BUILDING A
QUICKLY-GROWING MOVEMENT
TO TACKLE CLIMATE CHANGE

In March 2017, OSC2 and SFTA launched the Climate Collaborative to mobilize climate action
across the natural products industry. Our goal is to generate meaningful, industry-wide
collaboration at scale and, crucially, to keep participation free for every company who wants to
participate! The generous contributions of our donors have made all of this possible, because
they enable us to remove all barriers to entry for companies, including cost. With their support,
we’ve developed the core programs and resources and conduct the outreach needed to continue
building our growing movement. A little over one year in to the project, we are truly inspired by
the industry’s enthusiastic response which has exceeded all our expectations – we were even
able to DOUBLE our Year One goals.
Thanks to the contribution of donors, the natural products industry is taking on climate
change like never before, and exceeding every goal we set. Here are some of the results we
are seeing already.

We are fostering UNPRECEDENTED industry collaboration on climate.

250+

950+

committed companies are
now working to reduce
their climate impacts.

climate commitments have been made by companies
across the natural products supply chain, from
producers to retailers, distributors and brands.

KeHE is thrilled to be part of
the Climate Collaborative,
as a committed company
and donor. It is already
helping inform our own
climate approach: We’ve
now got access to a wider
range of tools, best practices,
and opportunities for
collaboration with a hugely
inspiring set of peers within
the industry. As we look
toward broader value chain
engagement on food waste,
these shared learnings will
be invaluable. We can’t wait
to see what’s next as the
movement continues to grow!
– Amy Kirtland
Senior Vice President
Natural, KeHE Distributors

WE KNOW WE HAVE THE ABILITY TO SEED REAL BEHAVIOR CHANGE ON CLIMATE,
JUST AS OUR INDUSTRY DID WITH ORGANIC, FAIR TRADE & NON-GMOS.
To increase the impact of our efforts, we are advocating a whole-of-supply-chain approach. For example, we’re helping
bring ingredients suppliers like Stahlbush Island Farms together with brands they sell to, like Happy Family, along
with their distributors and retailers, like KeHE and PCC Markets to enable the whole supply chain to work together
to collectively tackle their core climate challenges. This integrated approach creates opportunities for synergies and
efficiencies that would otherwise be overlooked.

Delving deeply into climate commitment areas
We’re launching working groups to help companies delve more deeply into specific climate action
areas. For example, our ROOTED COMMUNITY is bringing companies together in an interactive
community of practice to tackle challenges and expand opportunities around transitioning to
carbon farming and regenerative agriculture practices.
More than 50 company participants are working together to learn how to quantify carbon
soil storage, engage small-holder farmers, and communicate with their consumers about the
importance and impact of these practices. Annie’s recently developed and launched a new
product line based purely on soil health – a powerful example for the rest of the community in
translating these practices into consumer-facing goods.

Reaching companies online and in-person
More than 650 people have learned how to ramp up their use of renewables, reduce food waste,
finance energy efficiency projects, and more through our monthly webinars, where we bring in
subject matter experts and share best practice examples from the industry. Thousands more have
viewed our webinars, trainings, and livestreamed events online.
More than 1,500 people have attended Climate Collaborative events in person, from Climate
Day at Expo West to regional events and retailer-specific events with National Co+op Grocers
and INFRA. We’ve been able to share insights and inspiration from within the industry and from
climate leaders like former EPA Administrator Gina McCarthy (pictured), author Paul Hawken and
climate scientist and communications expert, Katharine Hayhoe.

Amplifying Impact: Working with retailers to engage their vendors
We’re working with retailers like PCC Markets and Glen’s Garden Market to engage their vendors
on climate to maximize the impact of their climate efforts. Leading up to Earth Day 2018, Glen’s
introduced the Climate Collaborative to its vendors, resulting in 15 new companies joining our
growing movement!
It’s clear that retailers are an important link in the chain of climate action momentum so we’ve
developed a new retailer toolkit to help guide and support their efforts as well as launching
ReCAP – our new Retailers Climate Action Progress working group.

SHINING A LIGHT ON BEST PRACTICES
In March 2018, the inaugural National Co+op Grocers Climate Collaborative Awards provided a powerful platform for
recognizing climate leaders in the natural products industry, raising awareness of their efforts and celebrating their
innovative, forward-thinking approaches to solving climate change. Eight companies were celebrated: Alter Eco,
Veritable Vegetable, Organic Valley, Community Food Co-op, Lotus Foods, Guayaki, Clif Bar & Company, and Straus Family
Creamery. See a few of their stories below.

