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Backgrounder on the UCP’s 
double standard on third-party advertising 

July 21, 2020 
 

Alberta’s current election financing rules deem all paid, public communication to be “political” and 
subject to public disclosure rules if the messages contained therein deal with issues that can be 
associated with a particular candidate or party. Given that nearly all of the issues that the Alberta 
Federation of Labour (AFL) deals with can be associated, in one way or another, with one candidate or 
party or another, the AFL determined four years ago that it needed to report and disclose ALL of its 
paid advocacy spending in order to be in compliance with the legislation (which was brought in by the 
previous NDP government). 

Sadly, but perhaps not surprisingly, the UCP has been using the AFL’s decision to scrupulously comply 
with the law as a way to attack unions and the AFL itself. They have implicitly and explicitly 
mischaracterized the funding that the AFL has disclosed under the Alberta Elections Financing Act as 
partisan funding in support of the NDP. The truth is that literally ALL of the funding reported by the 
AFL to Elections Alberta represents money raised to finance lobbying and advocacy campaigns on 
issues identified and supported by workers and unions affiliated with the AFL. 

In other words, the AFL’s disclosed funding is not for the NDP, it’s for worker advocacy campaigns: 
exactly what you’d expect from the province’s largest and oldest worker advocacy group. 

If not to support the NDP, what was the money actually spent on? Between 2017 and 2020, the AFL 
conducted several third-party advertising campaigns, including: 

 

- The Unstack the Deck campaign to lobby the previous government to bring Alberta into the 
Canadian mainstream when it comes to labour law and workplace health and safety law.  

- The Next Alberta campaign to promote economic diversification and the need to prepare 
our province for the destabilizing effects of the looming global transition away from fossil fuels.  

- The $15 is Fair campaign to promote and defend a fair and livable minimum wage for 
Albertans.  

- The Fair Start campaign for universal early child education and care. 

- The Pensions campaign to protect existing public-sector pensions from the Kenney 
government’s intrusions and oppose pulling out Alberta of the Canadian Pension Plan (CPP). 

- The Kenney’s Cuts campaign to stand up to the current government’s austerity for public 
services, like health care and education. 

- The Return Safe campaign to advocate for safe workplaces with the COVID-19 pandemic. 

 

Taken together, AFL third-party spending on these campaigns was approximately $1.9 million from 
2017 to 2020 (first quarter). 

  

https://web.archive.org/web/20171212183119/http:/unstackthedeck.ca/
https://www.nextalberta.org/
https://www.15isfair.ca/
https://www.fairstartalberta.ca/
https://www.kenneyscuts.ca/about-pensions
https://www.kenneyscuts.ca/
https://www.returnsafe.ca/
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Pro-UCP Third-Party Groups 
Over the same three-year period, pro-UCP groups reported funding of $3.1 million. 

Some examples of pro-UCP campaigns include the Alberta Advantage Fund ($1.1 million), which even 
sold membership and raised money for the UCP; and the Shaping Alberta’s Future campaign ($1.5 
million), which campaigned for a lower minimum wage and rollbacks of the NDP’s changes to the 
Labour Relations Code, Occupational Health and Safety Code, and the Workers’ Compensation Board program 
– all largely delivered by the Kenney government. 

What’s even more troubling is that many groups that are clearly part of the UCP’s political eco-system 
and which clearly spend money on paid communication that would be deemed “political” for the 
purposes of the Election Finances Act, don’t even bother to report their spending. 

For example, the Canadian Taxpayers Federation (CTF) is not a registered lobbyist or a third-party 
advertiser, but they run numerous campaigns that would obviously benefit the UCP.  Recently, they 
remarked in court that the Kenney government would change the laws to allow them unfettered 
election advertising. Read the article here. 

Another example is the Canadian Association of Petroleum Producers (CAPP), which is running a large 
and aggressive online campaign called Canadian Energy Citizens. They’ve used sophisticated and 
expensive on-line data-mining techniques to build a list of more 569,000 signatories, yet it is not a 
registered third-party advertiser, so the public won’t know the cost of the campaign. 

Similarly, Canada Action, an organization with deep ties to the UCP, got funds from corporations and 
the Manning Centre and decided to spend some of those funds on offensive memes. Read the article 
here. Canada Action is also not a registered lobbyist or third-party advertiser. 

A final example: the Canadian Federation of Independent Business (CFIB) is a registered lobbyist, but 
not a third-party advertiser, despite running many campaigns that are arguably supportive of the UCP, 
including a campaign in support of changes to the Employment Standards Code that allows, among other 
things, 13-year-old janitors in Alberta workplaces. Read the article here. Bill 32 makes the changes the 
CFIB has asked for. 

All of this begs the question: If AFL spending on issue campaigns is “partisan spending for the NDP,” 
why does the UCP not characterize spending by groups like CAPP, the CFIB, the CTF, the Manning 
Centre, Canada Action and Alberta Proud as “partisan spending for the UCP”? The double standard is 
obvious, as are the UCP’s real motives in smearing the AFL and distorting the real nature of their 
spending. 
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https://www.cbc.ca/news/canada/edmonton/jason-kenney-election-finances-act-1.5373943
https://www.energycitizens.ca/
https://www.macleans.ca/politics/ottawa/the-excessively-violent-election-ad-paid-for-by-the-manning-centre/
https://www.macleans.ca/politics/ottawa/the-excessively-violent-election-ad-paid-for-by-the-manning-centre/
https://www.cfib-fcei.ca/en/advocacy/employment-standards/bill-32-employment-standards-victory

	Pro-UCP Third-Party Groups

