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Annual Report



Our Vision

Our Purpose

About us

Women playing and leading in sport

To provide advocacy and leadership for the progress and 
facilitation of opportunities for Australian women and girls in 
and through sport, physical activity and recreation

WSA is a dynamic and enthusiastic volunteer not-for-profit 
organisation that was incorporated in July 2005. Formerly 
known as the Australian Womensport and Recreation 
Association (AWRA), in 2017 we rebranded to become Women 
Sport Australia.

With funding from the Federal Government’s Office for 
Women and the Australian Sports Commission, inaugural 
President and sports administrator Janice Crosswhite OAM 
incorporates AWRA as a not-for-profit volunteer organisation 
to support stakeholders around Australia to improve 
opportunities for women and girls in sport and physical 
activity.

Rebranding in 2017 to Women Sport Australia WSA, WSA has 
now had a long history of advocating for women and girls in 
sport across a range of issues. 

As a national non-government organisation, and the peak 
national advocacy body, WSA fights fearlessly everyday for all 
women in all sport.

WSA's priorities are:

• Gender pay equity and a fair living wage for female athletes
• Equal access to sporting facilities and amenities for women 

and girls on and off the field
• Equal media time and space for female and male sport



Presidents report

President Report 2016-2017 
As President of Women Sport Australia [WSA] it gives 
great pleasure to present the 2016/2017 annual 
report.
It has been a huge year for women in sport and 
therefore WSA, and it is only due to the many hours of 
hard work and perseverance by our board directors 
that WSA can continue to have a voice in this space. 
We are indeed fortunate to have so many passionate 
directors who are committed and selfless and who 
freely give up their time and expertise in this space. 
WSA continued to work on our key strategic priorities 
this year:

Gender pay equity.
Equal access to facilities.
Equal media time and space. 

Many sporting codes are reporting the impact of elite 
women teams on the surge in participation at the 
grassroots level of Australian sport. The saying that 
“what you see you can be” is very true and that is why I 
am so pleased that our profile has increased 
significantly throughout the year especially with the 
engagement with the public and stakeholders on a 
social media level. Our board directors under the 
guidance of Louise Evans and Fleta Page, take turns at 
posting important articles and keeping followers up to 
date in the women in sport space. We have also been 
contributing more in the traditional media space with 
TV interviews and newspapers requesting comments. 
Thank you to Louise Evans and Natasha Norton who 
have stepped into this space when I have been 
unavailable. 

Some of the highlights of the year for me are:

The successful relaunch of the WSA Mentoring 
Program.

Over 40 people attended the Launch event in 
Melbourne on the 28th July including past President 
Janice Crosswhite and past Vice President Julie 
Anderson.  Nike generously donated vouchers for all 
attendees on the night. Hall & Wilcox generously 
provided the venue for our Mentee Workshop and the 
launch.  This support is very much appreciated and 
helped us conduct these events.  

The mentoring program has been revised and 
repackaged and the board employed Bron Madigan 
from Event Dynamix in a paid administrator role to 
help me with the workload involved with this project. 
Our Melbourne based Mentoring program went ahead 
on the 28th July where 13 mentees attended the 
workshop conducted by myself, Bron Madigan and 
Margot Foster. All facilitators provided their services 
for free. The 13 mentees have been matched with 
mentors – many of whom attended the launch.

Our Sydney based Mentoring Program took place on 
18th October in Sydney at the CYC with seven 
participants who were then invited to network at 
Margot Foster’s Women In Sport lunch afterwards.  
They are currently being matched with Mentors. 
Our Queensland Mentoring Program will be held in 
conjunction with the “Our Sporting Future” conference 
on the Gold Coast in November 2017  which will 
provide an opportunity  for mentees to network 
afterwards at the conference with key people in the 
industry. 

A huge increase in social media followers on Facebook 
and Twitter. The Communications Portfolio Report 
discusses the increase in our social media presence.. A 
testament to the quality of information we are 
providing daily to our followers. 

