
 

 

 

Case Report 

 

 

1 Case Number 0251/11 

2 Advertiser Nando's Australia Pty Ltd 

3 Product Food and Beverages 

4 Type of Advertisement / media Internet 

5 Date of Determination 27/07/2011 

6 DETERMINATION Dismissed 

   

   

 

ISSUES RAISED 
 

2.3 - Sex/sexuality/nudity Treat with sensitivity to relevant audience 

2.1 - Discrimination or Vilification Sex 

 

DESCRIPTION OF THE ADVERTISEMENT 
 

A woman dressed in a red and black basque is accompanied by the text "Like your chicks 

hot?" The online advertisement is for Nando's new Little Hotties mini snack range and 

features banner advertisements featuring the above as well as videos of women wearing 

burlesque style clothing. 

 

THE COMPLAINT 

 

A sample of comments which the complainant/s made regarding this advertisement included 

the following: 

 

There is no reason that a chicken burger has any relation to a woman in lingerie being 

suggestive. To get onto lingerie websites you need to declare that you are over 18 and 

parenting controls will pick them up - this is not so with this website  and I certainly wouldn't 

want my children seeing this material! 

The pictures of the woman can be easily downloaded and I would assume that that is the 

intention of the website  and they don't even have the product in them! 

This is a low-level pornographic site and should be restricted as such. 

It sexually degrades women. 

The advertisement (accompanied  I understand  by a radio campaign) exploits the sexuality 

of women in order to sell chicken burgers.  The images of lingerie-clad women  referencing 

burlesque striptease and the sex industry - a reference reinforced by the phrase 'little hotties 



now showing' - are sleazy and degrading.  The wordplay on 'chicks' likens women to meat  

which is demeaning and offensive.    

It is offensive that women are used to sell food. How can chicken meat be compared with a 

human of either sex?  

The 'sex sells' idea is doing permanent damage to the mental health of our population. 

The images of the woman on the website (and presumably in other places) is 

PORNOGRAPHY. It should not be available when children search for food on the internet.  

It's an advertisement for chicken. I am unsure what that has to do with a women in lingerie. 

My ten year old daughter saw this advertisement and was questioning why Nando's had a 

half naked girl on the website. Why is my daughter exposed to sexually suggestive images 

when I click on a link for a chicken voucher? Then I need to explain to her why women have 

to expose their bodies to sell chicken because that's how advertising works? I don't feel that 

lingerie  half naked women  or sexual poses have anything to do at all with chicken. Is that 

not a form of 'exposing children to sexually suggestive material' which falls under legislation 

as a form as child abuse? Perhaps the website should come with an adult content warning.  

The ad presents the woman in a very sexualised pose and the slogan is entirely inappropriate. 

I feel the ad is degrading to women in using the woman in a porn-like pose  with the 

sexualised slogan designed to hook men into looking at it more. It is offensive to women and 

uses porn-like images and words to sell a chicken product. 

It is using women's bodies to sell food. I feel it is likened to pornography. It violates women's 

honour and is inappropriate advertising. It is using sexual objectification to sell a product 

that is not related to sex. 

I was offended by this advertisement because it objectifies women and compares them to a 

piece of meat to sell a product.  It also promotes the image that women have to look a certain 

way - trim  voluptuous  wearing little - while parading themselves for the benefit of men.  It 

perpetuates the selling of sex to sell a product  in the process dehumanising and 

disrespecting women.  It is sexual exploitation.   

Nandos has been exploiting sex and women to sell their products for some time and I want to 

see an end to it.  It is damaging to our society  both women and men. 

The „Little Hotties‟ promotion objectifies women by likening them to other consumable 

products: meat. The ad contributes to a culture where women and girls are expected to be 

„thin  hot  sexy‟ and on display to be ogled by men. 

 

 

 

THE ADVERTISER’S RESPONSE 

 

Comments which the advertiser made in response to the complainant/s regarding this 

advertisement include the following: 

 

 

BACKGROUND: 

Off the back of an insight that 44% of people in Australia who head out and about do so on a 

'snacking mission,' and to capitalise on a new category, Nando's have launched our first 

foray into the snacking category, a mini burger and mini pita. 

Together these items will constitute the Nando's "Snack Range." 

CAMPAIGN IDEA: 

"Little Hotties" - Given the two key features of this new product are that they are mini and 

feature our signature Peri-Peri sauce we arrived at the creative articulation: "Little Hotties". 

MICROSITE 



From the home page you can check out little hotties (product info) and access the 

downloadable voucher. On the voucher page, visitors will need to enter their name, postcode, 

mobile number and email address. Once they click on the "Get my voucher" button, a thank 

you page will appear advising them that the voucher will be emailed to them. The page will 

also display the Nando's restaurant that is closest to their postcode. They will also be able to 

tell a friend about it using a simple "refer to a friend" process, which will send an email to a 

recipient. They will need to print the voucher and use it within 7 days of the download. 

