Tips for Trans Inclusion in Aviation1
Introduction
Trans inclusion is often perceived as one of the greatest challenges by employers in the aviation
industry, an industry steeped in binary gender normative traditions. Trans people often report feeling
isolated at best, and discriminated against at worst.
What are the potential safety and other impacts when transphobia exists in the aviation workplace, and
how can we leverage the skills and talents of all genders in ways that promote personal excellence and
ensure a safe and respectful workplace for all?
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Use inclusive language in company documents. Consider the use of “they”, or “s/he” rather than
assuming a male-dominant approach to wording.
Rather than assuming, ask employees and customers for their preferred pronouns (the pronoun
by which they would like to be addressed)
Post clarifying and welcoming washroom signs without implying that trans women are not women
or trans men are not men (see sample on reverse), or consider creating or repurposing an
existing space to be an all-gender washroom.
If someone who reports to you informs you of their desire to transition, ask permission of the
employee to talk to the local HR Manager for further assistance, respect the individual’s privacy
and how public they want to be as they transition, and provide EAP information
When hiring an “out” trans person, ask them before training commences whether and how they
would like their needs to be accommodated; consider pairing with a trans mentor if you know of
other trans people who work in the organization, even if in a different department or sector.
Change forms to be non-binary, and/or have a corporate process or policy to ensure that there is
a work-around in place with the uniform provider before the employee reaches out.
Ensure your company has a process in place for employees who may be transitioning in the
workplace.
Search for bias in performance reviews and promotion processes; be prepared to honestly look
internally at opportunities for improvement.
Include all genders in advertisements, posters and other external and internal visual images
representing different roles in your company or organization.
Interview and/or survey trans people in your organization and others to find out how transinclusive your workplace really is. You might be surprised at what you learn! (Be prepared to act
on findings.)
Reach out to other organizations who may be a little farther along with this work, and ask them to
share resources they may have (e.g. The 519 in Toronto, Unifor’s ally booklet, Jazz’s
“Transitioning in the Workplace” policy, etc.)

This tip sheet was co-developed by multiple contributors with varying identities. It is part of a suite of resources called “Thinking about
Diversity, Equity and Inclusion in Aviation”, developed by Canadian Aviation Pride (CAP) in collaboration with ground and flight crew from a
variety of aviation-related industries across Canada. This tip sheet has a companion resource called “Thinking About Trans Inclusion in
Aviation”. That resource and additional “DEI in Aviation” resources on a wide range of topics can be found at www.aviationpride.ca/resources
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