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Executive Summary 
 
Apathy is Boring and Elections Alberta have partnered for a four-year project to 
encourage youth to vote by conducting peer-to-peer outreach, providing young voters 
with elections information, developing resources with nonprofit partners in both 
Edmonton and Calgary, and rallying the nonprofit sector around youth electoral 
engagement. 
 
Year 1: Get Out the Vote Campaign 
 
During year one, Apathy is Boring conducted a Get Out the Vote Campaign for the 
2015 Alberta provincial election with Street Team volunteers. Through online and 
on-the-ground outreach, Apathy is Boring, along with partners and volunteers, reached 
thousands of Albertan youth, providing them the education and tools they needed to 
get out to the polls. 
 
Campaign highlights 
 

● 91 900 users reached over Twitter in 7 weeks; 
● 600  face-to-face conversations with youth across Alberta about where, when 

and how to vote; 
● 300 hard copy election information tools distributed; and 
● 5100+ views of our online voting resources. 

 
Creation of Youth Friendly Provincial Elections Materials 
 

● Apathy is Boring created an Alberta provincial election-specific How to Vote 
Guide that received 2497 online views during the campaign. 

● Apathy is Boring created an infographic that guided users through the steps of 
the voting process. The infographic received 2688 online views and was 
distributed to over 300 individuals in person. 

 
Social Media Campaign 
 

● Apathy is Boring’s social media followers from Alberta grew by 13.5 percent 
during the 5-week campaign. 
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● Alberta is now the second largest segment of Apathy is Boring’s social media 
membership, second only to Ontario. 

● 91 900 users were reached over Twitter in 7 weeks. 
 
Website 
 

● During the election campaign there were over 5000 views of 
apathyisboring.com, which housed a dedicated section to the Elections Alberta 
project that included the How to Vote Guide, the interactive infographic and 
multiple links to Elections Alberta’s webpages. 

● The landing page of apathyisboring.com was equiped with a promotional banner 
that prominently displayed the date of the Alberta provincial election. 

● 78.92% of our website views during the election campaign were from first-time 
users in Alberta. 

 
Email Bulletin 
 

● Apathy is Boring’s March 2015 Timely Update featured the partnership with 
Elections Alberta and was sent to our 2,500 subscribers. 

● Volunteer Alberta featured the Timely Update on April 21st 2015, sharing 
information about the project with the 130 Alberta communities they serve. 

● Apathy is Boring’s Executive Director raised awareness about this project in an 
interview with the Calgary Sun, which has an estimated 207,000 daily readers. 

 
Street Teams 
 

● Apathy is Boring Street Teams involved nearly 20 volunteers and were active at 
8 events in Calgary and Edmonton. 

● Street Teams had meaningful direct conversations about the provincial election 
with approximately 600 Albertan youths. 

● Apathy is Boring collected 253 surveys. 
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Partners 
 
Apathy is Boring was proud to work with Volunteer Alberta, Timbre Concerts, Vote Kit 
Calgary, the Calgary Public Library, Calgary Underground Film Festival, Sled Island, 
Youth Central, Gen A, Party Quest Crew, Get Out the Vote University of Calgary and 
DDB. 
 
Year 2: Election Readiness Tool Kit 
 
Apathy is Boring is thrilled to have had the opportunity to motivate and educate 
Albertan youth during the 2015 provincial election. Year 2 of this project is unique as it 
will foster the sustained engagement of the community, social, and academic sectors 
in Alberta, with the goal of improving youth voter turnout in the next provincial election. 
 
In 2016 Apathy is Boring will gather our partners across Alberta to develop an Election 
Readiness Toolkit based on surveys from youth that were gathered during the election 
campaign last April, as well as interviews we will be conducting with volunteer 
organizations across Alberta, and research gathered from across the province and 
country with regard to best practices. 
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About Apathy is Boring 
Apathy is Boring is a national, non-partisan charitable organization that uses art and 
technology to educate youth about democracy, with the aim of increasing youth voter 
turnout, increasing youth engagement in the democratic process, and building a 
sustainable dialogue between youth and elected officials. 
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voters. We would also like to thank Volunteer Alberta, Timbre Concerts, Vote Kit 
Calgary, the Calgary Public Library, Calgary Underground Film Festival, Sled Island, 
Youth Central, Gen A, Party Quest Crew, Get Out the Vote University of Calgary and 
DDB for providing support.  Apathy is Boring would especially like to thank all the 
volunteers who came out to events, shared their passion for democracy and made our 
peer-to-peer outreach possible.  
 
