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THANK YOU TO OUR DONORS!

Alter Eco

American Licorice Company
Ancient Nutrition

Aspect Consumer Partners

Associated Labels and
Packaging

Aurora Organic Dairy
Banyan Botanicals
Beneficial Results

Burt's Bees

Clif Bar & Company
Clover Sonoma
Danone North America
Decker and Jessica Rolph
Dr. Bronner's

Eat the Change

Elk Packaging

Flatbush Food Co-op
Gaia Herbs

General Mills

gimMe Snacks

GoMacro

Good Earth Natural Foods
The Green Engineer, Inc.
Griffith Foods

Grove Collaborative
Guayaki

Happy Family Organics
Harmless Harvest
Harvest Market

Herbalist & Alchemist
Hummingbird Wholesale
INFRA

Jimbo's Naturally!
Kamut International
KeHE

Kimberton Whole Foods
Kiwa Life

KTD Strategy

Lotus Foods

Lundberg Family Farms
Mad Agriculture

MegaFood

Metis Consulting Group

MOM's Organic Market

Native

Natreve

Natural Habitats/ Palm Done
Right

Nature's Path Foods

New Hope Network

New Morning Market

Numi Organic Tea

Nutiva

OLIPOP PBC

Organically Grown Co

Organic India

Organic Valley

Outpost Natural Foods

Perfect Supplements

Pilgrim’s Market

Planet FWD

Planet + Purpose Solutions

Plum Organics
Presence Marketing
Pure Strategies

REBBL

The Republic of Tea
Rogue Creamery
Saffron Road
Stonyfield

Strategic Rise Partners
Straus Family Creamery
Studio Fab

Sunsail

Sweet Additions

Tiger Cool Express

UNFI

Vanguard Renewables
White Leaf Provisions
Whole Foods Market
WishGarden Herbs

Yellow Emperor
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Our Speakers

Moderator: Courtney Pineau
Executive Director

Climate Collaborative

Claire Lafave Jim Giles Elysa Hammond
Manager of Client Strategy Senior Analyst for Carbon Executive Fellow, Regenerative Business

Native GreenBiz Group and Climate Solutions
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50% REDUCTION BY 2030 AMBITION TO ACTION BEFORE 2050

CANYOUSEE WHAT DOES IS IT JUST
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Corporatuon

Net zero emissions applies to Scope 1, Scope 2, and
most relevant Scope 3 emissions and is achieved by
reducing emissions wherever possible and using

verified offsets, emphasizing carbon removal
projects, to balance emissions that cannot be eliminated.
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1. Achieve science-based target:
a. Near-term targets and rapid action to
reduce emissions over 5-10 years in line

with 1.5C
SCIENCE b. Long-term decarbonization of 90-95%
BASED across all scopes before 2050
TARGETS 1. Use carbon removals to neutralize emissions

that cannot yet be eliminated (5-10%)

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

1. Achieve external verification of corporate net
zero targets and annual progress reports
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Areas of Alignment

Build a plan of action for
reducing your footprint

Measure and report progress
on scopes 1,2, and 3

Take responsibility for
residual emissions

& native

Areas of Divergence

Date Net Significant | Residual
Zero is scope 1,2, emissions
Expected | and 3 must be
By: reductions balanced
required by
removals

Oxford 2050 .

B Corp 2030

SBTi 2050




Quick plug: What about climate advocacy?

Even if every company in the world were to commit to
decreasing its emissions in line with the goals of the Paris
Agreement, we would still be far from meeting our
targets...

Without corporate support, science-based climate policies
struggle to generate sufficient political capital. Put simply,
corporate climate leadership requires corporate climate
policy leadership.

-Amy Meyer and Eliot Metzger,
WRI
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Avoidance Vvs.
Removals
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Removal offsets come from projects that sequester carbon dioxide.

Soil carbon sequestration through
regenerative grazing or cropping
practices

Reforestation and agroforestry

Wetland restoration

Carbon capture technology
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Avoidance offsets come from projects that prevent emissions that would
have otherwise occurred.

Renewable energy production as a
replacement for fossil fuels

Protection of natural ecosystems
that would otherwise be converted
to cropland

Landfill gas capture and flaring

Replacing firewood usage with
water filters and/or cookstoves
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What is an offset?
A payment that ensures either

e emissions are avoided or
e carbon is removed from the atmosphere.






What makes a good offset?

o Additional



These Trees.Are Not What They

Seem i3
sl (Hy t v

: How the Nature Conservancy, the world's
pbiggest environmental group, became a
dealer of meaningless carbon offsets.

By Ben Elgin
Published: December 9, 2020, 2:00 AM | Updated: December 9,
2020, 12:15 PM




What makes a good offset?

o Additional
o Durable
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What makes a good offset?

o Additional
o Durable
o Doesn't cause leakage






What makes a good offset?

