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2019 Sponsor Deck
9th Annual SF Green Film Festival
September 24- 29, 2019
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2019 Sponsorship Opportunities
FESTIVAL AT A GLANCE: SEPTEMBER 24 - 29, 2019
50+ films in 5 days
5 venues across San
Francisco, including the
Castro Theatre

We are the SF Bay Area’s only ongoing
environmental arts program. We share the world’s
most urgent environmental stories with highly engaged and
devoted audiences.

4,500+ attendees

See your name up in lights, alongside quality films,
energizing guests, and in front of a responsive audience.

1.5+ million media
impressions

100+ filmmakers,
environmental experts, and
guest speakers
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San Francisco Green Film Festival is the USA West Coast's
leading event for films & discussions that spark green ideas
and action.
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MORE THAN MOVIES.
A MOVEMENT.

James Redford & Jill Tidman, HAPPENING: A CLEAN ENERGY REVOLUTION; Marcella Gilbert, Madonna Thunder Hawk, WARRIOR WOMEN; Kelsey Juliana, Christi Cooper, Aji Piper, YOUTH V GOV
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This movement is powered by:
● sharing new, top-quality environmental films from around the globe.
● connecting audiences to experts on the frontlines of the world’s most urgent environmental issues.
● inspiring audiences to connect, collaborate, and become a part of our eco-community.

Annie Leonard, Executive Director of Greenpeace USA; WALL-E presentation with Pixar’s Ralph Eggleston; Travis Threlkel, Digital Obscura, and filmmaker Louie Psihoyos at RACING EXTINCTION SF premiere.
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2018 FESTIVAL
HIGHLIGHTS

Filmmakers & Film Subjects, THE CONDOR AND THE EAGLE with Jonathan Hahn: Editor of Sierra Club Magazine; Filmmaker Q&A, NAIL HOUSE; Filmmakers & Film Subjects, WARRIOR WOMEN

61+ hours of films and discussions
97% of film programs had guest speakers
69% of feature films had a female director
46 non-profit community partner organizations in the arts and
environment connecting us to wider audiences & campaigns
300+ attendees from grades 6-12 at first-ever Schools program

The Festival is proud to represent
and share the stories of diverse
communities. In 2018, we
curated many programs that
highlighted powerful women and
featured vital indigenous
cultures around the globe.
Other topics included clean
energy, sustainable cities,
wildlife, healthy food systems,
youth activism, and green
economy.

International Collaborations
●

●
●

GFF is a member of the global Green Film Network, and official partner
of the United Nations Environment Programme and World Bank’s
Connect4Climate.
Green Film Fest 2018 was an official Affiliate Event of the Global Climate
Action Summit.
Other collaborations included COAL + ICE at Fort Mason Center for
Arts & Culture; Yerba Buena Center for the Arts; and Exploratorium.

Outdoor marquee at Castro Theatre; Sponsor leading Q&A discussion at screening of WASTED!; Filmmakers with Sponsor at Swiss Consulate Reception for POINT OF NO RETURN

People come to the Festival to learn, discover, and connect. They bring
together passion for a better world with a cultural outlook that makes
them receptive to new products and services.
From speaking opportunities and brand exposure to social
media spotlights, product distribution, and newsletter &
on-screen advertisements, there are many opportunities to
participate and engage with our audiences.
Our team will craft a package that will:
• support your business objectives.
• integrate your brand, image, products and services within
our high-quality programming.
• personalize your experience and audience interactions

2018 tailored opportunities
Kaiser Permanente
Opening Night VIP Reception & Premiere
of National Geographic’s Into the
Okavango at the Castro Theatre.

Wells Fargo
Centerpiece Screening of Wilder Than
Wild: Fire, Forests, and the Future.

Consulate General of Switzerland
Showcase of Swiss films, with Filmmaker
Reception & Art Exhibition for Anote’s
Ark.
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YOUR FESTIVAL EXPERIENCE
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2018 AUDIENCE
ENGAGEMENT

Filmmakers at Opening Night Reception at Castro Theatre; Audience member at Reel Science Challenge at SF Public Library; WILDER THAN WILD Q&A at Cowell Theater at Fort Mason Center.

91%

“I’m encouraged to see how many people are here and paying attention,
and are learning about climate change and how they can help. ”

Net Promoter Score: 73
Would you
Global Average: 52
recommend
Green Film Fest
to a friend or
colleague?

“It was so incredible to see all the native American activists and their families on stage,
sharing their visions and greater passion. This was deeply moving and inspiring.”
GREEN SPEAK OUT - Audiences recorded their green ambitions with messages
on Instagram.

