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Acknowledgement 
to Country

Green Music Australia acknowledges the Traditional 

Custodians of the land on which we work and meet and 

recognises their continuing connection to land, waters and 

culture. We pay our respects to Elders past, present and 

emerging, and appreciate the pivotal role that Aboriginal 

and Torres Strait Islander people continue to play within the 

Australian community. We would also like to acknowledge 

that this land – which we benefit from occupying – was 

stolen, and that sovereignty was never ceded.

Contents
Acknowledgement of Country 1

Year in review 2

Letter from the outgoing & incoming Chairs of the Board of Directors 4

Letter from our Co-CEOs, Emma Bosworth and Berish Bilander 6

Our Journey 8

Campaigns                                                                                                                                                                   10

BYO Bottle 11

Refill not Landfill library 14

Party with the Planet 16

Water in the Arts 21

Music Scene Climate Change Declaration 22

Musicians to the Frontline 23

Operations                                                                                                                                                                    25

Partnerships 26

Media / Items of interest 26

Operational sustainability 27

Our Board 29

Ambassadors and supporters 30

The year ahead 32

Directors report                                                                                                                                                           34

Financials’ 38

Statement of profit and loss 39

Auditor’s independence declaration                                                                                                                   40

Photo by Duncographic at Strawberry Fields 2019

i  GREEN MUSIC annual report 2019   1 GREEN MUSIC annual report 2019



Brunswick Festival -Melbourne, VIC

Changes Festival -Melbourne, VIC

Darebin Kite Festival -Melbourne, VIC

Darebin Music Feast -Melbourne, VIC

Melbourne International Arts Festival -Melbourne, VIC

Melbourne Fringe Festival -Melbourne, VIC

Melbourne International Jazz Festival -Melbourne, VIC

Melbourne Music Week -Melbourne, VIC

Falls Festival -Byron Bay, NSW

Splendour in the Grass-Byron Bay, NSW

Mullum Music Festival -Byron Bay, NSW

Bluesfest -Byron Bay, NSW

Global Rhythms -Sydney, NSW

Summer Hill Music Festival -Sydney, NSW

The Plot -Sydney, NSW

Womadelaide  -Adelaide, SA

City of Adelaide -Adelaide, SA

Illawarra Folk Festival - Bulli, NSW

Strawberry Fields -Tocumwal

Naitional Folk Festival-  Canberra, ACT
Lost in Paradise - 
Glenworth Valley, NSW

Black Gully Music 
Festival -Armidale 
NSW

Bellingen Turtle Festival 
-Bellingen, NSW

Earth  Frequency - 
Peaking Crossing, QLD

Island Vibe - North 
Straboke Island, QLD

Woodford Folk 
Festival -Woodford, 
QLD

Big Sound -Brisbane QL

Tropical Bloom 
-Hedlow Creek QLD

Nannup Music Festival -Nannup, WA

Riverboats Festival -Ecucha, VIC

Grampians 
Music Festival 
-Halls Gap, VIC

Pitch Music and 
Arts Festival-
Grampains, VIC

Rainbow Serpant -Lexton, VIC

Falls Festival -Lorne, VIC

Falls Festival -Fremantle, WA

 » increase in social 
media followers

A year in review

 »574 artists and industry 

workers helped us reach over 

8 million+ 
music lovers

Waste Reduction

 » 3 700 fans pledged to “Party 
with the Planet”

 » over 2 million plastic bottles 
and cups avoided

Music Scene Climate Change 
Declaration

 » signed by 110 musicians 

and industry representatives

 » shared with over 460K 
people via social media

 » Featured in 54 
stories 
across 39 
media 
outlets

 » $78k funds raised to 
continue our important work

 » Assisted 47 
festivals to 
implement green 

initiatives

Party in the Paddock -Launceston, TAS

 » 120+ hours of  volunteer 

and pro-bono support,                   

valued at over  $13k

Our Supporters

 »127 #BYOBottle 

artist ambassadors 

touring plastic-free

Falls Festival - Marion Bay, TAS

Cygent Folk Festival - Cygent, TAS

Lost Lands -Werribee, VIC

Beyond the Valley - Marion Bay, VIC

Unify Gathering -Souh Gissplant, VIC
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We are in the midst of a climate emergency. 

While droughts continue, bushfires across 
Australia have engulfed the country: 17 
million hectares of Australia have burned 
and the lives of 25 people and more than 
a billion animals have been lost. There will 
be long-lasting ecological, environmental 
and economic impacts. It’s overwhelming. 
However, having seen the support and 
leadership shown by the music community 
following the bushfires, we are absolutely 
sure that our organisational mission is 
sound – it is our country’s influential music 
scene who will help lead the way to a 
greener world. 

Our advocacy and education programs support, 
connect and inspire all levels of Australia’s music 
industry to deliver arts and cultural activities that 
are environmentally sound. We run campaigns 
on key issues to build support and momentum 
for change.

Over the last year, our focus was to ensure that 
Australian musical events and festivals step up 
to become positive – rather than damaging – 
influences on our environment and to leverage 
the power of the music sector to be part of the 
demand for climate and environmental action. 
We have seen some incredible results. Our 

co-CEO’s Emma Bosworth and Berish Bilander, 
have worked tirelessly to develop, implement 
and maintain campaigns and projects such 
as #BYOBottle, Party with the Planet, Music’s 
Climate Change Declaration, Refill not Landfill 
bottle library, Artists to the Frontline, and 
Victoria’s “Water in Arts” program. 

Green Music Australia must continue to grow 
our profile, industry reach and financial support 
to continue to deliver and expand our work. 
To do that, we require more donors and larger 
and more consistent support from individuals, 
foundations and industry leaders. A membership 
drive in late 2019 increased the number of our 
individual members providing regular monthly 
donations. This support has already made a huge 
difference to the stability of the organisation. We 
sincerely thank our members who have taken 
this step. 

Carla O’Neale is pleased to take up the role of 
Board Chair, with Blair Palese continuing on the 
board but focusing her efforts on supporting our 
CEOs with strategy. Stepping off the board—and 
with many thanks for all of their contributions 
and support — are Pat Kelly and Ben Gordon. We 
are happy to welcome new board member Dan 
Rennie who comes with a wealth of experience 
across the music sector.

