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Visit IOA at the State Fair

T

he Iowa State Fair is just around the corner, August 13-23
and for the eighth year in a row, the Iowa Organic Association will have a large booth on the second floor of the
Agriculture Building.
Please stop by and say “hi,” or even volunteer to work in the
booth. We’re looking for volunteers to work in the booth on all of
the fair days. Hours are flexible.
Working in the booth is fun! You can
talk to people about organic food and
agriculture.
For more information about volunteering, contact Kate Mendenhall at info@
iowaorganic.org. n

VOLUNTEERS
WANTED

Practical Farmers of Iowa’s 2015 Field Day Guide is available;

Season features more than 40 events around Iowa

W

hat do cover crops, grazing management, soil
tests, refugee farmers, on-farm research and
cabbage pests have in common? They’re all
topics that will be explored during Practical Farmers of Iowa’s 2015 field day season. This year’s roster of events includes 35 field days showcasing diverse farming, livestock,
land management, farm business and on-farm energy and
conservation practices at locations across Iowa.
See which events are happening near you in Practical
Farmers’ freshly printed 2015 Field Day Guide, an annual
publication that details on-farm learning events that take
place during the spring and summer (PFI also hosts several
late-winter and early-spring events that occur outside of the
timeline of this guide). This year’s field day guide also lists 11
events organized by partner organizations.
IOA board member Rob Faux and his wife Tammy will host
a discussion of whole farm revenue protection and a farm
tour at their Genuine Faux Farm in Tripoli, IA on June 28.
The 2015 Field Day Guide is available to view or download

Rob and Tammy Faux on their Genuine Faux Farm in TripolI, Iowa
for free at www.practicalfarmers.org, and features a map of Iowa showing
where events will take place. All Practical Farmers field days are open to
the public, occur rain or shine and most are free to attend. To request a
guide by mail, call the PFI office at (515) 232-5661. n
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Iowa Organic News
Iowa organic farmers featured in
“Profiles in Soil Health” series

T

hree Iowa organic farms are
featured in a short video series,
“Profiles in Soil Health,” presented by the USDA’s Natural Resources
Conservation Service.

Ron and Maria Rosmann
Harlan, Iowa

Andy & Melissa Dunham
Grinnell, Iowa

IOWA ORGANIC
CONFERENCE SET
FOR NOVEMBER 22

The short, three- to four-minute videos
feature Roger Lansink, former Iowa Organic Association president, who farms in
Oldebolt, IA, Grinnell Heritage Farm, Grinnell, IA, and Ron and Maria Rosmann’s
farm in Harlan, IA.
Of the five videos in the series, three of
them feature Iowa farms.

Roger Lansink, Oldebolt, Iowa
To see the videos, visit http://www.nrcs.
usda.gov/wps/portal/nrcs/detail/national/
soils/health/?cid=nrcseprd329846 n

The Iowa Organic Conference will
be celebrating its 15th year and will
take place on November 22 and
23 at University of Iowa’s Memorial
Union in Iowa City, Iowa. Keynote
speaker will be Klaas Martens, who
farms organic grains in upstate
New York, and was the NOFA-NY
Farmer of the Year:
The theme this year is: “Celebrating
the Biodiversity of Organic Farming:
People, Animals, Pollinators and
Plants.”
For more information,
visit http://extension.agron.iastate.

Leopold Center seeks research
ideas for 2016

T

he Leopold Center for Sustainable Agriculture is looking for
innovative ideas for research
and projects as part of its long-running
competitive grants program. Of particular
interest this year is work that focuses
on soil health, farming options to create
a more diverse landscape, ways to
increase adoption of conservation practices, challenges to beginning farmers
and development of food hubs and food
distribution businesses.

