly Print & 

Social Media Reach

25%

Boomerang Alliance 

Typical Audience:

14.2mill Monthly Reach
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Boomerang Alliance in Social Media: 
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THE PARTNERSHIP PACKAGES 

It is important to recognise that the issue of marine plastic pollution has become an area 

of major public and media focus. To this end, proposed partnerships with Boomerang 

Alliance will only be appropriate with organisations that are committed to the issue and 

whose commercial activities align well with marine conservation and/or addressing the 

problems associated with plastic.   

Further, while seeking financial support, partners should be aware (and willing) to 

recognise that they will also need to make internal efforts and investments to maximise 

their profile on the issues outlined.   

PLATINUM SPONSOR (MAXIMUM OF 2): $15,000+GST   

Platinum partners will be an exclusive partner within their sector and will be prominently 

featured on all conference papers, on stage at all three venues and, we would hope, 

actively participate in the conference program.  Platinum partners will receive the 

following package of benefits:  

o Your Logo prominently displayed on our conference web page and all print 

materials as an Exclusive Platinum Partner;  

o Your logo prominently displayed on the stage for all conference sessions and 

meals. 

o Your logo embossed on proposed broadcasts of headline Speakers; 

o Public acknowledgement of support before and after conference via various 

media / social media platforms – max 10 posts;  

o Opportunity to showcase your organisations good works via your own case studies 

and conference papers;   

o Opportunities to undertake an appropriate social media promotion relevant to an 

MPP audience (this could be a prize or incentive to build interest in the conference 

or an ‘issues based’ post; 

o A complimentary exhibition space at the partner’s choice of conference venue 

(three to choose from); 

o Opportunities to present and/or host a conference session on two of the three 

days; 

o Four complimentary tickets to the conference; conference gala dinner and the 

business leaders round table. 

GOLD SPONSOR (MAXIMUM OF 3): $10,000+GST   

Gold partners will be an exclusive partner within their sector and will be prominently 

featured on all conference papers, on stage at all three venues and, we would hope, 

actively participate in the conference program.  Major partners will receive the following 

package of benefits:  

o Your Logo prominently displayed on our conference web page and all print 

materials;  

o Your logo prominently displayed on the stage for all conference sessions and 

meals. 

o Your logo embossed on proposed podcasts of headline Speakers; 

o Public acknowledgement of support before and after conference via various 

media / social media platforms – max 5 posts;  

o Opportunity to showcase your organisations good works via your own case studies 

and conference papers;   

o A complimentary exhibition space at the partner’s choice of conference venue 

(three to choose from – Special conditions apply to Monkey Baa.  Please ); 
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o Opportunities to present and/or host a conference session on one of three days; 

o Two complimentary tickets to the conference; conference gala dinner and the 

business leaders round table. 

SILVER SPONSOR (MAXIMUM OF 5): $5,000+GST   

Silver partners will be prominently featured on all conference papers, on stage at all three 

venues and, we would hope, actively participate in the conference program.  Silver 

partners will receive the following package of benefits:  

o Your Logo displayed on our conference web page and all print materials;  

o Your logo displayed on the stage for all conference sessions and meals. 

o Your logo embossed on proposed podcasts of headline Speakers; 

o Public acknowledgement of support before and after conference via various 

media / social media platforms – max 5 posts;  

o Opportunity to showcase your organisations good works via your own case studies 

and conference papers;   

o Opportunities to present and/or host a conference session on one of three days; 

o One complimentary ticket to the conference; conference gala dinner and the 

business leaders round table. 

 

VENUE SPONSOR : $8,000+GST  

At each of our three conference venues (Dockside, L’Aqua, Monkey Baa) we will have a 

lead sponsor who will be prominently branded around the venue.  Each venue targets its 

own audience and sector focus: 

Dockside is the main conference room hosting our meals, plenary sessions and will be 

used as a breakout space for the presentations that will have the greatest interest to the 

corporate, federal and state government sectors.  

L’Aqua has two rooms.  The main space will be utilised for presentations and workshop 

sessions focused on community / NGO, local government and scientific / academic 

audiences.  The adjacent Gold Room will be used for delegate registration and exhibition 

space. 

