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and dial-in using the information provided
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Today’s Agenda

•2018 Giving trends in the US  

•Broad characteristics of rural communities

•Assessing fundraising opportunities within 
rural communities

•Fundraising strategies for rural communities

•Notes from the field  



Place your pin.



Considerations

Important not 

to make broad 

generalizations 

when speaking 

about rural 

communities

There is no “one 

size fits all” 

approach to 

fundraising in rural 

communities



US Giving Statistics
• Extreme wealth concentration, the wealthiest 10 

percent of Americans now own 75 percent of all the 
wealth in the country. The wealthiest 1 percent own 
48 percent.

• Younger donors do not appear to be replacing older 
donors. Young people are giving less to charity than 
previous generations.

• There is growing evidence that young people are 
rejecting institutionalized forms of giving. Millennials 
passionate about causes, but may not be passionate 
about nonprofits and charities.

• Giving by individuals declined in 2017 for the first 
time in 50 years. And again in 2018.



Rural Giving Statistics

Foundations
•From 2005-2015, 19 percent of the 
U.S. population receives 5.5 percent 
of large foundations’ grant dollars

•Only 3 percent of the nation’s 
foundation assets are located in rural 
areas





Year 2018 2017 2016

Total $427 billion $410 billion $390 billion

Individual Gifts $292 billion (actually down 
when adjusted for inflation 
3.4%) 68% of giving

$286 billion - 70% 
giving

$281 billion – 72% 
giving

Foundations $75 billion up 7% over 2017 
when adjusted for inflation

$66 billion up 5% 
over 2016 when 
adjusted for inflation

$59 billion

% of total to 
cons/env

3% of total = 12$ billion 3% = $11.83 billion 3% = $11.05 billion



We are not so different you and me…

To 
TRANSFORMATIONAL

MOVING FROM 

TRANSACTIONAL…



Community characteristics



➢Geography and distance

➢Cultural heritage

➢Sense of place

➢Smaller/Part-time populations

➢History of resource extraction

➢Disparity of resources



A shared destiny



Notes from the field
Thoughts from experts (like you) doing the work 



Best things about working in rural 
communities

•Our community members are innovative and 
know how to do a lot with a little

•Our neighbors and supporters are passionate 
about the place we all call home

•We don’t have a lot but we have people power-
People pitch in when they need to

•We love the access we have to the outdoors and 
how excited people are to be in the outdoors



Best things about working in rural 
communities

•Close to our mission area - we live in the communities 
where our work takes place (place based); which gives us 
"clout"

•Rural communities are highly engaged in lands issues; 
they really care. (not always an asset, but best to think of 
it that way as there is potential to engage and find the 
common values we all share).

•Quality of life - most of us are here because of the place 
and the type of life living in a rural area as ecologically 
rich as ours affords. Just being able to look out the 
window or yard and SEE the places we work to protect is 
something I value!



Choosing the "right" strategies



Conduct an Assessment of
Your Rural Area

•The place

•The people

•Finding support for 
your work

Vernon Kahe, Hopi Educational 

Endowment Fund

Craig White, Center for Participatory 

Change



The place

1. What’s the geography? Landscape? Where do 

people live?

2. History of resource extraction? Is it still going 

on? Who made money from that and what is 

their current connection with the community?

3. What is the area’s human history?  



The people

1. What are the different racial, cultural, or 

ethnic groups in the area?

2. What is each groups culture around giving 

(time, skills, money, ideas)?



The support for your work

1. Who supports your work? Shares your 

values? Who doesn’t?

2. What have other organizations done to raise 

funds in the area?

3. What is the greatest source of untapped 

opportunity in the area?





Strategic fundraising

•Address future needs of the community

•Engage people with your mission

•Personalize/segment messaging   

•Take advantage of seasonal opportunities

•Explore partnerships with others



Track your data



Put it on paper



Notes from the field
Advice from experts (like you) doing the work



3 biggest challenges

1. It can feel competitive given the larger 
number of nonprofits and limited potential 
donors. 

2. Conservation work can be a slow process, so 
we need to think creatively about keeping 
donors and supporters engaged.

3. Viewpoints and positions may feel polarizing. 
Look for opportunities to engage with all 
sides. 



3 biggest challenges
1. Finding donors that connect to place-based 

work (not national in focus) from outside our 
community is challenging.

2. Finding foundation money that supports 
collaboration work which is critical to our 
success.

3. Supporters/Donors/Funders who live/embrace 
“do more with less” - not full understanding the 
need for general operating funds.



3 biggest challenges
1. Lack of qualified personnel/difficult to get 

qualified people to move to rural regions for $ 
paid

2. Being geographically isolated – from urban 
centers, a huge number of the people who 
use/recreate in our mission area, from being 
able to have face-to-face meetings with major 
donors and potential major donors and 
foundations folks and networking with other 
NGOs, etc.

3. Resistance to change – board, staff



Evaluation of this webinar

As you exit the webinar… Please fill out our brief survey!



Using your control panel…

• RAISE YOUR HAND if you would like to 

be unmuted to speak your question

• OR continue to submit questions and 

comments via the Questions panel.

How to Participate

Questions?

Thank you for attending today’s webinar! We will stay after to answer 
your questions, but feel free to exit the webinar if you need to go.


