o
ZREER

BELN—

Possibility grows here.

¢

_ Photo Courtesy of Jaime R;aume

s P A g |
r 0 [, Temm—— | " -



The Greenbelt Fund helps get more gri ntario food onto our plates.
By increasing access to local food, we are helping Ontario public
institutions, retail, and foodservice markets thrive. Through initiatives
in local food literacy, food hub development, and connecting small- to
medium-size businesses throughout the food value chain, the Fund
has dramatically increased the amount of local food consumed in the
province: we've seen an increase of $13 in local food sales for every $1
we've invested. We're changing the way we eat food in Ontario.
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TOP 5 FUND SUCCESS STORIES

From sharing food to sharing knowledge, the Greenbelt Fund has been active in seeding change by ensuring
more Ontario-grown food is purchased and distributed through public institutions and retail markets. Of our
achievements, we highlight the top five from this year.

Celebrating
Our Success

With the dedication and collaboration of
some 111 organizations, we have seen an
increase of $112 million in Ontario food
purchased in less than six years. This 13
to 1 return on investment was possible
through a wide range of projects from
across the province and along the whole
food value chain. With the Greenbelt
Fund’s guidance, major suppliers and
public institutions are now able to track
and measure the amount of local food
purchased within their institutions. This
has helped farmers, only adding to the
success of local food procurement across
the province. This kind of growth is in high
demand, just like Ontario’s delicious food.

Investing in
Big Change

Local food is all over the map—of Ontario,
that is. In 2016, the Fund invested $1.5
million in farmers, businesses, and not-for-
profits working to increase the amount

of Ontario food purchased and enjoyed
across the province.

In a unique partnership between Burnac
Produce and Subway Restaurants, the
Fund is helping supply and promote
local peppers, cucumbers, onions, and
tomatoes, increasing Ontario produce

sales by $1 million. This makes Subway
the first franchise of its size to promote
the use of local produce in its restaurants.
With our continued investment in
education institutions, Mohawk

College will develop the first local food
procurement model for Ontario colleges,
with expectations to increase local food
purchases by $1.5 million over two years.
And in our partnership with Stemmler
Meats & Cheese, students will have access
to more locally-sourced protein in schools.

These, among many more, are just a
sampling of our investments in local food
procurement across the province.
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This year the Fund announced $1.5 million in
investments towards the local food sector, bringing
more local food into institutions and restaurants,
including a unique partnership between Burnac
Produce and Subway Restaurants.



Ontariofresh.ca continues to lead the way, now
through a social enterprise and technology
development.
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Leveraging Wheels on the Road

Since its inception, Ontariofresh.ca

has played a vital role in creating and
fostering collaboration in Ontario’s food
value chain. Technology continues to
evolve at a rapid pace, and the emergence
of new business solutions developed

for the local food movement provide

an exciting glimpse towards ongoing
evolution of the sector.

Ontariofresh.ca continues its leadership
in Ontario’s local food movement with

the creation of social enterprise and
technology development that focuses
on market accessibility and leveraging
existing infrastructure in the ongoing
adoption of the B2B “shared economy.”

Our current project is creating a shared
transportation/logistics solution,
marketing and sales opportunities for
small- and medium-sized businesses,
and innovative developments in the
communications sector.

Through the Ontario Food Hub Collaborative,
the Fund connected over 130 members across
the food value chain.

Bringing Food Together

We were drawn to the opportunity to
connect people in the food value chain
across Ontario. The Ontario Food Hub
Collaborative, an online forum facilitated
by the Fund, connects over 130 members
with representatives from local food
hubs and food cooperatives, as well

as distributors, processors, producers,
and other value chain members across
Ontario. The Collaborative is made up

of people interested in supporting food
hubs in different ways: aggregation,
distribution, and marketing of locally

produced foods; access and distribution
of food in Northern Ontario; and
processing food hubs such as incubators,
accelerators, and others interested in
collaborating to increase access to local
foods and food processing. We use
Google Groups as a forum to share ideas
across Canada and connect to a larger
network of members in the US through
the National Good Food Network. By
connecting some of the best in the
business, the Collaborative has helped the
Fund support initiatives in local food.

The Fund worked with food hubs, including
100km Foods, Sysco Canada, and Aramark Food
Service, through the Regional Food Distribution
Pilot Project.

