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BC Liberal’s Early Years Strategy amounts to pocket change, fails 
generation. 

 
When business and labour groups added their voices recently to the thousands across the 
province prioritizing $10/day child care as part of a new deal for families, Premier Clark took 
notice.  Her government’s throne speech promised to improve child care access and quality, but 
yesterday’s budget failed to deliver.   The $6 million allocated to programs for families next year 
won’t begin to make the Premier’s commitment a reality.   
	  
“$6 million dollars adds less than $10 to the annual social spending on families with young 
children in BC – pocket change” explains Dr. Paul Kershaw, a UBC Policy Professor and the 
Founder of the Generation Squeeze Campaign. By comparison, the typical family gives up 
around $15,000 when parents share a year at home with a new baby, even when they use 
parental leave benefits.  Similarly, the cost of child care services ranges between $8,000 and 
$14,000 a year, far more than university tuition.” 
 
Heading into yesterday’s budget government was already spending around $45,000 annually 
per retiree in BC, compared to just $12,000 per British Columbian under age 45.  The 
Generation Squeeze Campaign asks government to narrow the generational spending gap 
slightly by increasing expenditures on younger generations from $12,000 to $13,000 – a 
thousand dollars per young person.   
 
While pre-election budget promises for 2014/15 and 2015/16 are hard to count on now, 
yesterday’s budget instead added around $1,000 per retiree over the next three years, and far, 
far less for Canadians under 45.   
 
“Even if all the money budgeted for families comes to fruition in three years, it will add only 
around $80 per young person to annual social spending,” reports Kershaw. “As a result, 
yesterday’s BC budget widened the generational spending gap.”  
 
A large network of partners have come together under banner of the Generation Squeeze 
Campaign to make the generational spending gap a key issue in the upcoming election (see 
gensqueeze.ca).  The campaign aims to give all generations a chance, including Gens X, Y and 
Millennial. A chance to deal with lower wages, higher living costs, environmental change and an 
imbalance in government spending without compromising the family they have, or the family 
they want.  
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