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Introduction

What is Money Smart Week?

Money Smart Weékis an annualpublic awareness campaign designed to help consumers better manage their
personal finances. This is achieved through the collaboration and coordinated effort of hundreds of
organizations across the country including businesses, financial institutiomslsclibraries, nofor-profits,
government agencies and the media. These groups come together to

- Qress the importance of financial literacy
- Inform consumers about where they can get help
- Provide free educational seminars and activities throughoutvlesk.

Programming is offered to all demographics and income levels and covers all facets of personal finance
from establishing a budget to first time home buying to estate planrii@ney Smart Week takes

place in the springjuring the week designated hikie Federal Reserve Bank of Chicago. &%aect

dates vary from year to year.

How Did It All Get Started?

Money Smart Week began as a coordinated effort of the Federal Reserve Bank of Chicago and the Money Smart
Advisory Counci a diverse group of morthan 3 Chicagearea organizations working together to promote

personal financial literacy. Members agreed to share resources and ideas to achieve greater public awareness of
the programs and services available in the city of Chicago. The result was BloagyWeek 2002, a week of 40
financial seminars and educational activities. The effort would showcase different programs, help consumers get
information, bring together different organizations many for the first timet  and help these organizations
shareexpertise and leverage limited resources. The Money Smart Week model has since spread throughout the
country with successful campaignsli@states.

Where Do Money Smart Week® Campaigns Take Place?

Money Smart Week campaigns are heavily concentrateddarMidwest, but continue to expand throughout the
country. Outside the Federal Reserve 7th District, which includes, lllinois, Inltiauaa Michigan and
Wisconsincampaigns have launched in all corners of the country. The Chicago Fed advises negresaenzhi
provides planning and promotional tools such as the website, logos, best practices, media kit templates and
more.Money Smart Week has now held events on all 50 st&dational partnersalso conduct Money Smart
Week ativities in many other partsf the country, where there is no organized local campaige account for
events in50 states
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Why Money Smart Week?

l'a LING 2F GKS ylraAazyQa Y2ySiFNE LRtAOCE YI1Ay3
education and believes in the idea thatlividuals and families can positively impact their vizeing

and the larger economy as a collective, when they make informed decisions about how they spend,
save and invest their money. The Federal Reserve is at the core of the financial system ultitudanm

of financial and notfinancial relationships and external partners.

Conducting a Money Smart Week Campaign

Overview

Money Smart Week campaigns take place in communities where organizattenssted in financial
educationcome together o plan and carry out freevents during the week designated by thederal

Reserve Bank of ChicagOrganizations register as partnersvavw.MoneySmartWeekPartners.org.

Monthly planning meetings forth® 2 YAy 3 aLINA Y I Q& a 2 yHegnin{Odtdb&tli 2 SS|
Campaigns are chaired or amhaired by volunteers from partner organizations.

Money Smart Week activities can incluolgt not limited ta

1 A kickoff event to launch the week, garners meditiention, and getshe word out about
the upcoming week of events.

1 Faceto-face educational programs taught by MSW partner organizations. These can be
open to the public or provided to a specific group, saslte membership organization,
clientele of a ecial service agencyr employees at their workplace

1 Fairs or exhibits providing financial information.

1 Webinars, conference calls, social media events.

1 Money Smart Week Kid essay contests

Under the leadership of the local MSW chair ofobairs, he partners may organize into committees
to carry out the planning and implementation of these activitesl related tasks, such as publicity
FYR YIEN]JSGAy3 2F GKS ¢SS1Qa S@Syida
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Chairperson Role & Responsibilities

Chairpersons are volunteer partndtsat serve as a liaison to the Federal Reserve Bank of Chicago and lead local
planning teams. Planning teams often havecbairs to divide responsibility. The local planning team is free to
develop term limits, nominations and voting procedures but isrequired.

Below are the main objectigechairpersons seek to achieve:

1 Serve as the primary point of contact for local partnaith assistance from Chicago Fed staff when
needed.

9 Ensure partners submit attendance numberensumer surveyand photos/cgtions for reportsDial in
to monthly chairperson conference cditsreceive updatesind deadlinesrom the Chicago Fed and
other chairs around the country.

1 Communicate updates, deadlineschannouncements to partnersa email, planning meetings, etc.

1 Coordinate and lead up to six planning meetings between ®etrchto keep campaign on track.
Monthly chairperson calls will provide content and agenda items for meetings.

1 Align individual partners or planning teams with official Money Smart VWeagional Champions.

1 Help form and support committees and committee chaisswell as ensure they are meeting required
objectives throughout the planning phase.

1 Ensure partners have all the tools and resources requgdan/schedule events, add to thanline
calendar, promote events and report outcomes.

1 Connecting partners to promotioneésourcesavailable through the Money Smart Week website
including logos and materials for download.

1 Oversee any fundraising activity ensure money is acquired awding to Chicago Fed policies provided
in your chairperson Kkit.

1 Serve as media spokesperson and advocate t@tmemunity for the local efforas neededOthers in
your planning group can also assist in this role.

1 Help facilitate new strategic partndrgpsand grow the effort when/where possible.

1 Uphold the mission and values of Money Smart Weekuding the requirement that no partner sell
products orservicesensurea wide variety of programming is available to consumers, and encourage
partnershipsand collaboratioramong participating organizations.
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Support provided to Regional MSW Campaigns by the Chicago Fed

The Chicago Fed provides supportégionalcampaigns and to the chairs in a variety of ways.
Examples include:

1 Webinarsand instructional video®r chairpersonshroughout the campaignto discuss planning tasks
and other coordinating efforts

1 Correspondenceupport from Chicago Fed staff and/or state MSWbadinators in states where
coordinators have been provided.

1 Promdional matrialssuch as Monegpmart Week branding and logos.

1 Online calendar of events where partners enter aé tletails of their upcomingventswhich is
searchable by the public

9 Tips and guidance orhe Money Smart Week websiteeww.moneysmartweekpartners.org.

The Money Smart Week websitwww.moneysmartweekpartners.org) contains numerous tools and
resources for chairs anghrtners. Chairsvill find the following sections particularly helpful:

1 Partner tab
0 ReqistrationNew partners should register here. Their information will be submitted to the
Fed for approval.

A *Currently, there is no automatic notification of chairs when a new partner ha
registered in your geographic areale ask that you pull a new list from the system
prior to sending local emails so new partners are included.

0 Log in:Partners and chairef) in to enter events into the online calendar, approve events,
generate reportsand exportists of events and partners.

o Partner Kit:Similar to this Chair Kit, the Partner Kit contains information and tools for use by
individual partners.