In 2016, the Greenbelt Fund looked to
address the challenges in the foodservice
industry that are faced by small- and
medium-sized farmers to bring more
Ontario food to the mainstream. By
working with 100km Foods Inc., Sysco
Canada, and Aramark Food Service,

we tested a new model for local food

distribution. By working with these
partners, the Pilot took advantage of
efficiencies of a large, multi-faceted
distributor and a local food-focused
regional distribution hub to provide more
local product to kitchens in restaurants
and institutions.
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INVESTMENTS

The Fund's vision is strong, yet simple: to see local food come first in the province’s food system. By supporting a
multitude of projects with that common goal, we are able to support the very best in innovation from Ontario’s
local farmers and food leaders.

$130,000/ 2 years

Dana Hospitality LP
Creating a Provincial Plate
danahospitality.ca

$120,000/ 1 year

Ontario Tender Fruit Growers
Increasing Local Food Literacy
for Ontario Tender Fruit
ontariotenderfruit.ca

$115,000/ 1 year
Stemmler Meats and
Cheese Inc.

Opening BPS Sector Access
Through Packaging Line
Expansion
stemmlermeats.ca

$100,000/ 2 years
Mohawk College School
of Applied Arts &
Technology

Increasing Local Food
Procurement at Ontario
Colleges
mohawkcollege.ca

$100,000/ 2 years

Toronto and Region
Conservation Authority (for
Golden Horseshoe Food and
Farming Alliance)

Increasing Municipal Local
Food Procurement in The
Golden Horseshoe

trca.ca

$100,000/ 2 years

Fresh City Farms Inc.
Local Food Processing and
Packaging Facility
freshcityfarms.com

$100,000/ 1.5 years

Sustain Ontario

Say Yes! To Local Food Literacy
in Schools
sustainontario.com

$90,000 / 2 years
Burnac Produce Ltd.
Stop at Subway for
Ontario Grown
burnacproduce.com

$90,000/ 1 year

Sprague Foods Ltd.
Increasing Market Access
Through Packaging Equipment
spraguefoods.com

$75,000 / 2 years

The New Farm Inc.
The New Farm Kitchen
and Education Centre
thenewfarm.ca

$70,000/ 1 year

Bondi Produce Co. Ltd.
Local Fresh Cut
Implementation
bondiproduce.com

$69,000 / 2 years

Real Food For Real Kids
HACCP Compliance

and Training

rfrk.com

$45,000/ 1 year

Planet Shrimp Inc.
Establishing Market
Opportunities for Fresh Local
Shrimp in Ontario
planetshrimp.com

$45,000/ 1.5 years

Yorkshire Valley Farms
Building a Strong Organic Egg
Program in Ontario
yorkshirevalley.com

$45,000/ 1 year

Foodshare (Greenbelt
Farmers’ Market

Network)

Micro-Investments to Farmers
and Farmers’ Markets
foodshare.net

$40,000/ 1 year
Cross Wind Farm
Expanding Market
Channels
crosswindfarm.ca

$36,000/ 1 year

VG Meats

Developing a Standard for
Selling Local Meats
vgmeats.ca

$31,500/ 2 years

Durham Region Federation
of Agriculture

Enhancing Local Food Literacy
in Durham Region and Beyond
ofa.on.ca

$25,000/ 1 year
Northern Harvest
Local Food Hub in
Temiskaming
northernharvest.info

$18,500/ 1 year

Ontario Student Nutrition
Services

Delivering Local Food to
Ontario Student Nutrition
Programs

feedingkids.ca

$15,000/ 1 year

Pollo Garden

Market Assessment of Artisan
Slow Growth Chickens in
Ontario

$15,000/ 2 years

Farm and Food Care
Culinary and Farm Tour
farmfoodcare.org

$13,750/ 1 year

Rhizome Institute for the
Future of Food
Connecting Farmers &
Purchasers: Trade Fare

$5,000/ 1 year

Country Heritage Park
Future of Food and Farm
Forum
countryheritagepark.com

$5,000/ 1 year
Sustain Ontario
Bring Food Home
sustainontario.com
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FUND FINANCIAL REPORT

Cumulative Summary of Activities
2010-2016
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77.8% 13.1% 9.1%

Investments Awareness Fund
& Programs & Education Operations
$10,024,026 $1,686,523 $1,179,517
$12,890,066 TOTAL
Condensed Statement of Financial Positions
For the year ending March 31,2016
Income Expenses
Program Funding $323,175 Human Resources $266,790
Personal & Corporate Contributions $130611 Investments & Program Expenses $129,634
Investments $6,813 Operating Costs $50,145
Awareness & Education $16,147
Total $460,599 Professional & Legal Fees $9,626
Total $472,342

Each year, KPMG audits our financial records. Our full financial audit can be found online at: greenbeltfund.ca
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OUR PEOPLE

The Greenbelt isn't just about wide open spaces, clean air, and water—it's about people, too. People and
organizations that over the past decade have made Ontario’s Greenbelt a success and a glowing example of how
progress can work hand in hand with the natural world. Listed below are but a few of the folks that have helped
strengthen the Greenbelt over this past year. We thank our sponsors, partners, Friends, vendors, supporters, and
believers for all that you have provided and the dedication you have shown to the Foundation.

