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CREATING JOBS AND DIVERSIFYING OTTAWA’S ECONOMY 
BACKGROUNDER 

 
 
SUPPORTING TOURISM, OUR FESTIVALS AND SPECIAL EVENTS 
 
Blockbuster Events 
 
Jim Watson would continue working collaboratively with our tourism partners to develop 
more tourism products and incentives to bring leisure visitors to our city. 
 
Firstly, Watson will advance discussions with Ottawa Tourism and the Tourism 
Development Council to ensure we maintain the momentum of Ottawa 2017. Jim 
Watson would explore how the tourism community can come together to support the 
return of blockbuster events like La Machine and RedBull Crashed Ice, leveraging the 
Municipal Accommodation Tax invested in the Major Events Fund and Destination 
Development Fund. 
 
Rural Tourism 
 
In order to ensure our rural areas of the city also benefit from tourism investments, Jim 
Watson would work with Ottawa Tourism and City staff to advance Ottawa’s rural 
cycling tourism strategy. With a number of rural cycling routes already identified, Jim 
Watson would ask City staff to institute paved shoulders on these routes and to 
coordinate the schedule for their repaving or renewal to maximize our investments.  
 
Rural routes with paved shoulders will ensure safe and welcoming cycling experiences 
for visitors to our nation’s capital, as well as residents wishing to explore the charm of 
Ottawa’s rural villages. 
 
Reducing security costs for festivals and special events 
 
Ottawa’s festivals and special events play a key role in stimulating our economy and 
defining who we are as a city. They bring culture and life to our neighbourhoods. Our 
residents witnessed that very clearly thanks to Ottawa 2017. They often rely on the 
contributions of volunteers and the goodwill of community partners to ensure their 
success from year to year. A significant budget item for most festivals and special 
events is often security and policing services. For example, at Glowfair Festival, 
organizers paid approximately $16,000 in policing services last year. This policing work 
is currently provided by paid-duty police officers, meaning these work hours go above 
and beyond their call of duty to protect our residents, and are effectively treated as 
overtime hours. 
 
Last year, the Government of Ontario passed a law permitting the use of public safety 
professionals other than police officers at construction sites, street closures and special 
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events. Unfortunately, the enabling regulations have yet to be adopted to generate 
significant savings for festivals and special events and relieve police officers of these 
assignments, so they can focus on community safety and crime reduction. 
 
If he is re-elected, Jim Watson will: 
 

1) work with the provincial government to get this necessary regulation adopted, 
to the benefit of our festivals and special events community; and 
 
2) ensure that the City’s Special Events Bylaw review, which will be conducted in 
the next Term of Council, includes this change in requirements to the emergency 
plans that must be submitted by special events. 

 
Under this model, an event like Bank Street’s Glowfair Festival could save more than 
$10,000 every year to reinvest in community programming. 
 
Attractions Passport 
 
Jim Watson would also bring forward a proposal for collaboration between Ottawa 
Tourism, the Ottawa Museum Network and other cultural institutions to create an 
attractions passport. This passport would be distributed to all children graduating from 
Grades 6, as well as to all exchange students spending a semester in Ottawa. It would 
be designed to promote staycations among the local students and their families, as well 
as encourage foreign exchange students to visit our museums and galleries, especially 
when their family is visiting.  
 
Jim Watson would bring forward a proposal for the City to invest up to $25,000 in this 
initiative, which could be matched by funding from the Destination Development Fund, 
collected through the Municipal Accommodation Tax. 
 
 
HELPING OUT OUR SMALL BUSINESSES 
 
Ottawa’s small businesses bring life to our neighbourhoods and economic opportunities 
to countless families. These shops and restaurants are often found on our traditional 
main streets and act as lively gathering places for residents. Recognizing that 
restaurants and their patios bring vibrancy to our community from the spring to the late 
fall, the City needs to do more to support them, especially at a time when many 
restaurants are struggling with other rising costs. 
 
If re-elected, Jim Watson would reduce the City’s patio encroachment fees by 50%, 
bringing Ottawa’s patio fees more in line with other Canadian cities. The City of Ottawa 
collected approximately $630,000 in patio encroachment fees from 87 restaurants in 
2017. This reduction would cost approximately $280,000 in foregone revenue, and 
would save the average restaurant paying patio fees approximately $3,200 every year. 
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As an example, Sir John A’s restaurant and pub on Elgin Street would save more than 
$2,000 per year, after the revitalization of Elgin Street, enabling owner Peter Abraham 
to maintain a vibrant service business while sustaining service sector jobs. 
 