0 Media Kit:The kit containgustomizable press releases, key messages and talking paints fo
use in media interviews, PSAs, and other tips for working with your local media.

o LogosDownloadable logos and printable versions of promotional materials including save
the-date cards and inserts are available here.

A Logo Standards and Text Standardsvjife guidelines for using the MSW logo and
name.These Standards are also in the Appendix of this Chair Kit.

0 Best Practicedkead tips submitted by other chairs and Fed staff.

1 Chairperson tabAcces$o this section of the websitby loggingn using your MSW Partner ID and
password This idifferent than your password and login for the database of events.
0 HomepagehA YLIR NI Fy(d RIFIdGSa FyR RSIFIRfAySa F2NJ 0KS
0 Meetings:links to minutes and filesf recent chair webinars will be posted here.
0 Chairperson Kit:
A The most recent version of the Chair Kit will be posted here. Download the entire
document as a PDF, or scroll down to click and view a particular section.
A Scroll to the end for newly addedaterials that may not be included in the Chair
Kit.
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1 FAQs
o0 FAQs: If you have a question, someone else probably has asked it befmie please let us
know so we can add it to this section of the website.
0 Step By Step Video Guides: View video anda bgplanations about how to:
A Register as a partner
A Recover a lost password
A Enter events into the online calendar.
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What is a Money Smart Partner?

A Money Smart partner is andividual ororganization that actively participates during Money Smart Week
activitieswith the approval of the Federal Reserve Bank. Current partners include businesses, financial
institutions, schools, libraries, néor-profits, government agencies and the medfarganizations are
considered partners uporegistering at moneysmartweek.org aadreeing to one or more of the following:

V Provide educational materials, instructors, or a seminar for consumers
V  Provide facilities to host events, sponsor events or praor@l materials
V Leverage resources to publicly support or endorse Money Smart Week

Money Smart Partner Responsibilities

Money Smart partners are expected to adhere to the following guidelines:

1 All workshops, seminars and activities must be educationahture and relate to improving knowledge
of personal finances, from basic savings tips to advanced money management stré@atgeitches
and/or commercial marketing are strictly prohibited.

1 Most workshops, seminars and activities should be free@r&h to the public. Private events will be
included for appropriate audiences such as students, employees and professional.groups

1 Implement, as able, additional marketing andfmomotional strategies foindividual events to secure
attendance numbersPromotional packages will be given to partners to help with media efforts.

1 Appoint a representative to manage Money Smart Week activities and to allow for attendance at
planning meetings scheduled in your area leading up to the event. Note that meetangstarequired,
but are encouraged to facilitate networking and planning among partners.

9 Provide vision, leadership and general direction to tgedty sponsors/presenters.

1 Sign umnline as a partneand submit Money Smart Week event informatiia noneysmartweek.org
before or onany local given deadlines

1 Complete and return measungent criteriaincluding attendance numbefsr all eventsparticipant
surveys, photos, media clips and samples of any other promotionalrrasteised during theampaign.

How do | sign up to be a Money Smart Partner?

Allinterestedpartners are required to register dnk and after Fed approval willecome official
partners.If approved you will receive notifications, news, and updafesm the Chicagd-edandfrom
your local planning team

1. Go to www.moneysmartwegdartnersorg
2.1 20SN) 20SN) GKS Gt NIYSNE odzidGz2zy G GKS (2L
3. { St WQAAAUNI GAZ2YE FTNBY (KS RNRLI R24y YSydz

B

Follow given directions to complete registration



Committee Descriptions, Roles & Responsibilities

(Committees and descriptions vary by regional planning teams and need)

College & University ¢This group will reach out to colleges and universities to secursiteprogramming for
students. Tie committee willalsodevelop a promotionadtrategy for reaching and encouraging students to
participate in MoneySmart Weekactivities at their school or in the community.

Kick-Off — This committee will execute the planning for the kafk event usually held the first day of the week
or duringthe week prior. This committee will recommend and secure a venue, speakers, invitegdisiaa
room setup andsponsoras needed

Measurement ¢ This committee will be responsible for following with partners to ensure everyone submits
their partnerand participant surveys as well as event attendance numbers. Additionally, this committee will
collect copies of any event photos or promotional materials created by partners. The committee will then report
all data to the Chicago Féar compilingresults

Media ¢ This committee will leverage media relationships to secure publicity through local television, radio
online,and print outlets. Pitches will be made for coverage prior to and during the campaign. This committee
will also be regonsible forcreating a speakerbureau with varying expertise to be “gall" to promote the

week through the media.

Money Smart Kid ¢ This committee will be responsible for finalizing the essay contest question, rules and
guidelines. The committee will also be responsible for promoting the contest through the school systems and
the media if possible. Essays will have to be reviewed &gtbup to determine finalists, then the committee
interviews ead finalistto pick a winner. The committee will also be responsible for securing a scholarship or
other prizes for the winner and finalistSee timeline for details.

Programming/Curriculum — Thiscommittee will work with the partner group to determine available program
topics/presenters and venues. The committee will monitor details to keep duplication of programming to a
minimum, as well as facilitate the scheduling of programs at librasigsools, community centers, etc.

Promotion — This committee will be responsible for an overall strategy to promote the week in the community
and media. This group will be in charge of the distribution of calendars, flyers, posters, bookmarkstheany
collateral materials that are created to promote the website/calendar of events. Calendars and promotional
materials have typically been distributed through partner organizations, local schools and library systems, at
festivals, fairs or sporting enes, as well as high traffic areas of the city/county.

Workplace ¢ This committee will create a strategy to reach businesses fesiteremployee programming. This
group will identify and schedule volunteer partners to conduct such events. The committedso encourage
businesses to use their own financial education materials/resources during MSW and/or promote the overall
campaign.
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Money Smart Kids

In many Money Smart Week campaigns, a committee of partsgoasor essagompetitions for

students to see if they are "Money SmarA'monetary prize to be used for college is usually awarded
to the winner or finalists. MSW Partners may choose to contribute to the essay prizes, or solicit other
sponsors. (SeERBC Policy on Soliciting Financial Support for Money Smart Week in the Appendix

The Chicago Fed providagggested essay questions for middle and high school MSW Kid Essay
contests The questionare postedon www.MoneySmartWeek.org, along wth links to guidelines and
application forms for each regional MSW Kid essay contest.

