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Title: Campaign Strategist - End Sex Trafficking and Sexual Exploitation 

Duty Station: London  

Context of the Role 

Equality Now is an established international legal advocacy organisation that works for the  

protection and promotion of women and girls’ human rights around the world. Working with 

grassroots and human rights organisations and individual activists, Equality Now documents 

violence and discrimination against women and girls and mobilises international action to 

support 

efforts to stop these abuses. Our work currently focuses on four programme areas: Legal 

Equality, 

Ending Sexual Violence, Ending Harmful Practices and Ending Sex Trafficking and has a cross 

cutting focus on Adolescent Girls. We work globally and have offices in Europe, the Americas, 

Africa and MENA, and a presence in South Asia. 

 

Equality Now is committed to a dispersed leadership approach to our work. Our work is 

organised around a wide portfolio of campaigns that contribute to the achievement of our 

strategic plan. These campaigns fall within four thematic areas - legal equality, access to 

justice for sexual violence, ending sex trafficking and ending harmful practices.   

Ways of Working 

As a member of the programme team you will have a portfolio of campaigns and be 

responsible, with your other campaign team members, for delivering against agreed 

campaign outcomes. A typical campaign team is built around the three pathways in our 

theory of change (legal, advocacy, collaboration) and is comprised of a leader, a legal 

advisor, and an advocacy strategist (a connector/networker/collaborator/partnership and 

movement builder), and a point person in the Communications team for communications 

strategy. You will take on one or more of these roles in each of the campaigns in your 

portfolio, depending on your skill set.  

 

Campaign Team Roles 

Lead: Provide leadership to the campaign:  

• Steer the campaign toward successful achievement of anticipated outcomes through 

the three Theory of Change pathways (strategy, methodology and learning) 

• Ensure activities deliver agreed outputs and are documented 

• Manage and report on any key deliverables for specific grants as needed  

• Elicit support from the organisation to make things happen 

• Facilitate learning within the campaign team  
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• Provide strategic insights and recommendations in response to learning to the 

Learning Group and lead any resultant change process 

• Ensure the quarterly milestone reporting is completed 

• Ensure the organisation is regularly updated on the status of the campaign and 

documents/reporting is in order 

• Work with the Global Lead and MERL to commission research and evaluations as 

needed 

• Ensure campaign is operating within budget 

• Work closely with Regional Director (RD)/Regional Coordinator (RC) on strategic 

implementation and thought leadership  

 

Legal Advisor:  Provide legal expertise to the campaign: 

• Provide legal research, analysis and recommendations on strategy 

• Provide legal input on cases (strategic litigation, class actions, regional court 

submission etc) 

• Support case development   

• Manage pro bono lawyer research and inputs  

• Deliver training on law and gender implications 

• Facilitate litigation surgeries 

• Overseeing the drafting and preparation of legal documents (e.g. amicus briefs)  

• Generate key messages for communications, Actions and Alerts and letters to key 

influencers and governments 

• Identify opportunities to lever change through international and regional law  

• Prepare and make submissions to regional and international human rights bodies 

• Document the legal process and ensure excellent record keeping 

 

Advocacy Strategist:  Provide advocacy strategy and develop strategic linkages for the 

campaign: 

 

• Map out clear advocacy pathways and strategies (local, national, regional and 

international as necessary), monitor progress and advise on adaptation 

• Map context and key stakeholders, including those most affected   

• Identify a diversity of key allies and design and implement strategies to engage them 

• Identify potential opposition and design and implement strategies to manage them 

• Identify key relationships and develop strategies for engagement 

• Facilitate the building of momentum with key influencers at local, national, regional 

and international levels, and map movement development  

• Develop effective mutually respectful partnerships with clearly articulated change 

aspirations, roles and mutual accountability   
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• Convene stakeholders and establish coalition(s) with shared purpose – movement 

building 

• Facilitate strategy review and adaptation with the campaign team, partners, 

coalitions and key collaborators 

• Facilitate opportunities and platforms for those most affected to be heard  

• Identify opportunities in national, regional and international mechanisms, foster 

relationships and facilitate engagement processes 

• Commission creative advocacy resources 

• Document all of the above 

 

For this role, whilst having strong skills across the different campaign team roles is a plus, 

you will be expected to have and demonstrate strong skills to take on the Lead and 

Advocacy Strategist roles primarily on campaigns to end sex trafficking and sexual 

exploitation.  

There are four types of campaigns that could make up your portfolio: 

● Proactive live campaigns 

● Emerging campaigns (in the design and development phase)  

● Reactive campaigns (where we monitor and engage on the issue on an 

ongoing basis and escalate to a rapid response state as needed);  

● Rapid response campaigns (where we have to respond urgently to an 

unexpected human rights abuse) 

 

Campaign teams members are expected to collaborate horizontally to solicit support and 

resources from within the organisation so that they can deliver on the outcomes sought 

through their campaigns; this promotes collaborative working across the organisation, 

shared goals, and mutual accountability, and in turn increases efficiency and effectiveness.  

You will work closely with the Communications point person in each of your campaigns, 

advised by the Regional Director (RD) or Regional Coordinator and Global Lead for the 

relevant region and theme respectively to craft key messages and advocacy strategies that 

reflect the strategic priorities, mission, ambition, and values of Equality Now. 

As a campaign team member, you will participate actively with the RDs, Global Leads, the 

Monitoring, Evaluation, Research, and Learning expert and your teams to ensure that the 

campaign teams and the organisation are learning from your campaign work.  You will also 

be required to document your progress against milestones towards agreed outcomes 

(including ensuring we deliver against the agreed inputs, activities and reports required by 

our donors) and contribute to evidencing the impact of our interventions. 
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Location 

You will be based in our London office and work on campaigns mainly in Europe, although 

you are likely also to be required to work on campaigns in other regions and globally as a 

member of a campaign team outside of your geographic area.  

 

Qualifications, Skills, and Competencies  

Required  

● A masters degree in a relevant discipline OR equivalent experience in gender or 

human rights advocacy 

● Five years relevant professional experience in analysis and strategy development 

● Five years professional experience in human rights, women’s rights, social 

development, international advocacy and/or international law  

● Expertise in sex trafficking and sexual exploitation 

● Experience in advocacy at the national, regional and international levels including 

engaging with policy and law makers 

● Proven experience of building and maintaining networks and partnerships, coalitions 

and movements 

● Demonstrated commitment to human rights with a focus on women’s human rights 

and gender equality 

● Ability to work as part of a team and across teams and collaborate respectfully to 

achieve shared goals 

● Excellent interpersonal skills and ability to work under pressure in a multicultural 

environment 

● Strong analytical skills and excellent written and oral communication 

● Strong organisation and planning skills with a drive for results, outcomes and impact 

● Evidence of skills in communications for change 

● Experience in proposal development and grants delivery 

● Experience in monitoring, evaluation, and learning  

● Willingness and ability to travel internationally  

 

Desired  

 

● An understanding of the experiences and needs of adolescent girls 

● Spanish, French or Arabic language skills in addition to fluent English 

 

To apply for this position, please send resume and cover letter to: jobs@equalitynow.org 

with the position title in the subject line. No calls please. The deadline to apply is 21 January 

2020.  
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Equality Now is committed to equality of opportunity for all staff and applications from 

individuals are encouraged regardless of age, disability, sex, gender reassignment, sexual 

orientation, pregnancy and maternity, race, religion or belief and marriage and civil 

partnerships. Candidates must have authorisation to work in the UK. Please note at the end 

of your cover letter if you object to Equality Now retaining your application information past 

the date that the position is filled.  

 

 

 


