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ELECTION ALBERTA - YEAR 4 FINAL REPORT

Apathy is Boring and Elections Alberta have 
partnered for a four-year project to encourage 
youth to vote by conducting peer-to-peer 
outreach, providing young voters with elections 
information, developing resources with nonprofit 
partners in both Edmonton and Calgary, and 
rallying the nonprofit sector around youth 
electoral engagement.

Year 4: Registration Drive 

EXECUTIVE SUMMARY
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Alberta routinely has some of the lowest rates of electoral participation in Canada. Recent data indicates 
that Alberta’s youth are the least likely to cast a ballot federally or provincially (Statistics Canada, 2015; 
Elections Canada, 2012). In the 2015 provincial election, overall voter turnout was 53%; youth voter turnout 
was much lower, at only 25% (Elections Alberta, 2015). 

There are a few factors that could explain Alberta’s lower levels of 
voter turnout: Alberta is the youngest province with a median age 
of 36.1 years (Statistics Canada, 2012), has the lowest levels of post-
secondary enrolment in Canada, and the highest dropout rate for 
both university and college (Statistics Canada, 2008a). Alberta also 
has a higher proportion of youth that drop out of high school than do 
other provinces, especially in rural areas and small towns (Statistics 
Canada, 2008b). 

Because education and environment are such key factors in explaining 
rates of voter turnout and civic engagement, dropout rates may be 
important signifiers in exploring Alberta’s voter turnout. This further 
indicates the need for resources and alternative spaces for education 
when it comes to democratic participation. 

The fact that youth have felt disconnected doesn’t necessarily mean 
that they are disinterested and don’t care about particular issues. 
Youth are far from being apathetic about the issues that affect them. 
It’s about engaging with them in a meaningful way about the issues 
they care about and connecting those issues to their government. 

There are three consistent themes that appear throughout the research 
on youth voter turnout and best electoral mobilization practices. First, 
voting behaviour is a gradually acquired habit. Second, education is 
the most significant factor correlated with becoming a habitual voter. 
Third, peer-to-peer contact is the best method for mobilizing youth to 
vote or to get involved in an electoral campaign. So, equipped with 
this information, we set out to tackle the existing barriers to youth 
engagement, by educating, engaging, and informing youth.

INTRODUCTION
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During Year 1, Apathy is Boring conducted a Get Out the Vote 
Campaign for the 2015 Alberta provincial election with Street 
Team volunteers. Through online and on the ground outreach, 
Apathy is Boring, along with partners and volunteers, reached out 
to Albertan youth, providing them the education and tools they 
needed to get out to the polls. 

Here are a few campaign highlights: 

 � 91 900+ users reached over Twitter in 7 weeks; 
 � 600 face-to-face conversations with youth across Alberta 

about where, when & how to vote; 
 � 300 hard copy election information tools distributed; 
 � 5 100+ views of our online voting resources. 

The focus of Year 2 was the creation and dissemination of the 
election readiness toolkit. This toolkit was designed based on 
interviews that were conducted with volunteer organizations 
across Alberta, as well as surveys from youth that were gathered 
during the election campaign last April, and research gathered 
from across the province and country with regard to best practices. 
The intended audience for this project were youth between the 
ages of 18 and 25 who are not pursuing higher education. In order 
to be more closely connected with community organizations in 
Alberta, we hired an outreach coordinator based in Edmonton as 
well as an academic advisor based out of Calgary, Dr. Melanee 
Thomas. Having people involved with the project on the ground 
in Edmonton and Calgary allowed us to practice what we 
preach of fostering peer-to-peer connections and building lasting 
relationships.

Here are some of the highlights from Year 2 of the project:

 � A database of 80 Alberta-based community organizations 
created; 

 � Direct engagement of 16 organizations through interviews; 
 � Creation of a Toolkit; 
 � Indirect engagement of 40 organizations through toolkit 

dissemination and outreach; 
 � Toolkit dissemination and reach of 18,603 online users. 