Monkey Baa is the main room within the Lend Lease Darling Quarter Theatre. The venue 

will be occupied by the ‘Plasticity’ Forum on October 31st and will be utilised as required 

during the remaining days of the conference.  

Venue partners will receive the following package of benefits:  

o Signage at the venue entries and on the presentation screens before and after 

each session within the relevant venue 

o Your Logo prominently displayed on our conference web page and 

downloadable programme schedules;  

o Use of partner logos and images on social media posts;  

o Public acknowledgement of support before and after conference via various 

media / social media platforms – max 3 posts;  

o Opportunity to showcase your organisations good works via your own case studies 

and conference papers;   

o A complimentary exhibition space at the chosen conference venue; 

o Opportunities to present and/or host an appropriate conference session; 

o One complimentary tickets to the conference; conference gala dinner and the 

business leaders round table. 
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PRESENTATION SPONSOR: $3,000 & $5,000+GST 

Any individual presentation made at the conference can have a single sponsor, creating 

a strong opportunity for an organisation to position itself as the market leader on an issue 

($3,000+GST).  

Similarly, an organisation can sponsor a set of up to 3 similarly themed topics ($5,000+GST).   

Presentation Sponsors will receive the following package of benefits: 

o Your Logo on the presentation screens before and after each talk; 

o A representative of your organisation to participate in the presentations they 

sponsor (where appropriate) or host (introduce, MC, thank etc.) same; 

o Your Logo prominently displayed on our conference programme web page;  

o Public acknowledgement of support before and after conference via various 

media / social media platforms – max. 2 posts;  

o Opportunity to showcase your organisations good works via your own case studies 

and conference papers;   

o One complimentary ticket to the conference; conference gala dinner and the 

business leaders round table. 

EXHIBITOR: $2,000+GST  

Exhibitors are organisations that wish to present their solutions at the conference. Exhibitors 

can approach this opportunity creatively: creating a short video appropriate for our 

public release; undertaking a stall at the conference; providing a service to conference 

participants or a social/networking event.   

There will be no more than 20 Exhibitors across the three venues (including several 

‘speciality’ exhibitors. The exhibitor spaces are: 

L’Aqua will have up to 12 exhibitor spaces (2.5M X 2M) around the Gold Room (8) and 

entry to the Terrace Room (4). Theses rooms will be used as, the conference office and 

registration desk and is the primary mix and mingle space as well as breakout 

presentations focussed on local government and academic audiences, ensuring 

outstanding exposure. L’Aqua is an ideal space to engage with the conference 

delegates for exhibitors looking to sell to the audience or have active issues-based 

conversations with delegates. The Rehydration & Refreshment Station will also be based 

in this area and a large screen will present striking visuals about plastic in our oceans. 

Monkey Baa will host 6 exhibitors (2M X 2m) and will be the venue for our pubic talks and 

presentations to community sector representatives. Monkey Baa is ideal for exhibitors 

looking to showcase new initiatives and products for general consumers (e.g. refillables, 

upcycled products etc).  

Dockside can host 6 exhibitors (2M X 2M) around the entries and along the undercover 

verandas. As our main plenary and dining area, Dockside is an ideal for exhibitors with 

static displays and installations. 

Exhibitors will receive the following package of benefits: 

o Exhibition space at the sponsors choice of conference venue; 

o An opportunity to provide an A4 insert or promotional item in the conference pack;  

o Individual social media posts promoting exhibitors (max. 2 posts);  

o One complimentary tickets to the conference; conference gala dinner; 

o A discount price of $1,000 (reduced from $2,000) to our business leaders round 

table. 
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INTELLECTUAL PARTNERS: (NO COST)  

Intellectual partners may include research organisations, NGOs and Industry Groups that 

will take an active role in promoting the event across their networks and providing input 

into the programme content. Intellectual partners will receive:  

o Opportunities to present and take part in panel sessions; 

o Branding and Acknowledgement on conference papers and some promotional 

materials;  

o Provision of issues papers etc. to be included within the conference pack; 

o The opportunity to write to conference participants post event to promote their 

own initiatives to combat marine plastic pollution; 

 

OTHER OPPORTUNITIES:  

• Other sponsorship opportunities exist, including  

• Refreshment Stations,  

• Morning / Aftenoon Tea / Lunch Sponsors,  

• Lanyard Sponsors,  

• Conference Pack Sponsors – eg: bags, inserts, conference papers 

• Exclusive GALA DINNER SPONSOR  

 

The Boomerang Alliance places a sustainable reusability emphasis on materials supplied 

by our sponsors.  If you are interested in supporting this ground-breaking event while at 

the same time demonstrating your sustainable business credentials, please contact us for 

more information.  