The Foundation and Fund are fortunate to work with some of the best and brightest. Some of last year’s staff have

moved on, and we thank them for all their hard work.

Foundation Staff

Alexandra Lockhart Research & Policy Assistant
Alexandra Lucchesi Communications Assistant
Andreea Nicoara Communications Coordinator

April de Guzman Program Assistant

Aziz Ameer Accounts Assistant

Becky Mfazi Accounts Assistant

Bizhan Roshan Program Assistant

Burkhard Mausberg CEO

Cody Pytlak Communications Assistant / Niagara Region
Felix Whitton Program Officer

Jackie Cornwall Communications and Outreach Assistant
James Berry Communications Manager

Jason Rombouts IT Manager

Jessica Schmidt Research Assistant

Josh Bentley-Swan Communications & Administrative Assistant
Kat Snukal Digital Media Assistant

Kathy Macpherson VP Research & Policy

Kevin Cooper Communications Coordinator

Lizzie Clark Communications Assistant / Durham Region
Lorenzo Catuzza Director / York Region

Megan Hunter Director, Engagement and Digital Strategy
Melissa Coria Communications Assistant / York Region
Michele Jenkinson Bookkeeper

Namgyal Dolker Executive Assistant

Robin Garrett Director / Niagara Region

Shelley Petrie Program Director

Sanique Robinson Research Assistant

Steen Lyder Helpdesk Assistant

Susan Murray VP Communications & Operations
Thevishka Kanishkan Designer & Program Coordinator
Thomas Bowers Research & Policy Analyst

Violet McCrady Communications & Operations Assistant
Vladimir Neminushchiy Helpdesk Assistant

Foundation Advisory Committee

Mark Stabb The Nature Conservancy of Canada

Nicola Ross Woodrising Consulting Inc.

Ray Duc Ontario Fruit and Vegetable Growers’ Association
Robert B. Gibson University of Waterloo

Sarah Winterton World Wildlife Fund

steve Holvsh C ine Coalition(TRC

Foundation Investment Committee

Gary Hawton OceanRock Investments Inc.
Graham Hallward Alva Foundation
Murray Belzberg Perennial Asset Management Corp.

Fund Staff

Alexandra Lucchesi Program Coordinator

Burkhard Mausberg CEO

Franco Naccarato Program Manager

James Berry Communications Manager

Kathy Macpherson VP, Strategy & Programs

Megan Hunter Director, Engagement and Digital Strategy
Sagal Dualeh Program Officer

Sam Cheuk Program Assistant

Susan Murray VP Communications & Operations

Fund Advisory Committee

Peter Brown Scotiabank

Brian Gilroy Ontario Fruit and Vegetable Growers' Association
Robert Campbell Allstream Centre

Mike von Massow University of Guelph

Phil Tregunno Ontario Tender Fruit Growers’ Association

Guy Burry Tenth Power Technologies Group

Brendan Wylie-Toal Waterloo University

Donna Dooher Restaurants Canada

Ontariofresh.ca Advisory Committee

Brian Burt Burt's Greenhouses

Cathy Gilvesy YU Ranch

Christina Mann Taste Real Guelph Wellington

Dr. John Kelly Ontario Fruit and Vegetable Growers' Association
Nancy Hewitt Ontario Greenhouse Vegetable Growers

