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Street Corner Media Foundation (SCMF) publishes
Megaphone, a magazine sold on the streets of
Vancouver and North Vancouver by homeless and
low-income vendors. Vendors buy each issue for
75 cents and sell it for $2, keeping the profit.
The organization also runs a series of free writing
workshops in Vancouver and North Vancouver for
marginalized residents at community centres, social
housing buildings and treatment centres.

Megaphone’s mission is to provide an economic
opportunity and a voice to homeless and low-income
people while building grassroots support to end
poverty.
Megaphone achieves this mission through the
following goals:
1. Providing people who are homeless or living in
poverty with sustainable opportunities for selfemployment.
2.Providing opportunities for people who are
homeless or living in poverty to express their views,
opinion and creative ideas.
3. Achieving a self-sustaining economic model and
provide opportunities for growth.
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Street Corner Media Foundation
Megaphone is published by Street Corner Media Foundation,
a non-profit registered in British Columbia. It was incorporated in 2007.

Letter from the Chair (Peter Wrinch)
“It has been a great
honour to chair the
Street Corner Media
Foundation’s board of directors
through this very exciting time in
the history of the organization.
Our Executive Director Sean
Condon has continued to
increase the quality of the
magazine we are producing while at the same time
building a stronger vendor network, an engaged
community of support, and a healthily, financially
stable organization that will endure for many years to
come. It fills me with great pride to see Megaphone
vendors selling the magazine with confidence across
Vancouver. It is also incredibly inspiring to see the
results of the writing workshops fill the pages of the
magazine. Congratulations to the entire Megaphone
team for another amazing year.”
Board of Directors
Darren Atwater
Bob Dennis
John Ethier
David Lee (Treasurer)
Helesia Luke
Amanda McCuaig (Vice-Chair)
Jo Shin
Garvin Snider
Peter Wrinch (Chair)			

Letter from the Executive Director (Sean Condon)
“2013 was a strong year of
growth for Megaphone, as we
made big advancements with
our organizational development
and support for the vendor
program. Megaphone hired its
first ever vendor coordinator
and developed a web app
to help customers find and
connect with vendors. The organization also raised
more money through grants and donations than
in any previous year, increasing our capacity and
financial stability. With more than 36,000 copies
sold over the year, Megaphone continues to be
a bridge that brings communities together while
helping support people who have few employment
opportunities. Megaphone is a voice for change in
Vancouver.”
Editorial Team
Jo Lee (Art Director)			
Kevin Hollet (Editor-in-Chief)
Jackie Wong (Editor)
Katie Hyslop (News Editor)
Megaphone had two interns in 2013
through the Vancouver Community
Network program, 15 volunteers
and a large team of freelance writers,
photographers, and writing workshop
facilitators.

Staff
Sean Condon
Jessica Hannon				
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Megaphone produced 25 editions of the
magazine in 2013. The magazine came out
every two weeks, with the exception of the
40-page Holiday Issue in December, which was
sold across four weeks. Print runs were between
2,000 to 3,500 an issue.
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Topics in the magazine ranged from social justice
features and local news to community leader profiles
to celebrity interviews. Some of the stories featured in
the magazine included:
• A look inside the Housing First model in Vancouver
• Writing from First Nations writers
• An investigation into homeless deaths numbers in
British Columbia
• Gentrification in Vancouver’s Chinatown and Downtown Eastside
• Interviews and profiles with homeless advocate Judy
Graves, noted activist Harsha Walia and Vancouver
Canucks goalie Cory Schneider
• An exploration of the future of public transit in the
Lower Mainland

Megaphone published an average of 4.5
pieces from our writing workshops in each issue of
the magazine. These stories and poems often looked
at what it was like to live in poverty or with addiction
and mental illness.
Megaphone also republished features from The Tyee
(a local online magazine), Rabble.ca (a Canadian
online magazine) and the International Network of
Street Paper’s Street News Service (the news wire
for street papers). A number of stories produced by
Megaphone were also republished in The Tyee.

