
INVEST IN WOMEN, INVEST IN THE WORLD

Communities & Economies Prosper:
When women and girls are empowered 
to plan their families, they are better able 
to contribute to a skilled workforce and 
to a stronger and more diverse economy.

In Bangladesh, households with increased access 
to reproductive health services had up to 43% 
more family assets.
(Population Reference Bureau, 2009)

Girls Better Educated:
When girls can delay pregnancy, they can 
stay in school longer and achieve higher 
earnings when they enter the workforce. 

Access to contraception = 7.4 million unintended 
pregnancies avoided for adolescent girls.
(Guttmacher Institute, 2010)

WHAT NEEDS TO BE DONE TO ADDRESS UNMET NEED?

    Improve voluntary access to quality contraceptives in public and private health care systems 
    Train providers on modern methods 
    Educate and empower women and families about options

HOW MUCH INVESTMENT IS NEEDED?

It only costs approximately $13.50 per woman with unmet need, per year. We could meet the current unmet need for modern contraceptives
by investing $4.1 billion, which would save $5.7 billion annually in maternal and newborn healthcare costs.  

(Guttmacher Institute, 2012)

AN URGENT CALL TO ACTION:

World population recently passed 7 billion at a time when the largest number of people in human history are entering their reproductive 
years. Where companies, governments and donors invest their resources today will greatly in�uence women’s lives and communities 
tomorrow. Voluntary family planning dramatically improves global health, environmental sustainability, and long-term prosperity. 
Investing in family planning: it’s not only the right thing to do, it’s the smart thing to do.

Family planning is a sustainable, cost-effective development investment. 

EVERY $1 INVESTED IN FAMILY PLANNING CAN SAVE UP TO $9 IN OTHER DEVELOPMENT COSTS. 

On average, $1 saves:

$2.64 in education            $0.25 in immunization            $1.02 in water and sanitation            $1.68 in maternal health* 

(Population Reference Bureau 2009)

*Average of Bolivia, Guatemala, Madagascar, Zambia, Bangladesh, India, and Ethiopia

MILLIONS OF LIVES WOULD BE SAVED
Meeting the unmet need of the more than 220 million women who already want contraceptives would yield:

1.1 Million fewer 
infant deaths
(Guttmacher 2012)

79,000 fewer 
women dying in childbirth
(Guttmacher 2012)

Three times fewer 
babies born with HIV
(Cates, 2010)

FAMILY PLANNING

The bottom line: Contraceptives are one of the 
best investments a country can make in its future.

in developing countries 
These costs would be shared between donor and developing countries. 
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WHAT IS ONE OF THE 
MOST COST-EFFECTIVE 
INVESTMENTS WE CAN MAKE 
IN GLOBAL DEVELOPMENT?

Promotes Environmental 
Sustainability: Giving people the 
means to plan their families can lower 
the pressure on natural resources and 
increase environmental security for 
future generations. 

Data suggest that giving women the contraception 
they already want would yield an emissions 
reduction effect similar to stopping all deforestation.
(National Center for Atmospheric Research, 2010)

Nations More Politically Stable: 
Empowering women to make choices 
about their families reduces poverty and 
provides more economic opportunities, 
which leads to political stability.

About 80% of the world’s civil con�icts since the 
1970s have occurred in countries with young, 
rapidly growing populations.
(Population Action International, 2010)

WHAT YOU CAN DO

Consider how your company can play a role:

Workplace programs for male and female workers
Supporting programs in communities where your company operates
Deploying your business assets, such as product distribution, marketing communications, supply chain management and more
Lending your brand and voice to advocacy efforts that are achieving landmark new commitments to address this critical issue

To learn more, visit www.unfoundation.org/familyplanning.

CHALLENGE

In developing countries, more than 220 million women and girls who do not want to get pregnant 
lack access to quality contraceptives and family planning information and services.

OPPORTUNITY

Providing women in developing countries with voluntary access to contraceptives would lead to 
improved quality of life for women and families and positive outcomes for communities 
and nations. Research shows that when women are empowered to make decisions and can access 
the contraceptives they want, health improves, communities are strengthened, and economies �ourish. 
Additionally, access to contraceptives is central to achieving all of the United Nations 
Millennium Development Goals - particularly improving maternal health, reducing child mortality 
and combating HIV/AIDS.

*All �nancial estimates in USD
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