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LETTER FROM THE ED & PRESIDENT
Dear friends and supporters,
On behalf of the staff and the Board of Directors at Apathy is Boring, we are pleased to present to you our 2016-2017
Annual Report.
This year was an exciting one for Apathy is Boring, with the completion of new and challenging projects in all three
program areas, as well as many projects underway in anticipation of Canada’s 150th anniversary.
Our Voting program encourages and empowers young Canadians to be active citizens, as an engaged citizenry is
key to the strength of our democracy. This past year marked the halfway point of our four-year partnership with
Elections Alberta, where we are encouraging youth to vote through outreach and development of accessible tools
with our nonprofit partners across the province. We also created a database of organizations working with youth
across the country for Elections Canada in order to effectively reach diverse communities of youth during municipal,
provincial, and federal elections.
Our Get Involved program connects us directly to youth across Canada. Our Know your Basics! Project involved and
encouraged newcomer youth in their communities through workshops and the development of online tools. We are
currently in the early stages of our Montreal 375 Project, where we will help organize a Youth Summit and empower
young Montrealers to voice their ideas for the City of Montreal. Finally, our 150 Years Young Project will create space
to acknowledge and feature the diverse ways young people are shaping their communities across Canada and
mobilizing the potential of their peers.
Our Youth-Friendly program provides government bodies and organizations with resources to better integrate youth
as meaningful participants in their programming. In partnership with the Laidlaw Foundation, we are creating a
Municipal Youth Engagement Best Practices Report that provides municipalities with tools and practices to better
engage youth. Research is integral to preparing effective programming and ensuring that we have correctly identified
and analyzed problems. We partnered with the Environics Institute to conduct a unique study on Canadian Millennial
social values in order to create resources and programming that engage that generation effectively.
Through combining art and technology, our three core program areas will employ a more creative approach to
promoting youth civic engagement in 2017 in order to reach more diverse communities of young people across the
country. We look forward to recognizing Canada’s 150th anniversary with creative, thought-provoking projects that
aim to connect with youth nationwide and empower them to be civically engaged members of their communities.
We are grateful to every donor, funder, partner, artist, and volunteer who has supported our efforts this year. Join us
in continuing to Dress Down Democracy in 2017.
Sincerely,

Caro Loutfi, Executive Director

Niamh Leonard, Chair of the Board
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CONTEXT
2016 was a year marked by political turmoil and the emergence of an increasingly divisive rhetoric in international
discussions. The Brexit referendum and the heated election race in the United States and in France, indicate a
polarized political climate in the Western world. This provides Apathy is Boring, as a national non-partisan organization,
with a tremendous opportunity to promote civic engagement and facilitate open conversations amongst youth.
Canada saw a promising trend in youth civic engagement in the 2015 Federal election, with youth voter turnout at
a high of 57. 1 %, an 18 % increase since the previous federal election. We will continue this momentum into our
projects in 2017, where we will be acknowledging Canada’s 150th anniversary since confederation and framing this
moment in time as a turning point for our democracy.
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MISSION, VISION AND METHODOLOGY

MISSION

VISION

Apathy is Boring is a non-partisan charitable organization that uses art
and technology to educate youth about democracy, with the aim of
increasing youth voter turnout, increasing youth engagement in the
democratic process, and building a sustainable dialogue between
youth and decision-makers.

A Canada where every young
Canadian is an active citizen, and
youth are meaningfully engaged
in all aspects of the democratic
process.

METHODOLOGY
Gather Knowledge - Every activity undertaken by Apathy is Boring begins with a discussion of the research that we
need to do. Starting with this “homework” has two benefits: it ensures that we’ve correctly identified and analyzed
the problems we’re tackling, and it helps us to be efficient. We draw on knowledge from both practitioners and
researchers. If there’s a lack of information, we start by conducting our own research.
Experiment + Innovate - Apathy is Boring is not afraid to experiment and innovate. Before we commit to a new
activity, we test different ways to accomplish our mission. We also gather program level and strategic level data
for each of our activities and programs. This data is used not only to evaluate the performance of each activity and
program, but also to identify high-impact solutions for the problems we’re tackling.
Maximize Impact - Apathy is Boring is a social innovator in the field of youth engagement. After testing and refining
an activity, our next step is to maximize its impact. When we have the capacity to do so, we expand the reach
of our own programs. Otherwise, we give our ideas away. By taking this “open source” approach and sharing our
knowledge and strategies with other youth engagement stakeholders, Apathy is Boring can affect far more youth
than any one organization could ever reach directly.
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PHILOSOPHY

YOUTH AS
DECISION-MAKERS
We believe that creating spaces for dialogue
and decision-making opportunities for youth are
critical to youth engagement in democracy.