Regional campaigns should notify the Chicago Feddwember18" if they want a customizedVSKid
application packet (info pagand applicatiorform) created for their regional contesfpplication
packets argosted under the MonepmartKidstab onwww.MoneySmartWeek.org.
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Action Plan/Timeline

Chair webinar are always at 10:30 a.m. or 3:00 p.m. CST (sesion is repeated and chairs
from any state may call at either time).

www.anymeeting.com/msweek1
Phone Number: 213-416-1560
Access Code: 984-036-527

Date Topic Description
Weds, 9/23/15 1 Welcomeand | T Quick wrapup of 2015MSW
@10:30am or 3pm orientation 1 Wrap-up reports by state available
for new 1 2016logos are available online at moneysmartweek.org
Chairs T Receive Partnesind ChaiKitsincluding marketing materials,

partner lists, guidelines, etc.
9 Srategic plan
I MSKid Announcement on 10/1/15

9 Introduction
to 2016
campaign

Deadlines:

T Confirm paticipation in MSKid Program 2018, Friday - 10/30/15

to money.smart@chi.frb.org (details 0ofMSKids program will need
to be submitted bywednesday — November 18 see belowy

Thurs, 10/29/15 T Committees | Overview ofcommitteeroles,coordinators and participants.
@10:30am or 3pm| ¢ MS Kid 1 Onlineresources available best practices, logos, promo materia|

Application Deadlines:

1 MS Kid application packgtlease submit all contest details
(sponsors, amounts, logos) Wednesday — November 18.

Weds.,11/18/15 1 Event Start planning events for entry into calendar database.
@10:30am or 3pm planning best Promotional Materials Ordetutorial on how to use online store
practices or download for free.

9 Preview of New Website and database

= =

T Promo
materials
1 Website intro

Weds., 12/16/15 | § Media kits 1 Media partners are contacted about sharing advertising

@10:30am or 3pm| q  Mediabuy opportunities and their participation ability ardvel is
order form determined for MSW 2016
deadline 1 Media kits will be provided for individual event promotion.
Deadlines:

1 Requests for Suppofor media buys isWednesday - January 13,
2016. Use the Forms the Appendix.
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Thurs., 1/27/16

NewWebsite

1 Tutorial of website event submission process.

@10:30am or 3pm Tutorial 1 Promote MSKidnd othercontess and guidelines to

Money Smart media/schools/partners.

Kid Contest | Deadlines:

Media kits 1 Communicate any deadlines to local partners regarding print
calendar of eventpublication. It is the discretion of the planning
team to coordinate any local print calendar through a newspapi
or otheroutlet.

Weds., 2/24/16 Promotional | § Promotional and marketing strategies to market MSW events
@10:30am or 3pm and marketing| 1 Fed PR update
resources
Tues., 3/30/16 Survey Review evaluation tools: Consumer Survey, attendance reporti
@10:30am or 3pm Packets and reporting of campaign highlights.
t NBaSy o Additional details regardin§uveyMonkey and reporting
Meeting attendance through the database will be distributed via

National Webinar

email including instructions on how tgload surveys as

well as due dates.
Presenters for Money Smart Week events may not be the sami
individuals who attend planning meetings. Therefore, it is
important to provide an orientation that acquaints them with
Money Smart Week partner guidelines including the prohibition
sales pitche at Money Smart Week events, and to provide then
with tools such as the opening script and Consumer Survey. (T|
resources are provided in the Appendix.)

Weds., 4/16/16 to

4/23/16

Kickoff
events

KickOff events takes place to launch Money Smart W2@16.

Due by 5/1&016

Measurement
Materials

All surveys, photos and additional feedback/reports due back t(
the Fed via SurveyMonkey, database and email.

JuneJuly 2016

Wrap-up

Wrap-up meetings to discuss results and celebrate success.
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Online Calendar

Entering Events

RegisteredMoney Smart Weekartners havethe ability to upload events online to populate a
searchable calendar for consumers. Some planning teams ates stge this information to also create
print calendarsAll regions are encouraged to promote the online database to consumers.

Should you encounter any errors or featuiek I G | NI ypRdse lét @shdow §gat awayour
first contact for tech support should be Mariann Rapp at Mariann.Rapp@chi.frb.org 82242353

You can also emattoney.smart@chi.frb.org.

Here are the initial steps to access the database:
1. Go to www.moneysmartwegartnersorg.
21 20SNJ 2@0SNJ GKS &t NIYSNE o6dziG2y Fd GKS (2L 271
od { SdGiBEOUFNERY RNRBLI R26Yy YSydz
4. Log in with user name and password.
5. Begin entering events by choosing theeate a New Event button.

t I NIYSNB 2FaGSy KI@S ljdzSadAzya | o62dzi SYyGdSNAy3a S¢
will bring up a Help message, explaining how to enter information into that field.

Before the planning meeting where you will diss@htering events into the calendar, ask each partner
to try to enter one event. During your planning meeting, if possible, demonstrate entering an event.
Remind partners to look at the Step By Step Guide to Adding Events Video under the FAQs tab at
www.monevsmartweekpartners.org.

Approving Events

Events must be approved in order to be visible to the public, printed in calendars, or exported for use

in local event promotion. Chairs, as wadlChicagoFed staff, have the ability to approve events

entered into the online calenda® Sy Gia € STaG Ay Fyeée aidl Gdza 240KSNJI
and will not be reviewed by Chairs or Fed std#e the Appendix for the Event Approval Guide, under
Guides for Using the Online Calendar.
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Money Smart Week Evaluation

AsMoney Smart Weepartners we ask that at the conclusionMbney Smart Weelgou complete and
return attendance numbers for all events, partner surveys, participant surveys, photos, media clips and
samples of any other promotional materials used during the campdilg@.surveys are an important

tool for us to obtain consumer feedlck. We ask that you take attendance and collect consumer
surveys at each of your events andbmit that information byMay 18 2016.

Consumer Survey

Gonsumer surveys must be electronically submitted via SurveyMorikegconsumer survey links will
be sat out at the end of the campaign.

Attendance

Attendance numbers can be submitted through the event database. You eeiveean email after

your eventends prompting you to click a link and submit your attendance for each class. If you submit
more than one number for the same event, another partner submits attendance after ydae last
number entered will stand.

