
Campaigns and Communications Officer
Job Description and Personal Specification

Term: Fixed term contract until 31 March 2022, with the opportunity for extension
Start: As soon as possible
Remuneration: £23,000-£27,000 (dependent on experience), 27 days annual leave
(excluding bank holidays and pro-rated), pension contribution
Additional benefits: Flexible working policy, employee assistance programme, cycle to work
scheme, and development and training opportunities.
Location: London Waterloo. Currently working from home due to Covid-19 restrictions. Open
to remote working with regular travel to London office.

Application deadline: Apply before midnight on Wednesday 7th April.

Application process: Please complete the application form online and email your CV to
info@jocoxfoundation.org. Please let us know if you require any reasonable adjustments to
submit your application.

Interviews will take place on Wednesday 14th April on Zoom. We will make any reasonable
adjustments required to attend the interview.

We regret that due to capacity we are unable to provide feedback for applicants who did not
progress to interview.

ABOUT THE ROLE

This is an exciting role working as part of a small but influential national charity building a
positive legacy for the late Jo Cox MP.

The Campaigns and Communications Officer will play a key role in the delivery of
programmes across the Stronger Communities workstream. A principal part of the role will be
supporting the delivery of The Great Get Together (GGT), the Jo Cox Foundation’s flagship
community building initiative, in both its summer and winter iteration.

https://www.smartsurvey.co.uk/s/TNQL4W/


You’ll support across the Stronger Communities (SC) workstream, with your main focus being
on campaign support and communications for the Great Get Together. The SC workstream is
made up of three core programmes: The Great Get Together, the More in Common Network
and the Connection Coalition.

We are a close-knit team that inspires and connects individuals, organisations, and
businesses to make a real difference to the causes that Jo championed. We’re looking for
someone who is engaged, enthusiastic, and happy to work to their own initiative. Excellent
organisational skills are a must, as is the ability to work out what the most important thing to
be doing is when things are busy!

KEY RESPONSIBILITIES

Campaigns support
● Supports the Campaigns Manager on GGT partnership development, including writing

partner toolkits and supporting on the delivery of partner webinars
● Contributes to ongoing campaign strategy development and to communications

planning
● Manages partner relationships and evaluations as delegated by the Campaigns

Manager
● Supports the Campaigns Manager with campaign evaluations

Event Support
● Assists on the  delivery of webinar events, including managing registrations and

supporting with any technical requirements
● Supports in event delivery of informational events for partners
● Logistical delivery of key campaign events where necessary, including venue finding,

supporting on guestlist preparation, and other event management as required

Comms & Media
● Manages the Great Get Together social channels: Facebook, Twitter, Instagram
● Creates a range of digital graphics and assets - from toolkits to GIFs
● Leads on producing content and copy for the Great Get Together website, ensuring

content is up to date, engaging and effectively showcasing current campaigns and
calls to action



● Creates new pages and landing pages for campaigns
● Liaises with the Communications Director and Campaigns Manager on press releases,

especially in highlighting newsworthy events
● Ensures consistent brand and tone of voice
● Produces newsletters for Great Get Together organisers (in liaison with Campaigns

Manager)
● Managing freelancers and consultants as needed
● Drafts and devises high quality campaign and communications materials in a clear,

concise and compelling format, ensuring they are timely, have clear objectives and
plans, target the right audience, and deliver impact

Stronger Communities support
● Captures stories from the More in Common Network to promote on social media
● Supports the Stronger Communities team in communicating More in Common

updates on the Great Get Together social media channels
● Produces social media content where needed for the wider Stronger Communities

team
● Supports the Stronger Communities Director with fundraising, including sponsorship

pitches and grant applications

ABOUT YOU

Approach to work

● Can-do attitude and flexible, adaptable and comfortable working in high paced
environments.

● Highly organised with strong planning and problem-solving skills
● Self-reliant, capable of taking the initiative and working autonomously
● Able to set priorities, meet goals and evaluate the process and results
● Resilient and calm under pressure
● Strongly held personal values aligned with The Jo Cox Foundation and reflected in

your respect for others and wanting to make a positive contribution through your
work.

SKILLS AND EXPERIENCE



Essential
● Excellent written and oral communication skills and the ability to communicate

complex messages in a clear and motivating way to a range of audiences
● Experience of managing social media accounts, including establishing tone of voice,

and producing engaging content (including creating visual content and graphics on
platforms such as Canva/Photoshop)

● Experience of writing press releases
● Experience of producing email marketing, including writing copy and monitoring

engagement metrics
● Experience of using and managing CRM/database platforms (Salesforce,

Nationbuilder or similar)

Desirable:

● Experience of working in a fast-paced campaign environment
● Experience of gathering case studies for communications
● Team and project coordination experience
● Proven experience of working with a diverse variety of stakeholders
● An understanding of and interest in community building initiatives in the UK

The Jo Cox Foundation is an equal opportunities employer and we actively encourage
applicants from people of all backgrounds. We are committed to promoting diversity and
inclusion both within our staff team and our community programmes.

Job applicants will receive equal treatment regardless of age, disability, gender, gender
reassignment, marital or civil partner status, pregnancy or maternity, race, nationality, ethnic
or national origin, religion or belief, sex or sexual orientation (Protected Characteristics).  To
ensure this, we use a blind recruitment process.

Along with our Flexible Working policy and Employee Assistance Programme, the Foundation
strives to provide the support and adaptations needed for every employee to fulfil their role
to the best of their ability.