Specifics are outlined in the Leopold
Center’s Summer 2015 Request for
Pre-proposals (RFP). The deadline for
submitting ideas, in the form of a 2-3
page concept paper, is July 7, 2015.
The RFP can be downloaded from the
Center’s website at: http://www.leopold.
iastate.edu/grants/rfp Hard copies can
be obtained from the Center office by
calling (515) 294-3711 or emailing leocenter@iastate.edu. n

edu/organicag/.
Photo credits: Riparian Buffer, Iowa (left): Mahdi Al-Kais; ”Profiles in Soil Health” Farmers: Natural
Resources Conservation Service (NRCS); MSFW Outreach Program Directors: Iowa Workforce Development
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Proteus helps farmers with on-farm labor needs

P

roteus Inc. is a federally funded non-profit
that can help organic
and conventional farmers with
their on-farm labor needs and
employer education.
Through the National Farmworker Jobs Program (NFJP),
Proteus can provide your farm

workers with tuition assistance,
books, tools, work supplies
and a stipend for classroom attendance. See more at: http://
www.proteusinc.net.
Proteus provides primary
health care services to 1300+
seasonal and migrant farmworkers in Iowa every year

through the Migrant Health
Project. If you employ more
than 5 farm workers, you can
contact Proteus to come to
your farm and provide free
medical care to any farm
worker or farmer who qualifies.
Contact Proteus at 515-2715306 for more information!

Proteus also offers free programs provide training to farmworkers and their employers
on how to prevent heat-related
illness or death. Call Sonia at
515-271-5306 to schedule for a
training at your farm or in your
local area. n

Seasonal Farm Labor Resources

I

owa Workforce Development’s Migrant & Seasonal Farm
Worker (MSFW) outreach program is focused on educating
and assisting farmers and farm workers to address the em-

Southwest

Northwest

Southwest Outreach Specialist
Alex Gibilisco
402-214-2992
alexander.gibilisco@iwd.iowa.gov

Amy Maurer
712-363-3715
amy.maurer@iwd.iowa.gov

ployer’s hiring needs with a skilled farm worker for the season.
For more information on how Iowa Workforce can help you find
seasonal farm help, contact your region’s outreach specialist:

Southeast

Northeast

Marco Adasme
563-506-4248
marco.adasme@iwd.iowa.gov

Luis Arellanes
641-903-1149
luis.arellanes@iwd.iowa.gov

Pesticide drift & organic
crops:
New solutions for an old problem

P

esticide drift can undermine organic farmers’
ability to farm as they
choose, jeopardize the state’s
growing local food economy,
and put our children’s health

Pesticides have been known
to drift over a hundred
miles from the point of
application.
at risk. Fruit and vegetable
farmers reported over 50 cases
of crop loss from pesticide drift
between 2008-2012; for certified organic farmers, financial
loss due to crop damage can
be significantly compounded
by loss of certification.

This is why the Iowa
Farmers Union is teaming up
with Pesticide Action Network
to push for legislation to
protect farmers from pesticide
drift, including improved drift
reporting and investigation
procedures, and increased
compensation in case of crop
loss. Though legislation was
introduced in the last session,
it didn’t make it through to law.
We know we need stronger
policies to protect farmers and
communities from exposure
to drifting pesticides, and we
have another chance in the
2016 session; anyone wanting
to support this legislation
should contact Linda Wells at
linda@panna.org n
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Market News
RECORD NUMBER OF US FARMERS
PURSUING ORGANIC CROPS

U

SDA figures show
dramatic growth in
the organic sector
domestically and globally, with
reports of a record number of
organic producers—19,474
certified operations in the US
in 2014. The figure represents
a 5 percent growth over 2013
and 250 percent growth since
2002. According to the Organic
Trade Association, another
3,000 farms are also transitioning to organic.
Despite the growth, more
organic farmers are needed to
meet the booming demand for
organic food.
Relatively
flat
long-term
yields for conventional crops,

resistant weeds, growing input
costs and health and pollution
issues are factors breeding discontent among conventional
farmers. The high premiums
for organic crops are piquing
their interest in switching—or
adding—organic crops to their
production.
Jim Porterfield, soil consultant and water quality specialist, sees potential for making
equal or more money with
organics: a 225 bushel peracre yellow corn crop selling
at $3.68 per bushel would be
financially equivalent to a 55
bushel per-acre organic blue
corn crop sold at $15.00 per
bushel—and blue corn could