Highlights

Please remember to takgictures at your events and submit them to us with names, dates, places, etc.
by the same date. These action shots that communicate teaching and learning will be used in the
Annual ReportWe also ask that you as chairs send blurbs about your most siatesents or

LINEANI Y&ad 9EF YL S& Oly ©6S F2dzyR 2y (AKPictibeS0o & A G S
and promotional materialgflyers, newspaper clippings, etcan be sent to:

Money.smart@chi.frb.org

Questions or comments can be directed to:
Money.smart@chi.frb.org
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Media and PR

Media Kit

The Chicago Fed also prepares a Media Kit each year, which includes customizable press releases, key
messages and talking points for use in media interviews, PSAs, and other tips for working with your
local mediaThe Media Kit will be posted aaww.MoneySmartWeekPartners.org under the @rtner

section

Downloadable logos and printable versions of promotional materials includingtsexgate cardsand
inserts arealso provided orhttp://www.moneysmartweekpartners.org under the @rtner tabh See
below for details.

There are guidelines for the use of the Money Smart Week® logo and text. See dretiatafls.

Logos

The official MSW logos can be downloaded from moneysmartweekpartners.org in a variety of formats. These
logos should be usedithout modification.

http://www.moneysmartweekpartners.org/logos

Logos can be placed on a wide array of materials to prorkluirey Smart Week@activities.

MONEY SMART WEEK

APRIL 23—30, 2016 | MONEYSMARTWEEK.ORG

MONEY
SMART

WELEK

APRIL 23-30, 2016  MONEYSMARTWEEK.ORG APRIL 23—-30, 2016
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Marketing & PromotionalMaterials

Money Smart Week national champion, the Consumer Financial Protdiicgau (CFPB) has agreed to print

and ship the following Money Smart Week promotional materials to Money Smart Week partners at no cost.
Partners are able to view and order all the Money Smart Week promotional materials via the CFPB online store.
The CFPBIso offers many other free resources on the same online store. Partners are encouraged to order any
materials you or your eventi@ndees may benefit from. Money Smart Weglomotional files are also available

for download atwww.moneysmartweekpartners.org/logos

http://promotions.usa.gov/cfpblibraries.html

Posters/ Flyers
Posters are another marketing tool. Available sizes are eithek8 ¢ E MmME&é 2NJ mMmmMé E mMT €
customizable and "ready to go" (printady).Below is the printready version.

MONEY
SMART

WEEK

|APRIL 2330, 2016

LEARN MORE
ABOUT MONEY
AND How TO
MANAGE IT!

Stop
busis

Scan the QR code o visit
moneysmartweek.org for more information.

i
5 MG
[Ofdeg 18 MONEYSMARTWEEK.ORG
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Bookmarks
Bookmarks are normally distributed thugh local schools and libraries

MONLEY
SMART

WEEK

APRIL 23—-30, 2016

MONEYSMARTWEEK.ORG

FAceBook.com/ =
) MONEYSMARTWEEKNATIONAL

You could fit 877 billion
one-dollar bills inside

the Willis Tower in Chicago! 11|

EwE
FEDE BANK FE %)
) 3¢
[E1 L

MONEYSMARTWEEK.ORG

Inserts

Insertsare typically used as invoice/billing statement stuffers or distributed to customers at local retail venues
such as at bank teller windows, in grocery bags or with pizza deliveries, etc.

MONEY
SMART

APRIL23-30, 2016

MONEY SMART WEEK

APRIL 23—30, 2016 | MONEYSMARTWEEK.ORG

Stop by a free seminar sponsored by financial institutions, businesses,
govemment agencies, schools, libraries and lots of others who are joining.
together to promote personal financial education. Classes are held at various
locations near you and cover topics ranging from budgeting to homebuying
to estate planning. Visit org. for more

o
3
7
e
=
=
z
=
&
<
=
v
>
=
Z
=)
=

LEARN MORE ABOUT MONEY AND HOW TO MANAGE IT!

p. 17



Along with the above Money Smart Week promotional materials, the following files can also be downloaded
from www.moneysmartweekpartners.org/logos

Save the Dates
Save the dates are normalliystributed to promote the week and encourage people to check out the website
and calendar of events online.

SAVE THE DATE SAVE THE DATE SAVE THE DATE SAVE THE DATE SAVE THE DATE

NT( YN\ | SAVE THE DATE:
MON EY Money Smart Week
SMART |hirtarie e

Stop by a free seminar sponsored by financial institutions,
businesses, government agencies, schools, libraries and

APRIL 23-30, 2016 lots of others who are joining together to promote personal
’

financial education.

For more information, visit our website:

MONEYSMARTWEEK.ORG

T-shirts

T-shirts have been used by partners for various promotional activities prior to or dviimgy Smart Week®
They can also be worn by volunteers who accompany "Ben Franklin” at designated &herfeed only provides
the design work.

MONEYSMARTWERR  OKG

INDIANA

Front

p. 18


http://www.moneysmartweekpartners.org/logos

Guidelines for Using MSW Logos and Text

There are guidelines for appropriate use of the Money Smart Week® logosxindese are referred
to as standards.

Logo Standards

The logo should always be printed in either color (PMS 343) or black and white. When posted
on the web, the logo should always appear in color.

Graphics and designs should never be removed or alteoed the approved logos.

Logos should always be situated rigide-up and never represented at a diagonal or other
angle.

For web usage only, apply ALT Tag (Alternative Text) to allow accessibility to people with
disabilities.

The logo size can be adjudteo accommodate any publication or print job, however the logo
should never decrease in size so much that the text becomes unreadable. If higher resolution
files are needed, contact the Federal Reserve Bank of Chicago Corporate Communication
Division.

Dedasion to use the primary or secondary logo should depend upon the needs of the materials
being designed.

Text Standards

The phrase "Money Smart Week," when it appears in text, should always be:

A
A

A

Three words

Title casa M(oney), S(mart), and W(eek)

Represented with an alphabetical "S" for Smarhot the dollar sign ($)

Include the registration mark ® in superscript the first time it is used in a document

Include the phrase "Money Smart Week isegistered service mark of the Federal Reserve
Bank ofChicago” on all documents using the service mark notation. As this phrase is already
contained within ChicagoFed.org's legal notices, it is not necessary to post this phrase on the
Bank's Web site.
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Tips for Dealing with the Media

-Take five minutes tgot down three to five talking points you absolutely need to make during the
interview

-Rehearse the talking points. Some people do fine with the written word but will stumble when
verbally communicating those same points

-Remind yourselfto keep thedelJ2 y 4 Sa& & K2 NIi | y Rmiduie &ridviedto 1By Qi I A €
second question

-Take a deep breath and relax. In most cases you will not be facing hostility, so be yourself and speak in
plain English

Social Media Guidelines and Suggestions

Twitter:
DO’s:

-Follow @MoneySmartWeedn Twitter. Please use hash taléneySmartWeelkor Twitter
conversations involvinlyloney Smart Week®

-Keep tweets short, sweet, and to the paint | 2 dzZQNB 2 y { 80 Kl {Nf- 2041 SRNBE Xz Y5 yfi &

9 El YLIX S ManeySraiit Weet® set for Aprik3-30 2016 Fun, free, financial literacy events for
allages!# y Se { YI Nli2 SS ¢

DON'TS:
-Tweet just links for your event.hls is a common practice for spam companies and followers are not
likely to view them.