Letter from the outgoing & incoming 
Chairs of the Board of Directors

Carla O’Neale
Incoming Chair of the 
Board of Directors

Blair Palese
Outgoing Chair 
/ Continuing as 
General Member of 
Board of Directors

Jack River peforming at the School Strike for Climate, September 2020. Photo by Kathryn Farmer
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Letter from the Co-CEOs

Dear Friends,

Green Music Australia’s work has never been 

more important. Our biosphere is in collapse. 

Catastrophic bushfires caused by global warming-

induced heat and drought have impacted one 

third of Australia’s population, killing untold 

millions of animals and blanketing our cities in 

smoke. 

While fires and floods of unprecedented scale 

rage, Australia still has no climate change policy 

– our government remaining unconscionably 

inactive, siding with international mining 

companies instead of public interest, and opting 

for greenwash and fearmongering over real 

solutions.

Despite these enormous challenges, artists 
and musicians who inspire the hearts and 
minds of millions, are stepping up – asking 
what they can do, and doing it. And we are 
also stepping up, working determinedly 
alongside them to create lasting positive 
environmental change. 

In just our eighth year of operation, Green Music 

Australia has managed to significantly expand 

its impact and operations: this year recruiting 

over 100 more artists to take action on climate, 

activating tens of thousands of fans; installing 

water bubblers for music lovers in iconic 

Melbourne venues to help eliminate plastic 

waste and for the first time reaching international 

audiences thanks to our new #BYOBottle 

partnership with artist Jack Johnson and The 

Sustainable Concerts Working Group.

Our newest campaign, Party With The Planet, 
designed to combat the staggering amount of 

waste left behind by festival campers, has taken 

off in leaps and bounds. Backed by an alliance of 
leading Australian festivals and artists including 
Splendour In The Grass, Falls Festival, Beyond 
The Valley, Rainbow Serpent, Hilltop Hoods, Matt 
Corby, The Veronicas and more, we are beginning 
to shift social norms around festival behaviour.

Positive climate campaigning continues to be 

a core focus for our organisation. In the lead up 

to the 2019 Federal Election, we mobilised the 

‘who’s who’ of Australia’s music industry to sign 

and share our Climate Emergency Declaration. 

We also initiated a program to support prominent 

artists, like John Butler and Lisa Mitchell, to visit 

the Adani coal mine protest frontline. They joined 

fellow activists in Central Queensland to write 

songs, participate in peaceful protests and grow 

public awareness about the devastating climate 

impact this mine will have if it goes ahead. 

We are delighted to have partnered 
with Gretta Ray, the 2016 Vanda & Young 
Songwriting Competition winner, to release an 
environmentally themed song “Heal You In Time”. 
All of the proceeds of the new song will go to 
support our work. 

Green Music Australia has collaborated with 
events including WAM (Western Australia’s Music 

Conference), Adelaide Council Sustainability 

Forum, and Melbourne Music Week. We 

continue to be asked to speak at events such 

as WAM (Western Australia’s Music Conference), 

Adelaide Council Sustainability Forum, and 

Melbourne Music Week. We are now widely 

regarded as the ‘go-to’ organisation for music 

industry professionals wanting to reduce their 

environmental impact and take action on 

environmental issues. 

All of Green Music Australia’s work has been 

delivered on a shoestring budget, with little 

more than one full time CEO role that we share. 

We deliver with the invaluable support of our 

skilled and committed Board and our growing 

community of volunteers, donors and dedicated 

artists. This is a tremendous achievement, and a 

success that we can all celebrate together!

Thank you for your support and we look forward 

to working with the music industry in 2020 to 

clean up our own backyards and advocate for 

broader cultural change. The arts industry has 

the tenacity, creativity and will to lead Australia 

into a cleaner and safer future.

In hope and solidarity.
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Emma Bosworth

Berish Bilander
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Our Journey

Ben Gordron – Parkway Drive drummer and GMA Board 

Member – rocking his reusable bottle onstage in Germany.



#BYOBottle

Our flagship campaign to eliminate single-use 

water bottles in the music scene, #BYOBottle, 

went global this year thanks to the support of 

Jack Johnson and the Sustainable Concerts 

Working Group (Effect Partners, REVERB, AEG, Live 

Nation, Plastic Pollution Coalition and more). 

Launched at Bluesfest in April, our expanded 
international campaign attracted widespread 
media coverage from over 20 media outlets, 
including articles in Rolling Stone, Pollstar, 
ABC Radio, Newscorp syndications and 
several music magazines. 

Significant on-stage mentions came from Jack 

Johnson, Ben Harper, Lukas Nelson and the 

Melbourne Ska Orchestra. Along with several 

local artists, Jack Johnson and Lukas Nelson 

participated in a Bluesfest Byron Bay beach 

cleanup, showing fans their commitment to 

tackling global environmental issues, while 

generating highly positive media attention. 

For the first time, Bluesfest successfully eliminated 

bottled water backstage, stopping an estimated 

20,000 plastic bottles from being used by crew 

and artists.

Following the launch, several popular US 

acts such as P!nk, Empire of the Sun and The 

Lumineers joined the campaign as ambassadors, 

as well as major Australian acts Flume, Kasey 

Chambers, Parkway Drive, Birds of Tokyo, Archie 

Roach and Tommy Emmanuel. A full list is 

available here. All ambassadors have adopted 

‘green riders’ and pledged to refuse single use 

plastic water bottles at venues and festivals.

The BYOBottle social media channels made two 

million impressions worldwide in their first week 

alone, while the hashtag #BYOBottle reached 

over five million people. Over 30 American 

festivals and venues committed to going plastic 

bottle free, including those owned by Live 

Nation, one of the largest global entertainment 

companies in the world. 

Campaigns Internationally, 2019 saw 227 artists, 63 venues & 
festivals, 74 nonprofits & business partners and over 

800 fans joining our #BYOBottle movement.

Oscar Dawson, composer, producer 

and guitarist for band Holy Holy joins 

our crew at Lost Lands 2019.
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Bluesfest joins two other high 
profile events, Splendour in the Grass 
and Falls Festival, in responding to our Plastic Free 
Open Letter, the latter severing their contract with Coca-Cola 
in order to eliminate bottled water on site. Our advocacy has pushed this 
commitment further still.

