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ABOUT CORNERSTONE SOLUTIONS:

Cornerstone Solutions is a full-service public affairs and community outreach fi rm that 
specializes in research, education, advocacy and communications services nationwide.

Our fi rm manages outreach programs that allow for independent and unbiased data 
gathering, resident engagement and real-time assessments of local issues in the 
community.

We have worked in 37 states across the United States, and in Canada, and our 
community relations programs have earned the fi rm national awards and honors.

PROJECT SUMMARY:

An independent community canvassing program was conducted via phone in Orleans 
County, NY in the Town of Barre, Village of Albion and Village of Medina.  

The program was commissioned by Heritage Wind who provided fact based 
information about the area, proposed project or community benefi ts for purposes 
of testing and any language that would be perceived as biased or persuasive was 
restricted to ensure accurate message testing.

We conducted an outreach program and completed 170 surveys.  

The calls were conducted at random to voters (75%) and residents (25%) over the age 
of 18 who have either residential or cellular telephones.  All data was gathered by 
phone using trained data gathering professionals.  

The data was stratifi ed by age, gender, region and other demographics to match the 
town or village population as closely as possible.

Calls were conducted on July 21-25, 2018.

Callers were contacted via telephone and were given the name of the national 
research fi rm conducting the survey only.  This was done to ensure their responses to 
questions were not infl uenced in any way and to generate accurate responses.  Any 
participants who asked were provided the name of the group paying for the outreach 
calls at the end of the survey.
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QUESTIONS:

Question 1:  Generally speaking, would you say that Orleans County is going in the 
right direction, or has it gotten off onto the wrong track?

Q1 Summary: The right direction is at a plurality (36.47%) but not a majority. The 
overall net positive is +11 (subtracting the right direction from the wrong track).  In 
most communities the right direction for how people feel about their local county 
or community is usually higher (50% or better) and at least double the wrong track 
fi gure.  The high levels of responses for don’t know or no answer also suggests that 
there may some unrest since this response is often selected by people that don’t want 
to share a negative response.  
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QUESTIONS:

Question 2:  Next, there is a proposal in Orleans County called the Heritage Wind 
Project that would place modern wind turbines on active farmland about 2 miles 
south of Albion.   Prior to this survey, how much news and information have you seen, 
read or heard about this possible wind project? A lot, some, not very much or nothing 
at all?

Q2 Summary: Almost a majority of voters/residents have heard a lot or some 
information (43% combined) about wind turbines in the county and have some 
knowledge on the issue.  Another 21% have not heard much, while 23% said they had 
heard nothing and 14% did not know or recall if they have heard about this issue.
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QUESTIONS:

Question 3:  Based on what you know today, do you support or oppose the proposed 
wind projects?

Q3 Summary: There is a majority support for wind projects (52.38%) compared to those 
that oppose (21.77%).  Support stands at a little over 2:1 in favor of the proposed wind 
project which is a good indication (+30 positive).  Additionally, 26% of residents were 
unsure on wind projects.  This question is considered a straight proposal test asking 
about support or opposition with no leading information to aid the participant in their 
decision making. decision making. decision making. 
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QUESTIONS:

This next question was only asked for voters/residents that said they were “unsure” in 
Question 3 about the project to test how additional information would make them 
feel about the wind project.   

Question 4: Now I would like to tell you about some of the benefi ts wind energy 
projects can bring the county…

The Heritage Wind project will offer clean domestic energy to address New York’s 
growing renewable energy demand. This project is a $200 million dollar private 
investment in an area carefully selected to minimize impacts on residents, while 
creating new local jobs and generating an entirely new source of long-term revenue 
for schools, the town of Barre, Orleans County, and local landowners.  Once built, 
Heritage Wind is expected to contribute more than $1.5 million per year to local taxing 
jurisdictions, equaling a benefi t of more than $2,000 per household per year in Barre. 
Heritage Wind will provide information to residents before and after the project is 
constructed to ensure the community has an opportunity to understand the project 
and provide input. 

Based on this additional information are you more likely or less likely to support the 
proposed wind project?

Continued on page 7...
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QUESTIONS:

Q4 Summary: When provided more positive information residents who are unsure 
about the project move at a rate of almost 3:1 to be more likely to support the project 
compared to those that are less likely to support the project, suggesting that support 
for the project could be even greater if more people hear the benefi ts.
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QUESTIONS:

Question 5: The voters/residents who were supportive of the project were also asked if 
they would be willing to allow their name to be listed as a resident that supports wind 
energy in the county and would allow their name to be shared with elected offi cials or 
for public communications, to ensure their support could be counted.  

A total of 46 people said they would approve to use their names publicly.

(Use of Name: Albion=27 supporters; Barre=12 supporters; Medina=7 supporters)

Other supporters who favor wind energy may not have wanted to share their names 
publicly.  

SUMMARY:

The canvassing project is conducted in a similar manner to a survey.

The right direction for the county is moderate and the wrong track could be higher 
due refusals to answer the question.  

The residents are informed on the issue of wind energy and feel comfortable being 
able to formulate an opinion on the issue.

There is strong support for wind energy, without any need for people to hear 
advocacy statements or messages to guide their decisions.

With the small group that is initially unsure, when provided advocacy messages 
about the benefi ts, they are much more likely to support wind energy projects 
compared to oppose them.

Residents are active and willing to tell their leaders where they stand on this issue 
by being willing to share their names on a list of supporters for public record.
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