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388
Companies 

Committing to Action

1484 
Commitments

How many companies have committed?
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THANK YOU TO OUR DONORS!
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Alter Eco

Annie's

Associated Labels and 

Packaging 

Aurora Organic Dairy

California Olive Ranch

Cheer Pack

Clif Bar & Company

Connective Impact

Danone North 

America

Decker and Jessica 

Rolph

Dr. Bronner’s

Eatsie.us

Elk Packaging

Foodstirs

Gaia Herbs

General Mills

Good Earth Natural 

Foods

GreenSeed Contract 

Packaging

Griffith Foods

Guayaki

Happy Family

Harmless Harvest

INFRA

Justin’s

KeHE

Lotus Foods

Lundberg Family Farms

MegaFood

MOM's Organic 

Market

Mountain Rose Herbs

National Co+op 

Grocers

Natural Habitats

Nature's Path

New Hope Network

Numi

Nutiva

Oregon's Wild Harvest

Organic India

Organic Valley

Outpost Natural Foods

Patagonia

Plum Organics

Pluot Consulting

Presence Marketing

REBBL

Rogue Creamery

Safe Sterilization USA 

West

Stahlbush Island Farms

Stonyfield

Straus Family 

Creamery

Studio Fab

Sweet Additions

Traditional Medicinals

Trayak
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Our Speakers

Ariane Grazian

Global Program Lead for Project Gigaton,

Walmart
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Jean Gingras

Sustainability Impact Program Manager

HP

MODERATOR

Lisa Spicka
Associate Director

Sustainable Food Trade Association
(SFTA)

Manuel Gorrin

Sustainability and Stewardship Manager

Nature’s Path Foods
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By 2025 we will achieve
Zero Waste to landfill in U.S., 

UK, Canada and Japan

100%
Be operated with 

renewable energy
SUSTAIN
Sell products that

our resources and the 
environment

ZERO WASTE
Create

in our operations

Reduce emissions by 18% to meet 
scientific call for action

By 2025 50% of our operations to 
be powered by renewable energy

Leadership 2025 Commitments

Challenge suppliers  to remove 1 
Gigaton of emissions  in value chains

Source 20 commodities sustainably
100% Recyclable packaging in private 

brands 

Supporting Worker dignity 

SUSTAINABILITY
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WHAT IS PROJECT GIGATON?

working with suppliers to prevent 

1 BILLION METRIC TONS OF 

GREENHOUSE GASES BY 2030 
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Renewable Energy

Energy Efficiency

Fleet Efficiency

Fertilizer 

Optimization

Animal Agriculture

Food and Solid 

Waste Reduction

Recycled Content

Recyclability

Optimization

Avoid 

Deforestation

Restoration

More Energy 

Efficient Products

Low-GWP 

Refrigerants

Project Gigaton is designed so that every supplier can participate in at least one pillar

Strategic Contributors: 
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Join with a target via 
the Walmart 

Sustainability Hub

Sign Up
Specific, Measurable, 
Achievable, Relevant, 

Time limited

SMART 
goal

Report reductions to 
the current reporting 

cycle

Report 
results

Report 
annually

Maintain active 
SMART goals

Sparking 
Change

Giga-Guru

WHAT DO WE ASK OF SUPPLIERS? 
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10 RETAIL 
MARKETS

around the 

GLOBE

DELIVER 
PRODUCTS

to virtually

EVERY 
DEPARTMENT

in our store

1,000
SUPPLIERS

More than

from 40
COUNTRIES



93 MMT
TODAY

1 BMT
GOAL

21 MMT
PREVIOUS



CALCULATE YOUR EMISSIONS
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THE SUSTAINABILITY HUB, A ONE-STOP SHOP

✓ Learn more and sign up 

✓ Add and update goals

✓ See and report impact

You’ll need a RetailLink account. 

If you don’t have one, visit: 

rl.homeoffice.wal-mart.com
walmartsustainabilityhub.com/project-gigaton
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Walmart Gigaton Project 

Walmart & HP  Partnering for 
Sustainable Impact

Jean Gingras, HP Sustainable Impact Program Manager
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Partnering for Sustainable Impact 

GLOBAL RESPONSIBILITY

https://corporate.walmart.com/global-responsibility


HP’s reporting for the Walmart Gigaton Project 
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HP’s global emissions impact and goals

Products 
and solutions

Supply chain

Operations

Reduce first-tier production supplier and 
product transportation-related GHG 
emissions intensity 10% by 2025, 
compared to 2015

Achieve zero deforestation associated 
with HP paper and paper-based product 
packaging 

Help suppliers cut 2 million tons of CO2e 
emissions between 2010 and 2025

Reduce the GHG emissions intensity 
of our product portfolio by 25% by 
2020, compared to 2010

Reduce Scope 1 and Scope 2 GHG 
emissions from global operations by 25% 
by 2025, compared to 2015

Committed to 100% renewable electricity 
in global operations with 40% by 2020 

49.3%

49.3%

1.4%

© Copyright 2017 HP Development Company, L.P.  The information contained herein is subject to change without notice.



Goal: Use 100% renewable electricity in our global 
operations, with a goal of 40% by 2020

Accomplishment through 2017: Renewable 
electricity purchased and generated on-site, 
combined with renewable electricity certificates 
and guarantees of origin, accounted for 50% of 
our total consumption. 



Goal:  Emissions Goal: Reduce the GHG emissions from its global 
operations by 25% by 2025, compared to 2015. 

Accomplishment: HP surpassed this goal in 2017: Scope 1 & 2 
GHG emissions from operations have been reduced by 35%.

Operational efficiencies

© Copyright 2017 HP Development Company, L.P.  The information contained herein is subject to change without notice.



HP’s reporting for the Walmart Gigaton Project 
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in our paper supply chain
Goal: Achieve zero deforestation associated with HP brand paper 
and paper-based product packaging (2) by 2020 

Accomplishments: Achieved for HP brand paper in 2016. Maintained that 
performance in 2017, and developed a packaging supplier performance 
plan to drive progress in that area.



HP’s reporting for the Walmart Gigaton Project 
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HP’s reporting for the Walmart Gigaton Project 
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PROPELLING A MORE CIRCULAR 
ECONOMY

© Copyright 2017 HP Development Company, L.P. The information contained herein is subject to change without notice.

Propelling a more 
circular economy

Goal: Reduce the GHG emissions 
intensity of our product portfolio 
by 25% by 2020, compared to 2010 
(1) 

Accomplishment: HP surpassed 
this goal in 2017 with a 33% 
decrease in product GHG 
emissions intensity 

1) Emissions intensity of HP’s product portfolio refers to tonnes CO2e/net revenue arising from use of more than 95% of HP product units shipped each year, including 
notebooks, tablets, desktops, mobile computing devices, and workstations; and HP inkjet, HP LaserJet, and DesignJet printers, and scanners. Expressed as emissions 
generated per unit of output, based on anticipated usage. For personal systems products, this reflects energy consumed by each product unit during customer For printing 
products, this reflects energy and paper consumed to print each page. Through 2015, progress against this goal equaled a 17% reduction.



THANK YOU

Thank you





















pg. 

Discussion

Ariane Grazian

Global Program Lead for Project Gigaton,

Walmart

35

Jean Gingras

Sustainability Impact Program Manager

HP

Manuel Gorrin

Sustainability and Stewardship Manager

Nature’s Path Foods



facebook.com/climatecollaborative

@ClimateColl

#climatecollaborative

info@climatecollaborative.com

www.climatecollaborative.com

@theclimatecollaborative

http://www.climatecollaborative.com/
http://www.climatecollaborative.com/