 
INCREASING SUPPORT FOR INVEST OTTAWA 
 
Invest Ottawa plays a key role in facilitating jobs that help us diversify our economy. 
Their activities vary from helping local innovators transform ideas into small businesses 
to attracting international companies to set up shop in Ottawa. At its new home at the 
Innovation Centre at Bayview Yards, it hosts entrepreneurs and helps them grow their 
small business through coaching and acceleration services. 
 
Invest Ottawa also helps support existing businesses grow their operations in Ottawa 
and work closely with our postsecondary institutions to ensure their students and recent 
graduates secure meaningful employment with local companies. Although our colleges 
and universities train some of the most educated workforce in North America, many 
local businesses still face a talent shortage. 
 
If re-elected, Jim Watson would increase the City’s annual contribution to Invest 
Ottawa’s budget from $4.3 million to $4.8 million. This increase would support the 
growth of the Investment and Trade team ($200,000), as well as the creation of a Talent 
Attraction and Retention initiative ($300,000), in partnership with the private sector, to 
help fill hundreds of these vacancies over the next four years. 
 
 
CREATING NEW JOBS IN OUR FILM, TELEVISION AND ANIMATION INDUSTRY 
 
Over the past few months, Jim Watson has worked closely with the Ottawa Film Office 
and TriBro Studios to bring forward a proposal that would significantly grow our local 
film, television and animation industry. The project would create approximately 500 jobs 
during construction, and would generate $40 million in new economic activity and over 
500 new full-time jobs within its first few years of operation. 
 
If re-elected, Jim Watson will continue advocating for this project to take shape in 
Ottawa. If the project is approved, Watson would continue working with the Ottawa Film 
Office and TriBro Studios to ensure the success of the facility and the growth of this 
promising sector for Ottawa. 
 
Jim Watson would invest more resources in the team at the Film Office, so they have 
the capacity required to attract national and international caliber series and films to 
produce in the nation’s capital. Mayor Watson would invest an additional $60,000 in the 
Ottawa Film Office, bringing its total annual budget to $350,000. Additionally, he will 
work with our colleges and school boards to ensure we recruit and train the local crew 
needed to support this growth in the industry. 
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A STRONG RECORD OF SUPPORTING ECONOMIC GROWTH AND JOB 
CREATION IN ALL PARTS OF OTTAWA 

 
KEY FACTS 

 
• Creation of Invest Ottawa in 2012: has facilitated more than 6,000 jobs, helped 

more than 600 companies grow globally, and helped attract more than 25 
international companies to establish in Ottawa to date 
 

• Opening of the Innovation Centre at Bayview Yards in November 2016: more 
than 70 small companies incubated and accelerated to date at Ottawa’s one-stop 
business acceleration shop 
 

• Record tourism year that was Ottawa 2017: with signature events like La 
Machine, the 105th Grey Cup, the NHL100 Classic and JUNO Week, as well as 
46 large conventions, Ottawa 2017 attracted more than 11 million visitors to 
Ottawa, an increase of 8.8 percent and a boost of $225 million in direct visitor 
spending 
 

• Opening of House of Sport at RA Centre in 2017: Retention of national and 
multi-sport organizations, which have an annual economic impact of $76 million 
for our region 
 

• Amazon in the east end: will create more than 1,500 construction jobs and 600 
new permanent full-time jobs 
 

• Expansion by Hard Rock of the Rideau Carleton Raceway Casino in the south: 
will create more than 3,000 construction jobs and 500 new permanent full-time 
jobs, up to 900 from the current 400 employees 
 

• Projected opening of TriBro Studios’ Soundstage Campus and Creative Hub 
in Nepean: would create 500 construction jobs and more than 500 new jobs in 
the film, television and animation industry 
 

• Investment of Municipal Accommodation Tax into Major Events Fund 
(additional $1 million annually), Convention Development Fund (additional 
$500,000 annually) and Destination Development Fund ($1 million annually), 
to help Ottawa Tourism and the Shaw Centre attract more large conventions and 
major events to Ottawa, supporting our ʺBid More, Win More, Host More’’ 
Strategy 
 