-5 2 y Q it yohrzabdBriRe (especially onwifter) varies in age, including young adults and teens.
YSSL) 6KS (G6SSGa Fdzyz tSiG GKSY (y2¢ @&2dzQNBE SEOA
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Facebook:
DO’s:

-hy CFOS062213 GAaAG 666 dFl OS02 2102k 200ISE Ry I NAid
will be able to see you have liked the national page and do so themselves.

-Post photos and highlights of your events during the actual MSW day by day to keep the community
engaged and intrigued

DON'TS:
-Share links withouthoroughly inspecting the content

-Forget to post reminders about signing up to be a partner

-C20dza 2y 2dzad 2yS | dZRASYOSXClF O0OSo6221 KIFa | @OSNE
all different demographics.
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Sharing Your Success

BestPracticedcorum

An online discussion tool is available for partners. The application will serve as a communication forum
for partners to exchange resources, ideas, special requests, questions and comméémtsiéy Smart

Week as well as ongoing financial literacy initiatives throughout the year. Upon entering the forum

you will be able to view angtad posts from other partners

Chicago Fed representatives will monitor discussions.

Follow these simple steps to access the forum:
1. Go towww.moneysmartweegartnersorg

2. Click the partner icon

(0p))
(0p))
O«
[N
(@]

(0p))
Qx

3.1 20SNJ 20SNJ GKS datFNOYySNE GFo6o FyR a

Best Practices

Events

Creative Events/Topics:

Protecting Yourself from Identity Theft

Ben Franklin Kite fly

5K Run or Bikeith financial signs along the way
GeoCashe Competition for College Students

How to Find a Great Job and Increase Your Earnings
Supermarket Smarts

Surviving Divorce Financially

Charitable Giving

Joining the Clipping Craze: Getting the Most From Your Gsupo
Maximizing Your Credit Score

Planning for Retirement

Kids Piggy Bank Decorating and Book Reading

=4 =4 =4 =8 =8 -8 -f a8 8-

Activity Hubs: Use one or more facilities that host the majority of events multiple times a day to increase the
likelihood of participants attending merthan one class. Schopl#rariesor community centers have been the
most successful venues.

p. 22
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Participation

Extra Credit: Teachers and professors gave extra credit for attending classes and submitting a report.

Money, Gifts & Food: Door Prizes; fod and refreshments; registration to win cash or a savings bond when you
attend a class and fill out a survey.

Not-for-Profit Clients: Have a pecial meeting inviting Executive Directors from local agencies toMeaey
Smart Week®essage and link clients with MSW partners/presenters.

Workplace: Have a pecial meeting inviting local Human Resource Managers and/or CEOs to hear
az2zySeé {YINI 2S8S1Qa YSaalidaS 6KAfS tAylAy3ad SYLX 2eS8Sa

Media & Promotion:

$100 bill inserts with pizza deliveries, grocery bags

Ben Franklin toug community events, schools, MSW events, fdffkevents, rotary clubs, etc.
Newspaper partner to print and distribute calendars

Statement stuffers

Operation Greenlight (turning biding facade or exterior lights green)

Special meeting inviting local media to hddoney Smart Week@essage and cover event
Media personality to Emcee kicif or other event

= =4 =4 = -4 -8 =9
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APPENDIX

Policies and Procedures

Federal Reserve Bank of Chicago (FRBG3WPoh Soliciting Financial Support fdfoney Smart
Week®

Overview: Money Smart Week@ISW) is a public awareness campaign designed to help consumers better
manage their personal finances. This is achieved through the collaboration and coordinated fdffonticeds

of organizatns throughout the countryncluding businesses, financial institutions, schools, librariesfanet

profits, government agencies and the media. These groups come together once a year to stress the importance
of financial literacyinform cansumers where they can get hedpd provide free educational seminarscan

activities Programming is offered to all demographics and income levels and covers all facets of personal
finance from establishing a budgés first time home buyingto estate planning.

Policy Statement: Money Smart Week@artners and planning teams may raise funds and solicit sponsorship of
MSW events, materials and activities independent of the FRBC. Direct sponsorship requests and fundraising that
is conducted \ith little to no involvement from the FRBfust be in compliance with this policy.

Solicitation of Financial Support: Two models are available to MSW planning teams to use in soliciting financial
support for MSW. The first involves partners directly contacting the media for support in funding promotional
materials (direct sponsorship). The second is a pooled dollar dtkre the partners pool all MSW

fundraising dollars and the partners as a group decide how to divide the dollars raised to support MSW (pooled
funds). If a MSW partner or planning team wishes to use a different means of seeking financial support for
M{2ZX A0 YdzAG LINPOARSS Ay | R@GIFryOSs (KS RSiGFAfa 2F A

Direct Sponsorship

The direct sponsorship model can be initiated by the FRBC and/or each planning team. If initiated by the
planning team, guideligs about equal access to sponsorship opportunities should be defined by the planning
team. If initiated by FRBC, an open call for sponsorships must be made to all participating organizations. For
example, if the local newspaper is offering to promote MSM & paid (usually discounted) insert, all partners
must have equal opportunity to fund the publication entirely or as one of multiple sponsors who can purchase
ad space within the insert. While the FRBC will have no involvement in the transaction of orareethese
partner/media relationships are established, it will still maintain an advisory role for content and graphics.
Furthermore, the FRBC requires that ads sold within the insert are appropriate and in geod&tks may
purchase ad spachpwe\er, a disclaimer provided by the Fed will be added to absolve the Fed from any
support or endorsement of sponsors. The FRBC may, at its discretion, act as a bridge solely to help establish a
connection between the potential sponsor and a media partner.