Both Falls and Splendour ran hugely successful reusable cup systems in bars this year, saving 
an estimated 2 million cups from landfill. Only two major youth festivals continue to serve 
bottled water in plastic, and we are working hard to change their policies. 

We’re now delivering plastic-reduced or plastic-free events with over 40 festivals across 
the country. By consulting with festivals on processes, service providers, communications 
and more, our tailored support is inspiring a major shift across the industry. Further, together 
with the growing plastic free movement, our waste campaigns are helping to shift public 
attitudes towards throw-away products, and disrupt business-as-usual, as is evidenced by the 
recent downturn in bottled water sales across the US and Europe.

In the last year alone, 

1.5 million music fans have encountered

 plastic-bottle-free messages via the onstage

 performances of  over 100  touring 

#BYOBottle artists

Falls Festival 

Punters refilling water bottles at WOMADelaide 
Festival. Photo by Steve Trutwin

Activist Kate Nelson @plasticfreemermaid 

dressed in plastic water bottle caps at 

Splendour in the Grass 2019
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How it works:

1. Events cheaply rent what they need, when they need it, instead of buying their own.

2. We take care of delivery & pickup, washing and storage. 

3. We provide signage to help make sure whatever stock goes out, comes back.

4. 100% of all profits raised go back in to greening the music scene.

Our Refill not Landfill library continued to 
offer rentable, reusable water bottles to 
music events, reducing waste and 
supporting the shift from 
disposable culture.

We’ve supported over 15 events to go plastic free, cementing solid working relationships and 
building exciting new partnerships: 

 » The Lost Lands festival, Werribee Park
 » Melbourne Recital Centre
 » Darebin Council’s Music and Kite Festival
 » Music Victoria Awards
 » Melbourne International Arts Festival
 » Riverboats Music Festival
 » Changes Festival, Victoria’s premiere industry event
 » Maribyrnong City Council, at the NYE Footscray Fireworks

Refill not Landfill
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Green Music Australia, in alliance with Australia’s 
biggest music festivals - including Beyond the 
Valley, Falls Festival, and Rainbow Serpent - and 
key sustainability consultants, nonprofits and 
social enterprises, launched a new national 
campaign this year to tackle the enormous piles 
of waste left behind at festival campsites. 

The campaign aims to encourage festival-goers to “Party 
With The Planet” by pledging to be a caretaker, buy less, 
choose better, and take their belongings home. Already, 
over 3 700 music lovers have signed the pledge, and 20 
prominent artists have shared it with their fans.

Party With The Planet was built off the back of research 
we commissioned into campsite waste, along with 
insights gathered from two consecutive industry 
roundtables. An evidence-based behaviour change 
program was subsequently designed and implemented 
to influence festival attendees. Our two-pronged strategy 
involved a digital marketing campaign featuring
well respected artists who asked fans to take a public 

pledge; and a range of on-the-ground initiatives to stop 

the problem at source, including a marquee and tent hire 

scheme, campsite repair program to fix broken equipment, 

and campsite conversations to build rapport and trust.

With pro bono support from digital marketing 
agency South Social, our marketing campaign 
reached hundreds of thousands of fans attending 
the 2019/20 summer festival season, and drove 
engagement on our website. The campaign 
centred around online video collateral – footage of 
the pristine festival sites and a video of prominent 
Australian artists Missy Higgins, Matt Corby, Hilltop 
Hoods, The Veronicas, and many more, appealing to 
fans to “take it all home” – incentivised with a gold-
pass prize to all participating events. 

The onsite component featured pilot campsite repair 
and rental programs at three Summer events. With 
support from MacPac’s Fund For Good, MullumCares 
and B-Alternative, we were able to prolong the life of 
tents, gazebos, camping matts, chairs, and even shoes! 
In partnership with Melbourne-based camping store 
Clunes Outdoors, 137 camping items were hired out 
at Strawberry Fields and Falls Festival, with an average 
return rate of 98%. In addition, 128 abandoned tents 
and marquees were salvaged from the campgrounds, 
preventing the equivalent of around 1,120,000 plastic 
straws from going to landfill.

Party with the Planet

“It’s  become a regular
fixture of the festival season: the shaming 
photos of trash and broken camping gear strewn across pad-
docks, that only hours earlier were home to munted music lovers. 
Now, some of the country’s biggest music festivals are getting
onboard with a new campaign to tackle those enormous piles of 
waste that gets left behind after the gates close.” 

Triple J Hack

Main stage at Lost Paradise. 16  GREEN MUSIC annual report 2019



“Australia is one 

of the most wasteful 

countries in the developed world, and 

major events are no exception. Over 50 per cent of 

waste at multi-day events comes from attendees dumping tents and 

other belongings in campgrounds. Our aim with Party with the Planet is to turn this 

around. By engaging influential artists, promoting sustainable ideas, and running 

on-the-ground initiatives, we are encouraging young, impressionable audiences to 

reevaluate their throw-away attitudes and implement more sustainable behaviours, 

both within the festival context and more broadly, in their day-to-day lives.” 

Berish Bilander

Co-CEO Green Music Australia

2

Cleaner Campsites Research 
Green Music Australia interviewed 880 festival-goers at Unify Gathering, Party in the Paddock and 
Falls Festival. The resulting analysis by consultants AT Kearney identified 5 key behavioural drivers: 
1. breakages – people were significantly more likely to leave damaged tents behind; 2. social proof 
– 63% of people believed it wasn’t their responsibility to clean up if they saw someone else leaving 
rubbish behind; 3. lack of connection to the festival; 4. disregard for one’s own tent (not caring what 
state it is in at the end of the festival); 5. urgency to leave – 48% of people just wanted to ‘get the hell 
out of here’ on the final day.

industry 

roundtable 

events about 

the issue

Over

 3,700
 music lovers have signed 

our pledge to be a caretaker, 

buy less, choose better, and 

take it all home.
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More than 
20 

Australian 
artists 

have come together 

to spread the message 

on climate change by 

pledging to go green 

this music festival 

season.

1 tent in landfill 

is equivalent to 

throwing out

Over 13 high-profile 

Australian artists shared 

the video to 

Our posts and 

videos reached over 

social media users, 

supported by artists and 

festival shares, as well 

as coverage by 9 media 

outlets. 
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8750 
plastic 
straws

376 000

We hosted

people



We are incredibly excited to support 
and be a part of the Party with the Planet 

campaign and initiative driven by Green Music Australia. 
As festival organisers, we are passionate about achieving positive 

outcomes and helping shift behaviour to provide greater long-term benefits around 
sustainability at our festivals and beyond. We applaud the efforts of Green Music Australia 
in bringing together the industry and music lovers alike through the Party with the Planet 
campaign that focuses on creating change in a fun and meaningful way.

