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 Dear liberal friends,  

Indeed, it has in many ways been an amazing period since we last met. Despite the threats from the 

extreme forces in Europe, in May more people chose liberalism over populism in the Union.  

ALDE chose to fight like a liberal, and during the elections this as been a fight we contributed to.  

A fight which we took mainly on social media and that I would like to highlight in this report.    

 Communications and social media  

Being a youth organization with limited resources we chose to mainly be visible on social media 
during the elections. As the Communication Officer of LYMEC, I had the great pleasure of 
planning and executing our campaigns. We focused on promoting young liberal candidates in 
the EP-elections, highlight myths about the EU and engage a lot of people with our ideas and 
visions for Europe. The results of these efforts delivered beyond expectation! According to a tool 
we used to measure our impact on social media it showed that not only did we during spring 
have our highest activity rate, we also did best among the youth umbrella organizations in EU. 
After the elections our aim has been to focus on promoting our internal activities, including the 
one from our MOs. Besides this, we used our social media channels to promote our views and 
stands within the political debate of Europe.  

Before I present the statistics below from our social media channels, I would like to thank our  

Vice President Edgaras Mascinskas and our former colleagues Eléni Vasileíou and Laurenz Van 
Ginneken for their tremendous efforts during the EP elections and aiding me in the entire 
process within my responsibility area.  
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Twitter: 

Twitter continues to be one of our strongest social media channels. Since April we have results 
that exceeded the already strong ones from the previous period. Only during the EP-elections we 
managed to gain 135 000 impression.  In total we reached to amazing 313 800 Impressions, this is 
almost twice as high compared to the last period (168 000). Twitter has for LYMEC been a social 
media channel that compared to the others focuses on political content rather than highlighting 
events and MOs as on Instagram. This has shown to deliver good results. 

 

Facebook: 

 

Since April we gained 317 new followers on our Facebook page. This shows that Facebook is today 
a platform that still struggles to reach out to younger people.  However, given this harsh condition 
it is fair to say that we are doing okay. Mainly it is due to our activities during the EP-election 
which boosted the statistics. In fact, through our Facebook posts we reached 70 000 people. This 
despite not spending any money on our posts due to the new regulations of the platform.  Overall, 
we have reached 87 000 people in total since April. 

 

Instagram: 

 

Looking for statistics is quite difficult (unless you don´t want to pay for pricy programs). However, 
it is possible to see data over shorter periods. Based on that it is possible to count that LYMECs 
Instagram account generates in 710 reaches per story, 220 interactions per month and an average 
on 1320 impressions per post. Given that number it can be summarized that we on average 
reached approximately 183 000 impressions.  

 

 

Conclusions 
 
Overall there are many reasons to be satisfied with our results on social media. Indeed, we 
exceeded our own overall results, but not reached our goals that have been set for the EP-
campaign. However, it included sponsored posts that we did not proceed with due to the new 
regulations. Therefore, with this background in regard we are doing better than before. One 
challenge that remains however is to make our FB-page more attractive and visible.  

 

There are certainly more things to mention regarding our communication. Nevertheless, I believe 
that the information given in this report has summed up the general process and progress within 
this area. I would be more than happy to answer any questions or remarks at our congress in 
London! 
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Events attended 
 

Dates Place Events/ Purpose Organization(s) 

10-12 May 2019 Chisinau, Moldova Eastern Partnership 
Revisited 

FNF/LYMEC 

8-9 June 2019 Nässjö, Sweden CUF 100 Year 
Anniversary  

CUF 

5-7 July 2019 Brussels, 
Belgium 

Bureau, 
Meeting 

LYMEC 

10-12 August 2019 Riga, Latvia Young Liberal Summer 
Academy 

FNF  
Attistibai Youth 

22-25 August 2019 Belgrade, Serbia Strategic Bureau 
Meeting 

LYMEC 

13-15 September 2019 Bratislava, Slovakia Young Leaders 
Meeting 

LYMEC 
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