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BOTH Liberals and NDP Have It Wrong on $10/day Child Care  

Business and labour groups added their voices this month to the thousands across the province prioritizing 
a call for $10/day child care because it is affordable, good for the economy and good for families. “BCs two 
main political parties are misinformed when they suggest otherwise,” explains UBC Professor Dr. Paul 
Kershaw.  

When fully implemented the total price tag for $10/day child care is about $1.5 billion annually.  As this 
investment builds, returns kick in.   

“One of our recommendations is high quality child care with parent fees set at $10 per full-day, $7 per part-
day, and no fee for families earning less than $40,000” says Kershaw who is also the lead facilitator for the 
Generation Squeeze campaign. “Our modelling shows this approach will increase labour force participation, 
reduce poverty, promote pay equity and address work/life balance.  The resulting returns to government 
($700 million) and business ($600 million) total $1.3 billion, almost offsetting the full program cost.” 

Then there are the returns to families.   

While each family is unique, most in the generation raising young kids are squeezed for time or income 
because it takes two earners today to bring home what one breadwinner did in the 1970s, and housing 
prices have increased more than 150 per cent. Families are also squeezed for services like child care, 
which are in short supply and cost more than university. 

“$10/day child care provides almost $700 million in returns to BC families, most of which are additional 
earnings from increased time in employment, along with the benefits associated with lower child care fees,” 
says UBC Senior Researcher and CGA, Lynell Anderson.   

The bottom line?  $10/day child care helps give younger generations a chance to deal with lower incomes 
and rising costs without compromising the families they have or the families they want.  At the same time, 
$10/day child care offers returns to government and business that almost cover the program cost.    

The Generation Squeeze campaign (gensqueeze.ca) is powered by a network of partners determined to 
ensure younger generations have a chance. 
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