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Key Takeaways From 2018 Election – Public Campaign Finance Study 
 
1. Key Takeaways – County Executive Race 
 

x The primary race winner Marc Elrich participated in public campaign financing (PCF). 
The runner-up David Blair, who lost the primary by less than 100 votes, did not.  

x Blair outspent Elrich in the primary by more than three to one. 
x Of the six candidates in the primary, half took public financing and half did not. The 

three who took the financing placed first, third and fifth while the three that did not 
placed second, fourth and sixth. 

x Elrich received 21 group endorsements while the candidate who received the second 
most – six – was Rose Krasnow. Blair received three.  

x Krasnow came in third in the primary and was ranked fifth of six in terms of amount 
spent.  

x In the general election endorsements probably did not have a large impact; Elrich 
increased his number from 21 to 22, Nancy Floreen received one and Robin Ficker had 
none. Elrich received almost 65% of the vote. 

x Elrich spent more money in the general than in the primary - $831,799 vs. $1,030,560 
for a total of $1,862,359. He also added one more endorsement. 

x Two of the candidates in the general election took PCF – Elrich and Ficker. Floreen did 
not.  

x In total candidates in the Executive race spent almost $2.7 million while the Council race 
expended almost $2.5 million for a total of about $5.1 million in public financing. 

 
2. Key Takeaways – County Council At-Large Race 
 

x All but two of the top 12 candidates in the County Council race participated in the PCF 
program. 

x All four winners in the County Council race participated in PCF. 
x The candidate with the largest vote percentage – Hans Riemer – was NOT the candidate 

who raised the largest amount of funding.  Will Jawando, who came in second, raised 
the most ($422,590). Riemer raised $357,246, which was the third highest amount; Evan 
Glass raised $369,549, which was the second largest amount. 

x Riemer ranked ninth in total primary expenditures; he was outspent by all three of the 
other winning candidates by the time of the primary. 

x Glass raised the most amount of money by the time of the primary; Jawando raised the 
second most by the time of the primary.  

x A comparison of the number of group endorsements yields a mixed picture. The top two 
candidates – Riemer and Jawando – received the largest number of endorsements: 11 
and 18 respectively. The two candidates who received the next highest number of 
endorsements – Brandy Brooks (10) and Chris Wilhelm (9) – placed eighth and seventh 
respectively. 
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x Three of the four winners – Riemer, Jawando and Gabe Albornoz – were endorsed by 
five of the following six organizations: Washington Post, Service Employees 
International Union (SEIU) 32BJ, Casa in Action, SEIU 500, Montgomery County Career 
Firefighters Association and the Sierra Club. None of the top four received 
endorsements from all six of these organizations. Glass, who finished third, received 
three endorsements from this group of six. 

x Elrich accounted for $1.5 million of the $2.7 million spent in PCF, which was about half 
of the total $5.1 million. 

x The four candidates in the County Executive race who took PCF spent more in total than 
all 19 candidates in the At-Large County Council race. 

 
3. Key Takeaways – Endorser Expenditures 
 

x Progressive Maryland Liberation Alliance PAC spent the most of the ten endorsers who 
participated in the election – almost $553,000 out of a total of nearly $1.3 million. 

x The next two organizations by amount were Baltimore Washington Construction Public 
Employee Laborers, which spent almost a quarter million (including outside 
Montgomery County) and SEIU 1199, which spent almost $220,000. Empower 
Montgomery came in fourth with $116,000. 

x The remaining six organizations all spent less than $50,000 each; two of them spent less 
than $25,000 and two others spent less than $10,000. 

 