Launch of Australian Sports Foundation portal to 
receive tax deductable donations and the generous 
donation by Jeffrey Issacs of AS partners who donated 
$2500 to support WSA and its advocacy work. 



Presidents report continued

Exposure at events: WSA directors have been asked to 
attend, speak at and convene many events including:

Girls Can, Women Can Summit
Australian Associated Press - Women in sport panel 
GWS Giants Ladies Luncheon
Women of the World Festival 
Vic Sport awards night
Multi-cultural women in sport event 
Football Federation Victoria – Women in football breakfast 
Equality Rights Alliance 
Championing Women in Sports Conference
Victorian University annual sport dinner 
ASSH Sydney Conference 
OSF Conference – Gold Coast

Achievements by our directors, including Rosemary 
Hermans winning the 2017 Australian Women’s Kung Fu 
championship 5th time in a row and Louise Evans launching 
her book and documentary “Passage to Pusan”.

In closing I would like to thank our board for all their 
dedication: 

Natasha Norton – VP and Strategy,
Alison Buxton- Secretary, 
Di O’Neill – Treasurer [resigning 2017/18 AGM], 
Louise Evans – Media and Communications, 
Fleta Page – Media and Communications, 
Rosemary Hermans- Marketing and membership, 
Sandie Angus- Governance, 
Megan Lavender [resigned]
Kath Elliot  [resigned]
Gen Simmons- Website and Communications. 

I am sorry to see Di O’Neill leave us due to work 
commitments and want to thank her for all the work she has 
done these past years in regards to establishing compliant 
budgeting and account processes. 

I am looking forward to seeing what next year holds for us 
with the continued growth and interest in women in sport. 

Carol Fox
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Our supporters



Policy, Structure & Management

Governance

Directors
The WSA Board is made up of up to 8 elected directors 
and up to 3 independent directors. The current directors 
have broad experience in the sporting sector, 
professional services, media, finance, technology, sales, 
legal and governance. We believe this makes the team 
well positioned to continue to implement on our key 
strategic objectives. 

Corporate Governance Policies 

WSA has also adopted the following policies, each of 
which has been prepared having regard for the 
Australian Corporate Governance Principles and 
incorporated by reference into this Annual Report. 

Code of Conduct and Ethics Policy 
This policy sets out the standards of ethical behavior 
AWRA expects from its Directors, Officers and Sub-
committee members 

Risk Management Policy 
This policy is designed to assist WSA in identifying, 
assessing, monitoring and managing risks affecting 
WSA’s business. 

Conflict of Interest Policy 
This policy ensures that WSA’s Directors, Officers and 
Sib-committee members project themselves and WSA 
from conflicts by ensuring they are declared, reviewed 
and noted as they arise. 



Communications Portfolio

Our objectives and activities

+ FY17 was a breakthrough year for women-in-sport in 
Australia and for WSA too with WSA becoming the go-
to advocacy authority to comment on women-in-sport 
issues in the traditional and social media.
The main issues have been the golden era of women’s 
sport, deep-rooted sexism, a living wage and fair 
workplace conditions for the growing number of 
professional and semi-professional women’s leagues 
and government funding and cutbacks. 
+ WSA experienced unprecedented growth in profile 
and national prominence via our growing social media 
channels and engagement and exposure in traditional 
media.
+ Thanks to the hard work of a rotating seven-day 
roster of WSA directors, WSA’s Facebook and Twitter 
continue to grow in followers and reach.
Twitter now has over 5000 followers and Facebook is 
nearing 1,500. 
+ During FY17 we created and issued 11 media 
releases/campaigns to media, members and NSOs.
+ WSA appeared on national TV and in national, state 
and regional media discussing women-in-sport issues 
including on Channel Seven, The Guardian The Sydney 
Morning Herald, The Age, The Australian, SBS, ESPN, 
The Daily Telegraph plus in various other academic 
publications and magazines. 
+ We represented WSA at four sports conferences, two 
sporting awards/lunch functions and twice acted as a 
WSA consultant advising not for profits on women-in-
sport issues (all pro bono).