Jayne Paramor  

M:  0406 846 265   

E: Jayne.Paramor@boomerangalliance.org.au 
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APPENDIX 1: THE DRAFT CONFERENCE PROGRAM 

The Conference will challenge business, government, science and the community to 

discuss and adopt solutions to plastic pollution.  It will do this by:  

• expert presentations revealing the latest information on its diverse sources and 

extent, and environmental, economic, business and health impacts  

• debating the solutions in a range of thought provoking panels and presentations  

• encouraging networks, partnerships and commitments from stakeholders, to take 

action  

It will focus on constructive engagement and open dialogue set in quality waterfront 

venues of Darling Harbour. 

Day 1: The Conference 
Day one of the conference will focus on positioning the issue in the political, social and 

environmental context, both domestically and internationally.  Extended Producer 

Responsibility and Circular Economy models will form the foundation for discussion around 

reclaim, reuse and commoditisation of problem plastics.  

In the afternoon, there will be multiple streams, including a program for the scientific 

community to meet and discuss research agendas etc. 

 
Figure 1- Beyond Plastic Pollution - Pathways to Cleaner Oceans - Day 1  
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Night One: Business Leader’s Roundtable – BY INVITATION ONLY 
Boomerang Alliance and Baker & McKenzie Lawyers will be hosting our Leaders 

Roundtable, an exclusive event for decision makers to hear from directly from the global 

experts on marine plastic pollution: Heidi Savelli – who leads UNEP’s Marine Litter 

Partnership program and Drs Denise Hardesty and Chris Wilcox of CSIRO’s marine Debris 

Program.  

Day 2: The Conference – including The PLASTICITY Forum 

Day 2 of the conference will include multiple streams, focused on Corporate decision 

makers and Government policy makers; Community / NGO and Local Government and 

Business-2-Business.  

Additionally, day two of the conference will inlcude a 

parallel event – Australia’s first “Plasticity” Forum.   Plasticity 

is a unique, future-focused, collaborative B-2-B discussion 

on plastic use and pollution, and how stakeholders can 

work together, to scale waste reduction of this valuable 

resource. The event brings together decision makers, 

innovators, brands, international associations, policy makers, and many more. Plasticity 

will complement Beyond Plastic Pollution – Pathways to Cleaner Oceans and consolidate 

momentum for action across the 2 ½ days of the conference.  

 
Figure 2 Beyond Plastic Pollution - Pathways to Cleaner Oceans - Day 2 



 

12 | P a g e  

 

BEYOND PLASTIC POLLUTION:  
SPONSORSHIP PACKAGE 

Day 3: The Conference 

Day three will provide a final summation of discussions held over the preceding two days, 

a review of the best and brightest solutions and will seek a commitment from delegates 

to take action on their plastic footprint.   

Delegates will also hear from Commonwealth and State government, outlining 

commitments to addressing MPP across the legislatory sphere. 

 

 
Figure 3 Beyond Plastic Pollution - Pathways to Cleaner Oceans - Day 3 
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APPENDIX 2:  

Beyond Plastic Pollution - Pathways to Cleaner Oceans 

in conjunction with 

The PLASCTICITY Forum 

Ticket Prices - incl GST 

 

Govt / 
Corporate 

Local 
Govt / 

Academic 

Community 
/ NFP / NGO 

Individual 
Concession 
(Student / 
Pensioner) 

Early Bird - until Aug 31st 2017     

Three day ticket incl. Gala Dinner $1,160 $885 $450 $300 

Single Day Only - Mon 30th Oct $585 $460 $220 $175 

Single Day Only - Tues 31st Oct $585 $460 $220 $175 

Plasticity Only $585 $460 $220 $175 

Gala Dinner Only $100 $100 $100 $80 

     

Full Price - after Aug 31st 2017     

Three day ticket incl Gala Dinner $1,325 $1,105 $830 $600 

Single Day Only - Mon 30th Oct $640 $545 $385 $250 

Single Day Only - Tues 31st Oct $640 $545 $385 $250 

Plasticity Only $640 $545 $385 $250 

Gala Dinner Only $120 $120 $120 $100 

 

Three Day Ticket prices include admission to all conference and Plasticity talks; lunch for 

3 days and attendance at the gala dinner on night 2.  