The number of certified organic farmers in the US
has grown by 250 percent since 2002.
easily yield more than that.
The USDA hopes to support
smaller family farms by linking
organic farmers to corporate
funders, providing access to

loans and grants, promoting
research, helping with certification costs, and establishing an
Organic Integrity Database.
(Source: Ag Professional) n

NEW ORGANIC REPORT IS A “HELP WANTED” MESSAGE FOR
AMERICAN FARMERS

A

landmark study on the
trade flow of organic
food products across
the borders of the United

States reveals that a robust
global appetite for organic
food has created new lucrative
markets from Mexico City all

the way to Hong Kong for US
organic producers—but also
provides strong evidence that
American farmers are losing
out on some valuable opportunities by not growing more
organic.
According to the study
conducted by Pennsylvania
State University’s Dr. Edward
Jaenicke, associate professor
of agricultural economics, imports of organic products into
the US are more than double
exports, nearly $1.3 billion to
$550 million in 2014.
Despite leading the world in
both corn and soybean pro-

4

duction, the US imported $184
million in organic soybeans and
$35 million in organic corn in
2014. US production of both
crops has fallen far short of the
domestic demand.
“This important study is a
‘Help Wanted’ message for
American farmers,” said Laura
Batcha, OTA’s CEO and Executive Director. “This report
shows substantial missed opportunities for the US farmer by
not growing organic—whether
to meet the demand outside
the US or to keep up with the
robust domestic demand for
organic.” n
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ORGANIC FOOD COMPANIES COLLABORATING TO INCREASE
ORGANIC GRAIN SUPPLY

A

group of organic
food companies have
created the US Organic Grain Collaboration to
increase the supply of organic
grains in the United States to
meet the growing demand for
organic foods and feed.
The initiative has been

led by Annie’s Inc. and the
Sustainable Food Lab (SFL).
Other members of the collaboration include Stonyfield
Farm, Organic Valley, Clif Bar,
Grain Millers, and the Organic
Trade Association (OTA).
“We have a progressive
group of companies commit-

ted to growing the organic
grain supply,” says Elizabeth
Reaves, SFL program director. “The focus is to address
the systemic issues that are
barriers to farmers in organic
production.”
Based on an SFL report
and discussions among

members, the collaboration
decided to launch two pilot
projects to test approaches
needed to grow the supply
of organic grain. The pilot regions are Aroostook County,
Maine and in the Northern
Great Plains. n

US ORGANIC SALES INCREASED 11% TO $39 BILLION IN 2014

S

ales of organic food and
non-food products in
the United States broke
through another record in
2014, totaling $39.1 billion, up
11.3 percent from the previous
year, according to the latest
survey on the organic industry
from the Organic Trade Associ-

ation (OTA).
Despite the industry struggling with tight supplies of
organic ingredients, organic
food sales in 2014, at $35.9 billion, posted an 11 percent rise,
while organic non-food sales,
at $3.2 billion, jumped almost
14 percent for the biggest an-

nual increase in six years.
Organic fruits and vegetables
continued to be the biggest-selling organic category in
2014 with $13 billion in sales,
up 12 percent from the previous year, and making up more
than 36 percent of all organic
food sales.