YEAR 1 

GET OUT THE  
VOTE CAMPAIGN 

YEAR 2 

ELECTION 
READINESS TOOLKIT  
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In Year 3, we deepened the connections among community 
organizations in Alberta. The outreach and database of 
organizations built in Year 2 laid the groundwork to help secure 
20 workshops in Year 3. We did consistent outreach, met with 
community organizations and the youth they serve in person, 
and produced materials such as infographics to encourage voter 
registration. We shared hard copy care packages as well as digital 
versions of the materials with 70 community organizations, and 
posted the materials on our social media platforms. We also hired 
two workshop facilitators, one based in Edmonton and one in 
Calgary. These workshops explained the day to day connections 
between governments and its citizens, and their impact on each 
other.

Here are some of the highlights from Year 3 of the project: 

 � 20 workshops presented; 
 � 250+ youth between the ages of 12 and 30 reached in 

person; 
 � 20 hard copy care packages shared with community 

organizations; 
 � 50 digital care packages shared with community 

organizations; 
 � 8 000+ online impressions of care package materials. 

In Year 4, Apathy is Boring began mobilizing youth towards 
registering to vote. Partnering with community organizations, 
community initiatives and students councils in universities, we 
encouraged young people to register as voters with Elections 
Alberta. Our goal was to interact with hundreds of youth 
throughout 2018 to educate them on the upcoming election and 
on why it is important to use their democratic voice to impact 
provincial decisions. 

Apathy is Boring hired two part-time coordinators to mobilize 
street teams of volunteers to attend events where youth would be. 
Kyla Pascal was hired in Edmonton, while Andrew Ng was hired in 
Calgary. The target was 30 different events split between the two 
cities. An interactive registration drive was also created to add a 
tactile component to the interactions between our volunteers and 
young passersby making for a memorable experience.

Here are some highlights from Year 4 of the project:

 � 37 registration events attended
 � 3000 face to face interactions with Albertans
 � 360 voters registered/enumerated
 � 35 volunteers signed up to contribute
 � 80+ connections with community organizations, including 

those outside Edmonton and Calgary
 � 100,000+ impressions with #aisbVOTE hashtag

YEAR 3 

CREATING SUSTAINABLE 
DIALOGUES AROUND 
ELECTIONS  

YEAR 4 

REGISTRATION 
DRIVE
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From March to October of 2018, Apathy is Boring attended dozens of events to inform youth of the upcoming 
provincial election and register them with Elections Alberta. Our street teams attended 37 events in total -  
16 in Edmonton and 21 in Calgary. We were able to attend many of these events because of the relationships 
we built with local organizations over the past four years. Others came from connections with new 
community partners.

The logic behind employing street teams to register voters follows the 
three previously mentioned themes identified and built upon in Years 
2 and 3.

First, voting behaviour is a gradually acquired habit. It was important 
that 2018 was devoted to reaching young and first time voters and 
providing reminders that a provincial election is on the horizon. 
We know when youth miss their first opportunity to vote, they are 
less likely to pick up the habit in subsequent elections. Street team 
members made strong efforts to help youth register with Elections 
Alberta so the first step to voting is out of the way.

Second, education is the most significant factor correlated with 
becoming a habitual voter. There were frequent interactions with 
youth where they would admit they did not know an election was 
coming up in the spring of 2019. Furthermore, street team members 
often heard youth say they do not pay enough attention to the issues. 
Our attendance at events throughout the year provided the reminder 
that it is now time to register as a voter and start thinking about the 
impacts of policies that have been passed and are being proposed.

REGISTRATION EVENTS



- 7 -

ELECTION ALBERTA - YEAR 4 FINAL REPORT

Third, peer-to-peer contact is the 
best method for mobilizing youth to 
vote or to get involved in an electoral 
campaign. Our interaction with 
youth highlighted the need for our 
street teams to interact with them at 
registration events. Many of them said 
they were not aware of the upcoming 
election and do not pay regular 
attention to political news. Without 
our attendance, these young people 
might have seen the election pass 
on by completely unaware of it and 
unable to make their voices heard by 
voting.
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Success at events was varied and there are clear indicators 
of what worked well and what could change to drive 
success in the future. Poor weather played a huge role in 
reducing our efforts to engage with young Albertans and 
register them to vote. Several of our events weren’t as 
heavily attended  because of rain or cold. In the future, we 
can mitigate the effects of poor weather with appropriate 
shelter such as renting event tents. We can also seek out 
more indoor events to completely avoid the potential 
problem.

