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By providing a fun
and free space that is
uniquely LA, CicLAvia
is changing people's
attitudes, behaviors,
and the public
conversation
regarding alternative
transportation.
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CicLAvia has five times
more people using its
temporary park space
during event day than

are using all of the other
parks in the city of Los
Angeles combined.
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23,500+
28%
01:33
19,700+

37,500+
8,300+
23,000+
25-34
2,370+
110+
80%
100,000
#1

Emailable supporters

Average email open rate
Average time on site

Twitter followers

Facebook page fans

Instagram followers

Average Facebook event RSVP
Most popular age range
Volunteers

Miles of open streets since 2010
LA population represented
Attendees per event

Open streets event in US




Booth
Sponsor

Branded
booth space
to showcase
your
products,
services, and

brand.

Host a
unique zone
of activities

to deeply
engage with
participants.

Sponsor

Engage with

people with
an exclusive
presence at
your branded
Hub.

over 100,000 |~

CICLA
VIA »



Booth
Sponsor

$SK-$10K

*10'x 10" or 10’ x 20’ booth on
CicLAvia route

e Your name on all signage at
every route hub

e Your name listed on digital map

* Your name displayed on select
printed promotional materials

e Name click through link on
website event page

e Social media posts day of event*

*historically, CicLAvia’s various social media
channels have trended on event days.




$R5K-$50K

e Co-branded Zone on CicLAvia route

e Shout-out & appearance at press
conference

* Named in press release

* Your name on all signage at every route
hub

* Your logo on route map

* Your logo featured on digital map

e Your name prominently displayed on all
printed promotional materials

* Your name & site linked on website footer
& event page

e Social media posts 1-2 weeks before event
& day of event*

Zone
Sponsor
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*historically, CicLAvia’s various social media
channels have trended on event days.




Hub
Sponsor

$100,000

e Branded hub on CicLAvia route

e Speaking appearance at press conference

e Named in press release

e Your logo on all signage at every route hub

e Your logo on route map

e Your logo featured on digital map

e Your logo & name prominently displayed on all
printed promotional materials

e Opportunity to host extension of CicLAvia day
festival

e Listing as special sponsor of themed pre/post
CicLAvia day event

* Your logo & site linked on website footer &
event page

e Social media posts 1-2 weeks before event, day
of event, and weeks following event*

*historically, CicLAvia’s various social media
channels have trended on event days.
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CicLAvia.org)\

@CicLAvia
#CicLAvia

For inquiries, details,
or further opportunities,
please contact:

Mary Hunter
Manager of Strategic Relations |

213-533-9155
mary@cicLAvia.org