The FRBC may request sponsorship of promotional materials produced by the Fed including the calendar of
events booklet, bookmarks, inserts, posters andfshirts. Partners may sponsor pages within those
promotional materials that highlight their support tihancial education/MSW and/or their planned MSW
activities. Sponsorship levels will not be established. Rather, potential sponsors will be informed of the dollar
amount range that past sponsors have provided. It will be up to the sponsor to decide drasizat

information, its sponsorship level. Sponsors that contribute toward the higher end of the sponsorship range
however, may negotiate more prominent placement within the calendar of events booklet. As with media
promotional buys, the Fed will not lhesponsible for any money transactions. Sponsoring partners must work
directly with the print vendors to settle sponsorship dollars.
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Planning teams may also solicit sponsorship of MSW contests. The rules outlined in this policy apply to contest
sponsors Contest sponsors such as those for the Money Smart Kid scholarship or savings bond raffle will be
listed in a factual nature online, in all promotional materials and mentioned in talking pamtsell as be

allowed to announce contest winners at Fedidtes such as the MSW kickoff breakfast.

Pooled Dollars
The pooled dollars fundraising model must be conducted entirely independent of the FRBC. Recommendations
for this type of sponsor patrticipation include:

1 Anindependent (preferably) or partner ngrofit should be chosen by whatever means deemed fair
and appropriate among all partner organizations to serve as the fiscal agent for MSW funds. The fiscal
agent maintains responsibility to account for the collection and use of all fundraising dollars.

1 The account should have multiple signers from at least two (2) different partner organizations.

Dollar goals and needs should be established by consensus and thorough analysis of costs.

9 Full disclosure and monthly reports on all funds should be providdde partner group. These reports
should include the details of each individual deposit and withdrawal (name of organization and dollar
amount).

1 Decisions regarding the fiscal agent should be shared with the partner group at a regular meeting within
30 days of the decision being made.

1 A written voting structure should be in place for all decisions that require spending allocated funds.

1 Funds should be restricted to marketing and promotional efforts as well as support for events and/or
speaker fees.

=

Marketing and promotional efforts should be in good taste and embody the missiMooty Smart Week®
They should not disparage any legal and legit sectors of the financial industry.

Financial Solicitation Restrictions: In soliciting support for MSW, partreeand planning teams must always

maintain a neutral position and never use the name of the Federal Reserve Bank of Chicago or the Federal
Reserve System to coerce contributions or support. The FRBC will not endorse any sponsors beyond recognizing
their inolvement in MSW. The FRBC should be given the opportunity to review any outside promotional
campaigns, advertisements and messaging that will be linked to or associatedavidy Smart Week®

campaigns. Any material that is deemed not appropriate bythe F | YRk 2 NJ 0 KS a{2 LJ NIy:
will not be allowed to be used for MSW or include tMeney Smart Week@®go or affiliation.

Federal Reserve Bank Trademarks and Service Marks: Money Smart Week® a registered service mark of the
CSRSNIf wSasSNwsS .Fyl 2F /KAOIFI3I2 FyR AU YIFe& y2d 0S5 d
trademarks and service marks owned by the Federal Reserve 8anksy not be used without express

written permission from the owner of the mark.

Money Smart Week is a registered service mark of the Federal Reserve Bank of Chicago.
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Presenter Resources

—_— —_— —_— —_—

—_—

—

—_—

Presenter’s Checklist

Provide opening &Money Smart Weetalking points at event

Distribute andcollect surveys

Distribute and collect consumer signup sheets

Arrange for photogaction shots that communicate teaching/learning)

Record the number of participants and report attendance throughahkne
calendar applicatiolr to the partnerwho submitted/created the event detail
within the application. If you do not know who created and added your event
online, report your attendance to the MSW planning team chair or your
O2YLIl yeQa a{2 fAlA&A2Y D

Enterconsumersurveydollowing providedmstructions for using SurveyMonkey.

Submit consumer signup sheets to your MSW Chairpessaompany MSW
liaison.
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Suggested opening script for all adult MSW Events:

Welcome to [name of your event]. [Details about your event].

Description of class/activity: Note how it is onef thousand=f free financial education events that are
occurring all over the countrgmongst financial institutions, government agencies, -poofits, etc.in

connection withMoney Smart Weekcreated by the Federal Rese Bank of Chicago.

Disclaimer: Because this islsloney Smart Weekvent, all content will be void of sales pitches and will

y2i NBFSNI G2 Yé O2YLI yeQak2NHIIYAT I GA2y Q& LINE RdzO(
by participants. [PleasprovideMoney Smart Weekalendars to participants (if available) to invite them

to other events and/or direct them online to moneysmartweek.org].

Survey: Each of you has a short survey. We ask that you take a few minutes at the conclusion of the

Of Faa (G2 LINPOARS a2YS FTSSRol Ol lo2dzi (2RIFI&Qa RA:
information is very important to maintain quality and determine thest ways to inform you of next

@S Nna S@PSyioe tfSFasS y2G48 GKIFIG GKSNB Aa ftaz +y
additional comments online.

Sign-Up sheet: If you wishto be informed about futurdvloney Smart Weekampaigns as well as free

financial education activities throughout the year. As with lieney Smart Weekvents, you will not

0S a2t A0AGSR 2NJ YINJSGSR Fye LINPRdAzOG&A o0& aAIYyAy:
check the box to the feand complete your contact information at the bottom. You may also check the
WF244R 6 A 0K YSQ Mogel Sniaf Weekb6rdinatarg to cbratlyou in the future to

O2YLJX SGS | LRad SOSyld adaNBSe | y Rb@iMdmkng bthers g A (1 Ky ¢

about how you or your family benefited from what you learned dufif@pey Smart Week
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MONLEY
SMART Consumer Survey
5 Event Date:
WELEK ot

APRIL 23-30, 2016

The following survey helps us understand how we can improve Money Smart Week and make
sure the events we offer reach the widest possible audience. Your answers are completely
anonymous and cannot be used in any way tdentify you.

1. What is your gender? __ Male __ Female

2.Howoldareyou? _Under18 _ 18-24 _ 25-34 _ 35-49 _ 50-65 __ Over65

3. What is your ethnicity? __ African-American __ Asian __ Hispanic __ White (non-Hispanic) __ Other
4. What is the highest level of education you attained?
___Some high school __ High school or GED ___ Some college __ College degree __ Graduate Degree

5. How valuable did you find the Money Smart session you just attended?
1 Not at all valuable 2 Not valuable 3 Valuable 4 Very valuable

6 . How | i kely are you to apply or take action on s
1 Very Unlikely 2 Unlikely 3 Likely 4 Very likely

7. How likely are you to recommend a Money Smart eant to your friends and family?
1 Very Unlikely 2 Unlikely 3 Likely 4 Very likely