Introduction 
A growing body of international research, including Green and Gerber’s study on the 
effects of canvassing, show that peer-to-peer communication is an effective way of 
increasing voter turnout.  This knowledge, combined with the fact that youth vote at a 1

lower rate than older demographics, suggests that youth speaking to youth about 
upcoming elections is a vital outreach strategy that can impact voter turnout.   This is 2

especially salient in Alberta which has the youngest provincial population in Canada. 
Putting this research into practice, Apathy is Boring, with the financial support of 
Elections Alberta and on the ground support from 10 Alberta-based organizations, 
carried out a youth (age 18–35) focused Get Out The Vote Campaign during the 
provincial election period from April 7th to May 5th 2015.  
 
Apathy is Boring harnessed the power of peer-to-peer interactions through the use of 
Street Teams to have personalized conversations with an estimated 600 Albertan 
youths.  Apathy is Boring’s Street Teams are organized groups of young volunteers 
who attend local events to inform youth about elections. Street Teams are also 
equipped with educational resources and surveys aimed to gather information about 
what barriers youth face while preparing to vote.  
 

1 Green, Alan S. and Donald P. Gerber. The Effects of Canvassing, Telephone Calls and Direct Calls on 
Voter Turnout: A Field Experiment. American Political Science Review vol. 94 No. 3 September 2000. 
2 Leger Marketing. Elections Alberta Survey of Voters and NonVoters  Research Report. prepared for 
Elections Alberta 2008.  
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Apathy is Boring’s Alberta youth-focused campaign included the creation of an 
interactive infographic and a youth friendly How to Vote Guide. These resources were 
available on our website, our social media platforms, our newsletter, and were 
distributed to young people in hard copy via our volunteers. Apathy is Boring’s youth 
friendly materials received over 5100 online views and hard copies were distributed to 
300 Albertan youths. Apathy is Boring additionally developed an online 
communications campaign to reach out to youth and promote Elections Alberta’s 
work.  
 
The information gathered during this Get Out the Vote campaign will be outlined here 
with an eye towards Year 2 of Apathy is Boring’s partnership with Elections Alberta: the 
creation of an Elections Readiness Toolkit.  
 
Creation of Youth Friendly Provincial Elections Materials 
National research shows that a lack of clear and available information about elections 
is a main barrier for young voters.  To confront this issue, Apathy is Boring created a 3

youth-oriented, Alberta election How To Vote Guide based on research conducted by 
professor Lawrence Leduc and Apathy is Boring.  Additional research points to the 4

value of recognizing the visual learning tendencies of millennials by incorporating new 
media, such as infographics in campaigns.  5

 
Apathy is Boring created an Alberta provincial election How To Vote Guide that was 
available online, starting April 9th 2015. The How To Vote Guide answered, in a 
straightforward manner, the When, Where and How questions that young and first-time 
voters often struggle with. The How To Vote Guide offered embedded hyperlinks that 
directed users to the appropriate sections of Elections Alberta’s website, including 10 
links to Elections Alberta’s Voterlink page, three links to the Elections Alberta 
information email address, three links to “how-to-request a special ballot,” two links to 
the “authorized identification” PDF, a link to the elections “key dates” page, a link to 
the advance polls page, and a link to contact one’s returning officer. The How to Vote 
Guide reached 2497 individuals online during the campaign.  
 
Apathy is Boring also created an infographic that guided users through the steps of 
eligibility, how to register, how to find a polling station, and how to request a special 

3 R.A. Malatest & Associates Ltd. National Youth Survey Report prepared for Elections Canada, September 
2011. 
4 Leduc, Lawrence et al. Youth, Democracy and Civic Engagement: The ‘Apathy is Boring’ Surveys report. 
2012  
5 Ritchie, Shannon. Direct Democracy and Online Mobilization New Media Strategies to Galvanize 
Millennial Voters. April 2012. 
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ballot. The  infographic was available both in print and online between April 9th 2015 
and election day, May 5th 2015. The online version of the infographic was fully 
interactive, meaning that at every step the user could click on the infographic to be 
linked to the appropriate area of the Elections Alberta website. The infographic 
received 2688 online views and was additionally distributed to 300 people during 
Street Teams outreach. While Apathy is Boring reached approximately 600 youth in 
person, not everyone wanted to take a hard copy version of the infographic and thus 
the online version was an important resource for youth to access on their mobile 
devices. Combined, Apathy is Boring’s Alberta-specific youth friendly materials were 
viewed online over 5100 times.  
 
