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Introduction & Primary Logo

Greenbelt Route

Primary Logo 
(Stacked logo)

Minimum Size Restrictions

Horizontal Logo 
(for use when primary logo is inappropriate)

11/2 inches

5/8 inches

3/8 inches

2 inches

The Greenbelt Route is a new 475km cycle touring route 
that extends from Coburg to Niagara.  It is designed for 
both casual and long-distance-touring cyclists.  Most 
of the route follows quiet and scenic paved roads, with 
some unpaved sections. Seven connecting routes bridge 
the Greenbelt Route with the Waterfront Trail, providing 
means for shorter circuit routes and commuter corridors 
through the municipalities the Greenbelt Route passes.  
The Greenbelt Route launch coincides with both the 
launch of the Pan Am Trail and the 10th Anniversary of 
Ontario’s Greenbelt and the Friends of the Greenbelt 
Foundation.

Objectives
• Compel people to visit the Greenbelt by bicycle
• Encourage people to learn more about the   

Greenbelt
• Promote increased health and fitness in the Greenbelt
• Increase opportunities for tourism throughout the 

Greenbelt
• Generate economic activity in municipalities and 

communities within the Greenbelt

When the Logo is being used at minimum size, it should 
be used in one colour only. This is to maximize legibility 
and clarity of the logo. 



Personality & Colour Palette

Tone
Exciting, bold, approachable, adventurous

The Greenbelt Route brand colours can be used as 
blocks of solid colour, or at a reduced opacity as a 
background box when putting text on a photo to 
increase legibility. An example of this can be seen on 
page 5, “Image Treatments”.

The primary Greenbelt brand colours are shown  below 
for your reference.  

C100 M0 Y91 K42
R0 G112 B60

C68 M0 Y100 K24
R67 G149 B57

C15 M0 Y68 K39
R148 G155 B80

C6 M0 Y28 K27
R184 G188 B155

Greenbelt Route Brand Colours

Primary Palette

Greenbelt Brand Colours

C100,M0,Y91,K42
R0 G112 B60

C59,M0,Y100,K24
R108 G179 B64

C67,M0,Y12,K2
R38 G188 B215

C0,M9,Y80,K0
R255 G225 B79

C0 M2 Y67 K40
R170 G159 B78

C0 M60 Y100 K17
R208 G111 B26

C23,M0,Y100,K17
R176 G188 B34

C0,M42,Y100,K0
R255 G163 B0

C100 M81 Y8 K0
R17 G77 B151

C39 M100 Y44 K21
R138 G28 B82

Secondary Palette



Typography

Primary Font 
Myriad Pro

Logo Font
The formatted text in the Greenbelt Route logo is part of 
the Greenbelt Route brand.

When used together as the branded phrase “Greenbelt 
Route”, the word “Greenbelt” should always be bolded, 
and the word “Route” should always be italicized (no 
bold). 

When the word “Greenbelt” is used alone without 
reference to the Greenbelt Route, it can be unbolded. 
When the word “Route” is used alone in reference to the 
Greenbelt Route, it must still be italicized.

For example:

“The Greenbelt Route is they key to unforgettable 
tastes and adventure from Niagara to Northumberland. 
Experience all the Route has to offer at www.greenbelt.
ca/route. Celebrate the tenth anniversary of Ontario’s 
Greenbelt.”

Light
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Regular
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Regular Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Semibold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Semibold Italicabcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Bold Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ



Peter’s Woods Nature Reserve in the autumn!

Graphic Elements
There are two ways to present images. This page shows 
the “Polaroid” treamment, where pictures are placed into 
white boxes and a grey outer glow is applied ot the white 
box to give a 3D effect. 

The caption uses the font Minneapolis, and provides a 
caption in a personable voice, as if someone was writing 
it for a scrapbook.  You do not need to italicize/bold the 
term “Greenbelt Route” if you are using this font.

The font can be found at:
http://www.dafont.com/minneapolis.font

Graphic Elements & Image Treatments

The “Polaroid” photos can overlap and the corners can bleed off 
the edge of the page, to give the effect of photos strewn across 
a table or pasted into a scrapbook.

The green banner graphic can be used alone as a title bar, or 
at the bottom of a stack of “Polaroids” as a more elaborate title 
bar (as seen above). A column of text would come beneath this 
particular graphic treatment. 



Image Treatments & Page Layouts

Colour Blocking and Full-Bleed Images
Pictures can be used as a header, with either a low-
opacity white text box overlay (Fig. 1), or together with a 
colour block with white text (Fig. 2). 

A colour block can also be used alone as a header or to 
highlight a pull-out quote (Fig. 3). Text should be centred.

Fig. 1: Fig. 3:

Fig. 2:

Farmers’ Markets

Roadside fruit stands welcome you along the 
Greenbelt Route in the Niagara Region.

Roadside fruit stands 
welcome you along the 
Greenbelt Route in the 

Niagara Region.



Online Use

Linking back to the Greenbelt Route webpage
When linking back to the Greenbelt Route website from 
your website, the URL should appear as follows:

greenbelt.ca/route

Be sure to hyperlink the Greenbelt Route logo as a 
“button” wherever possible, to send users to the 
Greenbelt Route website. Do not add any arrows, 
underlining, or a box around the logo to make it look like 
a button. Based on the placement of the logo and the 
text above it, it should be implied that clicking the logo 
will take the user to the Greenbelt Route website.

Example:

An interactive map of the Greenbelt Route, including 
turn-by-turn directions and over 1000 points of interest 
can be found at greenbelt.ca/route.