Single Day Only tickets are only valid for the day for which they are purchased, plus the 

morning of Day 3, which will wrap up the CSIRO’s regional context overview, provide a 

summation of outcomes from the conference programme, highlight the prioritised 

solutions and hear from those taking leadership on MPP.   

Plasticity Only tickets will allow access to the Plasticity agenda ONLY, including meal 

breaks and networking cocktail party at the conclusion of the day’s proceedings.  

Beyond Plastic Pollution 1-day (Oct 31st Only) or 3-day tickets will also offer access to the 

Plasticity agenda, selecting preferred sessions from the comprehensive list.    

Single Day tickets DO NOT INCLUDE the Gala Dinner on October 31st, which can be 

purchased separately.  Should you wish to purchase a full table allocations for colleagues 

/ guests, please notify Boomerang Alliance with your attendee list and we will ensure that 

your nominated delegates are seated together.  

Accommodation: 

Please note we have block-booked accommodation across 4 hotels close to Darling 

Harbour to accommodate the conference.  Please visit the Conference Website / 

Accommodation page for more information on the available packages.  

http://www.beyondplasticpollutionconference.org.au/accommodation/
http://www.beyondplasticpollutionconference.org.au/accommodation/
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APPENDIX 4: DRAFT SPONSORSHIP AGREEMENT  

  

Date [Insert date of signing of agreement here] 

Parties  

 Between 

 Total Environment Centre Inc T/A The Boomerang Alliance 

and 

 [Insert sponsor name here]  

A. Boomerang Alliance is holding a conference known as ‘Beyond Plastic Pollution – 

Pathways to Cleaner Oceans’ (The Conference). 

B. The Conference will attract considerable public attention and engage with a variety 

of government, industry and community sectors. 

C.  [Company Name] has offered to sponsor the Conference for an amount of 

$[Sponsorship Amount] plus GST.  

D. There are several different sponsors of the Conference, each of whom will have 

different rights and promotional opportunities. 

E. [Company Name] rights and opportunities are laid out in the schedule below.  

Schedule: 
Boomerang Alliance grants to [Company Name] a non-ex/ exclusive] sponsorship right in 

the [select sponsorship type] sponsorship category. 

Sponsorship Benefits to [Sponsor Name] 

[Sponsor Name] will be entitled to the following Sponsorship Benefits: 

i. List the agreed Sponsorship Rights and Benefits  

ii. 

iii. 

iv. 

v. 

vi. 

vii. 

  …… etc. etc. 

Right to ‘Beyond Plastic Pollution – Pathways to Cleaner Oceans’ Logo and Sponsor Marks 

to Promote Sponsorship. 

Boomerang Alliance grants the Sponsor a non-exclusive, non-transferable, royalty free 

license to reproduce and display the ‘Beyond Plastic Pollution – Pathways to Cleaner 

Oceans’ Name, logo and Sponsor Marks during the term of this agreement in order to 

promote its sponsorship of the Conference.  

Terms & Conditions: 
1. INTRODUCTION 
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1.1 The Beyond Plastic Pollution Conference (the Event) is organised and managed by 

Boomerang Alliance, a subsidiary of Total Environment Centre Inc, an association 

registered in NSW.  

1.2 The schedule above and these Terms and Conditions (together the “Agreement”) set 

out the terms on which you (i.e. the Sponsor) agree to sponsor the Event. Please read the 

Agreement carefully and make sure you understand it before signing.  

1.3 Defined terms in this Agreement shall have the meaning given to them on the 

schedule or else within these Terms and Conditions. 

