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THANK YOU TO OUR DONORS!
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THANK YOU TO OUR DONORS!

Alter Eco

American Licorice Company
Ancient Nutrition

Aspect Consumer Partners

Associated Labels and
Packaging

Aurora Organic Dairy
Banyan Botanicals
Beneficial Results

Burt's Bees

Cheer Pack N.A.

Clif Bar & Company
Clover Sonoma
Danone North America
Decker and Jessica Rolph
Dr. Bronner's

Eatsie.us

Eat the Change

Elk Packaging

Flatbush Food Co-op
Gaia Herbs

General Mills

gimMe Snacks
GoMacro

Good Earth Natural Foods
The Green Engineer, Inc.
Griffith Foods

Grove Collaborative
Guayaki

Happy Family Organics
Harmless Harvest
Harvest Market

Herbalist & Alchemist
Hummingbird Wholesale
INFRA

Jimbo's Naturally!
Kamut International
KeHE

Kimberton Whole Foods
Kiwa Life

Lotus Foods

Lundberg Family Farms

MegaFood

Metis Consulting Group

MOM's Organic Market

Native

Natreve

Natural Habitats/ Palm Done
Right

Nature's Path Foods

New Hope Network

New Morning Market

Numi Organic Tea

Nutiva

Organic India

Organic Valley

Outpost Natural Foods

Perfect Supplements

Planet FWD

Planet + Purpose Solutions

Plum Organics

Presence Marketing

Pure Strategies

REBBL

The Republic of Tea
Rogue Creamery
Roplast Industries Inc
Safe Sterilization USA
West

Stonyfield

Strategic Rise Partners
Straus Family Creamery
Studio Fab

Sunsoil

Sweet Additions

Tiger Cool Express

UNFI

Vanguard Renewables
White Leaf Provisions
Whole Foods Market
WishGarden Herlbs
Yellow Emperor

CLIMATE
€3 COLLABORATIVE"
Commit. Act. Impact.



Regenerative Agriculture Resources

MAPPING THE REGENERATIVE STANDARDS LANDSCAPE

Posted by Caitlin Oleson on January 16, 2020
MEDIA & RESOURCES

Media
Videos
Blog

The goal of the Soil Carbon Initiative is to encourage, motivate and aid in the Newsletters
adoption of regenerative agriculture as a means to drive robust soil health

and to mitigate — and even reverse — climate change, and provide all of the |
many benefits of soil health. Press Releases

Video of Climate Impact

Media Coverage

The Soil Carbon Index (SCI) standard — with growing interest from
governments and farmers in the US, Thailand, Aus&gﬂﬁ(ﬂ
will beneficially transform our soil, our climate, and our future,

P T . i CONTACT
For all media inquiries please
contact Erin Callahan at
erin@climatecollaborative.com or
646-481-7570.

The Climate Collaborative kicks off its 2020 programming with an in-depth look at the
regenerative standards landscape, featuring speakers from the Savory Institute, Soil
Carbon Index, and Regenerative Organic Alliance. As regenerative agricultural practices

continue to ignite the imagination and goals of the natural product industry’s climate Tweets sy @cimstecal ®

forward-thinking companies, a handful of regenerative agricultural standards have R
ici ClimateCollaborative

been rising to the top. € S m

We were at the @KeHEUS show in the Purpose
Pavifion inviting companies o make

You can download the slides here.

Webinars
 Farmer Perspectives on Regenerative

Agriculture

«  Mapping the Regenerative Standards
Landscape

+ Regenerative Toolbox: How OpenTEAM
Can Help Farmers Draw Down Emissions
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CASE STUDY SERIES

SATELLITE SYMPHONY:
How SATELLITES, COMPOST, AND COWS MADE THE
BUSINESS CASE FOR REGENERATIVE FARMING

Lead Author: Lisa Spicka, Sustainable Food Trade Association

Content Contributor: Joseph Button, Straus Family Creamery

May 2019

Straus Family Creamery: Building

a Business Case for
Regenerative Agriculture

Rooted Community

We meet throughout the year and

content addresses a range of topics

relevant to regenerative agriculture,

including:

«  Measurement to quantify
regenerative agriculture

« Resilience in small-holder supply
chains, and

« Collaborations in specific
crops/regions.
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Incentives in Action: How Companies Are
Supporting Producers on Climate

8. January. 2020
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https://www.climatecollaborative.com/webinar36
https://www.climatecollaborative.com/webinar_28
https://www.climatecollaborative.com/march_rooted_2020
https://www.climatecollaborative.com/casestudy_straus_family_creamery

Our Speakers

Katherine DiMatteo
Board Member,
Climate Collaborative

Ann Marie Hourigan
Regenerative Projects Manager, Quality Standards Sr Team Lead for Agricultural

Dr. Bronner’s Programs,
Whole Foods Market
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“AMILY SOAPMAKERS SINCE 1354

DR. BRONNER’S

ALL20ONE!