Street Corner
Media Foundation

Voices ofthe Street
In April, Megaphone released its third annual 68-page
literary issue, Voices of the Street. Once again, this
special issue exclusively featured pieces from the writing
workshops and photos from Pivot Legal Society’s Hope in
Shadows photography project.
The issue was funded through sponsorships and writers
were paid through a City of Vancouver grant.
Megaphone printed 2,000 copies of this issue. Vendors
bought each issue for $2.50 and sold it for $5.
As part of the issue’s launch, Megaphone held a reading
event at Café Deux Soliels in April, where writers
published in the issue shared their work to a full house.

Awards
Megaphone won two
awards in 2013:
•B
 etter Business Bureau
(BBB) of Lower Mainland:
Community Award
•North American Street
Newspaper Association
(NASNA): Best Design
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Vendor Program
A total of 110 vendors were registered to sell
Megaphone in 2013, with an average of 39 vendors
selling the magazine every issue.
Vendors purchased a total of 36,241 copies in 2013
and earned another 4,186 copies for signing up to sell
the magazine, coming to meetings, writing articles and
other volunteer duties. A total of 40,427 copies were
distributed to vendors.

Vendors purchased a total of 1,810 issues of Voices of
the Street.
By selling each copy for an average of $2, and Voices
of the Street for $5 each, Megaphone vendors earned
approximately $58,198.25 in net revenue.
Megaphone continued to run its vendor program
in partnership with Pivot Legal Society’s Hope in
Shadows project—organizing trainings, social events,
the Vendor Advisory Board, and monthly meetings
with the calendar project.
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“I like selling Megaphone because it is a good cause
—I feel like I am able to help give something back to
society. I am part of a project that creates positive
opportunities for people.”
—Megaphone vendor Stephen Scott
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Vendor Gear
In October, Megaphone and Hope in Shadows
launched its joint vendor gear that included rain
jackets, water-resistant carrier bags and umbrellas.
The gear helps keep vendors stay dry and warm and
increase their visibility and branding while they’re
selling Megaphone and Hope in Shadows on the
streets.
The gear was officially launched at Granville
and Georgia with eight vendors and was featured on
CTV News.
The gear was funded by a 2012 grant from the Central
City Foundation.

Vendor Coordinator
In 2013, Megaphone, in partnership with Pivot Legal
Society, hired long-time volunteer Jessica Hannon to
be the vendor coordinator for Megaphone and Hope
in Shadows.
“I love working for Megaphone,” says Jessica. “The
relationships I have built with vendors over the past
three years have been a joy. I am challenged every
day to listen more carefully, question my assumptions,
and re-frame problems to find creative solutions. My
values are deeply reflected in my work, and I learn the
most from the people who surround me in it.”
The position was funded through a joint Megaphone/
Pivot grant from the Vancouver Foundation and the
City of Vancouver.
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Vendor Finder App
In September, Megaphone launched a ‘Find a
Vendor’ web app for mobile phones. Designed
pro bono by Denim & Steel, the free app features
an easy to navigate map that allows users to click
on areas of Vancouver to find when and where a
Megaphone vendor sells the magazine in their
community.
It is the first app of its kind for any street paper in
the world.
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Writing Workshops
In 2013 Megaphone continued to run a series of writing workshops for marginalized writers in the Downtown Eastside and downtown Vancouver through
contracts with Vancouver Coast Health, Portland
Housing Society, SFU Woodward’s and the City of
Vancouver.
In July, it began a weekly writing workshop at the
North Shore Lookout Shelter.
The weekly workshops were held at the following
locations:
• Rainer Hotel (for women)
•D
 rug Users Resource Centre (formerly known as
LifeSkills Centre)
•O
 nsite (for those in the treatment centre above
Insite)
•G
 athering Place (community centre in downtown
Vancouver)
•Q
 munity (West End drop-in centre for LGBT
community)
•N
 orth Shore shelter (shelter for homeless in North
Vancouver)
Megaphone continued to hold regular drop-in writing
support at the office for the following:
•M
 egaphone vendors
•D
 owntown Eastside community members
Megaphone also held two five-week community
journalism workshops at SFU Woodward’s
(spring and fall sessions).
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Public Readings
As part of the launch of the Voices of the Street issue,
Megaphone held a reading event at Café Deux
Soleils in April. Megaphone also participated at the
Vancouver Writers Fest in October with a public
reading and panel discussion.
Jim Ryder reads his work at the Voices of the Street
launch at Café Deux Soleils.
In 2013 Megaphone published 110 pieces in the
magazine from the writing workshop classes,