Veritable Vegetable received an Outstanding Company Award for its
comprehensive and successful approach to reducing emissions throughout its fleet
and warehouses. Veritable Vegetable’s hybrid tractors and trailers increase the
distributor’s fuel economy by an impressive 35% and produce almost zero emissions.
On-site roof solar panels also generate 1/3 of the company’s electricity needs.

Organic Valley was awarded an Outstanding Company award for the work
it’s done as part of its recent community solar project (pictured on page 1). The
Community Solar Partnership (OVCSP) is a first-of-its-kind collaboration between
the namesake farmer-owned cooperative, solar developer One Energy Renewables,
and the Upper Midwest Municipal Energy Group (UMMEG), a joint action agency
representing 15 electricity providers.
The Partnership will result in more than 12 MW of solar installations for Organic
Valley facilities, and will support the addition of more solar in other nearby
communities, bringing the total of new solar installations to roughly 29 MW. Not
only will this enable Organic Valley to reach its goal of becoming 100 percent
renewably powered by the end of 2019, but it will also increase solar energy
access in the state by 15 percent!

Albert Straus, Organic Dairy Farmer/Founder & CEO of Straus Family

Creamery, was awarded an Outstanding Influencer award for his role as an
advocate for organic, non-GMO dairy production, environmental stewardship, and
family farms. The Straus Dairy Farm became the first certified organic dairy farm
west of the Mississippi River in 1994, and, in the same year, Straus founded Straus
Family Creamery – the first 100% certified organic creamery in the United States.
Straus has been a leader in sustainable farming practices, with the aim of creating
a viable model for organic dairy farms.
These initiatives include a methane digester, which converts cow waste into
renewable energy; a carbon farming program, designed to measure and optimize
carbon capture; and an extensive water-reuse system, which recycles waste water
from the Creamery. In July 2017, Straus launched the world’s first full-scale
electric feed truck—powered by cow manure! This electric feed truck is the next
step in Straus’s quest to show that his organic dairy farm can be carbon positive,
using agriculture as a solution to reversing climate change.

WHERE DO WE GO FROM HERE?
We aren’t slowing down as we look toward our second year in action. We will continue reaching out
to companies across the industry to support them in making commitments to action. In particular,
we hope to:
• Double our current committed company base in 2018 and 2019, reaching 500+ companies
committed to climate action;
• Keep the industry motivated and inspired to act through though leadership events at Climate Day,
Expo East and beyond with powerful speakers and tailored workshops;
• Grow out our agriculture and retailer action groups, and publish case studies, trainings and other
tools for each commitment area to help companies move from commitments to implementation; and
• Provide tailored resources for companies on best practices for engaging suppliers and consumers
and on climate action;
• Build CEO leadership pathways on climate.

Looking to get involved?
1. Make a commitment to climate action at www.climatecollaborative.com.
2. Take meaningful steps toward achieving your commitment.
3. Engage your supply chain in taking climate action.
If you’d like to learn more about how you can support our work, visit www.climatecollaborative.com/donate
or email erin@climatecollaborative.com

Thank you to our donors!
In just over one year, we’ve achieved a tremendous amount, none of which would have been possible
without our generous donors. Thank you for your leadership!

THANK YOU TO ALL
OF OUR DONORS!
Alter Eco
Annie’s Associated Brands
Califia Farms
California Olive Ranch
Cheer Pack
Clif Bar & Company
Connective Impact
DanoneWave
Decker and Jessica Rolph Fund
of RSF Social Finance
Dr. Bronner’s
Elk Packaging
Gaia Herbs
General Mills
Good Earth Natural Foods
GrandyOats
GreenSeed Contract Packaging
Guayaki
Happy Family
INFRA
KeHE
Kuli Kuli Foods
Lotus Foods
Lundberg Family Farms
MegaFood
Melt Organic
MOM’s Organic Market
Mountain Rose Herbs
National Co+Op Grocers
Natural Habitats
Nature’s Path
New Hope Network
Numi
Nutiva
Oregon’s Wild Harvest
Organic India
Organic Valley
Outpost Natural Foods
Patagonia
Plum Organics
Pluot Consulting
Presence Marketing
Rebbl
Stahlbush Island Farms
Stonyfield
Studio Fab
Tacoma Park Silver Spring Co-op
Trayak
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