8. How did you hear about the event you attended? Please check all that apply
___Event Calendar Booklet (Where did you get the calendar?)
__ Television (Which station?)
___Radio (Which station?)
__Newspaper (Which paper?)
___Email (From?)
__Website (Which site?)
__Mail insert (In what mail?)
___Friend, Family, Teacher, etc. (Word of mouth)
__Social Media (Facebook, Twitter, etc.)
___Other (Please specify)

9. Have you ever visited MoneySmartWeek.org?_Yes __No

10. What financial topics are you most interested in?

11. Please povide additional comments or suggestions on the back of this page

Additional questions, comments or concerns about sales pitches at your eveaifus atMoney.Smart@chi.frb.orgr visit us
online atmoneysmartweek.ortp submit a comment.
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MONEY |
SMART  Encuesta al Consumidor

® Fecha del Evento:
WE I : I< Titulo del Evento:

Local del Evento:(cuidad):

APRIL 23—-30, 2016

La siguiente encuesta nos ayuda a nosotros a entender como podemos mejorar Money Smart Week y
asegurar que los eventos que ofrecemos alcancen la mayor audiencia posible. Sus respuestas son
completamente anénimas y no pueden ser usadas de ninguna maneragp@entificarle a usted.

1. ¢ Cuél es su género? _Masculino __ Feminino
2. ¢ Qué edad tiene usted? Menosde 18 18-24 25-34 35-49 50-65__ Mas de 65
3. ¢ Cudl es su etnicidad? _ Africano-Americano __ Asiatico __ Hispano __ Blanco (no-Hispano) __ Otro

4. ¢ Cudl es el nivel mas alto de educacion que usted atendié? Alguna Escuela secundaria __ Escuela
secundaria 0 GED __ Algo de colegio ___ Grado universitario __ Post grado

5. ¢ Qué valor encontré en la sesion de Money Smaue usted atendio?
1 No de mucho valor 2 Nada de valor 3 De valor 4 De mucho valor

6. ¢, Qué posibilidades hay de que usted cambie la manera en que maneja el dinero debido a lo que usted ha
aprendido?
1 No muy posible 2 No posible 3 Posible 4 Muy posible

7. ¢ Que posibilidades hay de que usted recomiende el evento de Money Smart a sus amigos y familia?
1 No muy posible 2 No posible 3 Posible 4 Muy posible

8. ¢ Como usted escuchd sobre el evento que atendi6?
__Calendario (¢ Do6nde consigui6 el calendario?)
__Television (¢ Cual estacion?)
___Radio (¢Cual estacién?)
__Periédico (¢ Cudl periddico?)
__Correo eletrdnico (De Quien?)
___Pagina de internet (;Cual?)
__Correspondencia insertada (¢ Cual Correo?)

___Amigo/Familia/Maestro (¢Por otra persona?)
___Media Social (¢Facebook, Twitter?)
___Otro (Por favor especifique)

9. ¢ Has visitado el sito del internet MoneySmartWeek.org? Si __ No

10. ¢ En Cuales topicos financieros estas mas interesado?

11. Por favor proveacomentarios adicionales o sugerencias en la parte atras de esta pagina

Por otra persona
¢ Preguntas adicionales o comentarios? Envienosmaiea Money.Smart@chi.frb.org visitewww.moneysmaweek.org
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MONLEY SMART WEEK

Consumer Signup Sheet

Let’s stay in touch!

—_—

APRIL 23—30, 2016 | MONEYSMARTWEEK.ORG

Sign me up for the Money Smart email list

You will be sent notifications throughout the year about free financial education events
includingMoney Smart Weelctivities for next year. This ligtill not be used for solicitation

purposes.

—_—

Followup with me later in the year

In an effort to continue improvement of programming and be more impacifigney Smart
Weekcoordinators would like to hear about howy applied what you learned to enhance
your financial management skills. Post surveys will be conducted approximately 3 months after

Money Smart Week

rfazz A¥T
and promot2 y I f

Contact information

Name:

g2dz KI @S
STF2NI a

I &dz00
F2NJ yS

Saa
E

adz2Ne
e Sl NRa

City/State in which you live:

Email;

Phone number (optional):

G2 GStt g8
O YLI A3y H
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MONLEY SMART WEEK

APRIL 23—30, 2016 | MONEYSMARTWEEK.ORG
Guides for Using the Online Calendar

Calendar Event Entry Guide

How to Enter an Event Guide — Money Smart Week Application
1. You must already be a registered partner: http://www.moneysmartweek.org/registration

2. Log into your account.

3.LFT @2dz F2NH2(0 @2dzNJ LI dag2NR 2NJ AGQa y2i 62N
https://www.chicagofed.org/applications/msw_calendar/login.htm

4, | t A0l GKS G/ NBIFGS |y 9@Syilé¢ odzidz2zy dzy RSNJ (KS

5. Select an event type. For events that are open to the public, choose Public Standard for-face
face events or Public Online faebinars. If the event is for a closed group, such as a school
classroom or an employer, choose Private. For Private Events, only the title of the event and
sponsors will appear in the print calendars. Private events give an expanded date range of 3
weeks.

6. CAff Ay (GKS NBad 2F KS S@Syd RSGFAfad LT &2
over the question mark to the left of the field.

7. Click save as a draft if you are missing details. We do not approve or review drafts and they will
not appear on the consumer calendar or print calendars. If all your details are finalized click
review for submission.

8. After reviewing your details a final timyu must submit for approval.

9. After you submit for approval you will receive an event ID numKeep this in case you need
to make changes to your event. It is also how you will report attendance for your event. If you
do not receive an event ID number most likely your event was not submitted properly.

10.1f you need to change the details of your evgou can do so, the event will just have to be
reapproved. You can sort by clicking on any of the headings on the table or by using the search
function on the right hand side. If you have a specific event that needs editing, you can search
foritbyputy 3 GKS 9@Syid L5 Ay GKS a9@0Syid L5¢ FASE]

11.We do not approve events in draft status; please make sure you submit your event for
approval. If you save an event as a draft you must go back into the system and submit it for
approval once all your details anadlized.

12¢KSNBE Aa y2 RStSGS FdzyOiAz2yd LT &2dz ySSR (2
you need to cancel an event please save it as a draft. This way you can always go back and
submit the event for approval later if something chand@saft events will not display on any
consumer facing calendar, print or online.
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MONLEY SMART WEEK

APRIL 23—30, 2016 | MONEYSMARTWEEK.ORG

Be sure to review all your event details. Things to check for:

Correct capitalization in the title and description

If the event is being hosted at a library, make sure ALA selection says yes

Make sure the address is formatted properly

Make sure the event time looks correct, a 2 a.m. event was likely entered incorrectly
Make sure that the contributing partners are on separate lines, not all in one text box.
Youcanadf RRAGA 2yl f LI NIYSNER 6AGK GKS a! RR |

® oo op
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MONLEY SMART WEEK

APRIL 23—30, 2016 | MONEYSMARTWEEK.ORG

Event Approval Guide/ K A NJJSNAR 2y Qa 2y f &

1.
2.
3.

