
With local elections coming up, setting up a Facebook Page is a key way 
to get our message out to voters, mobilise our members and turn out 
the vote on polling day. Let’s get started! 

Page vs. Profile  
First thing’s first – a Facebook Page and Facebook Profile are different. 
You need to create a page, not a profile. To set up a page, you need to 
be logged into your personal profile, but once the page is set up you 
can assign other people as admins of the page too. 

Create your page 
Head to facebook.com/pages and click ‘Create Page’. Select  
‘Company, Organisation or Institution’, Check ‘Political Party’, and fill  
in the name of your page. This should as closely resemble the  
name of the group you’re setting up as possible, ie. “Southwark Labour”  
or “Birmingham Labour”.

Facebook will then guide you through adding images to your icon and 
cover image. 

Make it Labour!

HOW TO SET UP A SUCCESSFUL 
FACEBOOK PAGE

Check out some existing Labour Pages for inspiration on how yours 
could look and feel:

   Felixstowe Labour Party    London Young Labour  

Labour logo

Call to action 
to contact or 
visit website

Interesting, engaging and 
relevant cover photo

Name and  
@handle (this will 
be your URL too) 
which accurately 
represents your 
organisation.

Basic 
information

‘About’ tab populated  
with information  
including website  
and contact details.

https://www.facebook.com/pages/
https://www.facebook.com/FelixstoweLab/
https://www.facebook.com/LondonYoungLabour/


Advertising 
Once your Page is all set up, you will need to set up a  
“Business Manager” account. This is so you can manage the page using 
helpful tools, and so you can link it with Promote. To do this, head to 
business.facebook.com and click ‘Create Account’ – you should be able 
to associate the account with your new Page. 

Once you have done this, head to the People and Assets tab and 
click on “Ad Accounts”. On the right side of the page, select “Add New 
Ad Accounts” and then “Create New Ad Account”. Full instructions are 
available here:  
en-gb.facebook.com/business/help/1428785834029669  

Syncing your ad account and Business Manager account to 
Promote  
Firstly, to access Promote you must have a My Labour account and 
Labour login. To set this up, visit: my.labour.org.uk. Once you have 
logged-in to Promote, you will need to add at least one social media 
account to the system in order to be able to create advertising. You can 
do this by clicking on “Settings” and “Add Facebook Account”. 

You will need:
   A Facebook page
    A Business Manager account
    An advertising account 

Make sure that your social media accounts are set to use GBP rather 
than USD or other foreign currencies.

Need any help with content ideas and inspiration?  
Email: content@labour.org.uk

         Top Tips for creating and posting content 
  You should be posting daily, or at least three times a week 

  Post at 7-9am or 5-7pm to optimise reach.  
Can’t post at that time? Schedule the content instead!

  Keep it concise and conversational and avoid formal lingo  
or too much political or party-specific jargon. Some constituents 
might not know what ‘CLP’ stands for, for example. Always assume 
little prior knowledge.

  What’s the call to action? Always think about what people should 
do with the content – “sign this petition”, “share this with 
your friends”, “come to our event this weekend”… 

  Rich content is the way to go – this means  
you should always post a photo, article link,  
or video. Never post just plain text.

   The people in your local community will want to hear 
about local issues, so bear this in mind. Share content 
from MPs, councillors, local members or Labour. 
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