1.4 References to "we", "us" and "our" shall be references to Boomerang Alliance. 

 2. GRANT OF RIGHTS 

2.1 We grant to you: 

2.1.1 the Sponsor Benefits (as defined on the schedule); and 

2.1.2 a non-transferable, non-exclusive, royalty-free licence to use the Event logos and 

trade marks (the "Event Marks") provided to you in accordance with clause 4.3 solely to 

promote your sponsorship of the Event, during the Term (as defined at clause 8.1) and in 

accordance with the terms of this Agreement.  

2.2 You grant to us a worldwide, non-exclusive, royalty-free, sub-licensable licence to use 

your logos and trade marks (the "Sponsor Marks") provided to us in accordance with 

clause 3.3: 

2.2.1 during the Term to promote and exploit the Event; and 

2.2.2 for a period of 3 months following the Event in any report produced about the Event. 

2.3 In the event that you change the name or logo during the term, you agree that we 

shall not be obliged to make any consequential changes to any materials produced by 

us or on our behalf for or in connection with the Event (including, but not limited to, 

reprinting promotional literature or publicity materials) unless you agree in writing in 

advance to meet the costs and expenses incurred by us arising from such change. 

2.4 If for any reason, we are unable to deliver any of the Sponsor Benefits, we will inform 

you as soon as reasonably practicable. We may substitute alternative benefits to an 

equivalent value of the relevant Sponsor Benefits without any liability to you. 

2.5 Other than benefits laid out in the schedule, you acknowledge and agree that you 

shall be solely responsible for all costs that you incur relating to your attendance at the 

Event and all costs incurred by you in exercising the Sponsor Benefits. 

2.6 You shall promptly comply with all reasonable instructions and directions issued by or 

on behalf of us in connection with the Event and its promotion (including, without 

limitation, any instructions or directions given in relation to the use of the venue at which 

the Event is being held). We shall not be responsible for any failure or delay in providing 

any of the Sponsor Benefits where such failure occurs directly or indirectly as a result of 

your failure or delay in complying with any of our reasonable instructions or directions. 

3. YOUR OBLIGATIONS 

3.1 You undertake to support the Event through appropriate marketing and promotional 

channels and to collaborate with us on any appropriate joint marketing or promotional 

projects relating to the Event. 

3.2 You undertake to ensure your personnel exercise the Sponsor Benefits in accordance 



 

16 | P a g e  

 

BEYOND PLASTIC POLLUTION:  
SPONSORSHIP PACKAGE 

with the terms of this Agreement. 

3.3 You shall, within seven days of signature of this Agreement by both parties, supply us 

with your logos and style guide regarding its use. 

3.4 You shall, prior to distributing any promotional materials referencing the Event and/or 

using the Event Marks (the "Collateral"), provide copies of same to us for our approval (not 

to be unreasonably withheld).  You undertake that you shall not distribute any Collateral 

until you have received written confirmation from us that we approve the Collateral.   

3.5 You shall comply with all relevant laws and regulations which may apply in relation to 

your involvement in the Event and you will indemnify and keep indemnified and defend 

(at your own expense) us against all costs, claims, damages or expenses suffered or 

incurred by us or for which we may become liable due to any failure by you or your 

employees or agents to comply with any of your obligations under this Agreement or any 

applicable laws and regulations.  

 4. OUR OBLIGATIONS 

4.1 We shall provide the Sponsor Benefits and organise the Event using reasonable skill 

and care and will consult with the Sponsor Representative (as set out on the Front Sheet) 

on aspects of the Event where we deem it appropriate to do so.  

4.2 The Sponsor Benefits are personal to your organisation and we are not obliged to 

provide the Sponsor Benefits (or any part of them) to any other entity or person. 

4.3 We shall, supply you with examples of our own collateral material and proposed use 

of your logos within 14 days of your finalising the agreement. 

 5. SPONSORSHIP FEE 

5.1 In consideration of us providing the Sponsor Benefits, you shall pay to us the 

Sponsorship Fee in accordance with the Payment Schedule, and to the account 

specified on the Front Sheet. 

5.2 If the Sponsorship Fee is not received by us when due, we reserve the right not to 

supply, or cease to supply, any or all of the Sponsor Benefits. For the avoidance of doubt, 

you shall not be permitted entry to the Event unless full payment has been received by 

us.   

5.3 Unless otherwise agreed between the parties, where the Sponsorship Fee is payable 

in one instalment such payment shall be due and payable immediately on signature of 

the Front Sheet.  

