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Candidate Creative Economy 

Don Berwick 

 
The creative economy accounts for 27,000 jobs and generates $1.2 billion of direct 
investment into the Commonwealth every year. Continuing to develop this sector will 
require investment and leadership to make Massachusetts the best possible place to 
join, thrive, and grow in the arts economy. Some strategies include: 

! Education. Strong and supported education that expose students to art and 
nurture their creative potential provides young people will the inspiration and 
foundational skills necessary to enter the arts economy. I will advocate for an 
expansion of public internships programs that allow older students to gain 
hands-on experience working in the field. 

! Making Massachusetts a great place to be an artist. To incentivize young 
talented artists to start careers in Massachusetts, we should make that the 
Commonwealth is the best possible place to start and succeed in a career in 
the arts. This means guaranteeing access to quality, affordable healthcare, 
regardless of employment status; it means fighting for fair labor practices for 
artists to ensure that intellectual property is respected and that student artists 
are not exploited to undercut the labor market; and it means investing and 
expanding affordable housing and artist co-ops to provide artists safe, 
affordable and collaborative places to live. 

! Making Massachusetts a great place to be a creative business. In addition to 
lowering healthcare costs and eliminating the unnecessary regulation that 
burdens all businesses, I will work with industry groups such as the 
Massachusetts Production Coalition, digital game developers and others to 
better understand the unique challenges creative businesses face and work to 
improve the climate. 

! Innovation. I will make sure that state government does its part to support the 
arts by fighting to find stable and adequate funding for the Massachusetts 
Cultural Council, the Cultural Facility Fund and others that invest in the 
promotion of the arts. I have been amazed at the wide-ranging benefits to the 
community generated in communities like North Adams. And I will explore 
models for entrepreneurs in other sectors such as the MassChallenge Program 
and the Massachusetts Life Sciences Center to see if best practices can be 
brought into the arts sector. 

 
[From Don Berwick’s response to the Create the Vote Questionnaire] 

 

Martha Coakley 

 
As Governor, I will work hard to ensure that creative small businesses have the 
resources needed to thrive in their respective industries. By bringing down the high 
cost of health care and decreasing regulatory complexity, we can help small 
businesses stay afloat. I also understand that creative businesses need ready access 
to capital, and I believe that community banks are uniquely attuned to the needs of 
small, local businesses. As Governor, I will promote community banks and expand the 
number of them in the state, to generate more capital for small businesses. 
 
Creative businesses also often have trouble finding and retaining talent. In addition to 
doing more to incorporate arts education in our public school system, and in order to 
generate attachment to these industries among young people and build our creative 
workforce, we also need to increase affordable access to affordable living spaces and 
live/work spaces for young artists and others, which will help us keep this up--and--
coming workforce in Massachusetts. 
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Another critical element, especially for new creative businesses, is access to the 
network of existing creative businesses and the institutional knowledge of more 
established businesses. According to a report produced after the CreativeNEXT 
listening tour throughout Massachusetts, many business leaders in the creative 
community expressed the feeling that the creative communities in Massachusetts 
were often separated, either by geography or by industry. Just as we need to break 
down silos throughout state government, we need to break down barriers within the 
creative community so that new businesses can learn from the successful business 
models that already exist and we can grow the creative economy in Massachusetts. 
 
Finally, we need to work with businesses in the creative community to ensure that 
they have access to the knowledge and physical infrastructure that will allow them to 
expand the market for their businesses. For companies in Western Massachusetts, 
this means expanding affordable broadband access so that they are able to sell their 
products online. For companies on the South Shore, it means improving 
transportation options to and from Boston, so that they are able to move their 
products and bring more customers. For businesses in Boston it means making the 
city more walkable and expanding public transportation, in order to improve access 
to creative districts. 
 
Taken together, these strategies will allow us to grow and expand the creative 
economy in Massachusetts, by supporting the entrepreneurs and young workers who 
will drive that expansion. 
 

[From Martha Coakley’s response to the Create the Vote Questionnaire] 
 

Evan Falchuk 

 
Our Thriving Communities Action Plan is based on the premise that innovative, 
forward-thinking people want to live in innovative, forward-thinking 
communities.  These communities are often in urban areas, but may also be in multi-
family, transit-oriented housing in suburban communities, or in refurbished mill 
buildings or other locations in Gateway Cities.  We believe that a combination of 
reducing the cost of living in Massachusetts, increasing housing production of all 
kinds, and providing robust support for the arts community is a critical component of 
our overall strategy for growth in the Commonwealth.  The kind of innovative 
housing approaches that will help build this ecosystem of creativity includes not only 
such things as microapartments, but also multi-generational housing that recognizes 
the increasing desire among seniors to “age in place.”  Seniors are and can be an 
important component of that creative ecosystem in Massachusetts, and when they 
are unable to afford to live here, or unable to pursue creative endeavors in their 
retired years, the creative economy loses out on an important opportunity for 
learning, engagement and experience. 
 

[From Evan Falchuk’s response to the Create the Vote Questionnaire] 
 

Mark Fisher 

 
Innovation of all kinds (devices, software, hardware, etc.) must be attractive in and of 
itself.  It must sell itself.  I will make MA business friendly.  Businesses are attracted by 
our innovation and incubator heritage.  However, I intend to make the attraction 
stronger through a 4 pt. program: First, reduce the corporate tax rate to make it 
comparable to those states to which business are flocking. Second, reduce the over 
burdensome rules and regulations that drive business out of MA.  Third, stop the 
taxpayer funding of fad industries like Evergreen Solar which took $58 million 
taxpayer dollars and closed two years later, went to China, and 800 people lost their 
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jobs. Fourth, eliminate the inventory tax.  Doing so would make MA, because of our 
central location in new England, a haven for distribution centers.  These centers will 
bring with them material handling, logistics, administrative and transportation jobs. 

 
[From Mark Fisher’s response to the Create the Vote Questionnaire] 

 

Steve Grossman 

 
Investing in public higher education and expanding access to arts programs is critical 
to exposing our students to the wide range of industries in the creative economy. As 
I mentioned previously, we also need to robustly expand internship and housing 
opportunities through public-private partnerships. 
 
Increasing our investments in the Cultural Facility Fund and the MCC will help provide 
cities and towns with the resources they need to grow their local economy as a 
cultural and tourism destination for both residents and travelers. 
 
Unfortunately, small businesses and non-profits in the creative economy are held 
back from maximizing their growth opportunities because of the lack of capital 
available. I will attempt to address this challenge by exploring how the Small Business 
Banking Partnership I created as state treasurer can be used to enhance creative 
financing to help these institutions realize their full potential. 
 

[From Steve Grossman’s response to the Create the Vote Questionnaire] 
 

 
	  
* We have not yet received questionnaire answers from Republican candidate Charlie Baker and he did not 
attend the Create the Vote Gubernatorial Forum. 
 
* We have not yet received questionnaire answers from Independent candidate Jeff McCormick. 
	  