The organic dairy sector
posted an almost 11 percent
jump in sales in 2014 to $5.46
billion.
In 2014, organic food claimed
almost 5 percent of the total
food sales in the US. n

SURVEY FINDS DIVERSITY OF
ORGANIC BUYER IS INCREASING

T

oday’s organic tent
looks a lot different than
yesterday’s. It’s bigger,
younger, and significantly more
diverse than just a few years
ago. . In fact, inside that tent,
it looks pretty much like most
places in America, a new study
by the Organic Trade Association (OTA) shows.
Today, seven in ten families
who purchase organic describe
themselves as “white,” after hovering consistently around eight in
ten from the survey’s first year in
2009 through 2013. Meanwhile,
African American and Hispanic families have been steadily

increasing among the ranks of
organic-buying households. The
percentage of African American
families buying organic on a regular basis has doubled from just
7% six years ago, to now 14%.
Hispanic households choosing
organic is even higher at 16%,
a huge jump from 7% just four
years ago.
“Organic hasn’t been a niche
for some time, and today it is
the face of America,” said Laura
Batcha, OTA’s executive director
and CEO. “The demographics
of the organic consumer are not
any different than the demographics of America.” n
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TARGET INVESTS BIG IN ITS ORGANIC, SUSTAINABLE BRAND

B

ased on impressive
sales figures from 2014,
discount retailer Target
Corporation is nearly doubling
its Made to Matter collection
to encompass 31 brands and
over 200 new natural products.
In light of a 30 percent

increase in sales for the
brands—which include
Paddy’s Bathroom (natural
soaps for children), Mrs.
Meyer’s Clean Day, Askinosie
Chocolate, KIND and Happy
Baby (veggie pouches)—the
company expects to see sales

hit $1 billion in 2015.
“We know our guests are
looking for better-for-you and
better-for-the-world products,
and our research shows that
they seek authenticity and
transparency from the brands
they buy,” said Kathee Tesija,

chief merchandising officer
at Target. “Made to Matter
has proven to be incredibly
successful, telling us that our
guests love our approach.”
(Source: Associated Pressl) n

National Organic Program News
GROUPS SUE OVER CHANGE TO
USDA ORGANIC RULE

O

rganic stakeholders
have filed a lawsuit in
federal court, maintaining that the US Department of
Agriculture violated the federal
rulemaking process when it
changed established procedures for reviewing the potential
hazards and need for allowed
synthetic and prohibited natural
substances used in producing
organic food. A coalition of 15
organic food producers and
farmer, consumer, environmental, and certification groups
asked the court to require
USDA to reconsider its decision
on the rule change and reinstitute the agency’s customary
public hearing and comment
process.
At issue in the lawsuit is a

6

rule that implements the organic law’s “sunset provision,”
which has been interpreted to
require all listed materials to
cycle off the National List of
Allowed and Prohibited Substances every five years unless
the NOSB votes by a two-thirds
majority to relist them.
In a joint statement, the
plaintiffs, representing a broad
cross-section of interests in
organic, said: The complaint
challenges the unilateral
agency action on the sunset
procedure for synthetic materials review, which represents
a dramatic departure from the
organic community’s commitment to an open and fair decision making process, subject
to public input. n

NATIONAL ORGANIC PROGRAM
LEAVES DOOR OPEN TO
NANOTECHNOLOGY IN ORGANIC
Decision stuns organic community and undercuts
recommendations of its appointed advisory board

A

gainst the objections
by the large majority of
the organic community, guidance issued recently by the US Department of
Agriculture National Organic
Program (USDA/NOP) will now
allow companies to petition
to use nanotechnology in
organic products, rather than
prohibit it as was expected.
The new guidance disregards
recommendations made by the
Agency’s own National Organic
Standards Board (NOSB), which
determined that: “there is an

overwhelming agreement within
the organic industry to prohibit
nanotechnology in organic production and processing.”
“This decision by USDA defies
common sense and undermines
organic,” said Jaydee Hanson,
senior policy analyst at Center
for Food Safety and nanotechnology expert. “Fundamentally,
nanomaterials are synthetic, can
be toxic and are not found in nature in their manufactured form.
They do not belong in organic,
plain and simple.” n
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Organic Research News
Organic farming can reverse the agriculture ecosystem
from a carbon source to a carbon sink

This image shows processes of greenhouse gases emission
and sequestration in the studied agro-ecosystem.