Social Media Campaign 
Social media has emerged as a major source of news and information for young 
Canadians. To harness this trend Apathy is Boring conducted a robust social media 
campaign that raised awareness about the Alberta election and promoted Elections 
Alberta’s resources a minimum of three times a week on our Facebook and Twitter 
accounts (see appendix G).  
 
Apathy is Boring has a social media following of over 11,500 members. Prior to the 
Alberta provincial election, 15 percent of these members were directly engaging from 
Alberta. During the election campaign period we saw a significant increase in online 
activity from Alberta. The social media campaign reached  91 900 users organically 
over Twitter during the course of the election campaign. Our Albertan social media 
followers, who directly engaged with our content, grew by 13.5 percent during the 5- 
week campaign. This significant increase of social media followers caused Alberta to 
become the second largest segment of Apathy is Boring’s social media membership. 
At 29 percent of our total users, Alberta is now second only to Ontario.  
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Examples of promotional graphics used to recruit Street Team volunteers 

over Twitter and Facebook.  
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Example of Tweets that promoted Elections Alberta resources and the Alberta provincial election. 
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Website 
Apathy is Boring’s website is a hub for information about Canadian municipal, 
provincial and federal elections. We receive an average of 3500 web page views per 
month, a number that increases significantly during an election period.  
 
During the Alberta election campaign period there were over 5000 views of 
apathyisboring.com, which had a section dedicated to the Elections Alberta project. 
The Elections Alberta project section of the website housed the How to Vote Guide, the 
interactive infographic, a link to the online survey, a volunteer application link and links 
to the Elections Alberta website.  
 
To further advertise the Alberta provincial election and our partnership with Elections 
Alberta, Apathy is Boring created a visual banner on the landing page of our website 
which linked to our Elections Alberta project page. The banner, (see appendix B) 
prominently promoted the date of the Alberta provincial election and offered hashtag 
suggestions to encourage young voters to take part in the online discussion about the 
election. The banner kept with Apathy is Boring’s strict non-partisan policies, only 
using non-party affiliated colours and was branded with both the Apathy is Boring as 
well as the Elections Alberta logos. 
 
Apathy is Boring is pleased to report that 78.92 percent of our website views during the 
election campaign were from first time users in Alberta. Another 10 percent were 
returning users. This not only indicates a growing use of the Apathy is Boring website 
from within Alberta, but is reflective of the needs and interests of Albertans making 
their way to our site. 
 
Email Bulletin 
Another online strategy that Apathy is Boring uses to disseminate information is to 
broadcast our current projects to our membership so that they are able to share it 
among their own networks. Apathy is Boring included a description of the work being 
done in Alberta in the March 2015 Timely Update email newsletter (see appendix C). 
The Apathy is Boring Timely Update is sent to over 2,500 subscribers from across 
Canada. The subscribers of the Timely Update range from individuals to organizations, 
all of whom have shown interest in Canadian elections. Volunteer Alberta also used the 
Timely Update on April 21st 2015 as a blog post that reached the 130 Albertan 
communities that they serve.  The Volunteer Alberta blog post was the result of a 6

concerted effort to expand the newsletter’s content to an Alberta-specific audience.  

6 http://volunteeralberta.ab.ca/apathyboringsstrategiesyouthvote 

10 

http://volunteeralberta.ab.ca/apathy-borings-strategies-youth-vote


 
To further the awareness of this project, both Apathy is Boring’s Executive Director 
Carolyn Loutfi and Apathy is Boring’s Communications Coordinator Ashley 
Tardif-Bennett were interviewed by the Calgary Sun (see appendix F). The article 
informed the estimated 207,000 daily readers of the publication about the issue of low 
voter turnout rates amongst Albertan youth and highlighted the importance of the 
Apathy is Boring and Elections Alberta partnership. 
 
Street Teams 
Street Teams have proven to be a highly effective outreach strategy to reach our target 
demographic of youth aged 18 to 35. Past Apathy is Boring Street Teams have been 
used to reach out to youth, let them know about our organization, and encourage them 
to get involved in democracy. For this project, the goal was inform and educate youth 
about the 2015 Alberta provincial election. 
 
During the month of April 2015, Apathy is Boring conducted Street Teams in Edmonton 
and Calgary. Apathy is Boring’s Street Teams consisted of groups of young Albertans, 
who were recruited, organized and trained by an Apathy is Boring staff member to be 
knowledgeable non-partisan elections ambassadors. Volunteer recruitment occurred 
during March and early April 2015 which involved contacting Alberta based volunteer 
organizations such as Volunteer Alberta and the Calgary Chamber of Volunteers.  
 