Additional

Durable

Doesn’t cause leakage

Can be measured and verified
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How do I buy with confidence?

o Look for recognised methodology



Gold Standard

| VERRA |
American

@ Carbon
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How do I buy with confidence?

o Look for recognised methodology
o Ask questions about specific projects



'
:
|
H
C
|
!
:




- o ————

mmda..mﬁ

Qr’ A S S

P Jo. i

1 oo

&ﬁ\

T ) TR 1) WA

bon offsets

ing up car

IS burni

Ire

Bootleg F

CNN

By Daniel Wolfe and Tal Yellin

Updated 5:27 PM ET, Thu July 22, 2021



How do I buy with confidence?

o Look for recognised methodologies
o Ask questions about specific projects
o Build on existing research






How do I buy with confidence?

Look for recognised methodologies

Ask gquestions about specific projects

Build on existing research

Use a portfolio approach to address uncertainty
Over-provision



Other things to consider

o Co-benefits
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Other things to consider

o Co-benefits
o Building the market for removals



@ Climate Overview  Contribute

Support frontier
carbon removal

Contribute to Stripe Climate and join a growing coalition
of forward-thinking businesses and individuals
changing the course of carbon removal.

Email jane.diaz@email.com

Amount $ 0.00 UsSD v

funds towards carbon removal projects, minus any fees charged by third

t tax deductible because Stripe isnotar ered charity.

Contribute >




Other things to consider

o Co-benefits
o Building the market for removals
o Invest in transforming your ecosystem



Clif Bar’s Climate Journey:
Offsets as a Catalyst for Change

Elysa Hammond
Clif Bar & Company
November 2021




Why Net Positive?

* Align emissions reduction with science
* Create solutions at scale
* Help build the movement

CLIF
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Climate Neutral Business Operations since 2002

Why ?

Put a stake in the ground on climate.
Demonstrate responsibility by taking action.
Supports our 5-Aspiration business model.

What’s in scope?
Energy use by HQ, bakeries, marketing fleet, business travel, and

shipping from bakeries to distribution centers.

How?
Gold Standard offsets and RECs that generate co-benefits.

40 projects supported since 2002



Clif Bar’s evolving offset Strategy: Generate impacts beyond
offsets. Get closer to operations. Align with SBT. Help Build the Movement.

Educate, Inspire, Engage Focus on Projects Closer to Bakeries and Align to SBT and NET
Within Agricultural Communities ZERO Targets

SCIENGCE
BASED
TARGETS

2002-2010 2011 - 2021 2021+
—_—— Increased renewable energy production
. ) ) ) . near Clif bakery in Indiana .
Multiple projects with community benefits: Helped build seven school- and community- Deeper engagement within
1st tribal-owned utility-scale wind turbine owned wind turbines. ag supply chain and with
Greensburg, KS - Rebuild Green Improved access to clean water and suppliers

17 farmer-owned turbines Offsets to Insets?

created a connection to cocoa/coffee supply
30,000 Cool Tags

communities.
Invested in on-farm Solar RECs with
pollinator habitat

Copyright 2021 | 43




Impacts from our 40 projects

310,000 total tons carbon offset since 2002*

Includes multiple wind projects, 1 landfill biogas, 500+ household water
filters in communities Ghana and Honduras

That’s equal to not driving 780,000,000 miles, or taking 67,000 cars off the road for a year

Example Co-benefits

* Public engagement - 30,000 Cool Tags sold to Clif fans at music and athletic events

* Educating students - Wind energy now part as part of Indiana science curriculum

* Clean drinking water - 10,000 people have access to clean water for 10 years through
our support of clean water projects

e Solar-grown honey! Beehives co-located with on-farm solar panels



Impacts Beyond Offsets
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Building the movement

Organic & Certified Sustainable
ingredients

Maintain climate neutral business

operations with Help Build offsets ) ]
Bakeries built to

LEED standards.

Set science-based targets and publicly

report climate impacts
SCIENCE
G‘CDP ) BASED
R TARGETS

RIVING SUSTAINABLE ECONOMIES

1134100
100% Green Power for

SEPA all CLIF facilities.
‘GRE
POWER

PARTNERSHIP®

Committed to restoring forest ecosystems

tt.org us sa

AMERICAN FORESTS _
Help supply chain partners

transition to green power.

Eco-friendly caddies, Compostable wrapper in progress

® W
e G Q/L J_ = 100%
2 Comrmilorvant ‘Jg ’1«93""":',‘?.§rd

o EV Transition to 100% electric fleet and
1@X29><30 %\\Smartwayw EV charging at all facilities

Transport Partner
WRI Food Loss and Waste Initiative

Getting There With Cleaner Air

TRUE ..
Reduce emissions

Zero Waste certified and fuel use
bakeries






Discussion

Moderator: Courtney Pineau
Executive Director

Climate Collaborative

Claire Lafave Jim Giles Elysa Hammond
Manager of Client Strategy Senior Analyst for Carbon Executive Fellow, Regenerative Business

Native GreenBiz Group and Climate Solutions
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