Elise Huntley,
Managing Director Festivals, Secret Sounds Group (Splendour in the Grass, Falls Festival)

ff

” “

Cleaner Festivals Alliance 
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It’s incredible to see a collective 
coming together of event managers and 
support staff against waste created from events & festivals. 
This isn’t a competitive topic and is one where shared experience can 
bring about the biggest reduction in waste creation and increase waste recovery. 
I look forward to working with fellow event managers to identify best practice and sharing 
this knowledge to save new event & festival organisers a lot of time, money and energy by 
pointing them in the right direction from the start. 

Rhett McLaren,
Event Director of Unify Gathering

Combined, the festivals in the Alliance are attended 
by over 165 000 people“

Water in the Arts
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In partnership with VicHeath and Creative 
Victoria, Green Music Australia is piloting a new 
sustainability program with live music venues to 
increase the availability of drinking water, and 
end the sale of single-use plastic bottles. 

Drinking water fountains are being installed at 
venues across Melbourne, along with signage 
to help highlight to patrons the health and 
environmental benefits.

Participating venues have been encouraged to 
reduce or eliminate the sale of bottled water, and 
adopt plastic free policies, like allowing patrons 
to ‘BYO water bottle’ and/or stocking reusable 
bottles to supply to staff and bands.

So far three iconic Melbourne venues have signed up 
and completed the installation - Yah Yah’s, The Corner 
Hotel and Northcote Social Club. 

Another three venues have installations 

scheduled for completion by the early 2020 - 

Workers Club (Fitzroy), Hotel Esplanade (“The 

Espy”) and Thornbury Theatre. 

Data collected from the venues, including the 

number of plastic bottles diverted from landfill 

and the volume of water consumed via installed 

water fountains will be collected and monitored 

to help us further assess the effectiveness of the 

campaign. 

Discussions with several more venues across 

Victoria have highlighted the growing appetite 

for new sustainability initiatives, particularly 

regarding plastics reduction. Due to the limited 

funding pool and short timeframe, not all venues 

have been able to receive support this time 

round. All have expressed a desire to be notified if 

the campaign is extended.

‘The Corner 
is committed to reducing our 
environmental impact. In the last 
year we have installed solar panels, stopped 
offering plastic straws with every drink, halved our 
cleaning chemical use by introducing e-water and introduced 
an organics composting system. Reducing our use of single-use 
plastic water bottles is the next step in this great challenge.’ 

Georgie Martin,  Assistant Venue Manager at the Corner Hotel 



Montaigne, Berish Bilander, Dr 
Kerryn Phelps and Kim Benzie on 
the launch day of the Music Scene 
Climate Change Declaration.

Musicians to the Frontline

We helped recruit highly influential artists to 
visit the Adani frontline, joining fellow activists at 
Camp Binbee located 60km from Bowen, on Birri 
country, to collectively try and stop the Adani-
Carmichael mine.

Sending artists to Camp Binbee enabled us 
to strengthen our role as a trusted conduit 
organisation within the environment and music 
industries, and capture impactful promotional 

content to engage fans and musicians alike. This 
project has empowered participating artists to 
have a stronger voice on climate justice.

Artists who attended included Lisa Mitchell, 
Ginger and the Ghost and John Butler. While 
there, artists engaged in group songwriting 
sessions, video creation, peaceful and legal 
protests, and performances on camp

Climate justice is an emergency and 
an enormous cultural challenge. 
Artists have led change for decades, 
and what better way to develop artists 
as climate leaders than to put them in 
the thick of climate action?

Musician Lisa Mitchell’s Instagram post Ginger and the Ghost’s Instagram post

John Butler Trio’s Instagram Post
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Music Scene Climate Change 
Declaration

Ahead of the 2019 federal 
election, we activated our 
supporter base to launch the 
Music Scene Climate Change 
Declaration. Over 100+ influential 
Australian artists and industry 
leaders signed, calling for 
immediate government action 
to mitigate the threat of the 
climate crisis. This included bans 
on new coal mines in Australia, 
the withdrawal from the Adani 
Carmicheal mine, and an end 
to public subsidies for fossil fuel 
projects. 

On the day we released the 
Declaration, we met with 
Independent MP Dr Kerryn 
Phelps,  the then member for 

Wentworth, and Labor MP Tony 
Burke, Member for Watson and 
the Shadow Environmentand Arts 
Minister. Green Music Australia 
was accompanied by artists 
Montaigne and Kim Benzie from 
Dead Letter Circus.

On Instagram, 35 artists 
shared the Declaration to 
over 460k followers 

Midnight Oil, Parkway Drive, 
Montaigne, Ash Grunwald, Missy 
Higgins and Mama Kin were just 
some of the artists who posted to 
their over 5.5 million combined 
followers. Green Music Australia’s 
own social media posts reached 
over 26 000 supporters.

Campaign promotion
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Partnerships continue to be an important part of 
our work, extending organisational capacity and 
adding value to our initiatives. Our focus has been 
twofold: building on our existing relationships with 
key environmental groups, and forging new alliances 
with a broad range of organisations, including social 
enterprises, NGOs, and universities.

 » APRA AMCOS continues to be an enormously 
valued partner, both as direct funders of our 
work and as ambassadors for our cause – not 
only engaging with, but also promoting our 
various green initiatives and campaigns to their 
extensive music networks. 

 » We have formalised a partnership with 
BetterCup to share resources, promote each 

other’s reusable systems, and author research. 
We also receive administrative and logistical 
support with our Refill Not Landfill library, 
including access to their commercial washing 
services.

 » Long time supporters, Friends of the Earth, 
continue to assist us to deliver the Refill Not 
Landfill program in Victoria, offering storage 
space and access to a commercial dishwasher in 
their Collingwood shopfront. 

 » The Australian College of the Arts continues 
to work with us to recruit Entertainment 
Management students to our internship 
program.