REACHING
THE UNENGAGED
We believe in doing the hard work to reach and
activate unengaged youth.

LOW-RISK
ENTRY POINTS
We believe in going to where young people are
and not expecting young people to come to us,
and that sometimes taking the first step towards
civic engagement is the most important one.

IMPACT
We believe in solving the problem of declining
youth engagement in democracy, not just raising
awareness about it. We make sure our work has
impact.

INTERGENERATIONAL
PARTNERSHIPS
We believe in the importance and value of
intergenerational partnerships.

PROVIDING CHOICES
AND INFORMATION
We believe in providing information in an
accessible way to educate and inform young
people. We don’t believe in preaching.
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NUMBERS
APATHYISBORING.COM

43,900

page views

17,400 23,900
unique visitors

unique visitors

YOUTHFRIENDLY.COM

3,860

1,744
unique visitors

page views
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TOTAL WEBSITE STATS

47,800
page views

19,100
unique visitors

23,900
visits

APATHY IS BORING

14,827
Social Media Followers

6,070

15

435

8,322

MEDIA APPEARANCES

17

WORKSHOPS

188

YOUTH REACHED IN WORKSHOPS

885 +

VOLUNTEER HOURS

43,900

PEOPLE REACHED ONLINE FOR
ELECTIONS AB AND KNOW YOUR BASICS! CONTENT
2016-2017 ANNUAL REPORT
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VOTING PROGRAM
ELECTIONS ALBERTA
This past year marked the halfway point of our four
year partnership with Elections Alberta, where we
are encouraging youth to vote in provincial elections
through outreach and development of accessible tools
with our nonprofit partners across the province.
In 2015, we conducted a Get Out the Vote Campaign
with the help of our Street Team volunteers; we reached
over 92,000 Twitter users in 7 weeks, had hundreds
of face-to-face conversations, and distributed both
hardcopy and online election information tools.
This past year, we worked with 16 community partners
across the province to create an Elections Readiness
Toolkit that includes a community organization manual,

a Day in the Life Quiz that explains the role of each
level of government by what participants deem most
important to their daily routines, and a video that shows
how issues people are passionate about are related to
voting. Our Toolkit reached 24,259 online users, 17,147
of which were reached in Alberta through social media
channels and partner organizations.
We will continue to build on the momentum from
the 2015 Federal election and our previous year of
programming in 2017. We look forward to conducting
over 18 workshops in local community organizations
that will be led by two young Albertans to reflect our
commitment to our by youth for youth mission.

STAKEHOLDER ENGAGEMENT MAP
This past year, we created a database of community organizations that work with youth at regional, provincial, and
federal levels in order to better reach diverse communities of young people during elections. This resource will allow
us to work with Elections Canada in scaling our impact far wider than our organization ever could.
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GET INVOLVED PROGRAM
ENGAGING NEWCOMER YOUTH: WORKSHOPS
Know Your Basics! is a project funded by Canadian Heritage and
conducted in partnership with YMCA’s du Québec, Canadian
Arab Institute, and Carrefour Jeunesse Emploi NDG. It seeks to
get newcomer youth involved and engaged in their communities
through workshops and online resources. We developed a video
that reached over 11,000 people on social media and shared it
in our newsletter which has over 2500 subscribers. We also ran 9
youth-led workshops that reached 108 young people, where we
discussed the roles of government and the ways in which youth
can creatively get involved in their communities to bring change
to the issues they care about.