After receiving the initial complaint from the ASB, and since our intention was to never upset 

anyone, we immediately replaced our online creative so that instead of reading “Like your 

chicks hot?” it now reads, “Hot & Saucy!”  

The original banner on the home page was displayed on a rotating fashion, alternating with 

other banners promoting our catering offer and charity involvement.  The banner clicked 

through to the littlehotties.net.au microsite. 

In response to receiving your complaint, we immediately took the banner off our home page. 

We have replaced the imagery of the woman with imagery of the food. 

NANDO', RESPONSE TO COMPLAINTS IN RELATION TO ONLINE: 

As above, Nando's core audience is 20-29 year olds. Nando's customers have come to expect 

Nando's to be at the forefront of new trends. 'Burlesque,' was chosen as a theme as it is 

making a huge resurgence at present in Australia as evidenced by the huge success of the film 

'Burlesque,' featuring Kate Hudson and Cher in recent times. It's a current trend, and 

'Burlesque,' dancing has now overtaken many other forms of exercise for women in our 

target audience, and Nando's in no way intended to be offensive by including a 'burlesque,' 

component to our 'little Hotties' campaign. Many women who are involved in Burlesque 

actually describe it as empowering. The ' like your chicks hot? 'copy line was of course 

referring in a cheeky way to our PERi PERi (hot chilli) chicken. We understand that some 

consumers found this line offensive hence our immediate reaction to changing this line. 

Nando's rejects the notion that the 'Little Hotties' microsite is of a pornographic nature in 

any way. 

There is no nudity or sexual imagery whatsoever on the site and simply features a normal, 

curvy model who is reflective of our target audience, not a too thin, 6 foot tall unattainable 

image. 

The campaign was put together predominantly by women, from the team at Nando's to our 

media partners, production team and others. We are all extremely proud of the campaign and 

in no way find it offensive. The idea was to take traditional 'sexist, ' advertising and turn it on 

its head in a clever way with the surprise element that by referring to „little hotties‟ we were 

in fact referring to the Nando‟s mini snack range. 

 

 

 

 

THE DETERMINATION 

 

The Advertising Standard Board ('the Board') considered whether the advertisement complied 

with the AANA Code of Ethics ('the Code').  

The Board noted the complainants‟ concerns that this advertisement objectifies women, and 

uses sexually suggestive imagery to sell an unrelated product. 

The Board viewed the advertisement and noted the advertiser's response.  



The Board first considered whether the advertisement complied with Section 2.1 of the Code 

which requires that 'advertisements shall not portray or depict material in a way which 

discriminates against or vilifies a person or section of the community on account of race, 

ethnicity, nationality, sex, age, sexual preference, religion, disability or political belief.'  

The Board noted that the online advertisement features a woman in a red and black corset and 

the text „Little Hotties‟ and „Like your chicks hot?'.  

The Board noted the complainant‟s concern that the advertisement objectifies women.  The 

Board noted that the woman is posing with the food being advertised and noted that she is 

presented in a burlesque manner.  The Board noted that following receipt of complaints, 

Nando‟s has replaced the banner advertisement featuring a woman with one featuring food.  

The Board considered that the woman is an attractive dancer and noted that attractive women 

and men can be colloquially referred to as “hot” or “little hotties”.  The Board considered that 

the reference to the woman and then to the burgers as “little hotties” was intended as a 

humorous play on words and that the woman was not presented in a demeaning or 

discriminatory manner. 

The Board determined that, in this instance, the advertisement did not depict any material that 

discriminated against or vilified any person or section of society. The Board determined that 

the advertisement did not breach Section 2.1 of the Code.  

The Board then considered whether the advertisement complied with Section 2.3 of the Code.  

Section 2.3 states: „…shall treat sex, sexuality and nudity with sensitivity to the relevant 

audience and, where appropriate, the relevant programme time zone'.  

The Board noted that the woman‟s body is covered and that there is no nudity.  The Board 

noted that the text which accompanies the images of the woman include the phrases, “Like 

your chicks hot?” and “Little Hotties”.  The Board noted the advertiser‟s response that these 

phrases are intended to refer to the food products being advertised and considered that by 

using the image of a woman in a corset the advertiser is making a link between the woman 

and the text, as well as between the food and the text.  The Board noted that Nando‟s 

frequently pushes the boundaries to just within the limits of the Code and noted that in this 

instance although members of the community may find the advertisement distasteful it does 

not breach the provisions of the Code.  

The Board determined that the advertisement did treat sex, sexuality and nudity with 

sensitivity to the relevant audience and that it did not breach Section 2.3 of the Code. 

Finding that the advertisement did not breach the Code on other grounds, the Board 

dismissed the complaint. 

 

 

 



 

 

 