We can also seek out more targeted events where the 
majority of the people we engage with will fit our 18-30 
demographic. Because we went to events that were for the 
general public, we often engaged with people who were 
outside the youth age group. This caused a certain level of 
frustration amongst street team volunteers because it kept 
us from engaging with the people we want to engage with. 
While those conversations were sometimes refreshing and 
light-hearted, it kept us from our main task. 

When we did attend events that were mostly youth 
focused, they were huge successes. Hundreds of youth 
talked to us, affirmed their excitement to vote and eagerly 
registered. These were fun and energetic, and they provide 
hope that we will see a more engaged youth when the next 
election is called. We noticed that free merchandise was 
a great incentive to get folks to meet with us and have a 
conversation around voting. The interactive installation also 
attracted passers-by. 

See Appendix A for a list of events Apathy is Boring in 2018
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In both Edmonton and Calgary, Apathy is Boring contracted local carpenters to build eye-catching registration 
installations. We constructed four-foot tall wooden letters to spell VOTE. Not only were they used to draw 
attention to our presence at events, they were also painted with chalkboard paint, allowing people to write 
messages of why they vote or what issues are important to them.

Our installation also showcased an array of Apathy is Boring merchandise. The slogans on our bags, mugs, pencils, power banks, nail polish, 
pins and T-shirts attracted a lot of young people to our tables. It highlights our ability to connect with youth, what they find cool, what makes 
them laugh and how to make politics and voting fun. It is also exciting to know so many of them wanto wear shirts and pins with VOTE 
prominently written on them.

INTERACTIVE INSTALLATION
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Street teams were comprised of the coordinators in each city and a group of dedicated volunteers. We recruited volunteers by proposing 
our mission to dozens of youth organizations in each city and having them share the opportunity with their members. Others found Apathy 
is Boring on social media and were excited by the work we are doing in Alberta. They represent a diversity of backgrounds and experiences 
but they were all in the youth demographic. This falls in line with our belief in peer-to-peer engagement to best mobilize youth to become 
interested in Canada’s democracy. Our volunteers have earned a well-deserved thank you for dedicating cumulatively more than a hundred 
hours of their time to help Apathy is Boring engage with young voters.

STREET TEAMS

CALGARY

Leena Mazhar
Kimberley Carmona-Gutierrez
Sophia Jin
Meghan Anderson
Chris Mah Poy
Misgana Abraha

EDMONTON

Chris Tom-Kee
Julia Weaver
Beth Mansell
Amanda Giang
Jake Hudson
James Dean Sauter
Claire Tunney
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The relationships Apathy is Boring 
built with local organizations played 
a significant role in our successes in 
Year 4. 

Connections made in previous years were 
the launching point for many of the events 
we attended. For example, Apathy is Boring 
was invited to set up a registration drive at a 
dinner marking the UN International Day for 
the Elimination of Racial Discrimination hosted 
by Action Dignity (known as the Ethno-cultural 
Council of Calgary when we met in 2017). From 
that dinner, we forged relationships with other 
organizations including Sunrise Community Link 
and the Asian Heritage Foundation. 

Coordinators in both cities also made huge 
efforts to reach out to new partners, which 
led to more opportunities. Both the Calgary 
Public Library and the Edmonton Public Library 
provided space at their facilities to hold multiple 
registration drives. In total, we connected with 
80 community organizations in Year 4, and had 
partnerships directly leading to registration 
events with 21 of them.