150 YEARS YOUNG
The 150 Years Young project is a Canada 150 Signature Initiative. At Apathy is
Boring, we are engaging in conversation about Canada 150+ as an opportunity
to discuss our country’s direction regarding youth civic participation. We
acknowledge the thousands of years of Indigenous resilience on this land and
view Canada 150 as an important turning point for our democracy. We will be
teaming up with community partners and 12 City Ambassadors (representing
Montreal, Ottawa, Toronto, Edmonton, and Vancouver) to tell our story about
youth in Canada. We will create space to acknowledge and feature the diverse
ways young people are shaping their communities across Canada to mobilize
the potential of their peers through creative installations.
We have completed Phase 1, in which our community partners, 12 city
ambassadors, and broader online community collected photos and stories of
both the conventional and unconventional ways that millennials are making a
difference across Canada.
Phase 2 includes sharing collected photos and captions online as well as
projecting them on buildings paired with our Street Team volunteers to facilitate
conversations with passers by. For Phase 3, we will be creating meaningful
content that will empower our peers to turn awareness into action and see
themselves as agents of change moving forward. Both aforementioned phases
will be completed in 2017.
We look forward to shifting the narrative on youth engagement in Canada,
encouraging conversations that inspire reflection and action, and creating
meaningful content to empower youth to take action with the completion of
this project in 2017.
14
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#YOUTH375MTL
Montreal has an abundance of talented, open-minded, and dedicated young people who strive to make real
contributions to their communities. Montreal’s 375th anniversary is a great opportunity to give them a platform to
voice their opinions and discover what a Young Montreal means to them. We will discuss issues that are of utmost
priority to Montreal’s youth, such as youth engagement in municipal democracy and their commitment to living
together in harmony.
As part of this project, 19 young role models representing each a Montreal borough have been chosen as ward
ambassadors and are leading community consultations to listen and share ideas with their local peers. In partnership
with Forum Jeunesse de l’Île de Montréal (FJÎM), Concertation Montréal, Les Offices jeunesse internationaux du
Québec (LOJIQ), Conseil Jeunesse de Montréal, YMCA du Québec, and Institut du Nouveau Monde, we will bring
together 375 young people at the Centre des Sciences in Montreal for a Youth Summit in the spring of 2017 to gather
and mobilize ideas from Montreal’s youth. In addition to the projections taking place during the summit, Apathy is
Boring will also be holding four large scale projections on buildings around the City, sharing the dreams gathered in
these youth consultations with fellow Montrealers.
2016-2017 ANNUAL REPORT
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YOUTH FRIENDLY + RESEARCH PROGRAM
YOUTH ENGAGEMENT IN MUNICIPALITIES
A Youth-Friendly Audit provides in-depth analysis of an organization
or government body’s youth engagement practices and offers
concrete actions to build on and improve current practices. We
conducted a youth engagement audit of the City of Kitchener in
2015 and following its success, have partnered with the Laidlaw
Foundation to create a Municipal Youth Engagement Best Practices
Report. This will provide municipalities with tools and best
practices to better engage youth in their programming and will be
disseminated to municipalities across Canada in 2017.
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RESEARCH - CANADIAN MILLENNIAL SOCIAL VALUES STUDY
In partnership with the Environics Institute, we conducted a unique study on the social values of millennials (those
born between 1980 and 1995). We discovered that Millennials are extremely diverse and can be categorized into six
social values subgroups, referred to as “tribes”, that share distinct characteristics and personality types. We gained
insight about their life goals, what it means to be an adult, career aspirations and work experience, and political and
social engagement amongst other indicators. This report is crucial to effectively engaging Millennials in political
discourse, as we are able to formulate our future programming and create reports with a greater understanding of
the diverse social values present within Canadian Millennial cohorts.

T
T ABOUT
ABOUT OUR
OUR PARENTS?
PARENTS?
HEY
HEY CARE?
CARE?

u do. There does not appear to be a large generational gap when it comes to
politics. Millennials are only marginally less apt to be very interested than
omewhat larger gap in comparison with Boomers and Elders.*

sourced from the General Social Survey (2013)

INTEREST IN POLITICS
By educational attainment
13

TOTAL

39

31

17
7

27

No high school diploma

32

34

10

31

Completed high school
25
14

Some post-secondary

30

13
16

Completed post-secondary

28

10
25

Graduate degree
6

Very interested
Not very interested

23

34

42

46

46

Somewhat interested
Not at all interested

2016-2017 ANNUAL REPORT

17

APATHY IS BORING

TEAM

STAFF
Executive
Director
Caro Loutfi

Communications
Coordinator
Sophie Babinski

Youth Friendly
Coordinator
Stephanie Jeremie

West Coast
Project Coordinator
Tara Mahoney

Workshop
Facilitators
Andrew Ng
Jonathan Spaner

Accounting
and Admin Coordinator
Grant Rummel (FEB.2016 - JULY 2016)
Sarah M’Rad (AS OF JULY 2016)

