
Airlines are Investing in Airports, and It Shows

Since 2008, more than $70 billion in capital improvement projects have been completed, are underway or have been approved by U.S. airlines and their airport 

partners at the country’s largest 30 airports. Developments are also taking place at hundreds of other airports across the nation. This means new terminals, better 

facilities and more amenities for passengers as part of an improved travel experience – without new taxes.

Nearly doubling the Passenger Facility Charge (PFC) – the Airport Tax – and allowing it to increase automatically every year is the government’s latest attempt to extract 

more money from passengers. 

There isn’t a crisis in airport funding, 
and airports and airlines are working 
together to provide demand-driven 
development of airport 
improvements that avoid burdening 
travelers with additional taxes. 

Airlines and airports have a history of 
partnering on significant improvements. 
Since 2008, over $70 billion of capital projects 
have been completed, are underway or approved 
at the nation’s largest 30 airports alone without 
any increases in the PFC.

Airports are flush with cash and already 
receive billions of dollars from passengers 
and the government alike. In fact, U.S. 
airports collected nearly $24.5 billion in revenue 
in 2013, a 52 percent increase per passenger 
from 2000, including $10 billion in airline rents 
and fees, $2.8 billion from PFCs, $8.2 billion in 
non-airline revenues (restaurants, stores, rental 
car companies etc.) and $3.4 billion from the 
Airport Improvement Program.

U.S. airlines strongly support necessary capital improvement projects 
across the country.

Airline investments are increasing 
efficiency. Airline investments in airport 
improvement projects have led to new 
runways and airport infrastructure, increasing 
efficiency and reducing delays.

Passengers are benefiting from airline projects. 
Airlines and airports have partnered to complete 
numerous terminal improvement projects, providing a 
more comfortable travel experience for our customers 
and employees.

U.S. airlines are currently achieving something few thought possible: 
profitability. For the first time in years, airlines now have the financial resources 
to improve facilities at airports, expand service and invest in new aircra�.

Airlines are investing in the overall customer 
experience. In the air, on the ground and online – 
airlines are investing at a rate of more than $1 billion per 
month, the highest level in 14 years.

Airlines are keeping passengers connected. 
Airlines have invested in enhancements to the check-in 
and gate areas, including new charging stations and 
improving Wi-Fi connectivity to accommodate the 
needs of our passengers.
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