Paul Sawtell 100km Foods

Tom Coleman IFCO Systems

Foundation and Fund Board of Directors

David McKeown Toronto Public Health
David Oved Secretary

Eric Bowman Gallery on the Farm

Joyce McLean Treasurer

Marcus Ginder Riversides, Vice Chair

Mary McGrath Small Change Fund

Rick Smith Broadbent Institute

Rodney V. Northey Gowling WLG, Chair
Tonya Surman Centre for Social Innovation



Foundation Supporters

Adventure Cycling Association

Alderville First Nation Black Oak
/ Savanna Ecology Centre

Arlene Slocombe / Wellington
Water Watchers

Bernard Pope / Simcoe County
Greenbelt Coalition

Blaine Pearson & Jason van
Bruggen / Dot Dot Dash

Brenna Bartley / Crawford Lake
Conservation Area

Brickworks Communications
Central Counties Tourism

Chris Brackley / As The Crow
Flies Cartography

Cycle Toronto

Dana Burke & Marco Tucci /Hart
House

Dandyhorse Magazine
David Crombie

Deanna Bickford / Stratcom
Durham College

Ella Haley / Sustainable Brant

Environmental Defence Floyd
Elzinga

Franz Hartman / Toronto
Environmental Alliance

Geissberger Farmhouse Cider

Greater Niagara Chamber of
Commerce

Greenbelt Municipalities
Guy Farintosh / Farintosh Farms
Heart of Ontario RTO

Heather Stafford / Kortright
Centre for Conservation
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James Davis / Tune Your Ride
Jared Kolb / Cycle Toronto

Jayne Finn / Sustainable
Cobourg

Jean Simard / Freelance
Photographer

Jeffrey Sinibaldi / Rouge
National Urban Park

Jen Beckermann
Jessica Deutsch

Justin Conley / Toronto
Environmental Alliance

Kate Daley / Smart Growth
Waterloo Region

Katherine Laco

Ken Greenberg / Greenberg
Consultants

Ken Towle / Ganaraska Region
Conservation Authority

Kevin Thomason / Grand River
Environmental Network

Laura Berman

Linda Craib / Toronto and
Region Conservation Authority/
The Living City Foundation

Lindsay J. Davidson /Hamilton
Conservation Authority

Louisa Mursell / Transportation
Options / Ontario by Bike

Madeleine Dalkie / Royal
Bank of Canada

Marcy Burchfield / Neptis
Foundation

Margaret Atwood / Author

Margaret Prophet / Simcoe
County Greenbelt Coalition

Mark Mattson / Lake Ontario
Waterkeeper
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Marlaine Koehler / Waterfront
Regeneration Trust

Maude Barlow / The Council of
Canadians

McMichael Canadian Art
Collection

Murphy’s Produce
Northumberland DMO

Ontario Culinary Tourism
Alliance

Ontario Cycling Association
Ontario Greenbelt Alliance

Patty Bowman-Kingsley /Walter
E. Harris Public School

Peter Mitchell

Phinjo Gombu / Neptis
Foundation

Pride Toronto

Professional Photographers of
Canada - Ontario

Professor Emil Frind / University
of Waterloo

Sandy Agnew / Simcoe
County Greenbelt Coalition

September Seventh
Entertainment

Share the Road

Shawn Verge / Terra Cotta
Conservation Area

Sheryl Santos / Rouge National
Urban Park

Southbrook Vineyards

Sue Morin / Niagara
Economic Development

Tara Robinson / Mountsberg
Conservation Area

TD Canada Bank Group
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The Tourism Partnership of
Niagara

Thornbury Beverage Company

Toronto and Region
Conservation Authority

Torontoist

Tracey Sobers & Michael
McCreesh

Transportation Options

Vineland Research and
Innovation Centre

Waterfront Regeneration Trust
The Thousands of Friends
of the Greenbelt!

Fund Supporters

Brad Long / Café Belong

Brenda Halkiw, Lerna
Gurunluoglu & Christine
Emerson / Restaurants Canada

Bruno Scanga
Calamus Estate Winery

Christina Mann / Taste Real
Guelph Wellington

Clark Hoskin / Norfolk County

Danielle Olsen / Hospitality
Workers Training Centre

Flanagan Foodservice

Fluxx

Fresh Start Foods

Geoff Teasdale / Sysco Toronto
Gordon Food Service
Growing Forward 2

JW. McConnell Family
Foundation

Joshna Maharaj / Ryerson
University
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Julia Gilmore / Ontario Culinary
Tourism Alliance

Kim Stemstrom

Lorraine Hawley / Mabel’s
Bakery & Specialty Foods

Mike Von Massow / University
of Guelph

Myra Vanderwoude / Aramark
Canada

Nightingale Farms
Norwich Packers

Ontario Craft Brewery
Association

Ontario Ministry of Agriculture,
Food and Rural Affairs/New
Directions

Orange Snail Brewers

Owen Steinberg / Harvest
Kitchen

Paul Sawtell / 100km Foods
Rosewood Estates Winery

Ryan Turnbull, Trevor Benson
& Devon Gregory / Eco-
Ethonomics

Southbrook Vineyards

Tawfik Shehata / The
International Centre

The Toronto Star

Thornbury Beverage
Company

Toronto Distillery Co.
Vito Clemente / A Tavola Bistro

Wendy Fraser & Lisa Calzonetti /
Ignatius Jesuit Centre

Whitecrest Mushrooms
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