 » Mullum Cares and B-Alternative have been 
instrumental partners, helping us grow Party 
with the Planet from a seed of an idea into a fully 
fledged industry alliance and campaign.

Operations

Partnerships
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Operational sustainabilityMedia / Items of interest

In 2019, 39 media outlets published over 54 stories discussing our work. Co-CEO 
Berish Bilander published two opinion pieces in The Music and we received significant 
support from notable outlets such as Triple J Hack, The Music Network and Music 
Feeds. Internationally, the BYOBottle launch was covered by Rolling Stone, as well as 
newspapers on multiple continents.

Our charity continues to function in accordance 
with its legal requirements. This year we have:

 » Maintained Deductible Gift Recipient Status 
and registration with ASIC, ACNC, the ATO 
and all relevant state and territory fundraising 
licensing bodies;

 » Submitted all appropriate Business Activity 
Statements for GST as well as relevant 
reporting for ACNC and other licensing bodies 
(NB – We would once again like to profusely 
thank our Treasurer, Pat Kelly, as well as our 
member Jocelyn Edge, for a huge amount of 
work on quarterly BAS and P/L statements);

 » Successfully completed requirements for a full 
audit review;

 » Maintained relevant bank accounts with 
sufficient funds to operate; and

 » Maintained Directors’ and Officers’ Insurance.

Thanks to the ongoing support of the Erica 
Foundation, The Graeme Wood Foundation, Ross 
Knowles, as well as many other generous donors, 
we have been able to continue Berish Bilander 
and Emma Bosworth’s contract for another year. 
We continue to pay Jocelyn Edge casually as an 
accountant. In addition, we have recruited two new 
wonderful employees, Tenaya King as Administration 
Assistant, and Matt Jacobson as project coordinator 
for Water in Arts. We have also grown our pool 
of passionate volunteers, and started a volunteer 
internship program to help assist with campaigns 
and outreach at festivals, as well as our social media.
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Governance

Partnership Programs 
Our expanded Partnerships Program – offered now to festivals and councils – continues to consolidate 

our consultation work into a paid tiered membership scheme, providing a new source of revenue 

for our organisation, and helping to formalise existing relationships. Participating 2019-20 partners 

included Riverboats Festival, Bendigo Autumn Music Festival, and Greater Dandenong Council.

Robust Systems of Government
Maintaining good governance is a priority for the Board. This year, thanks to the generous support of 
Creative Partnerships Australia, we held a full day facilitated fundraising workshop to help us develop and 
implement a refreshed fundraising strategy for 2020-21. Key governance initiatives will be explored in 
2020 including the commencement of a finance road map; a refresh of the financial reserves policy and 
identification of key strategic risks; and development of a data management framework. 

There is a powerful wave 
of momentum building to 
reduce plastic pollution. 
BYOBottle is a campaign that 
the entire music industry can 
unite around, and everyone 
I’ve been talking with is 
excited to join and be part of 
a solution.

Jack Johnson, featured in 
Rolling Stone, April 2019

“



Our Board 

The GMA Board is the governing arm of our 
organisation. Its primary responsibilities are the 
governance and sustainability of GMA, as well 
as strategic, fiduciary and monitoring functions 
that include ensuring that the organisation 
remains a viable and effective organisation in 
order to secure its long-term future. 

Our current board members make a tremendous 
contribution to our work, and are all continuing 
their service, aside from our treasurer, Patrick 
Kelly, who is stepping down. Pat has been an 
integral part of Green Music Australia from 
our start. Without his incredible generosity of 
spirit and time, so many steps along the way 

– achieving tax deductibility, learning about 
reporting, organising audits, streamlining 
processes, and more – would have been near 
impossible. While sad to see him go, we know 
he will always be a part of the GMA family! 
Nick Zeltzer, who has a valuable background in 
renewable energy finance, will be stepping up 
to fill Pat’s shoes as Treasurer.

We would also like to welcome aboard our 
newest Director, Dan Rennie – station manager 
and ‘Drive Time’ announcer at 98.9FM – who 
comes with a wealth of valuable experience and 
industry connections.

Asher Christophers Blair Palese Dan Rennie

Jessica Cerro (Montaigne)

Carla O’Neale

Nick Zeltzer Susie Sugden Tim Hollo
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Special Supporters
At the end of 2019, we were proud 

to partner with Gretta Ray on the 
release of her song ‘Heal You In 

Time’, her love letter to our earth. 
Gretta is generously donating all 
proceeds from the song and the 
sale of her eco-friendly merch to 

Green Music Australia.
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30/70
Abby Dobson
Adalita
Aine Tyrrell
Ainslie Wills
Al Parkinson Parkin-
son
Alex Lahey
Alex the Astronaut
Alex Watts
Alexis Tajlia
All Our Exes Live In 
Texas
Allara
Allday
Aloha Baby
Alpine
Ana Nguyen
Angie McMahon
Anna Davidson
Annie Hamilton
Ash Grunwald
Asha Jefferies
Australian Art Or-
chestra
Baby et Lulu
Ball Park Music
Ben Fishlock
Ben Lee
Bernard Fanning
Bobby Alu
Boo Seeka
Boyd Fuller
Brad Butcher
Brendan Gallagher
Brooke Russell and 
the Mean Reds
Busby Marou
Cassady Southern
Cassie Macalpine
Claire Anne Taylor
Clea
Clio Renner

Cold Hands Warm 
Heart
Combat Wombat
Courtney Barnett
Cub Sport
Dallas Crane
Darling James
David Bridie
Dead Letter Circus
Declan Kelly
Declan Kelly
Devonian
Didi Peters
Didirri
dirtgirl
Dorsal Fins
Dublo
Dz Deathrays
Earthwalker Tribe
Ecca Vandal
Eilish Gilligan
Eliza & the Delu-
sionals
Ella Hooper
Ella Thompson
Elli Cleary
Emma Anglesea
Emma Bosworth
Emma Dean
Emma Louise
Felicity Groom
Finnigan August
FourPlay
Francesca Riva
Fyerfly
Georgia Fields
GIRL
Grace Turner
Graeme Pogson
Gretta Ray
Handsome
Hello Satellites
Helmut Uhlmann