Street Team training occurred both virtually and in person. The virtual exchanges were 
to inform the prospective volunteers about the project and to explain our expectations 
of volunteers. Volunteers that appeared interested and engaged were chosen as lead 
volunteers responsible, with guidance from the Apathy is Boring staff member present 
in Alberta, to conduct a Street Team. The in-person training was open to all volunteers 
but particularly aimed at lead volunteers. The training session was based on the Street 
Teams manual created specifically for this project and gave the lead volunteers the 
tools they would need to successfully conduct their own Street Teams, including how 
to stay non-partisan, how to start conversations about elections, how to manage other 
volunteers, how to answer questions about the election, and the process for 
administering a survey.  
 
Apathy is Boring Street Teams involved nearly 20 volunteers and were active at 8 
events in Calgary and Edmonton (see table 1). Each Street Team consisted of between 
3-5 volunteers including the lead volunteer. Members of each Street Team were invited 
to attend events to which Apathy is Boring had secured free access. Street Teams 
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were were equipped with hard copies of the infographic as well as hard copies of the 
surveys.  

 
Table 1: Street Team Events in Alberta. 
 

Through peer-to-peer conversations and administering surveys, Apathy is Boring 
volunteers reached an estimated 600 Albertan youths directly. This figure is an 
estimate based on conversations that were considered substantial, usually longer than 
3 minutes and were tracked through the use of hand-held clickers. These 
conversations informed youth about registration, finding one’s polling station, and the 
process of voting. Street Team volunteers supplemented these conversations with the 
distribution of hard copies of the infographic (see appendix A). The surveys on the 
other hand were aimed to gather information about what barriers young Albertans face 
when looking for resources regarding elections, which will help guide Year 2 of this 
project.  Individuals who completed surveys were spoken to for a longer period, 
generally between 5-10 minutes, as it took some time to fill out the survey and would 
often lead to further discussion about the Alberta provincial election. 
 
Surveys 
Apathy is Boring has consistently canvassed young Canadians over the last decade. 
To continue this work Apathy is Boring created a 17-question survey that was specific 
to the 2015 Alberta provincial election. The survey was designed to be easy to 
understand and asked pertinent questions about voting habits, barriers to voting, 
preferred channels of communication, and demographic profile questions (see 
appendix  D). The survey was available in both print and digital form. The print form of 
the survey was printed on 5" by 7" card paper and was branded with both Elections 
Alberta and Apathy is Boring's logos. The print version of the surveys were also 
equipped with a quick response (QR) code that when read with a smartphone, linked to 

12 



the Apathy is Boring Alberta provincial election survey.The digital form of the survey 
was housed on surveymonkey. 
 
The goal of the survey was to gather a small data sample to guide Year 2 of this project 
by identifying the types of channels Albertan youth prefer to communicate through, the 
types of information they would like to receive regarding elections, and what barriers 
young Albertans face with regards to political participation.  
 
Apathy is Boring collected 253 surveys. An initial sampling of 35 surveys allowed a 
brief analysis of the survey responses. This sample showed that youth prefer to receive 
election information through online channels. On the survey the “online” option 
encompassed Facebook, Email, Twitter, Youtube and websites. However, we also 
noticed that many respondents indicated their desire to use the platforms Instagram 
and Snapchat, as well as video platforms such as Vine. The remaining surveys have 
been collected and will be inputted and further analysed at the beginning of Year 2 of 
this project. 
 
Looking Towards an Elections Readiness Tool Kit 
Apathy is Boring is thrilled to have had the opportunity to motivate and educate 
Albertan youths during the 2015 provincial election. Year 2 of this project is unique as it 
will allow for continued community building and networking of the social and academic 
sectors in Alberta to rally around election readiness resources. Apathy is Boring has 
already begun this work by maintaining relationships with organizations and leaders 
across the province to allow for an information gathering process that is thorough and 
focused on the needs of youth and organizations in Alberta. 
 
Year 2 of Creating Sustainable Dialogue Around Elections will culminate in the creation 
of an election readiness tool kit, which will be distributed to Alberta-based NGOs. The 
creation of a voter information tool kit will be an asset to these organizations and to 
Elections Alberta as it will offer best practices, lessons learned and mobilization 
strategies as a method to inspire greater participation in elections by young Albertans. 
This is especially relevant as the youth voter turnout rates in Alberta continue to lag 
behind those of older demographics.  
 
