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Personal, one-to-one interactions 
are the most effective way to 

engage your audience
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Going door-to-door and making phone calls 

provides genuine human interaction, but has a 

smaller reach and can be costly at scale.

But the traditional methods are costly or less 
effective at scale

Slow, narrow, expensive Fast, wide, cheap

People screen phone calls from numbers they 

don’t recognize, ignore mass emails, and block 

digital ads.
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People hate phone calls and ignore emails, so how do you 

get them to protest, organize, fundraise, and fight for the 

causes they believe in? By talking to them like humans, one 

on one. This is the way Hustle motivates people to 

participate at scale.

Josh Constine on TechCrunch

https://techcrunch.com/2016/11/15/blood-sweat-and-text/


One-to-one text messaging bridges 
the gap to drive higher engagement 

and participation
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Text messaging is 66x 
more effective than 
phone calls, with over 
94% total open rates



Confidential 9

Over 55 million text 
messages were sent in 
2016 alone

Confidential



Hustle empowers organizations to 
send unlimited, personalized text 

messages  
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Create personalized text message scripts to 

enable your team to have more conversations 

per hour.

Engage contacts in genuine conversations 

before asking them to take action.

Supporters can respond at the right time for 

them, widening the window of opportunity and 

ultimately, participation.

Our approach

● 30x faster than making phone calls

● 3x the response rate of phone calls

● 10x more effective at engagement than 

email campaigns

AUTHENTICITY + EFFICIENCY
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Build lasting 
relationships

Hustle helps organizations engage contacts to 

raise funds, drive event attendance, and drive 

legislative contact. 

Combine organizing strategies so that you can 

build and nurture relationships over time.
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Send 1,500+ texts per 

hour, per team member

Hustle is reshaping how organizers communicate 
with their supporters
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Over 90% open rate in 

under 3 min

Experienced technical & 

strategic support teams

Best combined with other 

digital and offline tactics



What a pilot program can look like
Starting a pilot with Hustle is easy and you will be surrounded by a team that understands your needs.
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Day 1-5 Day 6-10 Day 11-15 Day 16-20

Phase I Training & 
Onboarding

Phase II Your First Hustle 

Phase III Expansion

Phase IV Evaluation



Over 200 organizations use Hustle globally to 
power their outreach
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APPENDIX

But wait, there’s more...
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Spelman reached out 
to over 30% of their 
alumni with nearly 
95% pledging a gift

For their annual gift drive, Spelman College 

used Hustle to reach over 30% of their alumni 

with nearly 95% pledging a gift!
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Confidential

In a few hours, SEIU 
Healthcare Local 
recruited 20 interns

A SEIU Healthcare Local used Hustle to recruit 

interns. In a few hours, they recruited 20 new 

interns who worked 140 hours a week 

organizing membership.
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During their annual 
drive, Amherst raised 
twice as many gifts 
from young alumni

Amherst College used Hustle to ask young 

alumni to participate in the annual giving 

program. With Hustle, they raised twice as 

many gifts from young alumni with three times 

as many fulfilling their pledge
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Confidential

UFCW reached over 
70% of their members, 
50% of those texted 
confirmed attendance

A local with UFCW used Hustle to invite 

members to a membership meeting. The local 

reached over 70% of their membership with 

over 50% of those texted confirming their 

attendance. 
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73% of those texted 
attended a PPFA rally, 
where Hustle drove 
60% of the crowd 

A Planned Parenthood Action Fund affiliate in 

California used Hustle to recruit supporters for 

a rally. They had their BEST turnout yet. 73% of 

those recruited through Hustle attended and 

comprised 60% of the crowd. Only 55% of 

those recruited through phone and email 

attended. 
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FWD.us used Hustle 
to recruit volunteers. 
They got a 41% 
response rate 

To boost volunteer recruitment, FWD.us used 

Hustle to reach 15 times faster than with 

phones with twice as many volunteers 

responding via text at a 41% response rate. 
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In just a few hours over 
700 alumni pledged to 
contribute to 
Connecticut College 

Connecticut College used Hustle for their 

annual gift drive. In the first few hours of their 

texting program over 700 alumni pledged to 

contribute to their efforts.
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Get four free case studies + 
pricing sheet by texting: 

WEBINAR 
to 1-647-496-0465

or sign up at cstreet.ca/hustle