Hilltop Hoods
Holly Throsby
Holy Holy
Human Movement
I Know Leopard 
In Hearts Wake
Jack Johnson
Jade Imagine
James Eccles
Japanese Wallpaper
Jess Ribiero
Jessica Holt
Jimmy Barnes
Jo Smith
JOCEAN
John Butler
Jordie Lane
Josh Teskey
Jules Parker
Kasey Chambers
Kate Miller-Heidke
Katie Noonan
Kevin Mitchell
Laura Cortese & the 
Dance Cards
Laura Imbruglia
Lea Hoysted
Leah Senior
Leanne Tennant
Legends of Perhaps
Lewis Coleman
Lime Cordiale
Lior
Lisa Mitchell
Liz Stringer
Loni Rae
Luca Brasi 
Lukas Nelson
Luke O’Shea
Made in Paris
Madeline Leman
Maisy Taylor
Mal Webb

Mama Kin Spender
Mansionair
Matt Corby
Matt Stillert
Meg Mac
Merpire
Mia Dyson
Mighty Duke & The 
Lords
Missy Higgins
Monique Clare
Monique DiMattina
Monkey Marc
Montaigne
Moreton
Nicky Bomba
On Diamond
Out of Abingdon
Paddy McHugh
Parkway Drive
Paul Kelly
Paul Rogers
Phebe Star
Rebecca Moore
Reg Mombassa
Regurgitator
Richard Tognetti
Riff Raff Orchestra
Ryan Downey
Sahara Beck
Sally Seltmann
Sam Fletcher
Sam Teskey
Saskwatch
Screamfeeder
Severins
Sex on Toast
Shane Nicholson
Simon Astley
Sophia Exiner
Sophia Fletcher
Spiderbait
Stav

Stickybuds
Sue-Anne Stewart
Sunset Junkies
Tangents
Tapes
Tay Oskee
The Avalanches
The Bombay Royale
The Borderers
The Buoys 
The Cactus Channel
The Clouds
The Dennis Sisters
The Eerie Things
The General Assem-
bly
The Grates
The Lyrical
The Rhythm Hut
The String Contin-
gent
The Timbers
The Veronicas 
The Zilzies
Tijuana Cartel
Tim Levinson
Tinpan Orange
Tommy Spender
Totally Unicorn
Uptown Brown
Vallis Alps
Vika Bull
Vince Jones
Wax’o Paradiso
William Crighton
Yours Truly
Zoe Lindsey

Artists Ambassadors 
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In the face of extreme weather events and 
political inaction, our environmental advocacy 
and campaigns are paramount. Our focus in 2020 
will be to expand the number of artists using their 
platform to create lasting cultural change and 
to continue to assist the music scene to reduce 
its impact, via waste reduction efforts and the 
lowering of emissions. 

After gathering data through the summer festival 
season, we will look to expand Party with the 
Planet to deepen its impact amongst large 
festival audiences. Three festivals in the Alliance 
were cancelled or modified due to extreme 
bushfires and related risks, and thus our work in 
climate change mitigation for festivals remains 
highly important. We aim to host our Industry 
Roundtable for the third year in a row, focusing on 
prevalent topics such as climate risk adaptation 
and waste reduction. 

A new illustrated Green Artists Guide is 
well underway, designed to inspire positive 
environmental changes in the music industry, 
and further grow our support base. Its content 
is currently being reviewed by environmental 
consultants, artists and industry workers, with 
the release planned for mid-2020. We will also 
begin work on creating a green guide for festivals 
and venues to assist with the large number 
of enquiries we receive from this sector of the 
industry.

In partnership with the City of Yarra, we will run 
a climate activism workshop for artists, upskilling 
the musical members of our community to 
realise their potential as voices for change and 
giving them practical tools to reduce their own 
environmental impact. Empowering artists to 
harness their cultural power and be leaders in 
their community is a clear path to a greener 
planet.

We will continue to provide pro bono support to 
artists wherever possible to help them activate 
their fan base around climate activism and 
education; and gather more support for the 
Music Industry Climate Change Declaration. 
Additionally, we are going to spend some time 
looking inward, to improve the diversity of our 
board, ambassadors and partners. By constructing 
operational policies such as a code of ethics, we 
will strive to continue our development of a fair 
and environmentally ethical workplace.

Thank you again for all of your support this year 
as we strive to create a safer and healthier planet 
for all.

The Green Music Team

The year ahead

32  GREEN MUSIC annual report 2019



Directors’ Report
Your directors present the financial report on the company for the financial year ended 30 June 2019.

Directors
The names of the directors in office at any time during or since the end of the year are:

Blair Palese (Chair), Eadric Ayres (resigned 28 November 2018), Jess Cerro (appointed 28 November 
2018), Asher Christophers, Ben Gordon (appointed 30 May 2019), Mahalath Halperin (resigned 8 April 
2019), Tim Hollo, Patrick Kelly. Katie Noonan (resigned 28 November 2018), Carla O’Neale (appointed 28 
November 2018), Susie Sudgen (appointed 28 November 2018), Kristy Wandmaker (resigned 28 No-
vember 2018), Nick Zeltzer (appointed 8 October 2019).

Unless otherwise stated above, all of the Directors have been in office since the start of the financial 
year to the date of this report.

Operating Result
The company reported a loss of $9,360 for the year (2018: loss of $76,240). This result was in line with 
the budget.

Review of Operations
A review of the company’s operations during the financial year, and the results of those operations, is as 
follows:

Revenue ($78,784) notably:
 » Donation of $57,691 including: $20,000 Graham Wood Foundation donation, $8,451 J.Johnson, 

$4,244 10x10 donation, $4,000 R. Knowles, $3,000 Austep Music, $2,000 Worrowing Fund, and 
$1,000 B.Gordon 

 » $10,000 APRA grant 

Expenses ($88,144) notably:
 » $40,323 BYOBottle (46% of total expenditure)
 » $29,661 Other campaigns (34% of total expenditure - mostly attributed to wages of Co-CEOs)
 » $16,488 Fundraising and Admin expenses (19% of total expenditure). Costs include: outsourced 

wages (Consulting), insurance, travel, subscription and bookkeeping costs.

The company’s operations during the year performed as expected in the opinion of the directors. There 
were no significant changes in the company’s state of affairs during the financial year.  Since the report-
ing date of 30 June 2019, there has been no significant change in the company’s net assets. 

Financials
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Objectives
The short-term objective of the company is to raise funds to continue to employ staff to run our cam-
paigns and programs, and also to raise sufficient funds to continue to employ and pay our part-time 
Co-CEOs. 