Admin and fund development
intern
Micaela Cayer-Rodman

Communications and
social media intern
Alexander Cole

INTERNS
Events &
Outreach intern
Sajdeep Soomal
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BOARD OF DIRECTORS
Chair of the Board
Niamh Leonard

Member
Salim Rachid

Member
Yancy Craig

Vice-Chair
Noelle Sorbara

Member
Jillian Kilfoil

Member
Elana Ludman

Treasurer
Jessica Pathy

Member
Sarah Houde

Member
Alexandre Mireault

Secretary
Michael Lenczner
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VOLUNTEERS & COUNCIL MEMBERS
COUNCIL

LEAD VOLUNTEERS

Jean-Pierre Kingsley
The Honourable Lloyd Axworthy
André Blais
The Right Honourable Kim Campbell
Piya Chattopadhyay
Penny Collenette
Phil Fontaine
Roger Gibbins
Elisabeth Gidengil
Frank Graves
Richard Johnston
Tasha Kheiriddin
The Right Honourable Paul Martin
Anne McGrath
The Honourable Audrey McLaughlin

Kendra Sharp
Héloïse Panhard
Elijah Monroe
Danielle Lenarcic Biss
Aalim Rattansi
Rebecca Klaassen
Jennifer Sutton
Kyla Pascal
Liza Chatterjee
Tara Mahoney
Synthia Jahan
Natasha Comeau
Bryan Salazar
Sadia Rafiquddin

QUOTES FROM VOLUNTEERS
“As an Ambassador of the 150 Years Young project with Apathy is Boring, I had the opportunity to meet
young people in my city who were committed to creating positive change. I was inspired by their drive and
passion -- they made me want to be a better citizen! I began seeking out events and spaces to broaden my
civic engagement and grow more informed of developments in my community. I even found myself more
comfortable seeking out new connections to network, share ideas, and get career advice.”
— Danielle Lenarcic Biss, Toronto Ambassador

“This opportunity came at a pivotal moment in my own life, as a graduating university student contemplating
my future and in the scheme of world events flooding our newsfeeds, televisions, and daily conversations.
While headlines have increasingly appeared disheartening over the past few months, the young people in
Montreal I have gotten to know through this project have shifted my perspective significantly… Each time I sat
down for an interview I was inspired by the enthusiasm and passion of young Montrealers and undoubtedly
I walked away having learnt something new.”
— Natasha Comeau, Montreal Ambassador
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STATEMENT OF INCOME
APRIL 1, 2016 - MARCH 31, 2017

REVENUES
Foundations and government grants

$ 204,659

Donations

$ 19,855

Consulting revenue

$ 77,063

Workshop and presentations

-

Other

$ 5,221

Total

$ 306,798

EXPENDITURES
Salaries and benefits

$ 132,887

Youth development

$ 13,565

Training and development
Project expenses

$ 619
$ 46,882

Office and general

$ 13,796

Rent

$ 15,450

Telephone and utilities
Insurances

$ 812
$ 1,458

Honorariums

$ 7,000

Professional development, subscriptions, membership and licence fees

$ 2,940

Website and media

$ 7,005

Travel

$ 11,117

Representation expenses

$ 3,484

Professional fees

$ 5,000

Interest and bank charges

$ 1,930

Amortization of capital assets

$ 1,503

Total

EXCESS (DEFICIENCY) OF REVENUES OVER EXPENSES

$ 265,448
$ 41,350
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DONORS AND FUNDERS
To support Apathy is Boring is to support the future of our democracy. We could not engage the next
generation of Canadian youth without the contribution from our funders, donors, and supporters at all
levels. Thank you for your ongoing commitment to our mission.
Apathy is Boring is a charitable organization and social enterprise. To fulfill our mandate and carry out
the important work that we do, we rely on the generous support of individual donors, foundations, and
government grants.

4-H Canada
ALDO Group
Anonymous
Anson Duran
Antoine Loutfi
Bertrand Cesvet
Bouclair
Canada Summer Jobs
Canadian Heritage
Canadian Union of Public
Employees
Cara Leibovitz
Caroline Fletcher
Chantelle Mireault
Concertation Montréal
David Usher
Domenic Del Vecchio
Elana Ludman
Elections Alberta
Elections Canada
Eva De Gosztonyi
Eva Falk Pedersen
Evridiki Spidalis
Fondation du Grand
Montréal
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Grants Ontario
Greg Sorbara
Hao Hua
Henri Cleinge
Ilona Dougherty
Inder Arya
Isabelle Poirier
Jessica Pathy
Jessica Robertson
Jonathan Glencross
Kathryn Jezer-Morton
Katimavik Service Jeunesse
Katrin Leblond Design
Kent Hovey-Smith
Lalos Renovations Inc.
Loaded Pictures
Mandys
Marie-Claire Lynn
Marilyn Meikle
Mary Hunter
Michael McAdoo
Mikelbergs
Natalie Azzouz
Nathalie Bussières
Niamh Leonard