5.5 The Sponsorship Fee is exclusive of any GST which shall be paid by you at the rate from 

time to time in force. 

 6. INTELLECTUAL PROPERTY RIGHTS  

6.1 The parties acknowledge as follows: 

6.1.1 all intellectual property rights (including, but not limited to, copyright, trade marks 

and design rights) in the Event materials and collateral shall be solely and exclusively 

owned by us, together with any goodwill therein; and   

6.1.2 your logo is exclusively owned by you, together with any goodwill therein, and we 

have no rights to it outside of its agreed use in collateral specified herein. 

6.2 All intellectual property rights (including, but not limited to, copyright, trade marks and 

design rights) in or arising out of or in connection with the Event (including but not limited 
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to any rights accruing in the Event Marks) shall be owned by us but always without 

prejudice to clause 6.1.1. 

6.3 Neither party shall knowingly do, or cause, or permit anything to be done, which may 

prejudice or harm or has the potential to prejudice or harm the distinctiveness or 

reputation of the other party’s marks, or do anything which will or may affect any 

registration of the other party's marks. 

6.4 You agree that you shall not use the Event Name, Event Logo, Boomerang Alliance 

name and/or Boomerang Alliance logo in any way that, in our reasonable opinion, 

connotes that we are forming a partnership or any trading arrangement (other than that 

specifically agreed in the schedule), or that we endorse any part of your business, trading 

name or style. 

6.5 Boomerang Alliance will not use the sponsors name or logo that connotes that we are 

forming a partnership or any trading arrangement outside of that described in the 

schedule. 

6.6 If during the Term, either party becomes aware of any threatened or actual 

unauthorised use or any misuse of the other’s intellectual property rights (including, but 

not limited to, copyright, trade marks and design rights), then it shall promptly notify the 

same to the other in writing. The non-owner of the intellectual property rights will, at the 

owning party’s reasonable request and cost, provide all reasonable co-operation 

(including, without limitation, the provision or completion of any documentation) in any 

action, claim or proceedings brought or threatened in respect of such intellectual 

property rights, but shall not be obliged to take any further action. 

 7. CANCELLATION, POSTPONEMENT & FORCE MAJEURE 

7.1 Boomerang Alliance shall not be deemed to be in breach of this Agreement or 

otherwise liable to you for any failure or delay in performing our obligations under this 

Agreement for commercial reasons (including but not limited to, an event of force 

majeure where such event though not directly affecting the Event, may have an adverse 

effect on the commercial success of the Event), in its sole discretion, be entitled to cancel 

or postpone the Event.  Boomerang Alliance shall give written notice to the Sponsor of its 

decision as soon as reasonably practicable, and upon receipt of such notice. 

7.2 In the case of cancellation of the Event the Sponsor shall be entitled to terminate this 

Agreement and to the extent that any Sponsor Benefits have not been received (or only 

a proportion of a Sponsor Benefit has been received) at the date of such termination, 

obtain a refund of such proportion of Sponsorship Fees as Boomerang Alliance may 

calculate. 

7.3 Boomerang Alliance shall not be deemed to be in breach of this Agreement or 

otherwise liable to the Sponsor for any failure or delay in performing its obligations under 

this Agreement as a result of an event or series of connected events outside the 

reasonable control of Boomerang Alliance (including, without limitation, acts of God, 

floods, lightning, storm, fire, explosion, war, military operations, acts or threats of terrorism, 

strike action, lock-outs or other industrial action or a pandemic, epidemic or other 

widespread illness). 

7.4 No refunds will be given in respect of any cancelations. 

8. TERM AND TERMINATION 

8.1 This Agreement shall take effect on the date that you sign the schedule and continue 

until completion (the “Term”), unless terminated early in accordance with its terms. 
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8.2 Either party has the right at any time to terminate this Agreement immediately by 

giving written notice to the other in the event that the other: 

8.2.1 has committed a material breach of any of its obligations under this Agreement 

(including failure to pay any amounts due under this Agreement) and has not remedied 

any such breach (if capable of remedy) within 14 days of being required to do so by 

written notice; or 

8.2.2 ceases or threatens to cease to carry on business, is unable to meet its debts as they 

fall due, has an order made or a resolution passed for its winding-up, has an administrator, 

receiver or manager appointed, makes any arrangement or composition with its 

creditors, or makes an application for the protection of its creditors in any way. 