In the medium-term we would like to employ additional staff so we can undertake energy efficient 
music industry campaigns, develop more strategic partnerships with festival organisers, and support 
broader environmental campaigns. The long-term objective is to make the Australian music industry a 
leader in environmental sustainability.

Strategies for achieving the objectives
The company currently undertakes one major and several minor fundraising events each year. We are forging 
strategic partnerships within the music industry, and campaigning on broader environmental issues to raise 
awareness and instigate action.  Where there is a reasonable chance of success, the company also submits 
government and philanthropic grant applications. 

The company undertakes an annual strategic planning day and continually seeks to engage with peo-
ple to help realise the objectives. 

Principal Activities
The principal activities of the company during the financial year were fundraising, campaigning and 
increasing the company’s profile.

Performance Measures
The company is in its seventh year of operation and annually assesses its performance and delivery of 
campaign projects and new initiatives.
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Contributions on winding up
The company is incorporated under the Corporations Act 2001 and is a company limited by 
guarantee. If the company is wound up, the constitution states that each member is required to 
contribute a maximum of $10 each towards meeting any outstanding obligations of the company.

Auditor’s independence declaration
A copy of the auditor’s report is attached to the financial report. 

Signed in accordance with a resolution of the Directors:                
Patrick Kelly                                
Treasurer and Director

Blair Palese, Chair
Co-Founder of 350.org Australia

Jess Cerro, Director
Artist, better known as Mon-
taigne

Asher Christophers, Director
Founder, Australian Green Mu-
sic Coalition. Founder, Austep 
Lighting, Austep Music

Ben Gordon, Director
Musician in band Parkway Drive  
Tim Hollo, Founding Director  
Musician and environmental 
activist. Executive Director, The 
Green Institute

Patrick Kelly, Director (Trea-
surer)
CFO and Co-CEO, Museum of 
Old and New Art (MONA)

Carla O’Neale, Director
APRA AMCOS, Human Resourc-
es Manager (Revenue)

Susie Sudgen, Director 
Chief Operating Officer, Temple 
and Webster

Nick Zeltzer, Director 
ARENA, Manager Business De-
velopment and Transactions
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Information on current Directors
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ABN	27	156	610	525	
	
	 Finance	Report	
	 June	2019	
	
	
	 Operating	Result	

The	P&L	below	highlights	a	YTD	trading	deficit	of	$9,360	for	the	period	ending	June	2019	(2018:	YTD	loss	of	
$76,243).	This	result	was	in	line	with	budget.	
	

	
	

	

	 	

30 Jun 19 30 Jun 18
Income
Donation $56,253 $54,765
Donation - In Kind $0 $750
Donation - International $1,438 $0
Donations - Regular $361 $2,705
Events $185 $1,209
Grants $10,000 $6,950
Interest Income $542 $517
Membership $1,731 $55
Other Revenue $6,244 $2,501
Sales $2,032 $737
Total Income $78,784 $70,188

Gross Profit $78,784 $70,188

Less Operating Expenses
Accounting $3,684 $2,463
Advertising $175 $38
Bank Fees $340 $511
Conference Fees $698 $1,632
Consulting $7,130 $30,989
Depreciation $0 $719
Event Costs $793 $317
Freight & Courier $1,456 $1,494
General Expenses $1,277 $2,201
Insurance $1,188 $1,365
Leave Balance -$39 $2,095
Office Expenses $162 $202
Printing & Stationery $1,851 $6,554
Rent $0 $50
Subscriptions $2,240 $1,333
Superannuation $5,288 $8,967
Telephone & Internet $0 $27
Training $0 $400
Travel - National $6,238 $8,304
Wages and Salaries $55,662 $76,773
Total Operating Expenses $88,144 $146,432

Net Surplus/(deficit) -$9,360 -$76,243

Profit and Loss
Green Music Australia

1 July 2018 to 30 June 2019



	

Review	of	Operations	

A	review	of	the	company’s	operations	by	campaign	to	the	end	of	June	is	as	follows:	
	

	
	

Revenue	($78,784)	notably:	
§ Donation	of	56,253	notably:	$20,000	Graham	Wood	Foundation	donation,	$7,013	J.Jonhston,	$4,244	

10x10	donation,	$4,000	R.	Knowles,	$3,000	Austep	Music	(Asher),	$2,000	Worrowing	Fund	(for	BYOB),	
$1,000	B.Gordan	plus	lots	of	other	small	regular	donation	

§ $1,438	CAF	Good	to	Give	international	donation	(J.	Johnston)	
§ $10,000	APRA	grant	(instalment	1)	
§ $1,731	members	fee	plus	two	organisations:	$454	Riverboats	Festival	+	$90	Bendigo	Autumn	Music	

Festival	Memberships	
§ $6,244	Other	Revenue	(mostly	for	bottle/water	hire)	
§ $2,032	stock	and	other	sales	

	 	
Expenses	($88,144)	notably:	

§ ~$40,000	BYOBottle	(46%	of	total	expenditure)	
§ ~$30,000	Other	campaigns	(34%	of	total	expenditure	-	mostly	wages	of	Co-CEOs)	
§ ~$1,200	No	New	Coal	and	~$500	on	Cleaner	Campsites	campaign	
§ ~$16,000	Fundraising	and	Admin	expenses	(19%	of	total	expenditure).	Notably	costs	include:	outsourced	

wages	(Consulting),	insurance,	travel,	subscription	costs	(Nation	Builder,	Xero,	Google)	and	bookkeeping	
costs.	

