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600+
Companies 

Committing to Action

2300+ 
Commitments

How many companies have committed?
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THANK YOU TO OUR DONORS!

4

Alter Eco

Annie's

Associated Labels and 

Packaging 

Aurora Organic Dairy

Clif Bar & Company

Danone North 

America

Decker and Jessica 

Rolph

Dr. Bronner’s

Eatsie.us

Gaia Herbs

General Mills

gimMe Snacks

Griffith Foods

Grove Collaborative

Guayaki

Happy Family 

Organics

Harmless Harvest

Harvest Market

INFRA

Jimbo’s Naturally!

Justin’s

KeHE

Lotus Foods

Lundberg Family Farms

MegaFood

MOM's Organic 

Market

National Co+op

Grocers

Natural Habitats

Nature's Path Foods

New Hope Network

New Morning Market

Numi Organic Tea

Nutiva

Organic India

Organic Valley

Outpost Natural Foods

Patagonia

Plum Organics

Pluot Consulting

Presence Marketing

REBBL

Rogue Creamery

Roplast Industries Inc

Safe Sterilization USA 

West

Sambazon

Stonyfield

Strategic Rise Partners

Straus Family 

Creamery

Studio Fab

Sweet Additions

Tiger Cool Express

Traditional Medicinals

UNFI

Whole Foods Market
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Ed Maibach
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George Mason University, 
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facebook.com/climatecollaborative

@ClimateColl

#climatecollaborative

www.climatecollaborative.com

@theclimatecollaborative

http://www.climatecollaborative.com/

