A proud past for a bright future

Prosperous, Green and Fair Lebanon

Annual Report 2019

8 February 2019, witnessed the rebirth of the Lebanese National Bloc

1. Vision:
A comprehensive road map to reach a Prosperous, Green and Fair Lebanon.

2. Values:

The National Bloc is working towards replacing the flaws that plague
the political performance with virtuous practices:
a.
Citizenship to overcome Sectarianism
b.
Integrity to replace Corruption
c.
Democracy instead of Feudalism
d.
Rule of Law over Clientelism
e.

Sovereignty to replace Dependency on Foreign powers

3. Program:

The program of the National Bloc translates the vision into 101 policy objectives, divided into
6 categories: Society, Environment, Services, Economy, Governance and Geo-strategy.

4. Party’s Governance:

a. Changing bylaws towards a new governance model and structure that is more
democratic, ensuring rotation of power, and canceling political feudalism
-

The traditional dean «3amid» position was cancelled.
The authorities of the old dean «3amid» position are vested in the Executive Committee.
The Executive Committee elects a President for a one-year mandate.
The General Assembly elects an Executive Committee for a 6 years mandate.
The Executive Committee elects a Secretary General.
Additional governance changes have been planned for the year 2020.

b. Ethics and practices that prevent conflict of interest
-

Donors cannot run for public office.
The President, the Secretary General and the members of the
Executive Committee cannot run for public office while keeping
their positions at the National Bloc.

c. Elections of New President
-

-

Salam Yamout was elected as the new president of the National Bloc
with 70% of the votes.
Her term started on 13 December 2019.

d. Funding
-

100% Lebanese; total amounts raised in 2019: LBP 3,036,555,788
11 donors (see Annex 1).
Audited Financial Position (see Annex 2).

With Salam
Yamout elected
as President of
the National Bloc,
the passation
ceremony
between Carlos
Edde and herself
took place on 18
December 2019

5. Management and Operations:
a.

Main and regional offices:

b.

Core team of 14 full-time staffers, and 9 consultants

-

-

Inauguration of the new headquarters in Gemmayze Beirut in August 2019
Reactivation of Kesrewan regional office in Zouk

Recruitment of team members is based on merit, competencies,
and integrity.

Launch of AFAAL Campaign

To pass a law to reduce extreme
poverty in Lebanon

6. Main activities in 2019:

a. Launching of the Interactive Policy Workshops
b. Afaal Campaign: Major campaign to lobby for the adoption of a draft bill to reduce extreme
poverty in Lebanon. It was launched on October 16, just one day before the revolution started.

c. Political statements

Political statements were published on a regular basis, over 140 positions stated in 2019.

d. Media Presence:

The National Bloc was exposed or covered by the media around 100 times in 2019. Media appearances
featured the party and its cadres and did not involve any financial transactions.
As a result, a large network of journalists has been established around the National Bloc.
- Press Conferences: 4 were organized (Launching on February 8, National Budget 2019
on June 7, Launching AFAAL campaign on October 16, the President passation ceremony
on December 18)
- Television: 28 appearances by the Secretary General, members of the Executive Committee,
and members of the General Assembly.
- Radio: 21 interviews
- Press: 32 articles, excluding the coverage of the daily/weekly political statements and positions
- Digital Sites: 18 articles
- On-going coverage of political statements and positions:
• News agency coverage: The National Media Agency and the Central Agency.
• Major Newspapers including, Annaar, AlDiyar, AlSharq, Al Joumhouriah, Nidaa Al Watan,
Al Liwaa, L’Orient Le Jour, etc.
• Major electronic news sites including Lebanon Files, Lebanon 24, El Nashra, Al Kalima
online, IM Lebanon, etc.

e. Social Media Presence: Progressively gaining traction

- Facebook:
• More than 400 posts in 2019
• Started with 870 followers in February 2019; ended with 6559 by year end – 654% increase
- Twitter:
• More than 900 tweets in 2019
• Started with 126 followers in February 2019; ended with 996 by year end – 690% increase
- Instagram:
• More than 150 posts in 2019
• Started with 260 followers in February 2019; ended with 4650 by year end – 1690% increase

f. Building the network
-

More than 400 volunteers
More than 5000 registered supporters

Media Coverage:
100 Media coverage

during the year 2019

g. During the revolution

1- Active participation in the protests, in most areas and public squares, including Martyrs’ Square,
Jbeil, Nabatieh, Sour, and Tripoli.
2- Public debates, with experts and keynote speakers, to address the concerns of the citizens:
• A wide range of topics was covered, including: forming a new government, the current
electoral law and early elections, the incapacity of present ruling class to change the system,
the mandate of the new government, the danger of the draft general amnesty law,
the taxation regime, the banking and financial crisis, the roots and the horizon of the
revolution, how can the Diaspora contribute effectively to the revolution?
• More than 20 hosted in Gemmayze headquarters, but also in Matryrs’ Square public tents, Zouk,
Jiyyeh, Tripoli, and Zahle.
• Total attendants: over 1100 from all age groups and socio-economic categories, including
a large group from the Diaspora.