8.
9.

Log into your chairperson account
Click events

You can sort by clicking on any of the headings on the table or by using the search function on
the right hand side. If you have a specific event that needs approval, you can search for it by
Lz GAy3 GKS S@Syid L5 Ay (GKS da90Syid L5¢ FTASEF

Wedonotapprov @Sy ia Ay RNI FO adl GddzaT LI SFHasS 2yfe
status. If a partner saves an event as a draft they must go back into the system and submit it for
approval once all their details are finalized.

There is no delete function. IBydz y SSR (G2 RSt S4GS |y S@Syidz LX S
can always go back and change the status later if something changes.

¢2 FLIINRGS Iy S@Syid OfA0]1 (GKS aSRAGE odzidzy
Review all the event details. Things to check for:

a. Corkect capitalization in the title and description

b. If the event is being hosted at a library, make sure the ALA selection says yes

c. Make sure the address is formatted properly

d. Make sure the event time looks correct, a 2 a.m. event was likely entered incgrrectl

e. Make sure that the contributing partners are on separate lines, not all in one text box.
. 2dz Oy FTRR FTRRAGAZ2YLFE LI NIYSNER ¢gAGK GKS

Click review for submission

Review all the information one last time

10. Select approvedplease do not ever select past)

11./ £t A0l aNBUOdzNy G2 S@Syida LI 3Se

YR | LILINE @S &2
GKS YFAY LI 3S GKS &a2NIAY3I LI NFYSOGSNR oAttt 0S8

button.
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MONLEY SMART WEEK
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Report Export Guide

1.
2
3.
4, ¢KSdzm G2Y wSLIE2NIaég¢ aSOGA2Yy A& 6KSNB e2dz gAff

5.

CKSNBE INB (g2 2LIWA2ya 2y GKS YIFIAYy aONBSy> a9

. CKSNB NS GKNBS GelLlSa 2F NBLRNIaz alt!a F DfFy

¢KS a!d | DfFyOSé NBLRNI 3IAGSaE e2dz | ljdzAi O f

CKSNE Aa | G0KANR | NBF OFffSR at | NOIYSNI ! OGA DA
who have not participated from one year to the next.
a. Afterselecty 3 &/ dzaG2Y wSLIBR2NIa¢ &2dz OFy SAGKSNJI N
selecting users or events you can set your search parameters. To select only the
counties in your region, use the ctrl button.

b./ £t A0]1 aDSYSNI OGS wSLR2NIE¢ O
c. /| £ A01 &9 E LI Kihefileds ah ¢xeekdociirgents | @

¢KS Gt NAYydG /1 fSYRIFENI 9ELRNIE OFy 68 dzaSR G2 L
a. First, select the counties in your region using the ctrl key.

b. Next, select the event types that you would like to include in the document diseng
ctrl key.

c. Select the sort order. This is the order in which the calendar will be sorted. We always
do type first so that public, online, etc. are separate. You can play around with the
order. For most regions we sort by: type, county, topic, titlededand time. You do not
have to sort by all the fields listed. For example in Chicago, we do not sort using county.
5N} 3 KSY G2 GKS NAIKG Ay GKS 2NRSN &2 dzQF

d. Select the fields from the left that you would like includedha calendar. The order
you select them in does matter. For most of our documents we select time through
RSVP by date, in that order. Again, feel free to play around and see how it looks to get
0KS NBadzZ G 22dzQNB f221Ay3 F2NW

e. The last step is to selectelfile type. RTF will open in a word doc which most
newspapers can use. Quark is used by most designers, including ours. It has some
preformatting code (bold titles, etc.).

f. Click export and save your file.
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MONLEY SMART WEEK
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Templates

Example Money Smart Kid Award Press Release

MEDIA CONTACT:
[Your Contact info]

[Date]

FOR IMMEDIATE RELEASE
[Headline About Your Event]

[Month xx, 2016] T -[Enter name of organization] will recognize the winner of the 2016 Money Smart
Kid Essay Contest at [enter name of event]. This contest was held in conjunction with the upcoming
Money Smart Week®, an event consisting of more than 500 free classes, seminars and activities
promoting financial education that will take place from April 23-30

The XXX will be held on [date] at [time and place]
[Enter more details about the specific event.]

The winner of the 2016 Money Smart Kid Essay Contest will be receiving a [enter specific prize] as
well as the opportunity to travel the state promoting financial education to other kids. With more than
[add number of essays] entries, the contest was very competitive and a large success. The essay
topic this year asked participants [insert 2016 essay topic here].

Coordinated by the Federal Reserve Bank of Chicago and its Money Smart partners, Money Smart
Week® is designed to educate consumers about money management and create awareness of
financial education programs on a wide range of topics such as budgeting, saving and using credit
wisely.

The educational activities will be carried out by more than XXX local community groups, businesses,
schools, and non-profit organizations.

[Enter quote from chairperson about benefits of contest and benefits of Money Smart Week®]

Addi tional information and &aJoreymImarnWeaek® are fiow availabiet s f or
at http://www.moneysmart.orqg.

HitHt
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Example Planning Meeting Agenda

MONEY
SMART
WEEK

APRIL 23—-30, 2016

2088 Planning Meeting
Thursday, December X

9a.m.

Federal Reserve Bank of Chicago

AGENDA

9-9:10a.m.

Individual Introductions and Go-around..........cooeeeeiee e, All

9:10 — 9:20 a.m.

Campaign Updates. ... ..o.oouiititi i e Chicago Fed

(Kickoff, Deadlines, Discussion Forum, Resources Survey)

9:20 - 9:35 a.m.
Event Calendar Database/WebSite. ... ..ueeenee e,

9:35-9:40 a.m.

Leadership Report. .. ... Chicago Fed

9:40 — 9:55 a.m.
Committee Reports/ ANNOUNCEMENTS. ... ....uuutnttiittitteteitt et e eeeaeaaeenns
Chairs/All

9:55-10:00 a.m.
Open Discussion and Partner ANNOUNCEMENTS. ..........vviuteniieeerereiieeeneaneenennns
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Contact Information

For regional chairperson contact information, please visit:
www.moneysmartweekpartners.org/chair_list
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