Apathy is Boring plays a distinctive role as a youth-led, non-partisan organization 
working with local partners to provide civic and political education for youth as well as 
organizations. Apathy is Boring, in partnership with Elections Alberta, looks forward to 
continuing to engage and educate a broad network of Alberta-based organizations and 
academics around the important topic of youth political engagement.  
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Appendix B - Banner 
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Appendix C - Timely Update  
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Appendix D - Survey  
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Appendix E - How to Vote Guide 
 

Alberta Provincial Elections 2015 
How to Vote Guide 

  
Here is everything you need to know about how to vote but were afraid to ask. 
 
The Basics 
[ + ] Key dates? 
[ + ] When do I vote? 
[ + ] Where do I vote? 
[ + ] Am I eligible to vote? 
[ + ] Am I registered to vote? 
[ + ] How do I register to vote? 
[ + ] What ID do I need to vote? 
  
  
What if… 
[ + ] I missed the deadline to register? 
[ + ] I’m working on Election Day? 
[ + ] I can’t make it to a polling station on Election Day (ex travelling / living abroad)? 
[ + ] I’m studying away from home? 
[ + ] I recently changed addresses? 
[ + ] I’m currently without a home or ID? 
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Appendix F - Sample of media coverage 
 
 

 

Time to stand up and be heard, Alberta 

If you haven’t heard by now, surely you’ve seen all the signs: It’s election day in Alberta. 
The act of voting is one of the cornerstones of our democracy, yet so many of us choose to stay 
home. 
Since 1993, only about half of eligible voters decided to cast a ballot in Alberta general elections. 
The high-water mark was 1993, when 60.2% of eligible voters turned out. 
Embarrassingly, in 2008, only 40.6% of electors cast a ballot. 
A study commissioned by Elections Alberta that year found people knew it was important to vote 
but they came up with all sorts of excuses not to. 
They were too busy. They didn’t like the candidates. They didn’t want to vote, just because. 
Interestingly, a far larger proportion of survey respondents claimed to have voted (70%) than 
actually did in the election. Do I detect a hint of guilt and shame? 
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This study also found a large proportion of younger voters stayed away from polling stations, 
mirroring similar studies done elsewhere. 
It gets worse: Not only are fewer younger people choosing to vote, but studies show those 
non-voters won’t shake their apathy as they age. 
“Not only are young people participating less than their elders, their willingness to participate 
appears to be declining over time,” read the stark conclusion of an Elections Canada report 
prepared in 2003. 
It is no surprise Elections Alberta would want to tackle this problem. 
Ahead of today’s election, it put resources toward encouraging voters — especially those in the 
younger set — to take part in the democratic process. 
It bought ads in traditional and social media to encourage and remind people to vote. 
It also partnered with independent organizations to hit the pavement and reach out to the 
electorate. 
One such group, Apathy Is Boring, was out in full force in April around Edmonton and Calgary to 
that end. 
“It was inspiring,” said Ashley Tardif-Bennett, a program coordinator with the non-partisan 
organization, of the volunteers who spent hours reaching out to people and explaining the ins and 
outs of voting — sharing how important and how easy it is to cast a ballot. 
“Some of our volunteers in Calgary were from U of C’s Get Out the Vote student organization. 
“These are students who were in the midst of finals — stressed and tired and could have easily 
opted to watch the Flames game instead of helping me, but they did.” 
Especially appreciative, said Tardif-Bennett, were those who thought they couldn’t vote if they 
were busy on election day or during advanced voting. 
“They seemed genuinely thankful that there was an alternative,” she said. 
“All they really needed was someone to come to them, on their terms, and show accessible 
information and tools about voting.” 
It’s imperative for Canada to boost the participation rate of younger people in the electoral 
process, said Caro Loutfi, Apathy Is Boring’s executive director. 
“If we don’t access young voters immediately, they’ll be losing out on what it means to live in a 
democracy,” she said. 
“The research is clear in indicating that if a first-time voter doesn’t vote within their first two 
elections, the likelihood is they will never vote again.” 
The first step in reversing this alarming trend lies within every eligible voter. 
We must always remember every ballot is a deceptively powerful slip of paper. 
The opportunity to directly influence politics while simultaneously strengthening our democracy is 
not to be missed. 
Whomever you support and whatever you believe, please make yourself heard today. 
 
calgarysun.com 
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Appendix G - Social Media Metrics  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

*Total number of impressions refers to 5 week campaign period outlined in the project proposal. Apathy is Boring promoted 
the Alberta election over the course of 7 weeks and reached au overall audience of 91 900 on Twitter over this period of time. 
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Appendix H - Photos of Street Team Outreach 
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