In all we do, let us be generous, fair & loving to Spaceship Earth and all its inhabitants. For we're All-One or none! All-One!

REGENERATIVE ORGANIC SUPPLY CHAINS

Ryan Zinn
Regenerative Projects Manager



DR. BRONNER’S JOURNEY TO REGENERATIVE ORGANIC CERTIFIED

DR.BRONNER’S

ALL-ONE!.

COMMITTED TO

Regenerative
Organic
Certified”

DR.BRONNER'S

) ALL-ONE!

MAGIC SOAPS
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DR. BRONNER'S ORGANIC & FAIR TRADE SUPPLY PARTNERS

On the Journey to Regenerative Organic Certified™
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Small scale farmers
cool the planet and
feed the world.




AGRICULTURE AS A CLIMATE SOLUTION

Refrigeration

Wind Turbines (on shore)
Reduced Food Waste
Plant-Rich Diet

Tropical Forests
Educating Girls

Family Planning

Solar Farms

. Silvopasture

10. Rooftop Solar
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11.

13.
14.
15.
16.
17.
18.
19.
20.

Regenerative Agriculture
Temperate Forest
Peatlands

Tropical Staple Tree Crops
Afforestation
Conservation Agriculture
Tree Intercropping
Geothermal

Managed Grazing
Nuclear

NEW YORK TIMES

BESTSELLER

LLWDOWN

THEMOST CONPREHENSIVE
PLAN EVER PROPOSED T0

REVERSE GLOBA

WARMING
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THE PRINCIPLES AND PROMISE OF REGENERATIVE ORGANIC
AGRICULTURE

* Keep the soil covered

* Minimize soil disturbance Maximize crop
diversity

* Maintain living root in the ground year-
round

* Integrate livestock.

DR.BRONNER’S

ALL-ONE!.
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DR. BRONNER’S VISION OF REGENERATIVE ORGANIC AGRICULTURE

Theory of Change

@ i s



DR. BRONNER’S VISION OF REGENERATIVE ORGANIC AGRICULTURE

Soil
Health

Fair Trade

Economic
Development

DR.BRONNER’S
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REGENERATIVE ORGANIC CASE STUDY: CHOCOLATE!

Nutrition Facts [Raaiidled
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GROWING THE REGENERATIVE REVOLUTION

 Collaboration is key

* Prioritize Key Supply Chains
and Ingredients

* Partner with fair trade
producer organizations

 Engage in policy
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Thank you! Questions?







Our Definition

At Whole Foods Market, regenerative
agriculture describes holistic farming and
grazing management practices that improve

soil, enhance biodiversity and increase carbon
capture.



2020 Year of Learning

=" s

* Regen Ag Day

* Farm Visits

* Industry Engagement

* Internal Regen Ag Newsletter
* Benchmarked Certifications

* Piloted Soil Health Surveys

Alexandre Farms
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Stakeholder Feedback

NGOs & Soil Health Experts
Suppliers

Farmers & Ranchers
Consumer Insights

Team Member Working Group

Team nqe_m‘b‘e‘lis_ at Kauai Food Forest



Our Approach and Commitment

{773 Regenerative
Wiy Agriculture

* Support Suppliers Educating & C()nnectillg

| our suppliers to the
* Engage with Industry regenerative movement.

e Review Labels




Soil Health Principles

Diversity and Biodiversity
Minimize Soil Disturbance
Living Roots

Keep Soil Covered

Animal Integration




Regenerative Label Claims
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3" Party Certification Lavn e,
* Savory’s Ecological Outcome Verified R o \/ERIFIED
* Regenerative Organic Certified 2 <018 ¢
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WFEFM Soil Health Survey \FNgg)ﬁg
* Provide information on soil health management MARKET

* Have monitoring practices in place
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http://www.wholefoodsmarket.com/mission-in-action/environmental-stewardship/regenerative-agriculture

Discussion

Katherine DiMatteo
Board Member,
Climate Collaborative

Ann Marie Hourigan
Regenerative Projects Manager, Quality Standards Sr Team Lead for Agricultural

Dr. Bronner’s Programs,
Whole Foods Market
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PBORATIV.

o facebook.com/climatecollaborative

@ClimateColl
#climatecollaborative

@theclimatecollaborative

www.climatecollaborative.com
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a project of

% ONE Sustainable Food
STEP Trade Association
' CLOSER V' organic leaders for sustainability


http://www.climatecollaborative.com/

