
 

 

 

Case Report 

 

 

1 Case Number 0575/16 

2 Advertiser Planet Blue 

3 Product Clothing 

4 Type of Advertisement / media Email 
5 Date of Determination 18/01/2017 
6 DETERMINATION Dismissed 
   

   

 

ISSUES RAISED 

 

2.2 - Objectification Exploitative and degrading - women 

2.4 - Sex/sexuality/nudity S/S/N - general 
 

DESCRIPTION OF THE ADVERTISEMENT 
 

This advertisement is a GIF which features a woman wearing denim shorts and an 

embroidered top.  We see the woman lift the top up to expose her breasts, which are covered 

by her forearms, and then turn around so her back is to the camera. The text reads, "All Sale. 

Everything 50-75% off. Shop now". 
 
 

THE COMPLAINT 

 

A sample of comments which the complainant/s made regarding this advertisement included 

the following: 

 

This is the very definition of turning a woman into a sexual object to sell clothing.  

 

THE ADVERTISER’S RESPONSE 

 

Comments which the advertiser made in response to the complainant/s regarding this 

advertisement include the following: 

 

The advertiser did not provide a response. 
 

 

THE DETERMINATION 



 

The Advertising Standards Board (“Board”) considered whether this advertisement breaches 

Section 2 of the Advertiser Code of Ethics (the “Code”). 

 

The Board noted the complainant’s concerns that the advertisement depicts a woman 

undressing which is objectifying as it presents her as a sexual object. 

 

The Board viewed the advertisement and noted the advertiser’s response. 

 

The Board considered whether the advertisement was in breach of Section 2.2 of the Code. 

Section 2.2 of the Code states: “Advertising or marketing communications should not employ 

sexual appeal in a manner which is exploitative and degrading of any individual or group of 

people.” 

 

The Board noted that this GIF advertisement was sent by email to the complainant and 

features four images of a woman lifting her top to expose her stomach before turning to show 

her back. 

 

The Board noted that in order to be in breach of this section of the Code the image would 

need to use sexual appeal in a manner that is both exploitative and degrading. 

 

The Board noted the Practice Note for Section 2.2 which provides the following definitions: 

 

• “Exploitative means clearly appearing to purposefully debase or abuse a person, or 

group of person, for the enjoyment of others, and lacking moral, artistic or other values; 

 

• Degrading means lowering in character or quality a person or group of persons.” 

 

The Board noted the advertised product is clothing and considered that it was not exploitative 

to use a woman wearing the advertised product.  The Board noted that the woman is shown to 

lift her top up and expose her stomach.  The Board noted the complainant’s concern that by 

showing a woman in the act of undressing the advertisement presents the woman as a sexual 

object.  The Board noted that the tagline, which features across each image and covers the 

woman’s torso, says “Everything 50-70% off” and considered that the woman’s partial 

removal of her clothing is a physical demonstration of this rather than a suggestion that the 

woman is a stripper. 

 

The Board acknowledged that some members of the community would prefer that female 

models were not used to advertise clothing in this manner but considered that in the context 

of a clothing sale the images of the woman lifting her top to reveal a naked stomach and back 

were not exploitative and/or degrading of this, or any other, woman. 

 

The Board considered that the advertisement did not employ sexual appeal in a manner which 

is exploitative and degrading to any individual or group of people. 

 

The Board determined that the advertisement did not breach Section 2.2 of the Code. 

 

The Board then considered whether the advertisement was in breach of Section 2.4 of the 

Code. Section 2.4 of the Code states: “Advertising or Marketing Communications shall treat 

sex, sexuality and nudity with sensitivity to the relevant audience”. 



 

The Board noted that in the second and third image of the woman lifting her top it is clear 

that she is not wearing a bra and considered that her arms sufficiently cover her breasts and 

the level of nudity is relatively mild.  The Board noted the pose of the woman and considered 

that she is presented as confident rather than sexual and in the Board’s view the overall 

impression of the advertisement, despite the woman lifting her top as though to undress, is 

not sexualised when strongly linked to a 50% off sale.  The Board noted the complainant had 

received the advertisement as an email and considered that in the context of the relevant adult 

audience of an online clothes retailer, based overseas, the content of the advertisement did 

treat the issue of sex, sexuality and nudity with sensitivity to the relevant audience. 

 

The Board determined that the advertisement did not breach Section 2.4 of the Code. 

 

Finding that the advertisement did not breach the Code on other grounds, the Board 

dismissed the complaint. 
 

 

  

 

  

 

  

 