“It’s my first time at the San Francisco Green Film Festival. I’m pretty
overwhelmed by what I just saw, and what I just heard, and what I just felt.
I’m still feeling it. I’m wearing the film basically, all over.”

75% said very likely.

Has the Festival
inspired you to take
action or make
changes in your life?
90% said yes

“I want to take the information that
I learn from this, and hopefully reach
more people with it, to help
people to know more about
the environment and better it
through knowledge.”

AUDIENCE
DEMOGRAPHICS
2018 AUDIENCES

THE GREEN CONSUMER

The average Festival patron is a homeowner, 45 yrs old, holds a graduate /
post-graduate degree & earns an income of over $100,000 per year.

More than 60% of American consumers
identify themselves as eco-conscious or
“green.”

7%
33%
60%
7%

14%
14%

45% of Americans want to be seen as
someone who buys eco-friendly products.

25%
20%
20%

The environmentally-friendly audience is
more likely to be aged 45 or older.
55% of consumers are willing to pay higher
prices for goods from environmentally
conscious companies.
When millennials trust a company’s social
and environmental practices, 90% say
they’ll buy from that brand, 95% say they’ll
recommend the products to their friends
and family.

Sample size: 1,059 people from 2018 Festival audience, doesn’t include youth attendees under 21.

Statistics based on: 2018 Environmental Consumer Report by
Vivint Solar; surveys by Fast Company and Hit Wise; and Forbes

IN THE NEWS
“From protecting the waters of the
Okavango Delta in Africa to re-introducing
the Native American tradition of prescribed
fires in California, the festival highlights the
grassroots efforts of everyday people — in
particular, indigenous populations and
women — whose acts of bravery can
inspire us all.”
~ SF Weekly
"A rare amalgam of elevation, activism,
education and inspiration, the Green Film
Festival is the kind of event where you can
pick a film, any film, from the program and
walk away thrilled."
~ KQED Arts
"The San Francisco Green Film Festival is
unapologetically about advocacy. The goal
isn’t just to educate audiences about many
environment issues but also to inspire them
to take action."
~ San Francisco Chronicle

You have the opportunity to reach a broad Bay Area audience with
Festival sponsorship.
Gross estimated Media impressions are over 1.5 million, including exposure
through local print, online, on-air, street, in-theater, on-screen, direct marketing,
social networks, festival publications and nonprofit community partners.
2018 Featured media highlights in:
SF Chronicle, SF/Arts Monthly,
SF Weekly, SF Magazine, KQED Arts,
Sierra Magazine, Earth Island Journal,
iHeartRadio, Alice FM, KALW, Podship Earth,
KTVU Fox 2, and many more outlets.
Green Film Festival channels (during Festival)
Website page views:
88,445
Facebook people reached:
154,232
Twitter tweet impressions: 118,300
Youtube views:
132,644

Festival SF/Arts cover story, insert in Sunday New York Times
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MARKETING & PROMOTION

TIERS & BENEFITS
Sample packages. We will tailor a proposal to your needs.

VISIBILITY

ENGAGEMENT

HOSPITALITY

PRESENTING PREMIER
$50K
$25K
✓
Festival Trailer
✓
Venue Banners
✓
Category Exclusivity
✓
✓
Media Print Ads
✓
✓
Newsletter Feature
✓
✓
Premium Event
✓
✓
Press Releases
Front
✓
Print Program
Full
Full
On-Screen Advertisement
✓
✓
Website & Social Media
✓
Company Trailer
✓
Branded Space at Venue
✓
Promotional Products
✓
Speaking Opportunity
✓
Company Signage
On-Stage Acknowledgement All Events
Festival Passes
Tickets
Exclusive Event Invitations

12
✓
✓

✓
✓
✓
✓
✓
Multiple
Events
8
✓
✓

GRAND
$10K

LEAD
$5K

✓
✓
✓
Full
✓

✓
✓
Full
✓

✓
✓
✓
✓
Multiple
Events
4
✓
✓

✓
✓
✓
Select
Events
2
✓
✓

SUPPORTER CONTRIBUTOR
$2.5K
$1K

✓
1/2
✓

✓
1/3
✓

✓
✓
Select
Event

Select
Event

✓
✓

✓
✓

JOIN OUR GENEROUS PARTNERS

On-screen advertisements for select 2018 sponsors.

Collaborate with our team to create a tailored sponsorship package that meets your brand’s
environmental marketing needs.

CONTACT US
Rachel Caplan
Founder & CEO
415-794-7816
rachel@greenfilmfest.org
greenfilmfest.org
info@greenfilmfest.org
@greenfilmfest
facebook.com/greenfilmfest

Explore more of our 2018 partners at greenfilmfest.org/thanks.

