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Survey Methodology

The questionnaire was designed by Public Square Research in partnership with Campaign 
Gears and CUPW, with the aim of gauging general support and support for specifics for 
reimagining Canada Post.

The research involved an online survey of 1000 General Population Canadians from the 
Leger Opinion LEO panel, with an oversample of 600 Quebec residents.

The survey was fielded between November 15 and November 27, 2021.

Respondents for this survey were selected from among those who have registered to participate in the Leger Opinion LEO panel. The data 
have been weighted to reflect demographic composition, according to in country statistics. Because the sample is based on those who 
initially self-selected for participation in the Leger Opinion LEO panel rather than a probability sample, no estimates of sampling error can be 
calculated. 



Results Highlights
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1. More than eight in ten Quebec residents support action to ensure all regions of the country have 
access to affordable food/food delivery, and three quarters support action to ensure affordable 
housing is available across the country.

2. More than nine in ten Quebec residents agree corporations need to adapt to reduce their carbon 
footprint, with two thirds strongly agreeing. Only 12% agreed that climate change is a hoax, the lowest 
number in Canada.

3. Support for revenue generating initiatives at Canada Post is strong in Quebec, with two thirds in 
support of the reimagination campaign and only 12% opposed.

4. Half of Quebec residents are interested in affordable food delivery and elder check-ins, and roughly 
four-in-ten are interested in electric vehicle charging and high-speed internet, potentially offered by 
Canada Post.

5. Two thirds of Quebec residents support greening the Canada Post fleet and a majority support 
expanding use of Canada Post as a consolidated last-mile delivery system as a means of addressing 
climate change.

Key Takeaways



General Attitudes
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82%
75%

64%
53%

6%

Ensure all regions of the
country have access to

affordable food/food delivery

Ensure all regions of the
country have access to

affordable housing

Affordable access to high-
speed Internet

Affordable financial services
for those in need

I’m not in support of any of 
these things

Percentage Selected

Support for Action on Affordability
Access to affordable food/food delivery and access to affordable housing enjoyed the broadest support, while 
access to affordable high-speed internet and financial services was supported by smaller majorities.

Q10. Now, thinking about affordability, which, if any of these things are you in support of? 

Q10. En matière de coûts abordables, quelle(s) initiative(s) suivante(s) soutenez-vous?

Quebec=862
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67% 65%
58%

11%

Government making existing
infrastructure more

environmentally friendly

Changing the way I live to be more
environmentally friendly

Private investment making
existing infrastructure more

environmentally friendly

I'm not in support of any of these
things

Percentage Selected 

Support for Action on Environment
More than half of Quebec residents see a role for government, individuals, and private investment. 89% of 
Quebecois respondents see a role for at least one. 

Q7. More specifically thinking about the environment, which, if any, of the following are you in support of? 

Q7. En matière d’environnement, quelles mesures soutenez-vous?

Quebec=862
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Support for Strengthening Communities
Wellness checks and ease in access to public services were the most popular when it comes to strengthening 
communities. Just under half also supported providing additional support for parents with young children and a 
place for young people to gather, while community hubs enjoyed less support.

Q11. And when it comes to helping strengthen communities, which, if any of these things are you in support of? 

Q11. En matière de renforcement des collectivités, quelle(s) initiative(s) soutenez-vous?

Quebec=862

72% 67%

47% 47%
36%

9%

Providing wellness
checks for seniors
living on their own

Easier access to public
services in all
communities

Provide additional
support for parents with

young children

Providing a place for
young people to gather

Providing hubs for
communities to gather

I’m not in support of 
any of these things

Percent
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2% 1% 2% 2% 5% 3%

71%

3% 5% 7% 6% 9% 16%

17%

29%
40% 38% 43% 39%

41%

7%

66%
54% 53% 49% 47% 40%

5%

Corporations need
to adapt to reduce

their carbon
footprints

Corporations need
to support the

communities around
them

Big business serves
own interest/people

left behind

 I am more likely to
support those that

gave back

The government
should make

companies become
net neutral

I feel taken
advantage of by

corporations

I think climate
change is a hoax

Strongly agree Somewhat agree Somewhat disagree Strongly disagree

Q12. How much do you agree or disagree with the following statements? 

Q12. Dans quelle mesure êtes-vous d’accord avec les énoncés suivants : 

Quebec =862 

Agree/Disagree: Quebec
Quebec residents overwhelmingly agreed with almost all statements, with 95% agreeing and two thirds strongly 
agreeing that corporations need to adapt to reduce their carbon footprints. Only 12% agreed that climate change is 
a hoax, and 71% strongly disagreed with this statement. 

95% 94% 91% 92% 86% 81% 12%% Agree



Canada Post Specifics
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Support for revenue 
generating initiatives is 
strong in Quebec. Two 
thirds support the 
reimagination of 
Canada Post, with one 
in four strongly 
supporting and only 
12% opposed. 

Q13. Canada Post is in the process of reimagining its service delivery. The aim would be to capitalize on the existing infrastructure to better serve Canadians while generating 

revenue. Are you in support of this direction? 

Q13. Certains envisagent de réinventer les services postaux au Canada afin d’optimiser les infrastructures actuelles pour mieux servir la population tout en générant des revenus. 

Êtes-vous d’accord avec cette perspective?

Quebec=862

Strongly support

Somewhat support

Somewhat oppose

Strongly oppose

Don't know

24%

42%

9%

3%

22%

66%

Support

Revenue Generating: Support
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52% 50%

41% 38% 34%

22%
17%

Affordable food
delivery

Elder check-ins Electric vehicle
charging

High-speed internet Postal banking Community hubs Not interested in
any of these

Percentage Selected

Demand for Services
When asked specifically about what services they would like to see from Canada Post, a narrow majority of Quebec 
residents were interested in affordable food delivery, with half being interested in elder check-ins and a minority 
being interested in most other services. 83% were interested in at least one of the proposed services from Canada 
Post.

Q14. Which, if any, of the following services would you specifically like to see Canada Post offer in the future? 

Q14. Quel(s) service(s), s’il y a lieu, aimeriez-vous voir offerts à Postes Canada dans l’avenir?

Quebec=862
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Want to See from Canada Post
With respect to non-service environmental initiatives, a majority of Quebec residents support greening the Canada 
Post fleet and expanding use of Canada Post as a consolidated last-mile delivery system, with a large minority 
supporting the retrofitting of Canada Post buildings with solar panels, and 85% were supportive of at least one 
initiative.  

Q15. Which, if any, of the following would you support happening at Canada Post? 

Q15. À quelle(s) initiative(s) de Postes Canada accorderiez-vous votre appui? 

Quebec=862

67%

54%

43%

15%

Green the Canada Post fleet Expand the use of Canada Post as
the consolidated last mile delivery

system

Retrofit Canada Post buildings
with solar panels

I am not supportive of any of these

Percentage Selected
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