A

new study conducted
in China has found
that organic farming
can mitigate global green-

house gases and act as a
“carbon sink” by sequestering
carbon in the soil.
Approximately 35 percent

of global greenhouse gases
(GHGs), which are linked to
climate change, come from
agriculture. But several studies have shown that organic
farming can reverse the agriculture ecosystem from a carbon
source to a carbon sink, while
improving the soil’s ability to
retain water and nutrients.
To explore the potential of
farmland to act as a carbon
sink without yield losses, Jiang
Gaoming, a professor at the
Chinese Academy of Sciences’
Institute of Botany, conducted
an experiment on a temperate
eco-farm in eastern rural China.
Crop residues were applied to
cattle feed and the composted
cattle manure was returned to
cropland with a winter wheat
and maize rotation. Crop yield

and greenhouse gas (GHG)
emissions were carefully calculated according to the Intergovernmental Panel on Climate
Change (IPCC) Guidelines
for National Greenhouse Gas
Inventories 2006.
This study showed that
replacing chemical fertilizers
with organic manure significantly decreased the emission
of GHGs. Yields of wheat and
corn also increased as soil
fertility was improved by the
application of cattle manure.
Totally replacing chemical
fertilizer with organic manure
decreased GHG emissions,
which reversed the agriculture ecosystem from a carbon
source (+ 2.7 t CO2-eq. hm-2
yr-1) to a carbon sink (- 8.8 t
CO2-eq. hm-2 yr-1). n

Organic check-off has supporters and detractors

I

n May, the Organic Trade
Association (OTA), in collaboration with the GRO
Organic Core Committee,
petitioned the US Department
of Agriculture (USDA) to begin
steps to conduct a vote on
and implement a research and
promotion check-off program
for the organic industry.
This check-off would create
a pool of money to fund
research as well as collective
promotion of organic products.
According to OTA, the
proposed organic check-off
has been designed to solve
what hasn’t worked in other research and promotion
programs, emphasizes what
has worked, and creates
an innovative program tai-

ers, that the check-off system
is fundamentally broken for
farmers, and that check-off
funds may be used inappropriately. Check-off opponents are
also concerned that promoting
organic sales will not increase
lor-made for organic.
The proposal estimates the
organic check-off, referred
to as GRO Organic (Generic
Research and Promotion Order
for Organic), could raise over
$30 million a year to advance
the organic sector.
While OTA supports the
check-off program, a group
of organic farmers and stakeholders opposes it. The group
is concerned the check-off
will be another tax on farm-

organic acreage in the US but
just increase cheaper organic
imports.
Get information from both
sides at www.groorganic.net/
endorse/ and www.noorganiccheckoff.com. n

800-352-5247 ♦ www.alseed.com

ORGANIC & NONGMO SEED
Cover Crops ♦ Annual Forages
Small Grains ♦ Alfalfa
Clover ♦ Grasses
Viking Corn & Soybeans
Garden Seed ♦ Sweet Corn
♦ Albert Lea Seed is a MCIA certified organic processor ♦
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SILVER SPONSORS

COPPER SPONSORS

AGRIENERGY RESOURCES, LLC

BLUE RIVER HYBRIDS

NICKEL SPONSORS
ALBERT LEA SEED HOUSE
SCOULAR GRAINS

IOA BOARD MEMBERS
Matt Miller, President
Cindy McCollough, Secretary
Tyler Franzenberger, Treasurer
Kent Boyum
Rob Faux
Ken Roseboro
Cindy McCollough
Tyler Franzenberger
Phil Forbes
Scott Ausborn
Margaret Smith
Staff:
Kate Mendenhall, Management Consultant

IOWA ORGANIC ASSOCIATION
BOX 185
AMES, IA 50010
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