Nikole Jecen
Noelle Sorbara
Paragon Sciences Ltd.
Philip Leger
R. Howard Webster
Foundation
Salim Rachid
Sam Sorbara Charitable
Foundation
Sara Lyons
Scott Yetman Design
Shannon Litzenberger
Sylvan Lanken
The J.W. McConnell Family
Foundation
The Peacock Family
Foundation
Toby Harper-Merrett
Tony Babinski
Valérie Cauchemez
Vanessa Bonneau
Via-Rail
Young Canada Works
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THANK YOUS

THANK YOU TO
Apathy is Boring’s Board of Directors and Apathy is Boring’s Council members!
As well as: Andrew Molson; Hilary Pearson; Colin Jackson; Ian Tuckey, Drew Westwater and Glen Resler at Elections
Alberta; Lisa Drouillard and Jane Morrison at Elections Canada; Julie Roussin, Noémie Brier-Marquez and Laura
Cliche from Forum Jeunesse de L’Île de Montréal; Diane Bertrand and the team at Fondation du Grand Montréal;
Keith Neuman from the Environics Institute; Betul Keles and Jehad Aliweiwi from the Laidlaw Foundation; Dana
Klyszejko and the team at VICE media; Nathalie Bibeau and the crew at CBC and White Pine Pictures; Eve-Danielle
Veilleux and Jacques Fauteux from Via Rail Canada; Andrew Campbell, Marcie Adey and the team at the Canada
150 Secretariat
And there’s more: George Abraham, Douglas Bensadoun, Jessica Bolduc, Jason Clark and Sasha Caldera, Elyse
Curley, Sally Douglas, Salima Ebrahim, Sarah Falconer, Chloe Ferguson, Max Fineday, Charles Fleury, Jodi Goeble and
Kairi Pawlick, Hilary Leftick and Tamer Abdalla, Pier Liné, Giselle Murphy, Marika Shaw, Claire Tousignant and Philippe
Demers, Fabrice Vil, and everyone else that provided support big or small!
Ariane Guay-Jadah, Tony Babinski, Justin Kingsley, Pierre Olivier Herbert, Elijah Monroe, Danielle Lenarcic Biss, Aalim
Rattansi, Rebecca Klaassen, Jennifer Sutton, Kyla Pascal, Liza Chatterjee, Tara Mahoney, Synthia Jahan, Natasha
Comeau, Bryan Salazar, Sadia Rafiquddin, Niki Kerimova, Sharon Cheung, Sajdeep Soomal, Alex Cole, Micaela CayerRodman, Rania Younes and Sahar El-Kotob, Asim Osman, Cathy Wong. Marie-Ève Paquin,Geneviève Lapierre, Chloe
Boone, Mathilde Grenier, Eric Paquin, Emily Woods, Jennifer Vrouvides, Joy Ross-Jones, Carolee Israel Turner, Ros Doi,
Chris Wainwright , Natacha Pierre , Anthony Santoro , Nada Rustom, Hiba Rustom, Jason Heer, Sarah Kemmers, Kate
Hawksworth, Bashir Ahmed , Douglas Bennett, Taouba Khelifa, Kody Taylor, Michael Peters, Jocelyn Winter, Kevis
Wilson, Karen Drynan, Le-Ann Ewaskiw, Michelle (Mickey) Derbyshire, Melanie St-Onge, Catherine Broomfield, Kelsey
Merkeley and Leah Ettarh.

THANK YOU !
MERCI!
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OFFICE
Maison Jeanne Sauvé
1514, avenue Docteur-Penfield
Montréal (Québec)
H3G 1B9

MAILING
CP 42071 CSP Roy
Montréal (Québec)
H2W 2T3

CONTACT
(514) 844-2472
info@apathyisboring.com

apathyisboring.com
youthfriendly.com
Follow us on Twitter @apathyisboring
Like us on Facebook: facebook.com/apathyisboring

Ce rapport annuel est aussi disponible en français