including special issues about Idle No More and
Community Journalism 101. A further 45 pieces were
published exclusively online and another 31 in the
Voices of the Street literary issue.
Having their work published gave the writers a boost
to their self-esteem and a platform to talk about
issues related to poverty, homelessness, addiction
and mental illness. They were well received by the
general public, who can connect with theses issues
in a personal and intimate way—helping break down
stereotypes and bridge social divides.
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“Being part of Megaphone’s writing workshops
gives me guidance. Getting published in the
magazine makes me feel acknowledged.”
— Neil Benson, who participates in Megaphone’s writing workshop
at the Drug Users Resource Centre
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Megaphone Funders,
Partners and Accounts
Our work is made possible through generous
contributions from a range of supporters, including
foundations, government agencies, unions, credit
unions, non-profits and individual donors. We are
deeply grateful for this support. In 2013, our funding
partners included:
Alma Mater Society of UBC, BC Federation of Labour,
BC Government Employees Union, British Columbia
Teachers Federation, City of Vancouver, CUPE BC,
CUPE Local 15, Diamond Delivery, Hope in Shadows,
Hospital Employees Union, International Longshore &
Warehouse Union Local 500, International Web Express,
Northam Group, PHS Community Services Society, Pivot
Legal Society, Simon Fraser University, The Tyee, Vancity,
Vancouver Courier, Vancouver Foundation, Vancouver
Observer, Vancouver Public Library.

Summary of financial assets
(year ending December 31st, 2013)
Revenue

2013

2012

Foundations

$8,000

$7,000

Community Groups

$30,358

$3,100

Grants

$ 53,670

$ 26,476

Donations

$ 28,663

$ 24,047

Advertising Sales

$ 10,574

$ 15,280

Street Sales

$ 33,978

$ 37,940

Fundraising Events

$ 3,925

$ 22,827

Writing Workshops

$22,335

$23,460

Total

$ 196,293

$ 162,850

Expenses

2013

2012

Administrative Staff

$ 42,500

$ 33,125

Writing Workshops
Contracts

$ 17,585

$ 16,994

Editorial Contracts

$22,020

$13,955

Writing Workshop
Stipends

$ 5,400

$ 3,770

Accounting Fees

$ 3,268

$ 2,779

Facilities

$ 12,055

$ 6,225

Office Supplies

$ 686

$ 1,143

Printing Costs

$ 29,479

$ 30,651

Promotion

$ 6,249

$N/A

Travel/Conferences

$3,886

$381

Miscellaneous

$ 581

$3,492

Total

$ 158,398 $133,948

B
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Balance Sheet
Assets

2013

2012

Chequing

$ 113,072

$ 89,488

Prepaid Expenses

$500

$ 500

Total Current Assets $113,572

$ 89,988

Assets

2013

2012

Chequing

$ 113,072

$ 89,488

Prepaid Expenses

$500

$ 500

Total Current Assets $113,572

$ 89,988

Liabilities and
Equity

2013

2012

Accounts Payable

$100

$58

Accrued Expenses

$ 647

$0

Unearned or
Deferred Revenue

$0

$15,000

Unrestricted Net
Assets

($5,069)

($3,971)

Capacity Fund

$80,000

$ 50,000

Net Income

$37,894

$ 28,901

Total Equity and
Liabilites

$ 113,572

$ 89,988

These financial documents were prepared by
Glasshouse Business Services and approved by the
Street Corner Media Foundation board in April 2014.