8.3 Termination of this Agreement by either party for any reason shall be without prejudice 

to any rights or obligations that may have accrued as at the date of such termination. 

8.4 Upon termination of this Agreement by us in accordance with this clause 8, all 

outstanding sums owing to us at the date of termination shall become due and payable 

without deduction or set-off. Where termination occurs before you have received all the 

Sponsor Benefits, we shall charge you such proportion of the Sponsorship Fee (calculated 

in good faith) as is reasonable to reflect the value of the Sponsor Benefits received by you 

prior to the date of termination.   

8.5 Upon expiry or termination of this Agreement, the parties agree that: 

8.5.1 our obligations to provide any further Sponsor Benefits shall cease;  

8.5.2 any licences granted pursuant to this Agreement shall immediately cease; and 

8.5.3 you shall destroy any Sponsor Literature and remove the Event Marks from any other 

materials in your possession. 

9. LIMITATION OF LIABILITY 

9.1 Subject to clause 9.3, our aggregate liability to you, whether such liability arises in 

contract, tort (including negligence) or otherwise, for any damages, loss, costs, claims or 

expenses of any kind howsoever arising, out of or in connection with this Agreement or 

otherwise in connection with the Event, shall be limited to the Sponsorship Fee paid by 

you. 

9.2 Subject to clause 9.3, we shall not be liable to you for: (i) any loss of profit, loss of or 

damage to data, loss of anticipated savings or interest, loss of or damage to reputation 

or goodwill; or (ii) any indirect, special or consequential damages, loss, costs, claims or 

expenses of any kind. 

9.3 Nothing in this Agreement shall limit or exclude a party's liability for: 

9.3.1 death or personal injury caused by its negligence, or the negligence of its 

employees, agents or subcontractors; 

9.3.2 fraud or fraudulent misrepresentation; or 

9.3.3 any other liability which cannot be limited or excluded by applicable law. 

 10. CONFIDENTIALITY 

10.1 Each party shall treat in confidence all information obtained from the other pursuant 

to this Agreement that is confidential in nature (which shall include details of the 

Sponsorship Fee) and shall use such confidential information solely for the purpose of 

exercising its rights or performing its obligations under this Agreement. 
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10.2 Each party shall only disclose such confidential information: (i) to those of its 

employees who may reasonably need to know the same to the extent required for the 

proper performance of this Agreement; and (ii) to the extent that such confidential 

information is required to be disclosed by law. 

 11. GENERAL 

11.1 This Agreement contains the entire agreement and understanding between the 

parties and supersedes all prior agreements, understandings or arrangements (both oral 

and written) relating to the subject matter of this Agreement. 

11.2 You may not assign, sub licence or otherwise transfer any of your rights or obligations 

under this Agreement without our prior written Agreement. 

11.3 Notices shall be sent by first class registered post, with a copy to be sent by email, to 

the other party at the address appearing on the Front Sheet (or such other address as 

that party shall notify in writing to the other from time to time).  In the absence of proof of 

non-delivery, notices are deemed received two working days after being sent. 

11.4 You acknowledge that you have not relied on, and shall have no remedy in respect 

of, any statement, representation, warranty, understanding, promise or assurance 

(whether negligently or innocently made) of any person other than as expressly set out in 

this Agreement (save that this shall not apply so as to limit or exclude either party's liability 

for fraud). 

11.5 This Agreement shall not create, nor shall it be construed as creating, any partnership 

or agency relationship between the parties.  

This Agreement and the rights and obligations of both parties shall be governed by, and 

construed in accordance with, the laws of New South Wales, the parties irrevocably 

agree to submit to the exclusive jurisdiction of the courts of New South Wales. 

Executed as an agreement on   day of    20…….  

Executed as an agreement by 

Boomerang Alliance in the presence of:   .................................................................? 

Signature   

.................................................................?  

Signature of Witness 

 

Full name of witness ......................................................................?  

 

Executed as an agreement by  

[company Name] in the presence of:   .................................................................  

       Signature 

.................................................................?  

Signature of witness  

 

Full name of witness .................................................................?  