SOCIAL MEDIA

Social media is one of WSA’s main advocacy platforms. 
It gives WSA authority, impact and sway in the 
traditional media which regularly uses WSA’s social 
posts to create stories and follows-up WSA to 
interview our directors about issues we’ve highlighted.
WSA’s social media also keeps government and 
sporting organisations on notice that they will be 
criticised or praised when they make decisions that 
harm or help women in sport.  
The February launch of the Membership Drive allowed 
us to change the name and logo on our social media 
channels from AWRA to WSA on Friday Feb 3.  

TWITTER
Twitter engagement continues to grow, gaining more 
than 1000 followers over FY17 to reach over 5000 by 
June 2017. Gaining Twitter’s authentic blue tick (Aug 
2017) should further increase engagement. 

Twitter followers
1,585 in 2013 
2,160 in 2014 + 575
3,307 in 2015 + 1,147
3853 July 2016 + 546
4523 January 2017 + 670
5003 June 2017 + 480

We tweeted 50% less in 2016-17 than the previous 
financial year, but our follower numbers increased by 
around 34% in the financial year (despite having not 
got our verified user “blue tick” until August)

The increased number of followers, and a change to 
the Twitter app (offering users recommended tweets 
they may have missed) assisted in us keeping fairly 
steady engagement numbers, despite only tweeting 
half as much.

We tweeted 941 times in the year (2.58 per day), down 
from 1884 the previous year (5.15 per day). The aim 
for the social media team was 3 per day, so we didn’t 
all meet our daily target every day.

Twitter Impacts

Impressions (how many times a WSA Tweet appears in 
someone’s timeline):
1,004,116 or 2751 per day (down from 1,850,124 or 
5055 per day the previous year)

On average, each WSA Tweet appears in more than 
1067 people’s Twitter feeds (up from 980 the previous 
year)

Tweet engagements (people retweet, like, or click on a 
link, profile, media or
hashtag in a tweet): 25,335 or 69.41 per day (down 
from 28,140 or 76.9 per day)
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Tweet engagements (people retweet, like, or click on a 
link, profile, media or
hashtag in a tweet): 25,335 or 69.41 per day (down 
from 28,140 or 76.9 per day)

Retweets: 2643 or 2.81 per tweet (down from 3199, 
but up from 1.7 per tweet)
Replies: 137 (down from 181)
Likes: 5043 or 5.36 per tweet (up from 3477 or 1.8 per 
tweet)

FACEBOOK
WSA’s Facebook is only two years old and over that 
time has attracted a large, loyal and passionate 
following. It has grown by over 600 followers in FY17 
and will reach over 1500 by Dec 2017.

Facebook followers (launched September 2015)
705 July 2016 
940 Dec 2016 + 535
1322 June 2017 + 382

Facebook Impacts
The top 12 Facebook posts for the financial year shows 
WSA gets the best reach and engagement when WSA 
takes a stand, praising or condemning women in sport 
issues and developments. 
The biggest issues have been government funding and 
cutbacks, sexism, poor pay and conditions and women 
breaking the glass ceiling in sport admin. 

1. 25,560 people reached: WSA condemns the July 
decision by the Western Australian Institute of Sport to 
cut funding and close the Women’s Gymnastics High 
Performance Program in Perth.
2. 7254 reach - Massive backlash against sexist 
comments made about Eleni Glouftsis and her debut 
as the AFL’s first female umpire.
3. 5,982: WSA condemns the AFL’s decision to pay the 
bulk of female players just $5000 for an 8-week season 
and demands equal pay for equal work.
4. 5253: WSA praises Tracey Gaudry becoming the first 
female CEO of an AFL club when she’s appointed to 
lead Hawthorn.

