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“No industry has a bigger impact on 
climate change than agriculture and food, 
both as a source of the problem and as a 
solution.”

- Paul Hawken, Project Drawdown

“Agriculture contributes a significant share 
of the greenhouse gas emissions that cause 
climate change – 17% directly through 
agricultural activities and an additional 7-
14% through land use changes.” – OECD data
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There is urgent need for action: 

• 211 million people were affected 
every year by natural disasters 
between 2000 and 2013, caused in 
part by climate change leading to 
more intense weather events.

• The impacts of global warming could 
slash as much as 10 percent of the US 
economy.
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Why take action?

http://unfoundationblog.org/4-statistics-that-show-why-we-need-climate-action-to-achieve-
sustainable-development/ and https://www.nytimes.com/2018/11/23/climate/us-climate-
report.html

http://unfoundationblog.org/4-statistics-that-show-why-we-need-climate-action-to-achieve-sustainable-development/
https://www.nytimes.com/2018/11/23/climate/us-climate-report.html
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Why take action? There is a movement building
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Why act on climate?

Your consumers care: 

Seven in ten registered voters in the US want to see 
companies and industry to do more to address global 
warming.[i]

70% of millennials say companies’ environmental 
practices impact their purchasing decisions.[ii]

https://www.climatecollaborative.com/consumer_working_group#_edn1
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460
Companies 

Committing to Action

1768
Commitments

There is momentum in the industry
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460
Companies 

Committing to Action

1768
Commitments

There is momentum in the industry



COMMIT. ACT. IMPACT.
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Climate Collaborative Commitment Areas
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How to commit
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Commit before Climate Day 2020!
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How will we help you act

• We will help you on your climate 
journey through:

• Monthly webinars

• Case studies

• Action groups  

• Connections to partners and 
solutions providers

• Events

• Other resources
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https://www.climatecollaborative.com/resources
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Bringing everyone forward together
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We tell stories of leadership
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THANK YOU TO OUR DONORS!
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Alter Eco

Annie's

Associated Labels and 

Packaging 

Aurora Organic Dairy

California Olive Ranch

Cheer Pack

Clif Bar & Company

Connective Impact

Danone North America

Decker and Jessica 

Rolph

Dr. Bronner’s

Eatsie.us

Foodstirs

Gaia Herbs

General Mills

gimMe Snacks

Good Earth Natural 

Foods

GreenSeed Contract 

Packaging

Griffith Foods

Grove Collaborative

Guayaki

Happy Family Organics

Harmless Harvest

INFRA

Justin’s

KeHE

Lotus Foods

MegaFood

MOM's Organic Market

Mountain Rose Herbs

National Co+op Grocers

Natural Habitats

Nature's Path

New Hope Network

New Morning Market

Numi Organic Tea

Nutiva

Oregon's Wild Harvest

Organic India

Organic Valley

Outpost Natural Foods

Patagonia

Plum Organics

Pluot Consulting

Presence Marketing

REBBL

Rogue Creamery

Safe Sterilization USA 

West

Sambazon

Stonyfield

Strategic Rise Partners

Straus Family Creamery

Studio Fab

Sweet Additions

Tiger Cool Express

Traditional Medicinals

Trayak

Whole Foods Market
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Discussion
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Erin Smith

Director of Education & 
Sustainability,

WishGarden Herbs

Josef Brinckmann

Research Fellow, 
Medicinal Plants 

and Botanical 
Supply Chain,

Traditional Medicinals

Cindy Angerhofer

Executive Director 
of Botanical Research,

Aveda

Moderator: Erin Callahan

Director,

Climate Collaborative

Moderator: Holly Johnson

Chief Science Officer,

AHPA