BYOBottle
Cleaner 

Campsites

NoNew 

Coal

Other 

Campaigns

Fundraising 

Administration
Total

Income

Donation $827 $0 $0 $0 $55,426 $56,253
Donation - International $0 $0 $0 $0 $1,438 $1,438
Donations - Regular $0 $0 $0 $0 $361 $361
Events $0 $0 $0 $0 $185 $185
Grants $0 $0 $0 $0 $10,000 $10,000
Interest Income $0 $0 $0 $0 $542 $542
Membership $0 $0 $0 $0 $1,731 $1,731
Other Revenue $3,458 $909 $0 $950 $926 $6,244
Sales $736 $909 $273 $114 $0 $2,032
Total Income $5,021 $1,818 $273 $1,064 $70,608 $78,784

Gross Profit $5,021 $1,818 $273 $1,064 $70,608 $78,784

Less Operating Expenses

Accounting $0 $0 $0 $0 $3,684 $3,684
Advertising $58 $0 $0 $0 $117 $175
Bank Fees $38 $0 $0 $0 $302 $340
Conference Fees $563 $0 $0 $93 $43 $698
Consulting $100 $0 $0 $4,100 $2,930 $7,130
Event Costs $473 $320 $0 $0 $0 $793
Freight & Courier $1,374 $0 $67 $0 $15 $1,456
General Expenses $361 $0 $0 $0 $917 $1,277
Insurance $0 $0 $0 $0 $1,188 $1,188
Leave Balance $0 $0 $0 $0 -$39 -$39
Office Expenses $54 $0 $0 $0 $108 $162
Printing & Stationery $1,252 $14 $0 $0 $585 $1,851
Subscriptions $68 $163 $0 $0 $2,009 $2,240
Superannuation $2,880 $0 $96 $2,159 $153 $5,288
Travel - National $2,785 $0 $0 $587 $2,867 $6,238
Wages and Salaries $30,318 $0 $1,011 $22,723 $1,610 $55,662
Total Operating Expenses $40,323 $497 $1,174 $29,661 $16,488 $88,144

Net Spend -$35,302 $1,321 -$902 -$28,598 $54,120 -$9,360

Expenditure spend by category 45.7% 0.6% 1.3% 33.7% 18.7%

Profit and Loss
Green Music Australia

All Campaigns

1 July 2018 to 30 June 2019
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Statement	of	Financial	Position	

The	balance	sheet	below	shows	net	assets	of	$59,700	as	at	30	June	2019:	
	

	
	
	 Notes:	

§ Cash	at	Bank	-	$112,282	at	30	June.	
§ Accounts	Receivable	–	$3,200	(Austep	3k	paid	July	and	$200	J	Watson).	We	also	have	a	second	instalment	of	

10k	from	APRA	due	at	some	point	in	FY19-20.		
§ Inventory	-	$4K	relates	to	GMA	grand	companion	bottle	stock.	
§ Income	in	Advance	–	$45,000	relates	Victorian	Health	public	drinking	fountain	initiative.	
§ Other	liabilities	–	all	staff	related	aside	from	our	June	qrtly	GST/BAS.	

	
	 Post	balance	date		

As	 of	 today,	 GMA’s	 current	 cash	 balance	 is	 ~$103,000.	 	 ($2,500	 Bendigo	 Bank	 and	 $100,000	 Bank	
Australia).		
	
	

Patrick	Kelly	-	Treasurer		
2	August	2019	

30 Jun 2019 30 Jun 2018
Assets

   Bank
   AUD PayPal $1 $0
   GMA Public Fund $38,724 $0
   GMA Trading Account $70,411 $0
   Green Music Operating Account $2,349 $11,008
   Green Music Public Fund $797 $66,138
   Total Bank $112,282 $77,145

   Current Assets
   Accounts Receivable $3,200 $0
   Inventory $4,157 $2,558
   Total Current Assets $7,357 $2,558

   Non-current Assets
   Amorisation -$15,005 -$15,005
   Intangible Asset (Website) $15,005 $15,005
   Total Non-current Assets $0 $0

Total Assets $119,639 $79,704

Liabilities

   Current Liabilities
   Annual Leave Accrual $4,511 $4,550
   GST $4,125 -$169
   Income in Advance $45,000 $0
   Paid Parental Leave $1,058 $0
   PAYG Withholdings Payable $3,816 $4,240
   Superannuation Payable $1,426 $2,017
   Unpaid Expense Claims $0 $3
   Total Current Liabilities $59,936 $10,641

Total Liabilities $59,936 $10,641

Net Assets $59,702 $69,062

Equity
Current Year Earnings -$9,360 -$76,243
Retained Earnings $69,062 $145,306
Total Equity $59,702 $69,062

Balance Sheet
Green Music Australia

As at 30 June 2019
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The	balance	sheet	below	shows	net	assets	of	$59,700	as	at	30	June	2019:	
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§ Cash	at	Bank	-	$112,282	at	30	June.	
§ Accounts	Receivable	–	$3,200	(Austep	3k	paid	July	and	$200	J	Watson).	We	also	have	a	second	instalment	of	

10k	from	APRA	due	at	some	point	in	FY19-20.		
§ Inventory	-	$4K	relates	to	GMA	grand	companion	bottle	stock.	
§ Income	in	Advance	–	$45,000	relates	Victorian	Health	public	drinking	fountain	initiative.	
§ Other	liabilities	–	all	staff	related	aside	from	our	June	qrtly	GST/BAS.	

	
	 Post	balance	date		

As	 of	 today,	 GMA’s	 current	 cash	 balance	 is	 ~$103,000.	 	 ($2,500	 Bendigo	 Bank	 and	 $100,000	 Bank	
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30 Jun 2019 30 Jun 2018
Assets

   Bank
   AUD PayPal $1 $0
   GMA Public Fund $38,724 $0
   GMA Trading Account $70,411 $0
   Green Music Operating Account $2,349 $11,008
   Green Music Public Fund $797 $66,138
   Total Bank $112,282 $77,145

   Current Assets
   Accounts Receivable $3,200 $0
   Inventory $4,157 $2,558
   Total Current Assets $7,357 $2,558

   Non-current Assets
   Amorisation -$15,005 -$15,005
   Intangible Asset (Website) $15,005 $15,005
   Total Non-current Assets $0 $0

Total Assets $119,639 $79,704

Liabilities

   Current Liabilities
   Annual Leave Accrual $4,511 $4,550
   GST $4,125 -$169
   Income in Advance $45,000 $0
   Paid Parental Leave $1,058 $0
   PAYG Withholdings Payable $3,816 $4,240
   Superannuation Payable $1,426 $2,017
   Unpaid Expense Claims $0 $3
   Total Current Liabilities $59,936 $10,641

Total Liabilities $59,936 $10,641

Net Assets $59,702 $69,062

Equity
Current Year Earnings -$9,360 -$76,243
Retained Earnings $69,062 $145,306
Total Equity $59,702 $69,062

Balance Sheet
Green Music Australia

As at 30 June 2019
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