5. 4,496: Former Vixens and Diamonds netball player 
Bianca Chatfield implores broadcasters and the public 
to back the new women’s sports leagues.
6. 3927: Sam Stosur gives Margaret Court a serve for 
Court’s persistent public criticism of same sex marriage 
and relationships.
7. 3873: Qld Gov offers $150 per family for kids to join 
sports clubs.
8. 3642: Elite athletes including Lauren Jackson reveal 
extent of depression and problems faced after retiring 
from sport.
9. 3,240: WSA says Australian women's sport is 
entering a golden era with three new national team 
competitions being launched by netball, AFL and Rugby 
Sevens in 2017 to join the Women's Big Bash League in 
cricket and the Westfield W-League. Never in the 
history of Australian sport has there been such a glut 
of professional and semi professional women's 
sporting competitions.
10. 3,159: Praise for the Federal Opposition election 
pledges $20m to broadcast women’s sport on ABC 
(WSA policy involvement) 
11. 3081: Serena Williams reveals she won the Aust
Open while pregnant in her first trimester. 
12. 3,058: Sportswomen cry out for female change and 
shower rooms at sporting grounds. 

WSA in the MEDIA 
WSA appeared on national TV and in national, state 
and regional media in FY17 discussing women-in-sport 
issues.
WSA was on Channel Seven, in The Guardian, The 
Sydney Morning Herald, The Age, The Australian, SBS, 
ESPN, The Daily Telegraph plus various other academic 
publications and magazines. 



Membership & Marketing Portfolio

Momentous moments occasionally happen. For an organisation, changing its name and logo has to be one of 
those times. Rebranding is a decision that is not taken lightly but the Women Sport Australia name change 
was a crisp and more relevant name for who we are. The name is easily recognisable and the new logo will 
take us into the future.

The last twelve months have seen the marketing area work on registering the new name, designing the new 
logo and then a communication and marketing campaign to re-launch our brand. It was important that our 
stakeholders stayed connected to our organisation and understood why a new name was needed. Each 
Director on the board worked hard to roll out our new brand, messages and visual identity in unison. We did 
this through our social media, signage, website, business cards, letterhead, postcard, event invitations and all 
of our messaging so that there was a clean transition to our new brand.

We’re excited and proud of the work we’ve done and look to the next twelve months to bring on new 
ambassadors who will continue to be a part of our new and improved organisation. With the Board, our 
supporters and advocates, they will help connect people to our mission and bring about real change, equity 
and opportunity in sport that everyone deserves.

Governance Portfolio

A governance portfolio has been established by the Board to recognise the importance of good and robust 
governance.

The Association is governed by the Associations Incorporation Reform Act 2012.

In October 2016, the Board decided to adopt the trading name of Women Sport Australia which it considered 
reflected the Association’s purpose in a modern and succinct way. That name has been registered with the 
Australian Securities and Investment Commission and is now used by the Association (having been launched 
as part of the new branding for the Association). The view of the Board is that it would also be desirable to 
change the name of the Association to Women Sport Australia. Accordingly, it is intended to seek the approval 
of the members to change the name of the Association to Women Sport Australia Inc during the 2017/18 
financial year.

The Privacy Policy for the Association was reviewed and the updated version is now available on its website.

The Board commenced work on reviewing its Board charter. The updated Board charter was approved by the 
Board in September 2017. 

The Board is seeking to modernise its constitution and is seeking the approval of the members for changes to 
the constitution during the 2017/18 financial year.



Treasurer’s report

Our finances
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How can you help

Other important information

WSA relies on membership fees and donations to fund various activities throughout the year. If you 
would like to become a supporter of WSA you can become a member by going to this link on our 
website:

www.womensportaustralia.com.au/membership_information

Alternatively you can claim a tax free donation via the Australia Sports Foundation Portal.

www.asf.org.au/projects/women-sport-australia/

The funds raised via the ASF portal are specifically allocated to running our mentoring and leadership 
courses.

https://asf.org.au/projects/women-sport-australia/


Contact us

Womens Sport Australia
info@womensportaustralia.com.au

Alison Buxton – Secretary
secretary@womesportaustralia.com.au
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