See Appendix B for the organizations Apathy is 
Boring connected with

COMMUNITY PARTNERSHIPS
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APPENDIX A
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LIST OF REGISTRATION EVENTS IN 2018
# Event Name Date Location

1 UNIDERD Dinner March 21 Calgary

2 Newcomers are Lit March 23 Edmonton

3 Stoney Nation Career Fair March 28 Morley

4 Alex Community Food Centre April 18 Calgary

5 NextGen Ignite April 23 Edmonton

6 Queer Prom May 4 Edmonton

7 Pathways Wind Up Party May 11 Calgary

8 Saffron Centre Fun Run May 26 Sherwood 
Park

9 Calgary Central Library #1 May 26 Calgary

10 Callingwood Market May 30 Edmonton

11 Rhubarb Festival June 1 Calgary

12 Pride in the Park June 9 Edmonton

13 Calgary Central Library #2 June 9 Calgary

14 Calgary Central Library #3 June 23 Calgary

15 The Works June 24 Edmonton

16 Canada Day at Fort Calgary July 1 Calgary

17 Rise and Shine Breakfast July 10 Calgary

18 Central Library #4 July 12 Calgary

# Event Name Date Location

19 Calgary Central Library #5 July 14 Calgary

20 EPL - Enterprise Square July 15 Edmonton

21 Calgary Central Library #6 July 28 Calgary

22 Inglewood Sunfest August 4 Calgary

23 Marda Gras Street Fest August 12 Calgary

24 GlobalFest August 23 Calgary

25 EPL - Castle Downs August 26 Edmonton

26 Pride in the Park Sept. 2 Calgary

27 SAIT Welcome Week Sept. 5 Calgary

28 AWOL - University of Alberta Sept. 10 Edmonton

29 Strathcona Farmers Market Sept. 15 Edmonton

30 EPL - Strathcona Sept. 16 Edmonton

31 MacEwan Volunteer Fair Sept. 19 Edmonton

32 YEG Youth Connect Sept. 20 Edmonton

33 EPL - Millwoods Sept. 23 Edmonton

34 Youth Place Sept. 28 Calgary

35 Calgary Central Library #7 Sept. 29 Calgary

36 Zombie Walk October 6 Calgary

37 Indigenous Job Fair October 18 Calgary



APPENDIX B
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LOCAL COMMUNITY CONNECTIONS

CALGARY
12 Community Safety Initiative
Aboriginal Futures
ACAD Students’ Association
Action Dignity
Alex Community Food Centre
Antyx Community Arts
Asian Heritage Foundation
Boys and Girls Club of Calgary
Calgary Bridge Foundation
Calgary Immigrant Women’s Association
Calgary Pride
Calgary Public Library
Calgary Stampede
Calgary Youth Justice Society
Centre for Newcomers
City of Calgary Culture/Recreation
City of Calgary Neighbourhood Connections
City of Calgary Youth Employment Centre
Communitywise Resource Centre
Duke of Edinburgh Award Alberta
Federation of Calgary Communities
Fort Calgary
It’s Date Night YYC
Kensington BRZ
Own It Institute of Canada
Pathways Community Services
SAIT Students’ Association
Stoney Nation
Students’ Association of Mount Royal University
Sunrise Community Link
Tsuu T’ina Nation
UCalgary Learning and Student Engagement
UCalgary Students’ Union
Urban Society for Aboriginal Youth (USAY)
We Care Canada
Youth Central
YMCA Calgary

EDMONTON
Alberta Native Friendship Centres Association
African Centre 
Alberta Council for Global Cooperation
Alberta Public Interest Research Group
Bent Arrow Traditional Healing Society 
Breath in Poetry
Callingwood Farmers Market
Centre for Race and Culture
City of Edmonton Youth Council
Edmonton John Howard Society 
Edmonton Mennonite Centre for Newcomers
Edmonton Pride Festival
Edmonton Public Library
Edmonton Youth Justice Committee Society
Elizabeth Fry Society 
Francophonie Jeunesse de l’Alberta
Girl Guides
iHuman Youth Society
Information and Volunteer Centre for Strathcona County
Inner City Youth
MacEwan University
Next Gen
Next Up
Old Strathcona Youth Society 
Rising Youth (City of Edmonton)
Saffron Centre
SCERDO
Shine Youth Clinic 
Strathcona Farmers Market
The Green Room
The Pride Centre of Edmonton
The Works Art and Design Festival
Volunteer Alberta
YEG - The Come Up
YEG Youth Connect
Youth Empowerment and Support Services
YOUCAN

Bold indicates event partnerships
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