
 

 

 

Case Report 

 

 

1 Case Number 0164/11 

2 Advertiser Love and Rockets 

3 Product Sex Industry 

4 Type of Advertisement / media Billboard 

5 Date of Determination 25/05/2011 

6 DETERMINATION Dismissed 

   

   

 

ISSUES RAISED 
 

2.3 - Sex/sexuality/nudity Treat with sensitivity to relevant audience 

 

DESCRIPTION OF THE ADVERTISEMENT 
 

Two fully clothed women holding futuristic science fiction laser guns on a moonscape 

background with a rocket flying across the foreground. 

 

THE COMPLAINT 

 

A sample of comments which the complainant/s made regarding this advertisement included 

the following: 

 

This billboard contains 'adult content' that is not appropriate for a billboard that children 

and teenagers will see. If advertised through another medium it would not be so offensive but 

on a billboard where everyone is confronted by it I believe it breaches the ASB's codes about 

material being sensitive to the relevant audience- as the audience of a billboard is everyone. 

The billboard is also positioned very closely to an all boy’s high school  as if deliberately 

trying to entice new customers from the high school (who are not of legal age to attend adult 

clubs). This is unethical and sends a bad message about what the community is willing to 

accept. 

This billboard is directly opposite Brisbane Boys Grammar School and only a short stroll 

from Brisbane Girls Grammar School. The billboard is clearly visible from campus and from 

classrooms. It is inappropriate to advertise strip clubs and similar pornography so close to 

schools. I’m concerned about the message that this billboard sends to young boys and girls 

as they enter and leave their school gates. There is a contrast between what this business is 

promoting and the lessons being taught in our schools. There should be some mandatory 



distance that material of this nature can be advertised from educational facilities. Strip clubs 

in essence are live pornography and not suitable around schools. 

On a more personal note  I find billboards of this nature inappropriate on any level and I 

find it concerning that our society has normalised this kind of behaviour.  Such open and 

constant advertising of these establishments clearly sends a message that we as a society 

devalue and dishonour women. 

 

 

 

THE ADVERTISER’S RESPONSE 

 

Comments which the advertiser made in response to the complainant/s regarding this 

advertisement include the following: 

 

 

In response to the complainant’s first point about the billboard containing ‘adult content’ we 

do not believe that the content of the billboard can be described as such. Both of the women 

on the billboard are fully clothed and in our opinion there is nothing suggestive in their poses. 

These images are no different to any number of images that are viewed on mainstream media 

at any given time. In direct response to section 2.3 of the Advertiser Code of Ethics: 

Advertising or Marketing Communications shall treat sex, sexuality and nudity with 

sensitivity to the relevant audience. We believe that we have treated the subjects of sex, 

sexuality and nudity sensitively to the general public by making sure that there is no direct 

reference to sex, sexuality or nudity in this billboard. 

In developing this campaign a great deal of effort was made to ensure that the content was 

not suggestive or offensive and that there was no overt references to nudity, we believe we 

have maintained this in the attached creative work. The campaign has been designed to 

reflect the space theme that the Love & Rockets branding suggests and makes a conscious 

effort, given the audience that will be exposed to this creative, not to refer to nudity directly. 

This campaign is not targeted at children but given that it is an outdoor campaign we have 

made sure that the billboard does not include any sexual imagery that is in contravention of 

Prevailing community Standards, this is in direct response to section 2.4 (Sexualisation)of the 

Advertising and Marketing Communications to Children point a) must not include sexual 

imagery in contravention of Prevailing Community Standards; 

We acknowledge the point that the outdoor advertising medium is viewed by all cross 

sections of society and again this is why we have made a great effort to ensure that the 

models used on the billboard are fully clothed and ensure that there is no suggestive posing 

or messaging on the billboard itself. Bigfish did not have an influence of where the billboard 

should be placed but in defense of the placement of this material, as the complainant suggests, 

outdoor advertising is viewed by all cross sections of society so its placement is irrelevant. 

This is not a targeted campaign and so placement of the creative billboards would not have 

been part of the strategy in any shape or form.  

Response from APN: In reference to your received complaint regarding the content displayed 

on this billboard. 

Love & Rockets has executed many campaigns with APN and other various outdoor media 

providers utilising this and similar graphics previously with no complaint at all. There are 

also currently a number of these skins in circulation around Brisbane without any negative 

community feedback or impact being received.   

The creative in no way breeches APNs strict internal controls and guidlines that would 

prevent any content which is considered offensive or of an explicit sexual nature being 



approved or installed.  The choice of location was based only on a short term opportunity 

available at this site which was chosen due to its proximity to the business location and the 

volume of traffic and exposure at this significant intersection, and was not targeted to any 

specific audience as suggested. 

 

 

 

 

THE DETERMINATION 

 

The Advertising Standard Board ('the Board') considered whether the advertisement complied 

with the AANA Code of Ethics ('the Code').  

The Board noted the complainants’ concerns that this advertisement features 'adult content' 

that is not appropriate for a billboard that is can be viewed by such a broad audience, 

including children. 

The Board viewed the advertisement and noted the advertiser's response.  

The Board considered that some of the complainants’ concerns were about the nature of the 

product/service being advertised rather than the manner in which it was advertised.  The 

Board noted that it is legal for this type of venue to be advertised even if such an 

advertisement is close to a school. 

The Board considered whether the advertisement complied with section 2.3 of the Code.  

Section 2.3 states: ‘…shall treat sex, sexuality and nudity with sensitivity to the relevant 

audience and, where appropriate, the relevant programme time zone'.  

The Board noted that the advertisement shows two women on the billboard, who are fully 

clothed and holding futuristic science fiction laser guns on a moonscape background with a 

rocket flying across the foreground. 

The Board noted that the size of the billboard meant that the relevant audience was very 

broad and could include children.  

The Board noted that it has previously considered similar advertisements by the same 

advertiser (cases 40/10 and 51/10), and that two advertisements had been upheld on the basis 

of sexualised imagery.  The Board considered that in this case the level of sexual imagery is 

considerably reduced. The pose of the models in this advertisement is not overtly sexualised 

and does not show any explicit nudity. The Board noted that the placement of the rocket is 

not sexually suggestive. 

The Board considered that the advertisement did treat sex, sexuality and nudity with 

sensitivity to the relevant audience and that it did not breach section 2.3 of the Code. 

Finding that the advertisement did not breach the Code on other grounds, the Board 

dismissed the complaint. 

 



 

 

 

 

 

 


